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MAILING ADDRESS:

Please take note of our locations for the 51st Annual RPM Workshops, whether it be the 1670 Hall Road, Elma NY 14059 - PO Box 161,

Silver Legacy in Reno or the Shores in Daytona and plan to patronize and stay there. Your 174 E. Main Street, East Aurora, NY 14052
help in attending and supporting the locations of the Workshops help us grow the activities 3

and sessions. The dates once again for Daytona are Sunday, February 11; Monday, Febru- E' MAI I— C 0 NTACT
ary 12 and Tuesaay, February 13, 2024. We look forward to seeing all of you there.

skotnicki@racingpromomonthly.com

PP~ STARTS WITH

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

Racing Teams * Competitive rates and coverage
Owners & Sponsors * Extensive specialty insurance
Facilities & Events
Products Liability
Racing Service &
Repair Shops

and claims knowledge

* @ @ @ »

¢ Secure market with over

70 years of experience

_flinly

800-348-1839

www kandkinsurance.com

K&K Insurance Group, Inc.is a th
g licensed insurance producer in all &
~  states (TX license #13924); operating " 1 g
i 4

in CA, NY and Ml as K&K Insurance
Agency (CA license #0334819)
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TIME TO BOOK YOUR TRIP TO THE 51ST ANNUAL RPM@DAYTONA VENUE

1st Annual RPM@Dayto-
na Workshops begin to
Take Shape

Time to Book Your Trip to

the 51st Annual RPM@Day- il

tona Venue;

As we continue to move
forward this season, things
on the short track level are
looking good.

Crowds and cars are
positive and the panic

that seemed to consume
“off-season” discussions
has become quieter. There
remains a lot of work to be
done, no different than any
of us face as we continue to
build the 51st Annual RPM
Workshops as well as run-
ning through the bulk of our
racing schedule. The work
seemingly never ends.

The long grinds, the tireless
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here. Book now for accom-
modations as many of the
sessions last year were
“Standing Room Only” for
one of the most exciting
meetings in years; https://
be.synxis.com/?Ho-
tel=17713&Chain=5433&ar-
rive=2024-02-09&depart=2
024-02-15&adult=1&child=0
&group=2402RPMRAC_001
(Room Reservations begin at
$195 per night).
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Current speakers for the
¥ 51st Annual RPM@Daytona
Workshops already include
Josh Holt (MyRacePass);
{ Sean Foster (promoter at
i the Waterford Speedbowl);
Renee Dupuis (Monaco

— Modified Series) and Megan
' Hazel (World Racing Group)

among others.
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The 51st Annual RPM Work-
* shops are certain to be
exciting and educational ex-

P e

PLACE FEBRUARY 11, 12 AND 13, 2023 AT THE SHORES SPA , PRSCTR.
& RESORT IN DAYTONA BEACH SHORES, FLORIDA FOR THE periences and a "can’t miss
SECOND CONSECUTIVE YEAR. WE ARE IN THE MIDST OF MAKING ~ €vent” for promoters.
ADJUSTMENTS TO MAKE THE SHORES MORE VISITOR FRIENDLY

effort without fanfare, we
all face it. Make sure you
attend the 51st Annual RPM

Workshops at the Shores

FOR ATTENDEES AND EXHIBITORS.

Spa & Resort in Daytona
Beach, Florirda.

Registration for the 51st Annual RPM@Daytona Work-
shops can be found here;

Online; www.myracepass.com/businesses/21560/
tickets/1365753

Offline; www.promotersnewsletter.com/downloads/
get.aspx?i=893307

The 51st Annual RPM@Daytona will take place at the
Shores Resort and Plaza in Daytona Beach Shores,
Florida on February 11, 12 and 13.

The link of the 51st RPM@Daytona Workshops is

) SSUE 54.2

51st Annual RPM@Daytona Workshops ready to
Bolster Industry into New Season

A record amount of exhibitors are set to turn out
since 2019 at The Shores Resort & Spa in Daytona
Beach Shores, Florida when the doors swing open
for the 51st Annual RPM@Daytona Workshops.
Over 40 exhibitors will jam the hallways along
with two full days of educational sessions for
promoters to achieve and build their businesses
toward succees in the 2024 season and beyond.

PG4
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THINGS TO DO?

Daytona Beach and Volusia County
have plenty to offer beside multiple
racing opportunities. “Speedweeks”
has always been a gathering place, a
magnet if you will, for snowbirds during
February and March, especially those
that like motorsports. From the Rolex,
straight through “Bike Week” and every-
where between there are things to do all
around Volusia County.

Unique dining experiences, visiting
Ponce Inlet and the lighthouse, Ormand
Beach, world class golfing at LPGA and
then there are the get togethers and of
course the races.

RPM Exhibitors are hosting race nights
in the region. Monday night, February
12 will be a race night as part of the
DIRTcar Nationals at Volusia County
Speedway. Sign in will take place at the
RPM Credentials area.

On Monday, February 12, there will be a

hospitality night at the races at Volusia
Speedway Park presented by RPM
Exhibitor Sports Insurance Specialists
(SIS). Credentials are available to RPM
Attendees and Exhibitors at the RPM
Credentials area.

On Tuesday, February 12, Hoosier Rac-
ing Tire will be hosting promoters after
the Workshops at New Smyrna Speed-
way as part of the STARS ASA National
Series race, the first ever at the track in
Samsula, Florida.

Once again the “Midwest is Best” Party
takes place on Monday, February 12 at
6:30pm at the First Turn Inn, make sure
to stop in and meet some great racing
folks from the Midwest.

Besides the racing activities, Volusia
County and Central Florida have be-
come a true destination for all types of
visitors far and wide. Enjoy your trip to
Daytona and make it memorable

7o RAGING PROMOTION MONTHLY © ISSUE 34.2

m
Volusia County

FLORIDA

WWW.PROMOTERSNEWSLETTER.COM

WHERE IT ALL BEGINS

FEB. 11™ - FEB. 13™, 2024

THE
SHORES

RESORT & SPA

DAYTOMNA, FL

Promoters
Workshops

Contact RPM: info@racingpromomonthly.com
www.promotersnewsletter.com
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First Turn Port Orange o o
5218 S Ridgewood A%e ”ﬁsr M ON FEB 1 2, 2024

Port Orange, FL "~ PS8N  Party Starts at 6:30PM

COMPLIMENTARY FOOD
CASH BAR * TONS OF FUN » PRIZES
RACE STREAMS - LIVE MUSIC

SPEEDWEEKS 2024

. If You've Ever Considered
' the Mldwest Home... /

Yot se buwsted!

MORE INFO: GM@MISRACING.COM 815-703-0285

)
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SCHEDULE

RPM@DAYTONA 51ST ANNUAL WORKSHOPS SCHEDULE
PREVIEW

Assembling the schedule for the RPM Workshops is always
challenging. It's a delicate balance to build something that helps
promoter’s. The schedule between Reno and Daytona, due to the
time of year is different. What works for one promoter, may not work
for another and we try to be mindful of that, but only have so much
time in two-days to give our visitors and exhibitors a program that is
robust and rich in content.

For the 51st annual RPM@Daytona Workshops we continue to work
toward that goal, weighted heavily in aspects that will drive sales
for you, helping to increase your bottom line. That is the ultimate
goal, the one thing, the one idea in which you can draw from the
Workshop that helps make your program, track, event better and
hopefully a benefit that helps make the bottom line shine.

We have also added two all-new sessions in different locations
without running against the timer. Those sessions are intended
to help educate in areas where you have provide more specifics.
We've listened.

AJ Moore from Lake Erie will be walking folks through “The 101" of
promoting, looking at all of the basics, while Carson Gramm from
IMCA, will walk you through the A-Z of sponsorship sales, from
what you can sell, right through to how to build and present a sales
deck, down to execution.

These are topics that are being guided by people with strong back-
grounds, years of experience and development in their respective
categories.

Please remember this is the first draft of the final schedule and
some situations may change based on a variety of changes that

can happen. Stay tuned for any of those changes.

RPM@DAYTONA WORKSHOP SCHEDULE - Subject to change,
additional topics and presenters

SUNDAY, FEBRUARY 11, 2024;

NEW EXTENDED TIME 3:00 - 5:00 p.m. RPM@DAYTONA Work-

)

SSUE 54.2

shop Credentials **Exhibitors Area ***

SUPER BOWL WATCH PARTY - 6:00pm until GAME ENDS - RICH-
ARD PETTY ROOM - presented by Race Track Wholesale

MONDAY, FEBRUARY 12, 2024;

8:00 a.m. WORKSHOPS GUEST SERVICES DESK OPENS, Con-
vention Area Downstairs at the Shores Advanced and late-entry
credentials available.

8:30 a.m. WORKSHOPS TRADE SHOW OPENS, products and
services for promoters and short tracks.

9:45 a.m. PROMOTERS’ WELCOME, The Shores Resort & Spa

9:45 a.m. 51st Annual RPM@Daytona Workshops Opening —
WHERE IT ALL BEGINS

9:50 a.m. JOSH HOLT, One of the founding partners of MyRace-
Pass. Holt will bring his unique insight, experience and thoughts
as we move through what can be considered different times in our
industry.

10:40 a.m. BRETT DEYO, Deyo has become one of the most suc-
cessful ticketing selling promoters in the Northeast's dense market.
He is here to help you enhance your ticket sales with what he has
found successful in the promotional world.

11:45 a.m. TBD; “Special Guest”
12:00-1:25 p.m. LUNCH BREAK

1:25 p.m. WORKSHOP RECONVENES, announcements and intro-
duction of special guests;

PAUL UNDERWOOD - K&K Insurance

PAUL MENTING - Hoosier Racing Tire

1:45 p.m. CHEVROLET PERFORMANCE; STATE OF THE
CRATE, Chevrolet Performance, “State of the Crate” direct from one
of the top executives at Chevrolet Performance.

2:15p.m. - 3:00 p.m. - EXHIBITOR EXHIBITION TIME - Spend
time with our vendors and enjoy a refreshment. There is a home-
work assignment. If you are a promoter, by the end of the show on
Tuesday, February 14, 2023, collect and turn a business card from
each vendor and your topic discussed with each exhibitor, that will
be turned in at the registration desk. The Promoter with the most
meaningful visits will win a prize announced at the final session of
the Workshops presented by MyRacePass.

PG 8
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2:30-5:00 p.m. Concurrent Sessions: .
THE K&K INSURANCE ROOM

2:30-3:45 p.m. “THE JODY SESSION” led by Renee Dupuis. Du-
puis, a former racer, is an advocate of females in the sport and their
success. She is now a promotional partner in the Monaco Modified
Series she will lead an entire session devoted to “Women in the
Promotional Business...” named after Jody Deery, this session will
be featured at each workshop.

3:45-4:15 p.m. “THE BIG EVENT" a hearty panel of promoters,

who put on “Big Events” like the Snowball Derby, Oktoberfest at
LaCrosse and others who are willing to do a Q & A Session to help
you make your “Big Event” bigger.

THE HOOSIER TIRE ROOM

2:30-3:30 p.m. TICKETS, TICKETS, TICKETS... RPM Takes a look
at Ticketing, a ticketing session hosted by experts.

3:30-4:15 p.m. A DIFFERENT TICKETING PERSPECTING... John
Haak from EventSprout gives his views on the Ticketing Industry.

2:00 p.m. *** NEW SESSION / LOCATION *** - BOARDROOM -
TOP FLOOR; “PROMOTION 101" - AJ MOORE FROM LAKE ERIE
SPEEDWAY, the very basics.

MAIN ROOWM;

4:15-5:00 p.m. ASK AN ARPY - Past Auto Racing Promoters of the
Year take to the stage to answer a multitude of questions.

5:00 p.m. CLOSING REMARKS, ADJOURNMENT - PROMOTER'S
NIGHT @ VOLUSIA SPEEWAY PARK, DIRTCAR NATIIONALS

TUESDAY, FEBRUARY 13, 2024;

8:15 a.m. WORKSHOPS GUEST SERVICES DESK OPENS, Con-
vention Area Downstairs at the Shores Advanced and late-entry
credentials available.

8:30 a.m. WORKSHOPS TRADE SHOW OPENS, Continental break-
fast, products and services for promoters and short tracks.

9:30 a.m. WELCOME & ANNOUNCEMENTS; Sponsor Presenta-
tions;

9:45 a.m. DIGITAL MARKETING, BRYAN ROBB, from Full Throttle
Marketing, Bryan Robb gives a presentation on Digital Marketing

10:30 a.m. ICMS & the IMPORTANCE OF SAFETY INITIATIVES AT
YOUR TRACK, TOM WEISENBACH & RANDY LAJOIE, discuss

)

SSUE 54.2

Safety Topics that apply directly to what you do with your business.
11:00 a.m. TICKETING IN THE INDUSTRY

11:30 a.m. ANNUAL CASE LAW SUMMARY: Paul Tetreault, Agaja-
nian, McFall, Weiss, Tetreault, & Crist, LLP review the year's case
law decisions.

12:00 a.m.-1:30 p.m. LUNCH BREAK

1:30 p.m. WORKSHOP RECONVENES, followed by Concurrent
Sessions: with influential topics presented in two rooms.

THE K&K INSURANCE ROOM

1:30 - 2:.30 p.m. - MOTORSPORTS, GENERAL LAW DISCUSSION;
Tetreault updates attendees on the circumstances that surround
our environment (open to written questions).

2:30 — 3:30 p.m. - PRO-BONO HOUR, Tetreault takes an hour to
discuss topics individually

THE HOOSIER TIRE ROOM

1:30 - 2:00 p.m. — GET THE MOST OUT OF YOUR DRIVER’S
MEETING with Matt Rowe

2:30 - 3:00 p.m. - THE EVOLVING ADVANCES IN RACE MANAGE-
MENT EQUIPMENT

3:00-3:50 p.m. - FOSTERING SHORT TRACK RACING, Sean
Foster, Promoter, Traveler, Willing Maintainer of Short Track Racing
shares his thoughts and takes questions on moving the ball for-
ward.

1:45 p.m. *** NEW SESSION / LOCATION *** - BOARDROOM -
TOP FLOOR; “SPONSORSHIP A-Z - CARSON GRAMM, an A-Z to
in Sponsorship from start-to-finish, what to sell, how to approach
and a how your presentation should look.

MAIN ROOM

4:00 - 5:00 p.m. - MYRACEPASS PRESENTS “THE VICTORY

LAP”; 5 minutes with Josh Holt, meet the RPM “Event of the Year”
winner and the introduction of the 47th Auto-Racing Promoter of the
Year

5:00 p.m. ADJOURNMENT: Enjoy, please remain safe, with a safe
journey home or continuing enjoying the exciting racing action
throughout Volusia County and all of Florida. - HOOSIER TIRE
NIGHT @ NEW SMYRNA SPEEDWAY FOR THE PROMOTERS

Please note that this is a preliminary schedule that is a tentative
draft, with subjects and topics that may change.

PGS
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PLEASE NOTE THAT THIS A PRELIMINARY SCHEDULE THAT IS A TENTATIVE DRAFT, WITH
SUBJECTS AND TOPICS THAT MAY CHANGE.

T THE
WE CONNEC
RACE FAN (=4 FEF"ENCE

@ Race Management

0 MyRacePass App

=) Online Tickets

Some of the faces you'll see at the 51st RPM@Daytona Workshops from top-left, moving clock-
wise; Josh Holt of MyRacePass will expound on his RPM@Reno Western Workshops efforts; Carson
Gramm from IMCA will help you with your sponsorship questions; Brett Deyo has become one of the
most dynamic promoters this country has to offer and he’s willing to help you become more success-
ful and Renee Dupuis is on board to help lead the Women's Initiative and drive “The Jody Session”
forward “with a little help from her friends”.
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Top Regulatory Issues of 2024: What Businesses
Should Know and Prepare For

You hear it every day, in every conversation, newscast on the
TV, or in line at your favorite coffee shop; Al - artificial intelli-
gence. You'll continue to hear it throughout 2024 as Al surges
into every facet of our lives, both personal and professional. It
will, as it probably already has, impact your business.

The coming year will see legislation and regulatory action
around Al. Some big players such as Google, Meta, and
Microsoft, not to mention the European Union and the U.S.
government have begun to shape the “dos” and don’ts” of the
budding industry.

In 2024, businesses also will need to keep up with the impact
of legislation and regulations aimed at advancing the employ-
ee experience, whether that is worker safety, workplace retire-
ment plans, or an expected new overtime rule. Our in-house
compliance analysts at Paychex compiled a list of regulatory
issues that could impact businesses the most in 2024 to help
employers and HR professionals prepare for what could be
coming down the road.

Artificial Intelligence Regulation

Al'is changing how we work and there is a potential huge up-
side for small- and mid-sized businesses to incorporate Al in
to automating tasks or providing better access to information
that can help improve decision-making.

And then there are significant risks, especially if a business
doesn’t fully understand how the use of Al relates to its work-
flows.

Artificial intelligence has limitations, including the potential to
introduce bias, threaten copyright protections, and weaken the
protections around an individual’s personal privacy, to name a
few. Al is, as its name indicates, “artificial” intelligence. It gets
its power from the humans that control it, and understanding
when to apply human traits such as compassion, creativity,
and innovation can go a long way to harnessing the good Al
can do. So, should Al be regulated?

Federal, state, and local governments have begun the task of
catching up to the technology, focusing attention on regulato-
ry action to ensure Al technology continues to be developed
ethically and used responsibly. For example:

e Executive Order on Atrtificial Intelligence announced by

Biden administration to establish standards for safety and
security, protect privacy, and promote innovation.

)
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Takeaways included:

* Requiring developers of Al systems to share safety test
results with the federal government.

* Developing standards and tools to detect Al-enabled fraud.
These examples are from the Safety and Security section of

the executive order, one of six sections. Other section topics
include privacy, equity and civil rights, consumers, and more.

Congress also continues to propose bills regarding the
development and use of Al. At the state level, a great deal of
regulatory activities included focusing on the establishment of
guardrails for the responsible use of artificial intelligence.

It is noteworthy that in a presidential election year, a great deal
of attention has been given to political ads. Facebook and
Instagram require disclosure on their platforms if Al is used to
create a political ad, while Meta’s policy includes the use of
labels. Microsoft has a tool that allows digital watermarks to
be inserted on their political content to validate its authenticity.

Internationally, the release of the EU Al Act by the European
Union could serve as a global framework around the gover-
nance of the use and sale of Al, which addresses the risks of
Al technology with the goal of safeguarding health, safety, and
fundamental rights.

Al can help improve efficiency and raise productivity, but em-
ployers need to assess the risks of using tools that leverage
Al and implement safeguards as they seek to enhance their
internal business processes. Business owners also need to be
aware of all the regulatory requirements in the various juris-
dictions where they conduct business, including audits and
disclosure requirements at the state and local levels.

Data Privacy and Cybersecurity

Data is everywhere in our interconnected world, leaving
businesses with the challenge of protecting their employees’
and customers’ most-vital information from cyberattacks.
Data breach notification and data protection laws continue to
broaden across most states, which means small- to mid-sized
businesses must remain vigilant to stay compliant.

No business is immune, even those who have high-quality
cybersecurity systems. Take the breach at MGM Resorts in
Las Vegas in September 2023, for example, that forced one of
the world’s largest casinos to shut down its system to thwart
further exposure of customers’ personal details, including con-
tact information, date of birth, and driver’s license numbers.

PG 11
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Now consider your own business, which has the same re-
sponsibility of protecting the important personal data of your
customers or clients.

Employers should review their privacy and cybersecurity pro-
grams regularly to ensure they reflect changes to the business
since the previous review.

Workplace technology solutions such as biometrics, facial
recognition, and geolocation continue to evolve. However,
employers need to be aware of privacy laws, regulations, and
best practices governing each solution.

Eleven states have consumer data privacy laws and five went
into effect in 2023 — California Consumer Privacy Rights Act,
the Virginia Consumer Data Protection Act, the Colorado
Privacy Act, the Connecticut Data Privacy Act, and the Utah
Consumer Privacy Act. Florida, Montana, Oregon, Texas, and
Washington have privacy laws taking effect in the coming
year.

Cyber liability insurance can help mitigate the impact a cyber-
attack can have. What Is Cyber Liability Insurance?

Also, in 2024, businesses can expect to see more efforts to
control the collection, storage, and use of this type of data, so
it is important that the solution you are considering complies
with the rules and regulations of your state. Plus, with the
hybrid work environment the norm, employers will have to be
more diligent with:

¢ Training workers about best data protection practices

e Educating workers on how to recognize the various forms
of a potential cyberattack (e.g., phishing, smishing, malware,
ransomware, etc.)

Wage and Hour Regulations

Following listening sessions that date back to 2022 and a
public comment period on the proposed rule, the U.S. Depart-
ment of Labor is getting ready to announce the final overtime
rule. The final rule, expected to increase the white-collar
salary threshold exemption significantly, is likely to be chal-
lenged in court, much like overtime rulemaking attempts in
prior administrations.

Businesses should know that, if it stands as proposed, the sal-
ary threshold exemption would be just a few hundred dollars
shy of doubling the current weekly salary threshold exemption.

Despite the uncertainty of when this final rule will be pub-

)

SSUE 54.2

lished, employers should prepare for the potential impacts to
their business, including which employees will be impacted,
how it will affect budgets, procedures related to payroll, and
even morale if wage compression comes into play.

For employers who must also consider state, local, and even
industry-specific wage and hour laws and regulations, it's no
surprise that wage and hour compliance presents a major
challenge.

Non-compliance can be costly, too, including potential mon-
etary civil penalties for each violation under the Fair Labor
Standards Act (FLSA) in addition to any fines or penalties that
exist at the state and local levels.

Minimum wage is always on the minds of employers, espe-
cially if you have businesses located in multiple states and
local jurisdictions. The following states will see minimum wage
increases Jan. 1, 2024:

e Alaska, Arizona, California, Colorado, Connecticut, Dela-
ware, Hawaii, lllinois, Maine, Maryland, Michigan, Minnesota,
Missouri, Montana, Nebraska, New Jersey, New York, Ohio,
Rhode Island, South Dakota, Vermont, and Washington.

e Most of these increases were previously scheduled.

* Nevada’s minimum will increase on July 1, 2024, due to a
ballot measure that eliminated its tiered minimum wage based
on whether health benefits were offered.

¢ Michigan could see additional developments around mini-
mum wage depending on the outcome of ongoing litigation.

Additionally, the elimination of sub-minimum wage rates and
tip credits in certain jurisdictions have occurred at the state
and local level, including Washington, D.C., and Chicago.
Industry-specific requirements in the hospitality, retail, and
healthcare sectors continue, too.

In California, the signing of a law (AB 1228) in September
2023 repealed the Fast Food Accountability and Standards
(FAST) Recovery Act while establishing new regulations in
the state’s fast-food industry. The minimum wage will increase
to $20 starting April, 1, 2024, and a council has the ability to
raise the minimum on January 1 of every year, and set differ-
ent minimums based on the region.

In mid-October 2023, a law (SB 525) was signed in California
that gradually would raise the minimum wage for any em-
ployees working in healthcare to $25 per hour. This includes
medical technicians, nursing aides, and custodians, to name
a few.
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Using California is just one example of the complexity of multi-
tiered requirements that employers must track and understand
to stay compliant with wage and hour laws and regulations.

Another such tiered requirement is in New York state, where
there are different minimum wages in New York City, Long
Island and Westchester County, and the rest of the state. And
in Maryland, where the minimum wage increases to $15 in
January 2024, employers can pay workers who are younger
than 18 only 85% of that per-hour wage.

OSHA/Workplace Safety

Worker safety standards are evolving, so the Occupational
Safety and Health Administration (OSHA) and OSHA-ap-
proved State Plans continue to reflect that changing envi-
ronment. Businesses must stay informed to comply with the
current standards because the requirements and enforcement
of those requirements are increasing.

Plus, businesses could require OSHA certification and training
to avoid violations that could be discovered during an OSHA
inspection.

In fact, to conduct more inspections, federal OSHA proposed
a clarification to a rule that would broaden the definition of a
third-party representative. An employee or non-employee from
a third party may be authorized to walk an inspection if it is
determined by a compliance officer that the individual’s pres-
ence is reasonably necessary. Also, third-party representa-
tives don’t have to be safety engineers, for example, but rather
possess knowledge and experience on workplace conditions
or even language skills that can assist in communicating with
employees.

The U.S. DOL does have another revised rule that goes into
effect Jan. 1, 2024, that requires designated high-hazard
industries with 100 or more employees to submit reports elec-
tronically on injury and illness information. Forms must be sub-
mitted for the 2023 calendar year by March 2, 2024. The DOL
includes manufacturing, construction, grocery stores, retail,
and even performing arts among its high-hazard industries.

Employers need to:
* Check on the applicability of this rule to their business
* Assess their record-keeping procedures

e Find out if there are additional requirements from their state

Heat and heat-related illness is a hot-button topic, so while

)
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OSHA continues developing a rule it also has noted that it will
increase inspections and enforcement. Businesses can be
proactive in protecting their employees by establishing poli-
cies and strategies based on OSHA recommendations such
as acclimation of new workers through shorter work shifts to
build tolerance to the heat conditions, training that includes
identification and recognition of symptoms, etc.

States with OSHA-approved plans have gotten ahead of
federal OSHA when it comes to rules on heat and heat illiness,
including for indoor settings. The following states have their
own standards:

* California, Colorado, Minnesota, Oregon, and Washington

Temperatures don't have to get blistering hot for employers
to have requirements. Cal/OSHA's Heat lliness Prevention
Standard is triggered when the temperature hits 80 degrees
Fahrenheit, and employers would then have to provide water,
shade, and even additional training.

The evolution of workplace and worker safety has evolved be-
yond falls or accidents. California passed legislation requiring

most employers to implement a workplace violence prevention
plan in 2024. Those plans must include the process/policy for

addressing issues involving violence at the workplace and:

* Training
¢ Maintaining records
e Communicating with employees

OSHA has taken note of some of these state initiatives and
has begun discussion and developing potential rules at the
federal level. From safety assessments and training to safety
manuals and ongoing support.

Retirement Planning

There is a beginning and an end to one’s professional life, and
that goes for employers and employees. However, preparing
and helping others be prepared for retirement can take place
during one’s full working career.

SECURE Act and SECURE 2.0 Act have made preparing
easier and the impact of those laws will continue to be felt for
years to come.

Businesses can take advantage of a Pooled Employer Plan
(PEP), which pools assets of many employers into one large
plan. Employers can save time and money because most of
the administration tasks are handled by a Pooled Plan Provid-
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er, which also helps reduce the fiduciary risks for the employ-
er. Tax credits also are offered through the SECURE Act - up
to $16,500 over three years for starting a plan that includes
auto-enrollment.

SECURE Act 2.0 expanded some of the tax credits available
under the SECURE Act, which coupled with the continued
growth of state-mandated workplace retirement programs has
helped accelerate access to retirement plans. According to
the U.S. Bureau of Labor Statistics, 69% of private-industry
workers had access to employer-provided retirement plans as
of March 20221.

At the state level, 16 states have enacted laws for workplace
retirement plans, with three — Maine, New York, and New
Mexico — expected in 2024 1o join the seven that have imple-
mented their programs.

e California

¢ Colorado

e Connecticut
¢ [llinois

¢ Maryland

e Oregon

* Virginia

As of October 2023, seven additional states have proposed
legislation for workplace retirement savings programs.

In 2024, expect regulatory guidance on key provisions of
SECURE 2.0, notably the need for clarity on student loan
matching contributions, as well as scrutiny on the infrastruc-
ture needed to support several distribution types that the law
permits — particularly, emergency distributions and distribu-
tions to victims of domestic violence.

Find the right workplace retirement plan for your business and
employees.

Other Areas of Interest for Businesses To Consider

Paid Family and Medical Leave (PFML): Fourteen states and
Washington, D.C., have passed paid family leave laws as of
Jan. 1, 2024, including California, Colorado, Connecticut,
Delaware, Maine, Maryland, Massachusetts, Minnesota, New
Hampshire, New Jersey, New York, Oregon, Rhode Island,
and Washington state.

State programs vary, so employers with employees in multiple

states might need to accommodate different eligibility require-
ments, benefits, length of leaves, and even implementation

)
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dates in some cases. Employers also will need to understand
how individual, generally through payroll taxes paid by em-
ployees. In some cases, employer-paid payroll taxes also will
help fund the programs.

E-Verify: This web-based system allows employers to verify
that newly hired employees are eligible to work in the U.S. by
matching the information provided on the completed Form
-9 with the information the Social Security Administration and
Department of Homeland Security have on record about the
employees.

E-Verify is a voluntary program, but employers, including pri-
vate employers, might be required to utilize the program under
either federal or state law. The following states have mandates
that certain businesses use E-Verify, including Alabama, Ari-
zona, Florida, Georgia, Louisiana, Mississippi, North Carolina,
South Carolina, Tennessee, Utah.

In 2024, E-Verify Next Generation is scheduled for release,
further integrating the 1-9 process with E-Verify and allowing
a new employee to enter required information electronically,
including uploading acceptable identification documents into
a personal portal. Employers will be prompted to finish the
E-Verify process including examining the documents submit-
ted by the new hire.

WHERE IT ALL BEGINS

FEB. 11™ - FEB. 13™ 2024

W) THE

Promoters

SHORES

Workshops ettt

Contact RPM: info@racingpromomonthly.com
www.promotersnewsletter.com

PG 14



NOTICE SAVE THESE DATES
51st Annual RPM@Daytona
& 52nd Annual RPM@Reno Workshops

RPM@DAYTONA RPM@RENO
WORKSHOPS WORKSHOPS
MON. FEB 12 & WED, DEC. 4 &

TUES, FEB 13, 2024 THURS, DEC. 5, 2024

RPM@RENO - SILVER LEGACY, RENO, NV
RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL

< TicketSpice

TicketSpice brings a specialized ticketing experience to the promoter and the customers to provide effortless online event
9142 D STREET, SACRAMENTO, CA 95814 888-798-9569

management and ticket sales, marketing and ticketing that helps event organizers increase their bottomline.

STARTS WITH K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

* Racing Teams * Competitive rates and coverage
* OW_n_e_rS & Sponsors » Extensive specialty insurance
* Facilities & Events and claims knowledge

Products Liabilit ;
* PRI ol ® Secure market with over
* Racing Service &

Repair Shops

70 years of experience

@

800- 348 1839

www.kandkin

K&K Insurance Group, Inc. is a
licensed insurance producer in all &
states (TX license #13924); operating

- inCA, NYand Ml as K&K Insurance [TNSURANC E|
Agency (CA license #0334819)
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Managers Matter!

The role of a manager has grown beyond overseeing
tasks and timelines. However, Businesses investing in
their leaders haven't kept pace. Many managers are
struggling with unreasonable demands, lack of resourc-
es, impossible workloads, and little input in making
company decisions.

Today, investing in success starts with investing in your
managers.

Did You Know:

1. Your managers set the tone and help create the cul-
ture you want, this applies to all race officials in deci-
sion making positions as well.

2. Your managers support, reinforce, reward and help
your employees carry out the mission statement and
purpose.

3. Your managers boost employee motivation and cor-
rect what is de-motivating your staff

4. Your managers improve employee confidence in
your business to create exceptional customer experi-
ences.

5. Your managers instill positive employee habits of
excellence.

6. Your managers help differentiate your business from
the competition.

Managers don’t just offer support — they need it too!

Your managers should not be your babysitter. They
play a critical role in shaping your customer and em-
ployee experience and your overall success as an or-
ganization. Have you ever honestly asked and listened

BINGE-WORTHY

o

8 >

|
L

to your managers to perhaps find our what is frustrating
them today?

Why listen to your managers? Why listen to me? The
Harvard Business Review said that In businesses and
organizations with low employee engagement scores,
they experienced

18% lower productivity
16% lower profitability
37% lower job growth

Importantly, businesses with highly engaged employ-
ees enjoyed 100% more job applications. How many
of you could use more job applications from the best
candidates?

Mentor your leaders, it will help create a highly en-
gaged team. Teach them how to connect to your work-
place communities and lead by being humble, hungry
and smart, to 1 on 1s and investing in relationships to
help your leaders all learn together and become the
best leaders they can be.

As a team professional, you know the importance of
employee engagement and how team culture influenc-
es, leaders, your fellow co-workers, the business and
your customers. However, does everyone in your busi-
ness and organization, as well as your leaders know the
importance too? Whether you have a good culture or
you want to make it better, your team culture probably
needs a fresh start for 2024.

We don’t know what 2024 will bring, but we both know
that people matter! From connecting your remote or
hybrid employees, to retaining your top talent, you and |
want your business and company culture to be the best
it has ever been in 2024 — and that starts with making
managers matter, leadership development, employ-

ee engagement, the employee experience and team
culture!

Rok saszntiery @ ovonecos 1V oo & (GELSIPEEDSPORLTV
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this 1s where 1t

all begins

We have a challenging task, maintaining and building
our businesses which directly relate to maintaining and
growing an entire sport. A sport, where the goal is the
same at every one of our events and our facilities. The
tracks may be shaped different, long and shorter, it
doesn’t matter, the goal remains the same for the partici-
pants.

There are, however, remains a gap with many of us in
regard to working together. Things get in the way. We
can create words for those things, scheduling, race
nights, divisions, rules, but it all boils down to personal
differences, preferences and a will to swim upstream
when everyone else may be swimming downstream.

The jigsaw puzzle in motorsports is massive with too
many moving elements to count. It is something all of us
need to consider. We all have loyalties to brands, man-
ufacturers, sponsorship partners, however the sooner
we can set the differences aside with our colleagues
and come to the table with an open mind and be willing
to work together, the better off the sport will be, even for
those following us. It will also teach a great lesson to
live by.

)
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Sure, this won'’t happen overnight. It never will and it
never has. Doing this the right way will be like turning an
ocean liner, it’s going to take some time, trials and tribu-
lations to get it right. We all have to recognize that, how-
ever, if it's scheduling, rules, Series working together,
tracks in agreement not scheduling against one another,
we will be much further ahead and our businesses will
be viewed in a much more positive light.

The easiest way to shut down the negativity is to get

rid of that aspect and be positive. We all become down
trodden and negative, it's human nature, so our goal,
should be to remove that. It makes us better as a whole
and lifts up our business. What’s wrong with that?

| often wonder why this isn’t said more, perhaps it’s too
simple? It is very easy to say and very difficult to accom-
plish. It's something we should all strive for.

We just need to begin and the RPM Workshops are truly
“Where it all Begins...”

'\
|
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RACETRACK

WHOLES SALE

.Y

 SUPER _BOWL

Dennis and Kim Paul of Race Track Wholesale are present-
ing a Super Bowl LVIIl watch party at the Shores Resort

& Spa in Daytona Beach Shores on Sunday, February 11,
2024. Tentatively, the watch party will be scheduled in the
Richard Petty Ballroom. The watch party will begin at 6:00

. . pm. If you are looking for more information in regard to this
Tom Weisenbach from the International Motorsports Coun- please contact info@racingpromomonthly.com for more

cil of Motorsports Sciences and Randy LaJoie will take to :

the stage to talk about safety in our sport and some of the LD ARIOl
initiatives that are taking place all around us int he motor-

sports world offering their take on what it takes to help us

stay on track.
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PERFORMANCE RACING INDUSTRY ’ THE BUSINESS OF RACING

TRACK OPERATORS, PROMOTERS & SANCTIONING BODIES HEADQUARTERS

The RPM Newsletter and Workshops was once again part
of the TOPS H.Q. Workroom and Lounge which provides
meeting space for Track Operators, Promoters and Sanc-
tioning Bodies, along with hosting the popular “BS &
Brews” which gives industry folks the opportunity to net-
work and let their hair down in casual conversation.

)
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TEAM BUILDING

Is Everyone On Board?

As a team professional, you know the importance of
employee engagement and how team culture influences,
leaders, your fellow co-workers, the business and your
customers.

However, does everyone in your business and organization,
as well as your leaders know the importance to0?

Whether you have a good culture or you want to make it
better, your team culture needs a fresh start for 2024.

Make sure you know that “People Matter”. When they feel
right, they will want to help you achieve your goals, keep
working to get your full team on board to achieve the re-
sults you want. Remember it is okay to make changes when
necessary. Albeit, difficult, those changes may be neces-
sary.

We don’t know what 2024 will bring, but we all know the
importance of people now more than ever! From connect-
ing your remote or hybrid employees, to retaining your top
talent, make sure your company and culture are the best
it has ever been in 2024 - and that starts with engagement,
the employee experience and team culture!
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WHERE IT ALL BEGINS

FEB. 11™ - FEB. 13™ 2024

W THE
Promoters (R1 g e13{3

Workshops |t ilaldte

Contact RPM: info@racingpromomonthly.com

WWW. tersnewsletter.com “I have learned more at the RPM Workshops and Trade
i Shows then | do at any other Trade Show”, Gregory Geibel,

General Manager, Promoter, Lernerville Speedway

If you attend the sessions at the 51st Annual RPM@Daytona Workshops mark your calendar and plan on attending the “Ask
an ARPY Session” at the conclusion of the Monday, February 12, 2024 sessions.

A photo of the popular “Ask an ARPY” session at the 50th Annual RPM@Daytona Workshops last
year at “The Shores”.
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Ti c k etS p i c e Scan and Schedule for the Promotion!

for Speedways TicketSpice was started in 2008 and has
worked with over 60,000 organizations,
processing over $1 Billion per year. Birthed
from the enthusiast motorsports industry, we
know what it feels like to be overcharged for
solutions that overpromise and underdeliver.

TicketSpice for Speedways has an Offer for Tracks
Associated with RPM

We are thrilled to announce an opportunity for Speedways

available this December and January! More at ticketspice.com/speedways

All you need to do:

Scan the QR code & schedule a meeting with TicketSpice
Evalute if you want to use their ticketing services
TicketSpice implements a world class ticketing and website
solution

Scan and Schedule for the Promotion!

WHERE IT ALL BEGINS

FEB. 11™ - FEB. 13™, 2024

\ THE SHORES

RESORT & SPA
AWASHICRSISA DAY TONA, FL

Contact RPM: info@racingpromomonthly.com
www.promotersnewsletter.com

The oie ,
of Seating IINTHYINGA
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Crisp Motorsports Park Gets New Owner, New Name,
New Plans for Future as Cordele Motor Speedway

CRISP MOTORSPORTS PARK, the famous asphalt oval
track located in Cordele, Georgia, has a new owner as the
facility was purchased by Greg and Lori Noland in January
of 2024. To commemorate the occasion, and to showcase
the bright new future ahead for the property, it has officially
been renamed to Cordele Motor Speedway (CMS).

In addition to the new name, the Nolands have lots of
exciting plans for Cordele Motor Speedway including a
whole new look, a new general manager, a new RV park, a
new restaurant serving delicious concessions, a new road
course for Legend cars and go karts, and much more.

To help move forward with their plans and elevate Cordele
Motor Speedway to an even higher level of greatness, the
Nolands named Ricky Brooks as the new General Manager
of the facility. Brooks has a wealth of expertise in the indus-
try, as he is also a managing partner of the SRL National
Super Late Model Tour and owner of the SRL Sportsman
Series.

“Ricky’s 30+ years of experience in motorsports will be
priceless both in moving CMS in the right direction and in
implementing our ideas for the Speedway,” said Greg No-
land. Lori Noland agreed, adding she has “seen firsthand
the passion and professionalism that Ricky possesses for
motorsports, especially for short track stock car racing,
and that he’s a racer at heart.”

Both Brooks and his wife, Tracy, are sure to be great as-
sets to the Cordele team. “I look forward to working every
day to make the new Cordele Motor Speedway a better
place for everyone involved. My focus is to remodel the
facility into a state-of-the-art speedway while growing the
2024 race season and beyond,” said Brooks, who has
worked with many prominent teams and tracks throughout
his career and appreciates the opportunity the Noland
family has presented to him.

The track’s previous owners, Wayne and Flo Lyle, pur-
chased the property with a vision of making improvements
and giving drivers and fans a great place for racing. Now,
with the Nolands’ ownership and their eagerness to further
improve CMS, the Lyles’ legacy will continue to live on.

“The Lyle family would like to thank all of the teams, fans,

Crisp Motorsports Park employees, and sponsors for their
support over the years,” said David Sumner. “Wayne and

Flo’s dedication made Crisp Motorsports Park well-known
all over the Southeastern United States as one of the most
successful race tracks, and one of the nicest facilities for

enthusiasts to enjoy.”

)
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Greg and Lori Noland are no strangers to motorsports, as
their son, Jett Noland, is a passionate short track racer with
multiple championship titles to his name and experience in
a variety of classes ranging from shifter karts to NASCAR
Camping World Truck Series, IMSA road racing, Trans-Am
TA2, and even Formula 4.

The family has dedicated their lives to building a respect-
ed and successful racing team, and that drive will carry
forward into their work with Cordele Motor Speedway. The
Nolands are also veteran business owners, having oper-
ated their roofing company in Florida, Noland’s Roofing,
since 2011.

“We are devoted to developing the next generation of
racers and fully committed to ensuring that Cordele Motor
Speedway will always be a short track,” affirmed Greg
Noland.

Crisp Motorsports Park is a wonderful
facility in the Southeast with more improve-
ments forthcoming along with an exciting

layout for great racing. The future is bright for
the freshly renamed Cordele Motor Speea-
way.
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Mark Your Calendars - RPM Workshop Dates for 2024

and 2025

The RPM Workshops dates for next year following RPM@
Daytona in 2024 will be as follows:

RPM Western Workshops will take place on December 3, 4

and 5, 2024.

RPM@Daytona will take place February 9, 10 and 11, 2025
and will likely take place at The Shores in Daytona Beach
Shores, Florida, provided things do not change.

\

Promoters
Workshops

\

Promoters
Workshops

“mam |[ONA 2023

RPN & REND Tas

ENCE IN RPM = RENO

WWW.PROMOTERSNEWSLETTER.COM
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«w IAKE NOTE - ARPY REGIONS GHANGING FOR 2024

128456 7

Following an interesting meeting at PRI that happened
quite by chance, we have chose to add Australia and New
Zealand into our voting. Australia and New Zealand have

a hotbed of racing. In addition to this we have adjusted

the regions to include our neighbors to the North. As RPM
continues to seek growth, we feel this is a positive move for
the organization.

Region 1;

Canada - Nova Scotia, Quebec, Prince Edward Island, New
Brunswick, Newfoundland

United States — Maine, Vermont, New Hampshire, Con-
necticut, New York,

Massachusetts, Rhode Island, Pennsylvania, New Jersey,
Delaware,

Maryland

Region 2;

United States — Virginia, Tennessee, North Carolina, South
Carolina,

Georgia, Florida, Alabama, Mississippi, Louisiana, Kentucky
Region 3;

Canada — Ontario

United States — Michigan, Ohio, Indiana, lllinois, West
Virginia

7o RAGING PROMOTION MONTHLY  ISSUE 34.2

Region 4;

Canada — Manitoba, Saskatchewan, Nunavut

United States — Wisconsin, Minnesota, North Dakota, South
Dakota,

Wyoming, Montana

Region 5;

United States — Missouri, Nebraska, Colorado, Texas, Okla-
homa, Kansas,

Arkansas, lowa

Region 6;

Canada — Alberta, British Columbia, Northwest Territories,
Yukon

United States — Idaho, Washington, Oregon, California,
Nevada, New

Mexico, Arizona, Utah, Alaska, Hawaii

Region 7;

Australia, New Zealand
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There is plenty of racing to “Go-See-Do” during the month of February in Florida. (Top-to-Bottom) East Bay Raceway Park near Tampa is
nearing the end of it’s historic lifespan. All-Tech Speedway in Lake City has become an increasingly popular destination each February for
all forms of dirt track racing. Auburndale Speedway near Winter Haven is a popular stop for asphalt racers of all types. Bubba’s Raceway
Park in Ocala is the host to many divisions and series kicking off their respective seasons. Volusia Speedway Park near Barberville turns
into a proverbial city as it hosts DIRTcar Nationals. New Smyrna Speedway in Samsula hosts nine consecutive nights of asphalt racing
and has been a popular destination for racers for many years. Finally Daytona International Speedway, home to the Daytona 500. While
all of these speedways provide homes for thrilling racing, they are also great points of interests of visiting promoters to take an event and
continue evolving and learning, working on making the sport better.

x> RACING PROMOTION MONTHLY © ISSUE 94.2 PG 25
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Event promotion isn’t easy, from start-to-finish there are challenges and land mines all
over the landscape. Entertaining folks of all ages with a live screen and racing is an art
form like no other but it's not for everyone. The product is outstanding, the stories are
compelling, however, if someone is not intersted we can’t force it on them, if we try, we
may lose other valuable paying customers, a truly valuable lesson for all of us.

ISSUE 54.2
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REGENTLY TNT SPEEDWAY LOCATED IN NORTHERN WISCONSIN LISTED

“Itis with great sadness that we share this link and announce the track is for sale or lease. Current cir-
cumstances, prior commitments and work loads do not allow us to dedicate the time and effort into bringing
our dreams for TNT Speedway to fruition,” this was posted and taken from the tracks Facebook page.

The track was previously sold in 2021 via auction. Zabel-Ackerman in Fond du Lac, Wisconsin is
handling the listing. Various record may be found on the facility.

zacommercial.com/Search.html#/property/63062206e207a5000751b2e7/63062503ba895e000718b

WEST VIRGINIA MOTOR SPEEDWAY HAS BEEN

PLACED ON THE MARKET FOR SALE.

- West Virginia Motor Speedway and it's facilities recently re-

1 ceived an entire renovation with all brand new finishings inside the
buildings. West Virginia Motor Speedway is known for its beautiful
valley views and its unique terraced seating on the front straight
hillside. More information can be found here; www.loopnet.com/
Listing/1-Matheny-Dr-Mineral-Wells-W\V/29717599/

HISTORIC FRIENDSHIP MOTOR
SPEEDWAY IS NOW AVAILABLE

This 40.84+/- Acre property features a 3/8
Mile Oval Dirt over Asphalt Track, Multiple
Concession Stands, 9 Vender Booths, Restroom
Facilities that have all been recently updated in
2021. In addition to recent updates, the owners
have installed new Whelen Track Safety Lights,
New Scoreboard, New Westhold Timing & Scoring
Loop System, Updated Concession Stand Equip-
ment, New 8'X12’ Platform Scales. The grandstand
has seating for 4000 people, 97 Trackside Tailgat-
ing Spots. Additional fill dirt is being delivered,
compacted and seeded by January 1, 2023.

More information can be found here;
www.loopnet.com/Listing/11420-NC-268-Elkin-
NC/27089397/

STATELINE SPEEDWAY
I BUSTI, NY FOR SALE

77 acre property, with a ranch home, in
addition to the stock car track is a gokart track.
The facility, in the Southern Tier of New York is

very near the Pennsylvania border, with pride and
upkeep being a focus on the facility, this track is
ready for the right owners.

GREENVILLE-PICKENS SPEEDWAY IN
SOUTH CAROLINA IS LISTED FOR SALE

The historic Greenville-Pickens Speedway in
Easley, just west of Greenville, was recently listed
on a real estate website.

According to the listing from RealtyLink, a
real estate development company, ground lease
or “puilt to suit” opportunities are available for
the 305-acre property at 3800 Calhoun Memorial
Highway.

Starting as a dirt track in 1940, the Green-

ville-Pickens Speedway hosted the first-ever,
start-to-finish live-televised NASCAR race in 1971
after being paved in 1970.

The race track also holds events like the
Upstate Holiday Lights Show and the Upper SC
State fair.

BINGE-WORTHY
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MACON SPEEDWAY IN MACON, ILLINOIS FOR SALE.

The famed bullring dirt track is up for sale in lllinois, Macon Speedway is a 1/5-mile bullring dirt track. The facility is located in Macon, Illinois and hosts races from
all the major touring series. The track was born in 1946. It was built by Wayne Webb on the site of a brick factory.

In late 2022, the Kearns family took over ownership of the facility. Since then, they have brought improvements to the facility, some of those are still underway. The
track recently hosted their season-ending event. Now, the track is on the market. They have stated that if the track is not sold during this off-season, then they'll
continue to manage it through 2024 and beyond. The right buyer is required to lift the property.

Chris Kearns explains that health in the family is the reason the track is listed for sale; “It is with heavy heart and unforeseen circumstances in my family’s health that
I must announce the decision to put Macon Speedway up for sale,” Chris Kearns opened.

“Owning Macon Speedway has been a long time dream of mine, and turning it into an exceptional facility that would make not only my family but the also the entire
Macon community proud. The plan was for my wife and | to do this venture together as a promoting team.”

“Unfortunately, her medical issues are not going to allow that to happen and, | honestly can't and don't want to pursue this journey without her. In the brief time we've
been here, | am very proud of the improvements that have been made.”

“I want to emphasize that if Macon Speedway does not sell in the off season to the right person, my son Blade and | have every intention and are committed to
running the Speedway in 2024 & beyond, and further enhancing its facilities.”

“Despite being in the middle of the new bathroom project, | have already been making plans for our off season improvements, which include enhancements to the
concession stand and fencing. If the speedway sold tomorrow, | still have every intention to host the 2023 banquet and honor the racers who have supported Macon
Speedway throughout the 2023 season.”

“| want to extend my sincerest apologies if this news disappoints anyone (might make some happy lol); it certainly was not my intention. | sure didn’t work this hard,
invest this much money and have my son quit his job & move to a new state with the intent of owning Macon Speedway for 1 year. Blade has turned into a great
track prep guy and an asset to Macon Speedway.”

“This is a very, very difficult decision for me, | think everyone knows that | bought Macon Speedway because | love this track. In the year | have been here, | have
learned things that have made me love it more.”

“I' knew this race track was special and unique, | honestly didn't realize that it's actually one of the most unique tracks in the country. We have hosted amazing races in
Micro Sprints, Super Late Models, Non Wing Sprint Cars, Wing Sprint Cars, and Midgets this year. 'm not sure if there’s another track in the country that offers that
much versatility.”

“The unwavering support from the Macon community has also weighed heavily on my decision. | am always bragging and take pride in the support | receive from
the City of Macon, the local fans & racers who have donated their time, as well as the generosity of the locals that have handmade me gifts, and dropped off produce
from their garden, efc. It's a great feeling that | cannot fully express!

He concluded, “I appreciate your understanding and support going forward.”

Bob Sargent, Ken Schrader, Kenny Wallace and Tony Stewart formerly owned the track.
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ADVOCACY

UNITED STATES MOTORSPORTS
ASSOCIATION
UNITEDSTATESMOTORSPORTS.COM

E-MAIL: info@unitedstatesmotorsports.com

166 CRYSTAL CIRCLE, MOORESVILLE, NC 28117
704-325-8003 Formed in 2015 by a coalition of industry
businesses who recognized the need for greater organization,
(ata and state/local advocacy for racing. Working every day
all day as America’s Grassroots Racing Advocate.

ADVERTISING & DESIGN

SIMES GRAPHIC DESIGNS
WWW.SIMESGRAPHICDESIGNS.COM

414 MAIN ST, MANDAN, ND 58554

888-457-4637 Simes Graphic is full-service art studio that
services short track racing. They design and print all types
of brochures, posters, promotional materials.

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM

1906 CLINTON ST, BUFFALO, NY, 14206

Your one stop source for printing, graphics, design &
promotional materials for the racing industry.

APPAREL, SOUVENIRS, NOVELTIES

RACE TRACK WHOLESALE
WWW.RACETRACKWHOLESALE.COM

817 DELAWARE, INDEPENDENCE, MO 64050,
816-718-2231 FAX: 866-365-2231

Wholesale distributor of racing souvenirs, imprinted
promotional items, apparel, and track supplies. Serving
short track racing since 2008.

VELOCITA USA

WWW.VELOCITA-USA.COM

7987 OLD US HIGHWAY 52, LEXINGTON, NC 27295
336-764-8502 Retailer of fire suits; safety crew suits;
officials shirts, custom awards and jackefs.

AUDIO, VIDEO PRODUCTION

MOFFETT PRODUCTIONS
WWW.MOFFETT.COM

509 CLARENCE STREET, TOMBALL, TX 77375,
281-440-0044 Professional audio production. Radio
spots, TV ads, Tracks Trax race track audio CDs. Great
creative, fast service, reasonable prices.

BANNER PRODUCTION

GCI DIGITAL IMAGING - GRAND
FORMAT PRINTING
WWW.GCI-DIGITAL.COM

5031 WINTON RD. CINCINNATI, OH 45232
513-521-7446 Professional production for the fast and
seamless way to produce your Grand Format Printing.

CRATE RACING ENGINES

CHEVROLET PERFORMANCE PARTS
WWW.CHEVROLET.COM/PERFORMANCE/
CRATEENGINES
6200 GRAND POINTE DR., GRAND BLANC, MI 48349
810-606-3655 Circle track crate engines. Engine, chassis
and other racing/high-performance accessories available
i}l your local GM dealer. For information, contact Bill
artens.

DECALS

RACECALS

WWW.RACECALS.COM

E-MAIL: info@racecals.com

24215 SE GREEN VALLEY RD, AUBURN, WA 98092
1-888-928-8322 Printing quality decals for the
Motorsports industry, coast-to-coast and every genre of
motorsports you'll RaceCals work. Die Cutting; Digital
Printing; Banners and Designing are all things you can
count on RaceCals for.

INSURANCE, RISK MANAGEMENT

K&K INSURANCE GROUP
WWW KANDKINSURANCE COM

1712 MAGNAVOX WAY. PO BOX 2338,

FT. WAYNE, IN 46801-2338 800-348-1839

K&K INSURANCE GROUP CANADA
WWW KANDKCANADA.COM

)

#101-5800 EXPLORER DRIVE,

MISSISSAUGA, ON, L4W 5K9, 800-753-2632
The industry’s largest provider of racing insurance.
More than 60 years of underwriting and risk
management experience. Motorsport’s most
experienced in-house claims staff. International
service capability.

JONES BIRDSONG

MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM

125 W. LAKE, STE 200, WAYZATA, MN 55391,
952-467-6111 Jones Birdsong Motorsports offers the
widest range of products designed to protect motorsports
associations, facilities, teams, and special events.

NAUGHTON INSURANCE, INC.
WWW.NAUGHTONINSURANCE.COM

1365 WAMPANOAG TRAIL, EAST PROVIDENCE, RI
02915, 401-433-4000 Motorsports insurance programs
for race tracks, teams, sanctioning groups, and drivers
since 1947. Programs available in all 50 states.

SAFEHOLD
WWW.SAFEHOLD.COM/INSURANCE-PROGRAMS/
MOTORSPORTS/

2050 WEST SAM HOUSTON PARKWAY SOUTH, SUITE
1500, HOUSTON, TX 77042

Decades of risk management experience in motorsports,
Safehold understands the industry’s unique exposures.
(Offerings of participant primary and excess medical
coverage, as well as other benefits for drivers, crews, and
other participants.

SPORTS INSURANCE SPECIALISTS
WWW.SPORTSINSURANCESPECIALISTS.COM

14033 ILLINOIS ROAD, SUITE A, FORT WAYNE, IN
46814, 855-969-0305 Sports Insurance Specialists
offers a complete motorsports portfolio of participant and
spectatlork insurance. A proven industry leader. “Let’s kick
some rlsk.”

LUBE, FUEL, ADDITIVES

AMP LIVE EVENTS,MONSTER TRUCK
NITRO TOUR
WWW.MONSTERTRUCKTOUR.COM

429 MONROE ST., OCONTO, W1 54153

920-819-2023 Producers and provides of Live Monster
Truck events.

LUBE, FUEL, ADDITIVES

SUNOCO RACE FUELS

WWW.RACEGAS.COM

PO BOX 1226, LINWOOD, PA 19061 800-722-3427

The largest refiner of racing gasoline. National distribution
of quality brands. SUNOCO, Turbo Blue, and Trick.

VP RACING FUELS
WWW.VPRACINGFUELS.COM

204 EAST RHAPSODY DR., SAN ANTONIO, TX 78216,
210-635-7744 VIP Racing Fuels is known as the world
leader in racing fuel technology and the official fuel of 60
plus series.

FUEL FACTORY USA

WWW FUELFACTORYUSA.COM

E-MAIL: info@fuelfactoryusa

4431 WILLIAM PENN HWY., SUITE 6,

MURRYSVILLE, PA 15668 1-412-404-3329
Performance-driven, built for racers by racers. Focused
on race fuel, plain and simple A desire to go fast and
win, with the same goal for you. Fuel Factory, building a
culture, built for speed.

MARKETING

DIGITAL THROTTLE, LLC
WWW.DIGITALTHROTTLE.COM

E-MAIL: INFO@DIGITALTHROTTLE.COM

774 MAYS BLVD #10-45, INCLINE VILLAGE, NV 89451
800-314-4702 Founded in 2009, we specialize in
managing digital advertising for clients in automotive,
powersports & motorsports markets. Working across all
platforms: Social, Video, Display, Search & eCommerce.
QOur “real-world” industry experience and online
advertising expertise utilize the latest technologies to
measure ad performance and adjust every ad campaign to
maximize results.

VIETTI MARKETING GROUP
WWWVIETTIMARKETING.COM

2914 E. BATTLEFIED ST., SPRINGFIELD, MO 65804
417-553-9105 Navigating each client with the precision
and skill derived from 40 years of full-service experience.
Taking the specifics of your identity as an idea or program
and route your campaign in the most-effective manner
possible driving results you can see.

MEDIA & STREAMING SERVICES

SPEED SPORT, SPEED SPORT TV,
TURN 3 MEDIA

WWW.SPEEDSPORT.COM

WWW.SPEEDSPORT.TV

142 F SOUTH CARDIGAN WAY, MOORESVILLE, N.C.
28117 704-790-0136 Media provider, formerly National
Speed Sport Newss owned by Chris Economaki, Speed
Sport has become a multifaceted media company offering
publicity platforms for all forms of motorsports in addition
to gré)viding a full streaming service led by Chris Graner
and Rivet.

PERFORMANCE RACING INDUSTRY (PRI)
WWW.PERFORMANCERACING.COM

27081 ALISO CREEK RD., STE 150 ALISO

VIEJO, CA. 92656 949-499-5413

Since it's inception in 1986, Performance Racing Industry
(PRI) has served the motorsports as key source for trends,
merchandising, new products, business strategies and more.
PRI is also the developer of the world's premier auto racing
trade show, held each December in Indianapolis, Indiana.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILLUSTRATED.COM

PO BOX 741, EPPING, NH 03042 877-972-2362
Speedway Illustrated is a print magazine devoted to oval-
track racing in America. Produced for over 20 years by the
most accomplished, award-winning, and longstanding
team of journalists in motorsports, you can enjoy the best
coverage and do-it-yourself race-winning tech to race
safer, be faster, and spend wiser.

RACING AMERICA
WWW.RACINGAMERICA.COM

7188 WEDDINGTON ROAD, UNIT 144, CONCORD, NC
28027 705-534-0161

Racing America continues to provide short track racing
coverage throughout North America, streaming online as
well as media coverage.

MOTORSPORTS SAFETY

INTERNATIONAL COUNCIL OF
MOTORSPORTS SCIENCES (ICMS)
WWW.ICMSMOTORSPORTSSAFETY.0RG

9305 CRESTVIEW DR. DENTON, TC 76207 940-262-
3481 An organization of passionate professionals
dedicated to advancing the scientific, medical,

and educational aspects of the human element in
motorsport. The mission is: through rigorous research
and collaborative discussions, to bring forth the latest
innovations and initiatives in motorsport safety.

THE JOIE OF SEATING
WWW.THEJOIEQFSEATING.COM

4537 ORPHANAGE RD, CONCORD, NC 28027 704-
795-7474 In addition to producing seats of various
safety compliances, The Joie of Seating, led by founder
and NASCAR Champion, Randy LaJoie is the founder
of “The Safer Racer” program, pushing safety initiatives
throughout the entire sport.

PRINTING SPECIALISTS

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALQ.COM

1906 CLINTON STREET, BUFFALO, NY 14206
716-821-1880 Y

our one stop source for printing, graphics, design and
promotional materials for the all of your print house needs.

RACE TIRES

HOOSIER RACING TIRE
WWW.HOOQSIERTIRE.COM

65465 STATE ROUTE 931, LAKEVILLE, IN 46536
574-784-3152 Complete line of custom-manufactured
Spec racing tires for oval tracks, drag racing and road
racing. The only company exclusively manufacturing
racing tires.

AMERICAN RACER RACE TIRES
WWW AMERICANRACERONLINE.COM
1545 WASHINGTON ST, INDIANA, PA 15701,800-
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662-2168 Race tires forged in the highlands of Western
Pennsylvania for racing around the world.

T3 - TIRE TRACKING APPLICATION
2180 N PAYNE RD LAKE RD, MIDDLEVILLE, MI 49333,
269-348-1347 E-Mail: buddy@i3tireapp.com

The “Mobile Application” that is changing the tire tracking
and inspection game. Easy to use mobile tire scanning
application for us at the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS

RACECEIVER RACE COMMUNICATIONS
WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501,
866-301-7223 Raceceiver one-way radios and race
communications.

WADDELL COMMUNICATIONS
WWW.FACEBOOK.COM/WADDELL-COMMUNICATIONS
12 NOB RD., PLAINVILLE, CT 86062, 860-573-8821
Racing Electronics Authorized Dealer with a focus on
successful communication plan for competitors, officials,
track and series applications.

TRACK TUNE

WWW.TRACKTUNE LIVE

11528 197 ST. SE SNOHOMISH, WA 98296 425-766-
3440 Providing a mobile application so fans may hear
your announcers utilizing the application through their
mobiile device and speaker system.

RELIGIOUS SERVICES

RACING WITH JESUS MINISTRIES
WWWRJWM.COM

PO BOX 586, TOLLAND, CT 06084, 860-202-3598
Established in 1980, is known as the Racer's Church.
Ministering to the racing community through established
sanctioning bodies, regional touring series and local
tracks, seeking to provide opportunities for those we reach
to fulfill the Great Commission in their lives.

SANCTIONING GROUPS

IMCA-INTERNATIONAL MOTOR CONTEST ASSQC.
WWW.IMCA.COM

1800 WEST D STREET, VINTON, IA 52349
319-472-2201 The nation’s oldest, largest, and leading
sanctioning body. We focus on affordable divisions to
assist the profitability of our sanctioned facilities and
gvents.

NASCAR

WWW.NASCAR.COM

ONE DAYTONA BLVD., DAYTONA BEACH, FL 32114,
386-310-6272 The NASCAR Home Tracks Program offers
sanctioning opportunities for weekly racing and touring
series events across North America and Europe.

WISSOTA PROMOTERS ASSOCIATION
WWW.WISSQTA.ORG

24707 CTY.RD. 75, ST. AUGUSTA, MN 56301
320-251-1360 A member-driven sanction in the Upper
Midwest featuring eight divisions of race cars: Late Models,
Modifieds, Super Stocks, Midwest Modifieds, Street Stocks,
Mod Fours, Pure Stocks and Horets. As a member of
WISSQTA, you vote on policies and rules and help guide
YOUR organization. Click on Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS

EVENT SPROUT

WWW.EVENTSPROUT.COM

Rana Ventures, LLC 2549 WAUKEGAN ROAD #782
DEERFIELD, ILL 60015 713-320-0809 specializes in
electronic ticketing of events. Easy setup along with the
sale of automated ticketing machines.

SAFFIRE

WWW.SAFFIRE.COM

248 ADDIE ROY ROAD, SUITE B-106, AUSTIN, TX 78746
provided an integrated experience between ticketing and
websites, helping you increase your automated sales.

TICKETSPICGE

WWW.TICKETSPICE.COM

9142 D STREET, SACRAMENTO, CA 95814 888-798-
9569 TicketSpice brings a specialized ticketing experience
to the promoter and the customers to provide effortiess
online event management and ticket sales, marketing

and ticketing that helps event organizers increase their
bottomline.
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TRACKSIDE APP

WWW.TRACKSIDEAPP.COM
1321 DAVIS ST. SW., CANTON, OHIO 44706 330-754-
3364 Trackside has been refined to provide seamless

event management, marketing and ticketing that makes
events better for event organizers.

TIMING, SCORING, DISPLAYS

FLAGTRONICS

WWW.FLAGTRONICS.COM

8052 ELM DRIVE, STE G, MECHANICSVILLE, VA 23111
804-8157201 providing track wide lighting, safety and
other options to assist in race management and safety
awareness inside and outside the vehicle.

MYLAPS SPORTS TIMING
WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110, ATLANTA, GA
30339 678-816-4000 MyLaps offers the best in class
sports timing systems to measure, publish, and analyze
race and participant results for all sports and specifically
auto racing.

RACECEIVER RACE MANAGEMENT
WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501
866-301-7223 Raceceiver race communications.
Raceceiver race management timing and scoring system.
WESTHOLD CORPORATION

WWW.WESTHOLD.COM
E-MAIL: INFO@WESTHOLD.COM

5355 E. 38TH AVE., DENVER, CO 80207 408-533-0050
Westhold is a leading seller and manufacturer of race
timing and scoring systems, scoreboards, message
centers, video displays, and software.

WEATHER INSURANCE

VORTEX INSURANCE AGENCY
WWW VORTEXINSURANCE.COM

7400 W. 132 ND ST, SUITE 260, OVERLAND PARK, KS
66213, 913-253-1210 Vortex Insurance offers weather
insurance policies to mitigate the financial risk adverse
weather presents in business.

WEBSITES & E-COMMERCE

FIRETHORN MARKETING

WWW FIRETHORNMARKETING.COM

E-Mail: clint@firethornmarketing.com

500 NORTH ESTRELLA PARKWAY, GOODYEAR, AX 85338
304-481-2464 - Firethorn Marketing offers develops
incredibly easy to manage and fully responsive websites.

MYRACEPASS

WWW.MYRACEPASS.COM

PO BOX 81666, LINCOLN, NE 68501 402-302-2464
MyRacePass is a leader in the Software development in
motorsports specializing in a Race Management System,
Website Development, Online Ticket Sales and Apparel Design.
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A SINCERE RPM “THANK YOU” GOES OUT
T0 THE FOLLOWING GROUP OF EXHIBITING
COMPANIES WHO HELPED MAKE THE
90TH ANNUAL RPM WORKSHOPS AT THE
SHORES RESORT & SPA IN DAYTONA
BEACH SHORES A TRULY SPECIAL EDITION

OF OUR ANNUAL EAST COAST GATHERING;
HOOSIER RACING TIRE (LAKEVILLE, INDIANA),

K8K INSURANCE (FORT WAYNE, INDIANA):
CHEVROLET PERFORMANCE PARTS (GRANDE BLANC, MICHIGAN);
TICKETSPICE (SACREMENTO, CALIFORNIA), ™
MYRACEPASS (LINCOLN, NEBRASKA)

FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE,
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)
NASCAR (DAYTONA BEACH, FLORIDA),
RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);
PIT PAY (CHARLOTTE, NORTH CAROLINA);
SIMES GRAPHIC DESIGN (MANDAN, N.D.);
RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);
SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);
JONES BIRDSONG (CHANHASSEN, MINNESOTAY);
VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);

WISSOTA (ST. CLOUD, MINNESOTAY;
VP RACING FUELS (SAN ANTONIO, TEXAS),

SUNOCO RACING FUELS (MARCUS HOOK, PA.);
AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA);
EVENT SPROUT (DEERFIELD, ILLINOIS);

WESTHOLD (SANTA CLARA, CALIFORNIA);

MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN);

PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA):

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);
RACECALS (AUBURN, WASHINGOTN);

SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI)
FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);
DIGITAL THROTTLE (INCLINE VILLAGE, NEVADAY);

VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);
FLOSPORTS / FLORACING (AUSTIN, TEXAS);
T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);
RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL
OPPORTUNITY TO MEET WITH REPRESENTATIVES
OF THE BUSINESS. THE FOLKS WITH THESE
COMPANIES TOOK THE TIME TO RECOGNIZE HOW
IMPORTANT YOU ARE BY BEING IN ATTENDANCE
AT RPM TO CREATE NETWORKING, MEETINGS
AND ONE-ON-ONE DISCUSSION, ALL IN THE
BUSINESS WHEN IT COMES TO RPM AND THE
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA
WORKSHOPS. COMES TO RPM AND THE ANNUAL

=7 | PERFORMANCE

CHEVROLET

CIRCLE TRACK CRATE ENGINES.
ENGINE, CHASSIS AND OTHER RACING/HIGH
PERFORMANCE ACCESSORIESAVAILABLE AT

YOUR LOCAL GM DEALER.
For more information, contact

Bill Martens: bill. nartens@gm.com

6200 Grand Pointe Drive, Grand Blanc, M| 48349
800-GM USE US (468-7387)

www.chevroletperformance.com/circletrack/

Mv
M

DEVELOPER OF BUSTUM E-MAIL MARKETING
CAMPAIGNS AND CUSTOM WEBSITE DESIGN.
E-COMMERCE SPECIALISTS.

500 N, ESTRELLA PARKWAY, GOODYEARAZSSSSB

304-481-0
WWWF\RETHORNMARKETING com

CEIVER

Raceceiver is the world’s smallest radio receiver,
used for one-way communications to drivers.
Raceceiver Race Management System by
Westhold, transponder scoring for short tracks.

872 Main Street SW Ste D2., Gainesville, GA 30501

MyRacePass is a valuable tool for any driver, track,
association, or team owner! It brings all motor sports

media into one central location. This makes the
management of that media simple and less time
consuming for everyone involved. 866-301-7223
www.raceceiver.com

WWW.myracepass.com

SUl) SIMES CiRAPRIC DESIENS

For over 25 years, Simes Graphic Designs has been
working with the short track racing community creating
the most innovative designs for all types of marketing
materials used in industry.

“Excellences is hard-work driven
by passion for what you do.”
WE HAVE A PASSION FOR GRAPHIC DESIGN AND
MOTORSPORTS... THAT MAKES WHO WE ARE!

WWW.SIMESGRAPHICDESIGNS.COM

"H"RACING.
IMCA-INTERNATIONAL MOTOR GONTEST ASSOCIATION

the nations oldest, largets, and leading sanction body.
We focus on affordable divisions to assist the
profitabliliy of our sanctioned facilities and events

1800 West D Street, Vinton, IA 52349 « 319-472-2201

www.imca.com

Nationally-known manufacturer and marketer of lubricants
and additives for fleets and automobiles. Owner of
Lucas 0il I-10 and Lucas 0il (M0) Speedways, and the
Lucas Oil Late Model Dirt Series.

302 North Sheridan Street Corona, CA 92880 8

800-342-2512

VP RACING FUELS IS KNOWN AS THE WORLD
LEADER IN RACING FUEL TECHNOLOGY AND THE
OFFICIAL FUEL OF 60 PLUS SERIES.

204 EAST RHAPSODY DR., SAN ANTONIO, TX 78216,
210-635-7744 VP

WWW.VPRACINGFUELS.COM

moiieit—

MOFFETT PRODUCTONS, INC.

SPEED
SPORT

SPEED SPORT TV IS THE DIGITAL MEDIA BRAND FOR
SPEED SPORT, AMERICA’S MOTORSPORTS AUTHORITY.
From demolition derbies, truck and tractor pulls, figure 8 rac-

ing, flat track, ice oval racing to Legends, stock cars, midg-

ets, sprint cars, off-road trucks and anything in between,

SPEED SPORT TV delivers just about anything motorsports

fans want to see.

SPEED SPORT TV #FEEDYOURSPEED

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.
281-440-0044 « 509 CLARENCE ST.,
TOMBALL-HOUSTON, TX 77375

www.moffett.com

RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.



