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TIRES DESIGNED FOR CHAMPIONS©

1.HOOSIER  
TIRE EAST

56-H Loomis Street 
Manchester, CT 06042 
Phone: (860) 646-9646 
Email: rob@hoosiertireeast.com

2.HOOSIER TIRE  
MID-ATLANTIC

BALTIMORE 
2931 Industrial Park Drive
Finksburg, MD 21048 
Phone: (410) 833-2061 
Email: sales@hoosiermidatlantic.com  
www.hoosiermidatlantic.com 

3.HOOSIER TIRE 
MID-ATLANTIC 

PITTSBURGH 
110 South Pike Road, #207 
Sarver, PA 16055 
Phone: (724) 360-8000 
Email: sales@hoosiermidatlantic.com  
www.hoosiermidatlantic.com

4.HOOSIER TIRE 
OHIO VALLEY

1933 Staunton Turnpike
Parkersburg, WV 26104
Phone: (304) 428-5000
Email: todd@poske.com
www.poske.com 

5.HOOSIER TIRE  
MIDWEST

SPRINGFIELD 
3886 E. State Route 54 
Springfield, IL 62707 
Phone: (217) 522-1955 
Email: jessica@racetires.com 
www.racetires.com 

6.HOOSIER TIRE  
MIDWEST

INDIANAPOLIS 
4155 N. 1000 E., Ste A,  
Wally Parks Dr.  
Brownsburg, IN 46112 
Phone: (317) 858-1234 
Email: hoosiertiregirl@gmail.com  
www.racetires.com

7.HOOSIER  
TIRE MIDWEST

PLYMOUTH 
1801 Jim Neu DHrive 
Plymouth, IN 46563 
Phone: (574) 936-8344
Email: hoosiertireply@aim.com
www.racetires.com 

8.HOOSIER  
TIRE NORTH

21601 John Deere Lane
Rogers, MN 55374
Phone: (763) 428-8780
Email: htnrace@aol.com 
www.hoosiertirenorth.com

9.HOOSIER  
TIRE SOUTH

ASPHALT 
P.O. Box 537 
Welcome, NC 27374 
Phone: (336) 731-6100 
Email: hoosierasp@lexcominc.net

10.HOOSIER  
TIRE SOUTH

DIRT OVAL 
P.O. Box 1437 
Clinton, TN 37717 
Phone: (865) 457-9888 
Email: hoosierdavid@bellsouth.net

11.HOOSIER  
TIRE SOUTH

ROAD & DRAG 
P.O. Box 6080 
Maryville, TN 37802 
Phone: (865) 984-3232 
Email: road&drag@hoosiertiresouth.com

12.HOOSIER TIRE 
GREAT PLAINS

3801 W. Pawnee, Suite 200  
Wichita, KS 67213 
Phone: (316) 945-4000 
Email: sales@hoosiertiregp.com  
www.hoosiertiregp.com 

13.HOOSIER TIRE 
GREAT PLAINS

NEBRASKA
12252 N 153rd Circle  
Bennington, NE 68007
Phone: (402) 281-9700
sales@hoosiertiregp.com 
www.hoosiertiregp.com

14.HOOSIER TIRE 
SOUTHWEST

103 Gross Road, Bldg. A  
Mesquite, TX 75149 
Phone: (972) 289-RACE (7223) 
Email: tom@smileysracing.com www.
smileysracing.com

15.HOOSIER  
TIRE WEST

2608 E. California 
Fresno, CA 93721 
Phone: (559) 485-4512 
Email: racing@hoosiertirewest.com www.
hoosiertirewest.com

16.HOOSIER TIRE  
CANADA

117-119 Cushman Road 
St. Catherines, Ontario,  
Canada L2M 6S9 
Phone: (905) 685-3184 
Email: ronmckay@bic  
knellracingproducts.com  
www.hoosiertirecanada.com

17.HOOSIER TIRE  
CANADA-NY

1733 Maryland Avenue 
Niagara Falls, NY 14305 
Phone: (716) 285-7502 
Email: usasales@ 
bicknellracingproducts.com 
www.bicknellracingproducts.com

18.HOOSIER  
TIRE  

WESTERN CANADA
5601-45 ST Leduc, 
Alberta, Canada T9E 7B1 
Phone: (780) 986-7223 
Email: parts@geeandgeeracing.com
www.geeandgeeracing.com

www.hoosiertire.com
65465 SR 931, Lakeville, IN 46536 (574) 784-3152



PG 3RACING PROMOTION MONTHLY • ISSUE 53.6

MAKING NEWS	 PG 4
LEGAL UPDATE	 PG 6
SELLING TICKETS AT THE DOOR	 PG 8
SPONSORSHIP 101	 PG 10
PAUL CHRISTIAN SCHAEFER	 PG 13
TRAXPIX	 PG 19
INDUSTRY NEWS AND BITS	 PG 23
RPM MARKETPLACE	 PG 25
DIRECTORY OF SERVICES	 PG 27

TABLE OF CONTENTS

MAILING ADDRESS:
1670 Hall Road, Elma NY 14059 - PO Box 161,  
174 E. Main Street, East Aurora, NY 14052

E-MAIL CONTACT:
jskotnicki@racingpromomonthly.com

Please take note of our locations for the 51st Annual RPM Workshops, whether it be the 
Silver Legacy in Reno or the Shores in Daytona and plan to patronize and stay there. Your 
help in attending and supporting the locations of the Workshops help us grow the activities 
and sessions. The dates once again Tuesday, November 28,;Wednesday, November 29 and 
Thursday, November 30 for Reno, while Daytona is Sunday, February 11; Monday, Febru-
ary 12 and Tuesday, February 13, 2024. We look forward to seeing all of you there.
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S                   ince we’ve left Daytona we 
have run a “Save the Date” 

section in the RPM Newsletters 
and this will “make it official” 
that the 51st Annual RPM@
Reno Western Workshops in 
Reno, Nevada will “slide” over 
to the Silver Legacy as part of 
“The Row” in downtown Reno, 
Nevada. The dates will be No-
vember 28, 29 and 30, 2023. 
 
The 51st Annual RPM@Dayto-
na will take place at the Shores 
Resort and Plaza in Daytona 
Beach Shores, Florida on Feb-
ruary 11, 12 and 13. 
 
Booking information and 
details for both Workhsops will 
be made available in the June 
Newsletter. 
 
We have made the move in 
Reno to the Silver Legacy 
as the rooms have been 
remodeled in 2020 and we 
recognize that we needed 
a change of venue, however, Reno provides something on 
the West Coast that other destinations do not and that is 
affordability. Each year, we review other cities and we do 
listen to everyone’s thoughts, however, Reno still offers the 
most affordable lodging and best options for us to host the 
meetings without “breaking the bank” to do so. 
 
We have already confirmed that several of the speakers 
from a great 50th Annual RPM@Daytona Workshops will be 
in attendance at the 51st Annual RPM@Reno Western Work-
shops, including Megan Hazel from World Racing Group, 
Sean Foster from Waterford Speedbowl, Renee Dupuis from 
the Monaco Modified Tri Track Series amongst others. It’s 
going to be an exciting “all new” Reno and with a much 
more aggressive schedule expanding on the education of 
the past Workshops. Exciting details will be announced in 
forthcoming editions of the Newsletter. 

 
In Daytona, there were several 
key factors in place. Availability 
of space, the ambiance that 
the hotel setting creates for 
networking versus a convention 
center type environment and 
cost. We are going to make 
adjustments to the location of 
the trade show portion of the 
program dropping “pipe and 
drape” from the show, to create 
space for free-standing ex-
hibits and booths. We will also 
utilize the available space more 
wisely, creating some specific 
sessions that will be “first come, 
first serve” filling the rooms with 
limited capacities in sessions 
that are dedicated to specific 
topics like “building a sales 
deck”: “technical inspection” 
and more. 
 

If you remember correctly, the 
Shores provided us with a home 
for the Workshops when the Pla-
za suddenly closed on November 

1, 2022, so we should support them and be thankful for their 
hospitality in welcoming us in on such short notice last year. 
 
The 51st Annual RPM Workshops are certain to be excit-
ing and educational experiences. 			 
							     
51st Annual RPM@Reno Western Workshops, will take 
place November 28, 29 and 30, 2023. For Reno, PLEASE 
NOTE - We are moving in Reno to the Silver Legacy as 
part of the “The Row”. The rooms at the Silver Legacy 
were remodeled in 2020, booking details will be re-
leased in the June edition of the RPM Newsletter. We will 
remain at the Shores Resort and Spa in Daytona Beach 
Shores, Florida for the 51st Annual RPM@Daytona Work-
shops on February 11, 12 and 13. Booking details for the 
Shores will also be available in the June Edition of the 
RPM Newsletter.

MAKING NEWS STORY BY JOE SKOTNICKI

51ST ANNUAL RPM@RENO WESTERN AND 
RPM@DAYTONA VENUES AND DATES SET 

(TOP) LOCATION OF 51ST ANNUAL RPM RENO WORKSHOPS, 
SILVER LEGACY, RENO, NEVADA
(BOTTOM) LOCATION OF 51ST ANNUAL RPM WORKSHOPS,
THE SHORES RESORT, DAYTONA BEACH, FLORIDA
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LEGAL UPDATE STORY BY RPM WORKSHOPS

With the Summer Solstice passing us by as we 
release this, we thought this would be a good time 
to look over planning on severe weather, primarily 
thunderstorms that produce lightning, which may 
move into and on your facility and event rapidly. 
There are regulations we all need to follow and 
they may vary by state or county, but in many cas-
es, follow the one rule of thumb of utilizing good 
planning and safe common sense movement that 
does not create panic. 
 
Each year in the United States, more than four hun-
dred people are struck by lightning. On average, 
about 70 people are killed and many others suffer 
permanent neurological disabilities. Most of these 
tragedies can be avoided if proper precautions 
are taken. When thunderstorms threaten, events, 
those administering the event and officials must 
not let the desire to start or complete the event hin-
der their judgment when the safety of participants 
and spectators is in jeopardy. 
  
All thunderstorms produce lightning and are 
dangerous. In an average year, lightning kills more 
people in the U.S. than either tornadoes or hurri-
canes. Lightning often strikes outside the area of 
heavy rain and may strike as far as 10 miles from 
any rainfall. Many deaths from lightning occur 
ahead of storms because people wait too long 
before seeking shelter, or after storms because 
people return outside too soon. 
 
If you hear thunder, you are in danger. Any-
time thunder is heard, the thunderstorm is close 
enough to pose an immediate lightning threat to 
your location. In many cases there are specific 
mileage parameters in regard to when a facility 
needs to have the grandstands emptied and com-
petition stopped, which in many cases is 10-miles, 
because lightning moves quickly or expansive 
regions at a time during a storm. 
 
Lightning leaves many victims with permanent 
disabilities. While only a small percentage of light-
ning strike victims die, many survivors must learn 
to live with very serious, life-long disabilities.To 
avoid exposing participants and spectators to the 

LIGHTNING SAFETY TAKES PRIORITY...

CONTINUED

risk of lightning you could practice the following as 
precautions, creating a note book for your track. 
Postpone activities if thunderstorms are imminent. 
Prior to an event, check the latest forecast and, 
when necessary, postpone activities early to avoid 
being caught in a dangerous situation. Stormy 
weather can endanger the lives of participants, 
staff, and spectators. 
  
Plan ahead. Have a lightning safety plan. Know 
where people will go for safety, and know how 
much time it will take for them to get there. Have 
specific guidelines for suspending the event or 
activity so that everyone has time to reach safety 
before the threat becomes significant. Follow the 
plan without exception. 
  
Keep an eye on the sky. Pay attention to weather 
clues that may warn of imminent danger. Look for 
darkening skies, flashes of lightning, or increas-
ing wind, which may be signs of an approaching 
thunderstorm. 
  
Listen for thunder. If you hear thunder, immediately 
suspend your event and instruct everyone to get to 
a safe place. 
 
Substantial buildings provide the best protection. 
Once inside, stay off corded phones, and stay 
away from any wiring or plumbing. Avoid sheds, 
small or open shelters, dugouts, bleachers, or 
grandstands. If a sturdy building is not nearby, 
a hard- topped metal vehicle with the windows 
closed will offer good protection but avoid touch-
ing any metal. 
 
Avoid open areas. Stay away from trees, towers, 
and utility poles. Lightning tends to strike the taller 
objects. 
  
Stay away from metal bleachers, backstops 
and fences. Lightning can travel long distances 
through metal. 
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CONTINUED

LEGAL UPDATE STORY BY RPM WORKSHOPS

LIGHTNING SAFETY TAKES PRIORITY... CONTINUED
Activities should not resume until 30 minutes after 
the last thunder was heard. As a further safety 
measure, officials may want to have a tone- alert 
NOAA Weather Radio. The radio will allow you 
to monitor any short-term forecasts for changing 
weather conditions, and the tone-alert feature can 
automatically alert you in case a severe thunder-
storm watch or warning is issued. To find your 
nearest NOAA weather radio transmitter, go to 
http://www.nws.noaa.gov/nwr/  and click on “Sta-
tion Listing and Coverage.” 
  
If you feel your hair stand on end (this typically is 
an indications that lightning is about to strike). 
  
Crouch down on the balls of your feet, put your 
hands over your ears, and bend your head down. 
Make yourself as small a target as possible and 
minimize your contact with the ground. 
  
Do not lie flat on the ground. 
 
What to do if someone is struck by lightning 
 
Lightning victims do not carry an electrical charge, 
are safe to handle, and need immediate medical 
attention. 
  
Call for help. Have someone call 9-1-1 or your 
local ambulance service. Medical attention is 
needed as quickly as possible. 
  
Give first aid. Cardiac arrest is the immediate 
cause of death in lightning fatalities. However, 
some deaths can be prevented if the victim re-
ceives the proper first aid immediately. Check the 
victim to see that they are breathing and have a 
pulse and continue to monitor the victim until help 
arrives. Begin CPR if necessary. 
  
If possible, move the victim to a safer place. An 
active thunderstorm is still dangerous. Don’t let the 
rescuers become victims. Lightning CAN strike the 
same place twice.

 
REMAIN INFORMED 
 

Listen to NOAA Weather Radio for the latest fore-
cast and for any severe thunderstorm WATCHES 
or WARNINGS. Severe thunderstorms produce 
winds of 58 mph or greater, or hail 3/4 of an 
inch or larger in diameter.A severe thunderstorm 
WATCH is issued when conditions are favorable 
for severe weather to develop. A severe thunder-
storm WARNING is issued when severe weather is 
imminent. National Weather Service personnel use 
information from weather radar, satellite, lightning 
detection, spotters, and other sources to issue 
these warnings. 
  
NOAA WEATHER RADIO IS THE BEST WAY TO 
RECEIVE FORECASTS AND WARNINGS FROM 
THE NATIONAL WEATHER SERVICE. 
  
Remember that all thunderstorms produce light-
ning and all lightning can be deadly to those 
outside.For additional information on lightning or 
lightning safety, visit NOAA’s lightning safety web 
site: http://www.lightningsafety.noaa.gov or con-
tact: National Weather Service 4899 South Com-
plex Drive SE Grand Rapids, MI 49512-4034 
 
This may be a good time that if your track is in a 
loccation where storms and severe weather move 
through frequently to contact a “Weather Insur-
ance” provider and see what your options are. 
Weather Insurance providers can be found in the 
Industry Directory of the RPM Newsletter.
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THREE TIPS FOR EVENT ORGANIZERS 
WHEN SELLING TICKETS AT THE DOOR...

We all know you’d prefer your events 
sell tickets in advance. It’s what we all 
strive for. It’s why you offer early-bird 
ticket sales. And it’s why you invest 
so much in event marketing. But as 
you have no doubt seen, despite your 
grandest efforts, some events simply 
will not sell online. 
 
That’s why we need to pay attention to 
door ticket sales. These event at the 
door” purchases are often critical to 
your bottom line. Entertainment industry 
trends have seen in recent months as 
much as 31% of tickets sales coming 
from ticket sales at the door, which in 
the business of short track racing is 
much higher. 
 
If you aren’t prepared, your event ex-
perience can be negatively impacted. 
Think about the long lineups and the 
frustrated customers who can’t get to 
their seats in time to enjoy your event. 
And think about the revenue loss that 
can occur when your box office isn’t 
equipped to effectively handle transac-
tions at the door.   
 
Here are three best practices every 
event promoter should follow to cash in 
on those ticket sales at the door: 
 
1. Streamline entry with ticket and bar 
code scanners 
Point-of-sale apps with ticket and bar 
code scanning technology allow your 
staff to use their tablet or smartphone’s 
camera, to instantly scan and check in 
your arriving customers. This can be 
done in a fraction of the time it takes 
alternative ticket-checking methods, 
which include reviewing printed tickets 

and stamping an attendee’s wrist for 
re-entry. 
 
If you have been selling tickets online, 
this has almost become a mandatory 
practice. 
 
2. Will that be credit or debit? 
Your point-of-sale app should be 
equipped to process all major and 
foreign credit and debit cards. And 
don’t underestimate the convenience 
and value of tapped transactions. Even 
the slightest credit card or debit hiccup 
could negate a potential customer’s 
impulse to buy a ticket. When the pay-
ment process is quick and easy, your 
lineups move faster, and your custom-
ers are happier. 
 
Most banks that are handling your 
“merchant services” transactions have 
systems in place that will accept swipe, 
chip and tap transactions within a blue-
tooth application. 
 
3. Equip your teams to handle cash 
Your point-of-sale app should enable 
cash handling options. This includes re-
stricting access to select employees or 
volunteers who handle cash, providing 

SELLING TICKETS AT THE DOOR

COMMUNICATE STORY BY RPM WORKSHOPS

cash boxes that only open when cash 
transactions are processed, as well as 
offering data reporting capabilities that 
synchronize the cash transactions with 
the credit and debit purchases on your 
point-of-sale system. 
 
In short track racing, cash is still king at 
the gate and on some nights, when the 
line is a bit longer than accepted (which 
is always a good thing), be prepared 
to have a cash only avenue of entrance 
into the event. It’s always a good way to 
move people quickly. 
 
If you’re selling tickets at the door and 
you don’t want your potential customers 
exiting Stage Left at the long line-ups 
in front of them, then invest in a tick-
eting solution that offers point-of-sale 
functionality to keeps things running 
smoothly at the door.

CONTINUED

EFFECTIVE COMMUNICATION PLAYS A VITAL ROLE IN MOTORSPORTS PROMOTION, AS IT ENABLES ORGANIZERS TO ENGAGE 
WITH FANS, SPONSORS, AND MEDIA TO CONVEY THE EXCITEMENT AND UNIQUE FEATURES OF THE SPORT.
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NOTICE SAVE THESE DATES 
51st Annual RPM@Reno  

& RPM@Daytona Workshops 

RPM@DAYTONA 
WORKSHOPS  

MON, FEB 12 & 
TUES, FEB 13, 2024

RPM@RENO  
WORKSHOPS  

WED, NOV. 29 &  
THURS, NOV 30, 2023

RPM@RENO - SILVER LEGACY, RENO, NV

RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL

TicketSpice brings a specialized ticketing experience to the promoter and the customers to provide effortless online event 
management and ticket sales, marketing and ticketing that helps event organizers increase their bottomline.

WWW.TICKETSPICE.COM

9142 D STREET, SACRAMENTO, CA 95814 888-798-9569
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SPONSORSHIP 101

7 METHODS FOR MORE SPONSORSHIP DOLLARS 
To assist in boosting your sponsor ship sales, try these 
seven things: 

 
Choose sponsors that align with your target audience 
Have comprehensive, customizable sponsorship packages to 
customizable packages to choose from 
Don’t be afraid to dip into the well twice (repeat the same 
sponsor for a second year/event) 
Use fullfillment reports to increase your value to a sponsor 
Track other important metrics pre and post-event 
Focus on creating value-driven events, often with the assis-
tance of your sponsor 
Offer exclusive conferences to the sponsor using your well-
built network 
If one of your goals this year is to improve sales from your 
sponsorships, then we encourage you to keep reading. In 
this post, we’ll elaborate on the seven tips above so you can 
start planning and screening your sponsors in a more bene-
fits-driven and revenue-centric way for you both. 
 
Keep Your Sponsor Aligned with Your Target Audience 
Besides the unpredictability of results, one reason to avoid 
throwing things at a wall with sponsorship sales is the 
possibility of goal misalignment. While your target audience 
and that of your sponsor may never perfectly overlap, there 
should be enough similarities between the audiences that 
make the sponsor worth working with. 
 
To determine which sponsor would be the most viable part-
ner, you need to know your own target audience inside and 
out. This audience would be comprised of past event attend-
ees. Hopefully, you’ve kept the line of communication open 
with these attendees, as that will make it easier to reconnect. 
 
We recommend using analytics on your social media ac-
counts and your website to gauge who’s visiting, where 
they’re from, what their age is, their gender, and even their 
occupation. Alternately, focus groups or online-based surveys 
are other good options for learning more about your attend-
ees, their pain points, and what else makes them tick. 

SPONSORSHIP

 
Offer Customizable Sponsorship Packages 
 
No two sponsors are exactly alike, and in keeping that in 
mind, you could see a spike in sponsorship sales. During 
your sponsorship proposal, should you choose to present 
one, you might discuss your spnsorship package as well. 
 
A customizable, flexible sponsorship package makes you 
more attractive to sponsors. You may include such things in 
this package as promotions and marketing ahead of and after 
the event or customizable add-on-options in addition to your 
base package. You could even give your sponsor first dibs 
at certain parts of your event, such as a prized location or 
exhibit. 
 
By keeping the perks and pricing flexible, you and the spon-
sor can come to an agreement that adds max value to the 
event. 
 
Use a Sponsor Again If It Makes Sense 
 
Never be afraid to dip into the well twice. If, for an event 
last year, you worked with a sponsor and it went fabulously, 
there’s no rule that precludes you from reaching out a second 
time. The past history with that sponsor plus your reputation 

CONTINUED
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SPONSORSHIP 101

as being a great partner to work with increases the chances 
of your sponsor saying yes to a repeat outing. 
 
By working with the same sponsor again, you also get the 
added benefit of having a lot of the kinks already worked out. 
Unless the sponsor drastically changed from the last time 
you worked together, then you two know each other pretty 
well. You can skip some of the growing pains and getting to 
know each other’s styles and get right to planning a fantastic, 
profitable event. 
 
Never Go Without Fulfillment Reports 
 
This is something we discussed in our five stages of spon-
sorship post as linked to above. A fulfillment report is useful 
for any sponsor, but if you’re chasing after a repeat one, the 
report is especially necessary. 
 
What is a fulfillment report? It’s an overview of all the prom-
ised assets that you said you’d deliver to the sponsor. The 
report also doubles as an accountability check, for it’s a 
good opportunity for you to gauge how many of those assets 
you fulfilled. If there are ones you didn’t get to, ask yourself 
why. Was it lack of time or funds? Did disorganization cause 
something to slip through the cracks? 
 
The fulfillment report should be augmented with photos of 
all deliveries, including web traffic reports, samples, product 
placements, event logos, and more. When your sponsor 
from the year prior is reminded through the fulfillment report 
of all that went well with your last event, doing another one 
with you becomes a no-brainer. 
 
Fulfillment reports have a role even outside of continuing 
work with the same sponsor. They serve as a wonderful vi-

sual and written means of proving your track record to a new 
sponsor. That should enhance the interest of any worthwhile 
partner. 
 
Track Important Metrics During and After Your Event 
 
Of course, having a fulfillment report isn’t all you need. As 
your event gets underway, don’t get so busy that you forget 
to track metrics. By tracking metrics like attendance, exhibit 
engagement, length of time stayed, and more during and 
after the event, you get the most accurate gauge of event 
success. Not only is this a solid opportunity to increase spon-
sorship revenue, but having measurable data proving event 
accomplishments makes it easier to find future sponsors to 
work with. 
 
Make an Event Valuable on Your Own, Then Double or Triple 
That Value with Your Sponsor 
 
If you’re chasing after a major sponsor, then you have to 
assume you’re not the only one doing so. You don’t know 
how many other organizations like yours that you could be 
competing with, but you have to expect it’s at least several. 
 
Thus, in sponsorship sales, you can’t concern yourself ex-
clusively with how much value your sponsor will bring to your 
event. You also have to take some serious time to think of 
how you can present value to the sponsor. 
 
Maybe it’s a more flexible sponsorship package than the tra-
ditional gold, silver, and bronze ones. Perhaps it’s a record of 
excellence that only needs funding to take it to the next level. 
You could even have a virtual Rolodex of exclusive contacts 
(more on this momentarily). 
 

STORY CONTINUED

CONTINUED
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SPONSORSHIP 101

STORY CONTINUED
Whatever it is that makes your organization valuable, it’s important you position that front and center. When a sponsor realizes 
your value, it has a twofold benefit. For one, with your combined efforts, you can put on a money-making, highly engaging event 
that will draw a large crowd. 
 
Also, should the sponsor’s budget get a little tight before the event and they have to make some last-minute changes, they’re 
less likely to cut a partnership with an organization of higher value such as yours. 
 
Rely on Your Network to Offer Sponsorship Exclusives 
 
Okay, so let’s say as we did in the paragraphs above that you have a killer network of contacts of all sorts. These may include 
business partners, executives, and other sponsors you’ve worked with. 
 
To a sponsor, connecting with these parties is highly desirable, but how do they get an in? You could host a reception that’s ex-
clusive only to your sponsor. Even still, you wouldn’t invite every staff member at your sponsor company, but perhaps only five 
or 10 percent of the highest-ranked employees. 
 
These events are about introductions, networking, and communications, so leave the sales tactics at home for the evening. If 
the reception goes well enough, then the sponsor should come ready to take advantage of your offer. 
 
You could even take things a step further by introducing your sponsor to coveted thought leaders and senior leaders within your 
organization or your network. This would be a fantastic chance to spitball ideas. Further, it could seal the deal for even those 
tough-to-secure sponsors. 
 
Conclusion 
 
If you’re striving to increase your sponsorship sales for the next quarter, the seven tips and methods in this article all make a 
fantastic place to start. Even if you don’t get the sponsor you had your eye on, by growing your organization’s value, you’ll see 
more sponsorship opportunities open up and more revenue along with that.

A simple sponsor page 
thanking your Sponsors for 
their help and support during 
the season is a great addition 
to any fullfillment package.
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PAUL CHRISTIAN SCHAEFER...
The news is still fresh and there 

remains more questions than there are 
answers, but the fact is that Paul C. 
Schaefer has passed away. It’s been 
a tough season for losing our connec-
tions to short track racing’s history, our 
friends in the sport. Personally, this one 
was different. 
 
Schaefer was a wealth of knowledge. 
Following his education at Bowling 
Green State University, Schaefer 
stepped out into the racing world. He 
built his experience up over the years 
following, studying and documenting 
the sport. Growing up in the shadows 
of Sandusky Speedway, Schaefer was 
drawn to the sport and loved Super 
Modified racing. His annual trip to 
Sandusky for the “Hy-Miler” was the 
highlight of his Summer each year. 
In 2014 Schaefer even served as the 
Grand Marshall of the event. 
 
Schaefer’s career led him to Mid-Amer-
ican Auto Racing News, to work at 
Sandusky Speedway with the great 
promoter, Bill Bader, Sr., worked with 
his longtime friend and racing promoter 
Larry Boos, at Volusia Speedway Park 
with Dick Murphy. 
 
His biggest impact within the sport 
came when he took his education and 
went to become the editor of NASCAR 
Magazine and work in the NASCAR 
Public Relations department with folks 
like Andy Hall, Jim Hunter, John Griffin, 
Tom Deery, Dennis Huth and of course, 
Bill France, Jr. 
 
Schaefer referred to Bill France, Jr., as 
“Mr. France” in the most reverend of 
manners. He admired what Mr. France 
had done for the sport and shared the 
same passion as him. Schaefer was 
truly part of the “glory years” of the 
NASCAR Winston Racing Series. He 
looked forward to each fall when the 
regional and ultimately the national 
champion would be crowned, sitting in 

on phone calls to the champions, re-
cording the reactions, visiting the tracks 
and making friends along the way. 
 
Schaefer was an expert at shaping 
and telling the story; his editing skills 
were impeccable. His speech writing 
skills were creative, emotional from the 
heart and inspiring. He knew how to 
draw from a person’s internal emotion 
and project that in a tone that brought 
people together. 
 
There may be some people who read 
this edition of the Newsletter and ask, 
“Why so much about this guy?” It’s 
because Paul Schaefer raised the bar 
on how we promote our sport, how we 
write, how we cover it and what we all 
thought of it. He loved the weekly rac-
er; he loved the weekly track promoter. 
He understood the struggles, and why 
we do what we do, something that 
many people struggle with when they 

ask us about the countless hours and 
the personal, financial and emotional 
investment. 
 
The sport chose not to keep him around 
in an impactful spot, so he slipped off 
into “The Smoky Mountains” in Sey-
mour, Tennessee, where he found work 
in the parks and enjoyed life with his 
partner of 30-plus years, Alan Gaughan 
 
Stock car racing in general is going to 
miss “Schaef”. He was a grand histori-
an and a reference to every nook and 
cranny of the things that brought us to 
today. 

 CONTINUED
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PAUL CHRISTIAN SCHAEFER...

In 2022 Schaefer was inducted into the Dayton (Ohio) Auto Race Fans Hall of Fame in the media category for his contribu-
tions during his tenure at Mid-American Auto Racing News. 
 
On a personal note, I did not know he was gone, until the news had spread and after having a long conversation with his 
brother Scott, I recognized that his impact was everywhere. Family, friends, a stranger in a pit area, it didn’t matter; Paul 
Schaefer was a good soul, an old soul. He loved the Temptations and saw them at every opportunity. 
 
He befriended a “green and clueless” young writer at NASCAR and showed him right from wrong in writing and public rela-
tions. He taught the difference between PR and Publicity and through the years we remained friends, close enough that he 
had just sent me some “US Mail” in regard to one of his previous employers. He had the most warped sense of humor you 
may ever encounter, however you couldn’t help but laugh with him. 
 
Stewart Doty, the editor Emeritus of the RPM Newsletter, had reached out to me and asked if I could pass along the arrange-
ments for Paul prior to me knowing which Paul he meant, thinking I should have known. I wish I did. Schaefer had no plans 
for any service or anything related to a funeral, he wanted to be cremated as his brother confirmed with me. It’s strangely 
something we had talked about years prior. 
 
The least I could do for my friend was give him a tribute, a celebration of his life and dedication to a sport that could have 
loved him just a bit more and kept him around for a few more years. Our sport needs more men like Paul Schaefer.

STORY CONTINUED

Paul Schaefer with Al Robinson (right), two gentlemen who had 
a passion for the publicity of our sport. Both men worked tirelessly 
throughout their careers to promote the sport and quietly left us with-
out fanfare, without even the acknowledgment of how far they helped 
propel the sport to it’s next levels.
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PAUL CHRISTIAN SCHAEFER...

From top-to-bottom clockwise (Schaefer collection); Hard at work at the Mid-American Auto Racing News. 
One of the founders of the NASCAR Champions photo shoot, where all champions gathered in one place. This 
particular NASCAR Magazine cover, hung at the NASCAR Cafe in Tennessee. With Kevin Jaycox in 2014, they 
year he served as the Grand Marshall for the Hy Miler at Sandusky Speedway.
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PAUL CHRISTIAN SCHAEFER...

Top photo is Schaefer (from left-to-right) NASCAR Winston Racing Series championship driver, Dexter 
Canipe, NASCAR Membership Director Mary Reed (Logue-Suarez) and his Mother, Betty Schaefer. Betty ac-
companied Schaefer to many NASCAR events. Bottom photo is on the frontstretch at Sandusky honoring the 
media. Schaefer has on the white suspenders.
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PAUL CHRISTIAN SCHAEFER...

Clockwise from top left. With Ken Squier at the RPM Workshops in Daytona. His Sandusky Speedway Hall 
of Fame induction plaque. The Super Modifieds ready to do battle at his favorite event, the Hy Miler at San-
dusky Speedway.
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PAUL CHRISTIAN SCHAEFER...

Following his Dayton (Ohio) Auto Racing Fan Club Hall of Fame in-
duction in 2022. The short track world is going to miss Paul Schaefer.
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TRAXPIX 2023

Top-to-bottom; Port Royal Speedway in 
Pennsylvania led by Steve O’Neal has 
undergone a variety of improvements and 
changes. O’Neal has helped to make “Port” 
one of the top tracks in the nation. The 
drone sign is something we all need to keep 
in mind, especially those of us who race 
near transportation hubs. A season pass 
window is always a great idea for the folks 
who commit to your facility. Even facilities 
that are prepared for it get a crush of traffic 
and lines. It’s how you deal with it once 
your fans show up that enhance the experi-
ence. Port Royal has a good handled on it.
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MORE TRAXPIX 2023
A tight gate with security is almost mandatory these days. A busy 
midway is good, but it must be kept secure and give pedestrians 
room. Things can fill up with motorized vehicles and golf cart / ATV 
parking has seemingly become mandatory nowadays.

Many Series have now instituted time limits and horns prior to 
their races to keep the show moving in a timely fashion. USAC 
uses this system with an official on a four-wheeler driving through 
the pit area and a simple stop watch to keep the teams moving and 
accountable.



PG 21RACING PROMOTION MONTHLY • ISSUE 53.6

MORE TRAXPIX 2023
Sponsorship is critical at all 
tracks and having them on 
prime display is always positive 
like here. Port Royal has plenty 
of concession options as based 
on their menu boards. One 
thing to note is that reasonably 
priced concession items keep 
things moving in your con-
cession stands. Service with a 
smile also helps business.
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MORE TRAXPIX 2023
Having places for people to eat their concession items is always a 
bonus and we have seen that this helps in cleanup as people are 
more likely to pickup after themselves. There is little wasted space 
at Port Royal as shown by this building which is used for registra-
tion and transponder rentals.

Sometimes parking gets 
overlooked, but having a orga-
nized plan is certainly helpful 
especially when it’s a big show 
with a large crowd. The modern 
facilities at Port Royal are 
evident right down to the flag 
stand. Steve O’Neal and his 
staff have done an incredible 
job at the facility.
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INDUSTRY NEWS AND BITS
RPM Ideas in Action... 
 
Auto Racing Promoter of the Year 43 and Madison International Speedway pro-
moter Gregg McKarns sent an e-mail that stated, “We just cleared $3,500 more 
than we averaged on this same night the last 3 years. All because of An idea I 
wrote down on the bus to the airport following RPM in Reno.” 
 
McKarns went on to state, “Come to Reno this year and I will tell you all about it 
and event buy you a beer while telling the story on how to do it...” 
 
McKarns, who has long been a believer in RPM, much like his Father John, has 
been one of our key presenters each year. The reason we rely on promoter’s like 
Gregg McKarns is because they are in the trenches, with their hands dirty, doing 
this week in and week out, with a degree of success that many of us have not 
reached. 
 
Please take note of our locations for the 51st Annual RPM Workshops, whether it 
be the Silver Legacy in Reno or the Shores in Daytona and plan to patronize and 
stay there. Your help in attending and supporting the locations of the Workshops 
help us grow the activities and sessions. The dates once again Tuesday, Novem-
ber 28,;Wednesday, November 29 and Thursday, November 30 for Reno, while 
Daytona is Sunday, February 11; Monday, February 12 and Tuesday, February 
13, 2024. We look forward to seeing all of you there.

Hope for the “Big Time Auto Rac-
ing”... 
 
In recent years, the sport has taken 
some turns where car owners have 
picked financing over talent in the top 
tiers of the sport in multiple divisions. 
Recently, a short track owner put 
things into perspective. 
 
“I am not interested in some kid’s fa-
ther coming and buying their way into 
the Cup Series,” said Tony Stewart. 
“I have zero interest in that. We want 
guys that earn their way, that work 
hard, that understand the values that it 
takes to be a top-tier driver — not one 
that just got his high school diploma 
and now all of a sudden he’s a Cup 
driver.”
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INDUSTRY NEWS AND BITS CONTINUED

Sportsdrome Speedway Sad News... 
 
The Sportsdrome Speedway held its Jake Gibson Mid-Season Championship on a recent Saturday night.  
 
The event was in honor of the family patriarch, Jake Gibson. His family was there to help celebrate with a “final lap” around 
the family owned track. 
 
Driving the van was Greg Pike and passenger and longtime supporter of the speedway, Clark Nickles. 
Paul “Jake” Gibson passed away on Monday, June 5, 2023 and his family honored him with one last lap around the Sports-
drome Speedway which sits in Jeffersonville, Indiana, right across the river from Louisville, Kentucky. 
He had been a part of the Speedway since marrying into the family in 1962, to his forever love Anna Marie Petrali and 
joined a family who owned the Speedway. He ran the track for the next 55 years as the General Manager and Promoter. 
Jake was also inducted into the Kentucky Motorsports Hall of Fame in 2019. 
 
He will be remembered for his kindness, generosity, huge heart and love of racing that he shared with his “track family”. He 
will also forever be known as the man who brought car racing to thousands over the years. 
 
The track’s original purchase plan was headed by A.C. ‘Mac’ Petrali, a former Louisville Manual football player and the 
former president of the Sportsdrome, a group of Falls Cities businessmen purchased 24 acres on which they built the track 
in 1946. Three years later six more acres were bought for improvement and expansion. 
 
Over 70 years later, the track is still up and running. Mike Gibson, the son of “Jake” Gibson is now the promoter. The Gib-
son’s are believers and supporters of the RPM Newsletter and Workshops. Gibson will be missed in the short track com-
munity.

Photos Top-to-Bottom; 
“Jake” Gibson’s Sportsdrome 
Speedway is a beautiful short 
track nestled just a short 
distance from Ohio River, in 
Jeffersonville, Indiana, not far 
from downtown Louisville. 
The track offers participants 
several unqiue opportunities 
to compete in the sport.
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RPM MARKETPLACE
STATELINE SPEEDWAY  
IN BUSTI, NY FOR SALE

77 acre property, with a ranch home, in 
addition to the stock car track is a gokart track. 
The facility, in the Southern Tier of New York is 
very near the Pennsylvania border, with pride and 
upkeep being a focus on the facility, this track is 
ready for the right owners.

More information can be found here; 4150 
Kortwright Rd, Jamestown, NY 14701 | MLS 
#R1453778 

GREENVILLE-PICKENS SPEEDWAY IN 
SOUTH CAROLINA IS LISTED FOR SALE

The historic Greenville-Pickens 
Speedway in Easley, just west of 
Greenville, was recently listed on a real 
estate website.

According to the listing from Re-
altyLink, a real estate development 
company, ground lease or “built to suit” 
opportunities are available for the 305-
acre property at 3800 Calhoun Memori-
al Highway.

Starting as a dirt track in 1940, the 
Greenville-Pickens Speedway hosted 

the first-ever, start-to-finish live-tele-
vised NASCAR race in 1971 after being 
paved in 1970.

The race track also holds events like 
the Upstate Holiday Lights Show and 
the Upper SC State fair.

More information can be found 
here; Properties - Realty Link (real-
tylinkdev.com) (https://realtylinkdev.
com/property-inventory/?property-
Id=1123248-lease)

NOTICE SAVE THESE DATES 
51st Annual RPM@Reno  

& RPM@Daytona Workshops 

RPM@DAYTONA 
WORKSHOPS  

MON, FEB 12 & 
TUES, FEB 13, 2024

RPM@RENO  
WORKSHOPS  

WED, NOV. 29 &  
THURS, NOV 30, 2023

RPM@RENO - SILVER LEGACY, RENO, NV

RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL
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RPM MARKETPLACE continued

RACEJUNK COMES TO THE TABLE
Our friends at 

RacingJunk.com 
have agreed to help 
us with our RPM 
Market Place project. 
Visit the included link to identify with some track 
materials; Miscellaneous/Other, Tracks/Real Estate 

HISTORIC FRIENDSHIP MOTOR  
SPEEDWAY IS NOW AVAILABLE

This 40.84+/- Acre property features a 3/8 
Mile Oval Dirt over Asphalt Track, Multiple 
Concession Stands, 9 Vender Booths, Restroom 
Facilities that have all been recently updated in 
2021. In addition to recent updates, the owners 
have installed new Whelen Track Safety Lights, 
New Scoreboard, New Westhold Timing & Scoring 
Loop System, Updated Concession Stand Equip-
ment, New 8’X12’ Platform Scales. The grandstand 
has seating for 4000 people, 97 Trackside Tailgat-
ing Spots. Additional fill dirt is being delivered, 
compacted and seeded by January 1, 2023.

More information can be found here;  
www.loopnet.com/Listing/11420-NC-268-Elkin-
NC/27089397/

“It is with great sadness that we share this link 
and announce the track is for sale or lease. Current 
circumstances, prior commitments and work loads 
do not allow us to dedicate the time and effort into 
bringing our dreams for TNT Speedway to fruition,” 
this was posted and taken from the tracks Facebook 
page.

for sale on RacingJunk - www.racingjunk.com/
category/1371/tracks-real-estate.html?page=2

We will continue our quest as in past issues, 
that we are willing to help people find what 
they are looking for or place classified ads for 
equipment or real estate that anyone may want 
to sell. Please feel free to contact us in regard to 
publishing; info@racingpromomonthly.com 

The track was previously sold in 2021 via auc-
tion. Zabel-Ackerman in Fond du Lac, Wisconsin is 
handling the listing. Various record may be found 
on the facility.

zacommercial.com/Search.html#/proper-
ty/63062206e207a5000751b2e7/63062503ba89
5e0007f8b27d

RECENTLY TNT SPEEDWAY LOCATED IN NORTHERN WISCONSIN LISTED

STATELINE SPEEDWAY  
IN BUSTI, NY FOR SALE

77 acre property, with a ranch home, in 
addition to the stock car track is a gokart track. 
The facility, in the Southern Tier of New York is 

GREENVILLE-PICKENS SPEEDWAY IN 
SOUTH CAROLINA IS LISTED FOR SALE

The historic Greenville-Pickens Speedway in 
Easley, just west of Greenville, was recently listed 
on a real estate website.

According to the listing from RealtyLink, a 
real estate development company, ground lease 
or “built to suit” opportunities are available for 
the 305-acre property at 3800 Calhoun Memorial 
Highway.

Starting as a dirt track in 1940, the Green-

very near the Pennsylvania border, with pride and 
upkeep being a focus on the facility, this track is 
ready for the right owners.

ville-Pickens Speedway hosted the first-ever, 
start-to-finish live-televised NASCAR race in 1971 
after being paved in 1970.

The race track also holds events like the 
Upstate Holiday Lights Show and the Upper SC 
State fair.
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DIRECTORY OF SERVICES
NAUGHTON INSURANCE, INC. 
WWW.NAUGHTONINSURANCE.COM 
1365 WAMPANOAG TRAIL, EAST PROVIDENCE, RI 
02915, 401-433-4000 Motorsports insurance programs 
for race tracks, teams, sanctioning groups, and drivers 
since 1947. Programs available in all 50 states.

SPORTS INSURANCE SPECIALISTS 
WWW.SPORTSINSURANCESPECIALISTS.COM 
14033 ILLINOIS ROAD, SUITE A, FORT WAYNE, IN 
46814, 855-969-0305 Sports Insurance Specialists 
offers a complete motorsports portfolio of participant and 
spectator insurance. A proven industry leader. “Let’s kick 
some rIsk.”

LUBE, FUEL, ADDITIVES 
LUCAS OIL PRODUCTS 
WWW.LUCASOIL.COM 
302 N. SHERIDAN ST., CORONA, CA 92880, 800-342-
2512 Nationally known manufacturer and marketer of 
lubricants and additives for fleets and automobiles, 
owner Lucas Oil (MO) Speedway, sponsor of drag racing, 
pulling, motocross, off-road racing, ASCS, MLRA Series, 
the Lucas Oil Late Model Dirt Series.

MERCURY MARINE / QUICKSILVER 
WWW.QUICKSILVER-PRODUCTS.COM 
W 6250 PIONEER RD., FOND DU LAC, WISC. 54936, 
920-924-0833 One of the most recognized names in 
the production of marine engines, equipment, oils and 
lubricants has adapted their lubricants for successful 
solutions in multiple applications including motorsports.

SUNOCO RACE FUELS 
WWW.RACEGAS.COM 
PO BOX 1226, LINWOOD, PA 19061 800-722-3427 
The largest refiner of racing gasoline. National distribution 
of quality brands. SUNOCO, Turbo Blue, and Trick.

VP RACING FUELS 
WWW.VPRACINGFUELS.COM 
204 EAST RHAPSODY DR., SAN ANTONIO, TX 78216, 
210-635-7744 VP Racing Fuels is known as the world 
leader in racing fuel technology and the official fuel of 60 
plus series.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM 
E-MAIL: info@fuelfactoryusa
4431 WILLIAM PENN HWY., SUITE 6, 
MURRYSVILLE, PA 15668 1-412-404-3329 
Performance-driven, built for racers by racers. Focused 
on race fuel, plain and simple A desire to go fast and 
win, with the same goal for you. Fuel Factory, building a 
culture, built for speed.

MARKETING
DIGITAL THROTTLE, LLC
WWW.DIGITALTHROTTLE.COM 
E-MAIL: INFO@DIGITALTHROTTLE.COM  
774 MAYS BLVD #10-45, INCLINE VILLAGE, NV 89451 
800-314-4702 Founded in 2009, we specialize in 
managing digital advertising for clients in automotive, 
powersports & motorsports markets. Working across all 
platforms: Social, Video, Display, Search & eCommerce. 
Our “real-world” industry experience and online 
advertising expertise utilize the latest technologies to 
measure ad performance and adjust every ad campaign to 
maximize results.

VIETTI MARKETING GROUP
WWW.VIETTIMARKETING.COM 
2914 E. BATTLEFIED ST., SPRINGFIELD, MO 65804 
417-553-9105 Navigating each client with the precision 
and skill derived from 40 years of full-service experience. 
Taking the specifics of your identity as an idea or program 
and route your campaign in the most-effective manner 
possible driving results you can see.

MEDIA & STREAMING SERVICES 
SPEED SPORT, SPEED SPORT TV,  
TURN 3 MEDIA
WWW.SPEEDSPORT.COM 
WWW.SPEEDSPORT.TV 
142 F SOUTH CARDIGAN WAY, MOORESVILLE, N.C. 
28117 704-790-0136 Media provider, formerly National 
Speed Sport Newss owned by Chris Economaki, Speed 
Sport has become a multifaceted media company offering 
publicity platforms for all forms of motorsports in addition 
to providing a full streaming service led by Chris Graner 
and Rivet.

NASCAR 
WWW.NASCAR.COM 
ONE DAYTONA BLVD., DAYTONA BEACH, FL 32114,  
386-310-6272 The NASCAR Home Tracks Program offers 
sanctioning opportunities for weekly racing and touring 
series events across North America and Europe.

WISSOTA PROMOTERS ASSOCIATION 
WWW.WISSOTA.ORG 
24707 CTY. RD. 75, ST. AUGUSTA, MN 56301  
320-251-1360 A member-driven sanction in the Upper 
Midwest featuring eight divisions of race cars: Late Models, 
Modifieds, Super Stocks, Midwest Modifieds, Street Stocks, 
Mod Fours, Pure Stocks and Hornets. As a member of 
WISSOTA, you vote on policies and rules and help guide 
YOUR organization. Click on Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS 
EVENT SPROUT
WWW.EVENTSPROUT.COM 
Rana Ventures, LLC 2549 WAUKEGAN ROAD #782 
DEERFIELD, ILL 60015 713-320-0809 specializes in 
electronic ticketing of events. Easy setup along with the 
sale of automated ticketing machines.

PIT PAY APP
WWW.PITPAY.COM 
PIT PAY APP, 7168 WEDDINGTON RD., SUITE 148, 
CONCORD, N.C. 28027  Pit Pay™️ is the only Mobile 
Pit Pass app for the motorsports industry. Pit Pay, is 
committed to providing you with a simple, hassle-free 
experience in the app and at the track.

TICKETSPICE
WWW.TICKETSPICE.COM 
9142 D STREET, SACRAMENTO, CA 95814 888-798-
9569 TicketSpice brings a specialized ticketing experience 
to the promoter and the customers to provide effortless 
online event management and ticket sales, marketing 
and ticketing that helps event organizers increase their 
bottomline.

TIMING, SCORING, DISPLAYS 
MYLAPS SPORTS TIMING 
WWW.MYLAPS.COM 
2030 POWERS FERRY RD SE, STE.110, ATLANTA, GA 
30339 678-816-4000 MyLaps offers the best in class 
sports timing systems to measure, publish, and analyze 
race and participant results for all sports and specifically 
auto racing.

RACECEIVER RACE MANAGEMENT 
WWW.RACECEIVER.COM 
872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501 
866-301-7223 Raceceiver race communications. 
Raceceiver race management timing and scoring system.

WESTHOLD CORPORATION 
WWW.WESTHOLD.COM
E-MAIL: INFO@WESTHOLD.COM 
5355 E. 38TH AVE., DENVER, CO 80207 408-533-0050 
Westhold is a leading seller and manufacturer of race 
timing and scoring systems, scoreboards, message 
centers, video displays, and software.

WEATHER INSURANCE 
SPECTRUM WEATHER  
AND SPECIALTY INSURANCE 
WWW.SPECTRUMWEATHERINSURANCE.COM 
PO BOX 484, LIBERTY, MO 64069 816-810-2346 
Spectrum’s expertise has propelled us to become the 
largest provider of weather and event cancellation 
insurance in the USA.

VORTEX INSURANCE AGENCY 
WWW.VORTEXINSURANCE.COM 
7400 W. 132 ND ST., SUITE 260, OVERLAND PARK, KS 
66213, 913-253-1210 Vortex Insurance offers weather 
insurance policies to mitigate the financial risk adverse 
weather presents in business.

WEBSITES & E-COMMERCE 
FIRETHORN MARKETING 
WWW.FIRETHORNMARKETING.COM
E-Mail: clint@firethornmarketing.com 
500 NORTH ESTRELLA PARKWAY, GOODYEAR, AX 85338  
304-481-2464 - Firethorn Marketing offers develops 
incredibly easy to manage and fully responsive websites.

MYRACEPASS 
WWW.MYRACEPASS.COM 
PO BOX 81666, LINCOLN, NE 68501 402-302-2464 
MyRacePass is a leader in the software development in 
motorsports specializing in a Race Management System, 
Website Development, Online Ticket Sales and Apparel Design.

PERFORMANCE RACING INDUSTRY (PRI)
WWW.PERFORMANCERACING.COM 
27081 ALISO CREEK RD., STE 150 ALISO  
VIEJO, CA. 92656 949-499-5413 
Since it’s inception in 1986, Performance Racing Industry 
(PRI) has served the motorsports as key source for trends, 
merchandising, new products, business strategies and more. 
PRI is also the developer of the world’s premier auto racing 
trade show, held each December in Indianapolis, Indiana.

FLOSPORTS / FLORACING
WWW.FLOSPORTS.TV
WWW.FLORACING.COM 
979 SPRINGDALE RD., STE 120 AUSTIN, TX 78702 512-
355-7936  A venture-backed subscription video streaming 
service dedicated to sports, offering live and on-demand 
access to hundreds of thousands of competition events 
across 25+ vertical sports categories in the US and 
abroad, including a diverse menu in all forms of racing as 
part of www.floracing.com.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILLUSTRATED.COM
PO BOX 741, EPPING, NH 03042 877-972-2362 
Speedway Illustrated is a print magazine devoted to oval-
track racing in America. Produced for over 20 years by the 
most accomplished, award-winning, and longstanding 
team of journalists in motorsports, you can enjoy the best 
coverage and do-it-yourself race-winning tech to race 
safer, be faster, and spend wiser.

PRINTING SPECIALISTS
PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON STREET, BUFFALO, NY 14206 
716-821-1880 Y
our one stop source for printing, graphics, design and 
promotional materials for the all of your print house needs.

RACE TIRES 
HOOSIER RACING TIRE 
WWW.HOOSIERTIRE.COM 
65465 STATE ROUTE 931, LAKEVILLE, IN 46536 
574-784-3152 Complete line of custom-manufactured 
spec racing tires for oval tracks, drag racing and road 
racing. The only company exclusively manufacturing 
racing tires.

AMERICAN RACER RACE TIRES 
WWW.AMERICANRACERONLINE.COM 
1545 WASHINGTON ST., INDIANA, PA 15701,800-
662-2168 Race tires forged in the highlands of Western 
Pennsylvania for racing around the world.

T3 – TIRE TRACKING APPLICATION 
2180 N PAYNE RD LAKE RD, MIDDLEVILLE, MI 49333, 
269-348-1347 E-Mail: buddy@t3tireapp.com 
The “Mobile Application” that is changing the tire tracking 
and inspection game. Easy to use mobile tire scanning 
application for us at the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS 
RACECEIVER RACE COMMUNICATIONS 
WWW.RACECEIVER.COM 
872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501, 
866-301-7223 Raceceiver one-way radios and race 
communications.

WADDELL COMMUNICATIONS 
WWW.FACEBOOK.COM/WADDELL-COMMUNICATIONS 
12 NOB RD., PLAINVILLE, CT 86062, 860-573-8821 
Racing Electronics Authorized Dealer with a focus on 
successful communication plan for competitors, officials, 
track and series applications.

 RELIGIOUS SERVICES 
RACING WITH JESUS MINISTRIES 
WWW.RJWM.COM 
PO BOX 586, TOLLAND, CT 06084, 860-202-3598 
Established in 1980, is known as the Racer’s Church. 
Ministering to the racing community through established 
sanctioning bodies, regional touring series and local 
tracks, seeking to provide opportunities for those we reach 
to fulfill the Great Commission in their lives.

SANCTIONING GROUPS 
IMCA-INTERNATIONAL MOTOR CONTEST ASSOC. 
WWW.IMCA.COM 
1800 WEST D STREET, VINTON, IA 52349  
319-472-2201 The nation’s oldest, largest, and leading 
sanctioning body. We focus on affordable divisions to 
assist the profitability of our sanctioned facilities and 
events.

ADVOCACY 
UNITED STATES MOTORSPORTS  
ASSOCIATION 
UNITEDSTATESMOTORSPORTS.COM
E-MAIL: info@unitedstatesmotorsports.com
166 CRYSTAL CIRCLE, MOORESVILLE, NC 28117 
704-325-8003 Formed in 2015 by a coalition of industry 
businesses who recognized the need for greater organization, 
data and state/local advocacy for racing. Working every day 
all day as America’s Grassroots Racing Advocate.

ADVERTISING & DESIGN
SIMES GRAPHIC DESIGNS 
WWW.SIMESGRAPHICDESIGNS.COM 
414 MAIN ST., MANDAN, ND 58554  
888-457-4637 Simes Graphic is full-service art studio that 
services short track racing. They design and print all types 
of brochures, posters, promotional materials.

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON ST, BUFFALO, NY, 14206 
Your one stop source for printing, graphics, design & 
promotional materials for the racing industry.

APPAREL, SOUVENIRS, NOVELTIES 
RACE TRACK WHOLESALE 
WWW.RACETRACKWHOLESALE.COM 
817 DELAWARE, INDEPENDENCE, MO 64050, 
816-718-2231 FAX: 866-365-2231 
Wholesale distributor of racing souvenirs, imprinted 
promotional items, apparel, and track supplies. Serving 
short track racing since 2008.

AUDIO, VIDEO PRODUCTION 
MOFFETT PRODUCTIONS 
WWW.MOFFETT.COM 
509 CLARENCE STREET, TOMBALL, TX 77375, 
281-440-0044 Professional audio production. Radio 
spots, TV ads, Tracks Trax race track audio CDs. Great 
creative, fast service, reasonable prices.

CRATE RACING ENGINES
CHEVROLET PERFORMANCE PARTS 
WWW.CHEVROLET.COM/PERFORMANCE/
CRATEENGINES
6200 GRAND POINTE DR., GRAND BLANC, MI 48349 
810-606-3655 Circle track crate engines. Engine, chassis 
and other racing/high-performance accessories available 
at your local GM dealer. For information, contact Bill 
Martens.

DECALS
RACECALS
WWW.RACECALS.COM 
E-MAIL: info@racecals.com
24215 SE GREEN VALLEY RD, AUBURN, WA 98092 
1-888-928-8322 Printing quality decals for the 
Motorsports industry, coast-to-coast and every genre of 
motorsports you’ll RaceCals work. Die Cutting; Digital 
Printing; Banners and Designing are all things you can 
count on RaceCals for.

INSURANCE, RISK MANAGEMENT 
K&K INSURANCE GROUP 
WWW.KANDKINSURANCE.COM 
1712 MAGNAVOX WAY, PO BOX 2338,  
FT. WAYNE, IN 46801-2338 800-348-1839

K&K INSURANCE GROUP CANADA 
WWW.KANDKCANADA.COM 
#101-5800 EXPLORER DRIVE,  
MISSISSAUGA, ON, L4W 5K9, 800-753-2632 
The industry’s largest provider of racing insurance. 
More than 60 years of underwriting and risk 
management experience. Motorsport’s most 
experienced in-house claims staff. International 
service capability.

JONES BIRDSONG  
MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM 
125 W. LAKE, STE 200, WAYZATA, MN 55391,  
952-467-6111 Jones Birdsong Motorsports offers the 
widest range of products designed to protect motorsports 
associations, facilities, teams, and special events.



A SINCERE RPM “THANK YOU” GOES OUT  
TO THE FOLLOWING GROUP OF EXHIBITING  

COMPANIES WHO HELPED MAKE THE  
50TH ANNUAL RPM WORKSHOPS AT THE  

SHORES RESORT & SPA IN DAYTONA  
BEACH SHORES A TRULY SPECIAL EDITION  
OF OUR ANNUAL EAST COAST GATHERING;

HOOSIER RACING TIRE (LAKEVILLE, INDIANA);

K&K INSURANCE (FORT WAYNE, INDIANA);`

CHEVROLET PERFORMANCE PARTS (GRANDE BLANC, MICHIGAN);

TICKETSPICE (SACREMENTO, CALIFORNIA);```

MYRACEPASS (LINCOLN, NEBRASKA);

FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE, 
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)

NASCAR (DAYTONA BEACH, FLORIDA);

RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);

PIT PAY (CHARLOTTE, NORTH CAROLINA);

SIMES GRAPHIC DESIGN (MANDAN, N.D.);

RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);

SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);

JONES BIRDSONG (CHANHASSEN, MINNESOTA);

VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);

WISSOTA (ST. CLOUD, MINNESOTA);

VP RACING FUELS (SAN ANTONIO, TEXAS);

SUNOCO RACING FUELS (MARCUS HOOK, PA.);

AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA); 

EVENT SPROUT (DEERFIELD, ILLINOIS);

WESTHOLD (SANTA CLARA, CALIFORNIA);

MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN);

PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA);

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)  
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);

RACECALS (AUBURN, WASHINGOTN);

SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);

FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);

DIGITAL THROTTLE (INCLINE VILLAGE, NEVADA);

VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);

FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);

RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL 
OPPORTUNITY TO MEET WITH REPRESENTATIVES  

OF THE BUSINESS. THE FOLKS WITH THESE  
COMPANIES TOOK THE TIME TO RECOGNIZE HOW  
IMPORTANT YOU ARE BY BEING IN ATTENDANCE  
AT RPM TO CREATE NETWORKING, MEETINGS  
AND ONE-ON-ONE DISCUSSION, ALL IN THE  

BUSINESS WHEN IT COMES TO RPM AND THE  
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA 
WORKSHOPS. COMES TO RPM AND THE ANNUAL  

RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.


