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56-H Loomis Street
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Phone: (860) 646-9646
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2931 Industrial Park Drive
Finksburg, MD 21048
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nOHIO VALLEY
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Parkersburg, WV 26104
Phone: (304) 428-5000
Email: todd@poske.com
www.poske.com
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SPRINGFIELD
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Springfield, IL 62707
Phone: (217) 522-1955
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INDIANAPOLIS
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Email: htnrace@aol.com
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DIRT OVAL

P.0. Box 1437

Clinton, TN 37717
Phone: (865) 457-9888
Email: hoosierdavid@bellsouth.net
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ROAD & DRAG

P.O. Box 6080

Maryville, TN 37802
Phone: (865) 984-3232
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12 HOOSIER TIRE
nGREAT PLAINS
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Wichita, KS 67213

Phone: (316) 945-4000

Email: sales@hoosiertiregp.com
www.hoosiertiregp.com
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NEBRASKA

12252 N 153rd Circle

Bennington, NE 68007

Phone: (402) 2819700

sales@hoosiertiregp.com
www.hoosiertiregp.com

www.hoosiertire.com
65465 SR 931, Lakeville, IN 46536 (574) 784-3152
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103 Gross Road, Bldg. A

Mesquite, TX 75149

Phone: (972) 289-RACE (7223)

Email: tom@smileysracing.com www.
smileysracing.com
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nTIRE WEST

2608 E. California

Fresno, CA 93721

Phone: (559) 485-4512

Email: racing@hoosiertirewest.com www.
hoosiertirewest.com
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nCANADA

117-119 Cushman Road

St. Catherines, Ontario,

Canada L2M 6S9

Phone: (905) 685-3184

Email: ronmckay@bic

knellracingproducts.com
www.hoosiertirecanada.com

17 HOOSIER TIRE
nCANADA-NY
1733 Maryland Avenue
Niagara Falls, NY 14305
Phone: (716) 285-7502

Email: usasales@

bicknellracingproducts.com
www.bicknellracingproducts.com
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nTIRE
WESTERN CANADA
5601-45 ST Leduc,
Alberta, Canada T9E 7B1
Phone: (780) 986-7223

Email: parts@geeandgeeracing.com
www.geeandgeeracing.com
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Please take note of our locations for the 51st Annual RPM Workshops, whether it be the
Silver Legacy in Reno or the Shores in Daytona and plan to patronize and stay there. Your
help in attending and supporting the locations of the Workshops help us grow the activities
and sessions. The dates once again Tuesday, November 28,;Wednesday, November 29 and
Thursday, November 30 for Reno, while Daytona is Sunday, February 11; Monday, Febru-
ary 12 and Tuesday, February 13, 2024. We look forward to seeing all of you there.
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MAKING NEWS

WHERE IT ALL BEGINS...
LEGAL UPDATE

'VE LEARNT
LEADERSHIP
NOMINATIONS

GET IN THE KNOW
TRAXPIX

RPM MARKETPLACE
DIRECTORY OF SERVIGES

MAILING ADDRESS:
1670 Hall Road, Elma NY 14059 - PO Box 161,
174 E. Main Street, East Aurora, NY 14052

E-MAIL CONTACT:

iskotnicki@racingpromomonthly.com
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~ THE FUN

STARTS WITH

expert and call K&K Insurance today.

Racing Teams
Owners & Sponsors
Facilities & Events
Products Liability
Racing Service &
Repair Shops

K&K Insurance Group, Inc. is a
licensed insurance producer in all

S states (TX license #13924); operating
in CA, NY and Ml as K&K Insurance
Agency (CA license #0334819)

K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an

* Competitive rates and coverage
* Extensive specialty insurance

and claims knowledge

¢ Secure market with over

70 years of experience

800-348-1839

www kandkinsurance.com
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STORY BY JOE SKOTNICKI

TIME TO BOOK YOUR TRIP TO THE o1ST ANNUAL RPM@DAYTONA VENUE

1st Annual RPM@Dayto-
na Workshops begin to
Take Shape

Time to Book Your Trip to
the 51st Annual RPM@Day-
tona Venue;

As we continue to move
forward this season, things
on the short track level are
looking good.

Crowds and cars are
positive and the panic

that seemed to consume
“off-season” discussions
has become quieter. There
remains a lot of work to be
done, no different than any
of us face as we continue to
build the 51st Annual RPM
Workshops as well as run-
ning through the bulk of our
racing schedule. The work
seemingly never ends.

The long grinds, the tireless
effort without fanfare, we

all face it. Make sure you
attend the 51st Annual RPM
Workshops at the Shores
Spa & Resort in Daytona
Beach, Florirda.

Registration for the 51st Annual RPM@Daytona Work-
shops can be found here;

Online; www.myracepass.com/businesses/21560/
tickets/1365753

Offline; www.promotersnewsletter.com/downloads/
get.aspx?i=893307

The 51st Annual RPM@Daytona will take place at the
Shores Resort and Plaza in Daytona Beach Shores,
Florida on February 11, 12 and 13.

The link of the 51st RPM@Daytona Workshops is

)

51STANNUAL HPM@DAYTONA WURI(SHUPS WILL TAI(E

PLACE FEBRUARY 11, 12 AND 13, 2023 AT THE SHORES SPA

& RESORT IN DAYTONA BEACH SHORES, FLORIDA FOR THE
SECOND CONSECUTIVE YEAR. WE ARE IN THE MIDST OF MAKING
ADJUSTMENTS TO MAKE THE SHORES MORE VISITOR FRIENDLY
FOR ATTENDEES AND EXHIBITORS.

SSUE 53.12

here. Book now for accom-
modations as many of the
sessions last year were
“Standing Room Only” for
one of the most exciting
meetings in years; https://
be.synxis.com/?Ho-
tel=17713&Chain=5433&ar-
rive=2024-02-09&depart=2
024-02-15&adult=1&child=0
&group=2402RPMRAC_001
(Room Reservations begin at
$195 per night).

Current speakers for the
¥ 51st Annual RPM@Daytona
Workshops already include
Josh Holt (MyRacePass);
{1 Sean Foster (promoter at
Ly the Waterford Speedbowl);
5 ESR Renee Dupuis (Monaco
=== Modified Series) and Megan
: Hazel (World Racing Group)
among others.

The 51st Annual RPM Work-
= shops are certain to be
exciting and educational ex-
periences and a “can’t miss
event” for promoters.

The 51st Annual RPM@
Daytona Workshops are

beginning to take shape as speakers and presen-
fations continue to be added to the agenda, which
will be released at the end of September. Registra-
tions will be available for all parties beginning De-
cember 1, 2023 but that doesn’t mean you should
stop planning your travel itinerary to help holster
your business. That is our goal with the RPM
Workshops, to help you increase your bottom line,
which is the most important part of business for
all of us. We are working on updating everything
so please stay tuned, we are looking forward fo a
successful 51st Annual RPM Workshops season
that is approaching all too quickly.
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STORY BY RPM WORKSHOPS

Jennifer Fitzpatrick and Don Goodman)
looked after us incredibly and took
care of every detail. The RPM logo was
visible throughout all of the properties
at “The Row”, which emphasized the
importance of the Workshops to attend-

ees and the property, a very nice touch.

Holt, Kendra Jacobs, Chris Graner and
a host of others led educational ses-
sions that were productive as well as
people moving to visit with exhibitors,
new and old. There were many familiar

Josh Holt of Webster, South Dakota gave the “keynote” pre-
sentation at the RPM@Reno Western Workshops. Holt brought
a unique blend of industry experience, factual data, business

building and a inside look at what we do to the podium. He will
return to the podium and lead the sessions when things begin at
The Shores for RPM@Daytona “Where is all Begins”.

When we have the opportunity to
speak with folks in regard to the RPM
Workshops we are often asked “which
Workshop should we attend?” and my
answer has become boiler plate.

The answer is always, “it depends on
what you are looking for. Reno is a
dedicated group of individuals that are
captive because the casino is open all
of the time without all of the distractions,
while Daytona always seems more
specific. Attendees look for specific
exhibitors, specific sessions, where-as
Reno seems to be more ‘wide-open’ to
discussions across the board...”

The 51st Annual RPM@Reno Western
Workshops took on a new look moving
to the Silver Legacy in a new location,
bringing a creative and energetic vibe
from presenters, exhibitors and attend-
ees. The folks at Caesar’s (primarily

)

faces in attendance as well as several
new faces, who were promoting new
facilities or restoring the tradition of
existing tracks that required their brand
of “TLC”.

While many people wait “for the halls”
to be filled once again, we all have to
recognize that our businesses have
changed. Many tracks operate slim,
with streamlined staffing, other tracks
only have a promoter and that promoter
is the publicity director, the techni-

cal inspector, race director and the
concessionaire. While others represent
multiple facilities. It is just a “sign of our
times” and it does not diminish from
the importance of the Newsletter or the
Workshops themselves.

One of the most unique sessions in the

history of the Workshops was brought
to us in a concept from Dennis Gage,

SSUE 53.12

our reliable Master of Ceremonies and
one of the top promoters on the West
Coast. He requested a session dedicat-
ed to California, which we were open to
and dedicated time to this. We called

it “California Dreaming”. In its first go
round, it wasn’t that great, however, this
past year, Gage played it to a full room,
with a productive discussion and open
conversation of racing and race track
challenges in the “Golden State”.

As stated at that session, we are open
to hosting sessions like this for other
states and topics. It is the information
pipeline that RPM desires. We learn
from one another with open and con-
structive dialogue, this session was an
added bonus to the Workshops and we
need to applaud Gage'’s diligence for
making it a success.

We would be remiss if we did not
mention the “Slot Tournament” hosted
by Caesar’s and presented by MyRace-
Pass, a great-time was had by all that
attended and played.

Before we turn our attention to RPM@
Daytona, we will be looking at returning
to the Silver Legacy as they played
gracious hosts for our time in Reno for
the 52nd Annual RPM@Reno Western
Workshops.

RPM@Daytona looks to be a well re-
ceived and attended event and it is just
a short time away. We hope to see you
in attendance in Florida.

WHERE IT ALL BEGINS

RESORT & SPA

Workshops |Barirh

Contact RPM: info@racingpromomonthly.com
www.promotersnewsletter.com
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Top-and-Bot-
tom; The “California
Dreaming” breakout
session drew a full
crowd and great
conversation, with
an educational and
popular outcome for
the session. Reno,
Nevada has been a
long-time host to
RPM and the Western
Workshops, this year,
the Silver Legacy that
is part of “The Row”
hosted and did an
incredible job.

)
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STORY BY RPM WORKSHOPS

Five New Regulations for Small Businesses to Think
About Entering 2024

Regulations are a double-edged sword. They're created to im-
prove business dealings, discourage unfair or illegal business
activity, and protect workers. But, for small business owners,
they often mean more red tape, higher costs and possible
penalties for failing to comply.

For a small business, you have a higher cost per employee
when it comes to complying with regulations than larger busi-
ness competitors.

Heading into 2024, there are several regulations that should
be on small business owners’ radar.

Registering with FinCEN

Small businesses will need to register with an agency called
the Financial Crimes Enforcement Network in 2024, as part of
an act passed in 2021 called the Corporate Transparency Act.

The act was intended to get a look inside shell companies
and crack down on attempts by “criminals, organized crime
rings, and other illicit actors to hide their identities and launder
their money through the financial system,” Treasury Secretary
Janet Yellen said in 2022.

Businesses with more than 20 employees and more than $5
million in sales can qualify for exemptions. But that leaves an
estimated 32 million small businesses that aren't exempt. The
owners and part-owners of those businesses must register
personal information with FInCEN, such as a photo ID and
home address.

Despite legal challenges, the regulation is set to take effect in
2024. Deadlines have been extended, however. The deadline
for existing businesses has been changed to Jan. 1, 2025,
from Jan. 1, 2024.

Businesses that are created after Jan. 1 will have only 90 days
to comply, extended from 30. The cost of not complying could
be steep: Penalties can run as high as $10,000.

A reprieve from reporting digital transactions over $600
to IRS

In November, the Internal Revenue Service again delayed a
requirement that payments of over $600 via third-party pro-
viders like payment apps such as Venmo and Zelle and online
marketplaces have to be reported.

)
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The requirement, part of the American Rescue Act, was
delayed last year but set to take effect for the 2023 tax year.
Now, the IRS says businesses won't have to report that reve-
nue for 2023, either. They’re planning a threshold of $5,000 for
the tax year 2024 as part of a phase-in to eventually imple-
ment the $600 reporting threshold.

The move was made after feedback from the tax community
and other third parties and “prevents unnecessary confusion”.

New reporting requirement for small business loans

It's notoriously difficult for small businesses to secure loans
because they often don't have the profit or track record
needed to assure banks of their ability to pay back the money.
Women and minority-owned businesses especially find it
difficult to get loans.

In an effort to have less discrimination and more transparency
around the loan process, the Consumer Financial Protection

Bureau this year said it would require banks to start reporting
demographics and income of small business loan applicants.

The aim is to create a database similar to what the mortgage
industry has. Bank regulators have for decades collected data
on residential mortgage applicants; including race, geogra-
phy, whether the loan was approved and the interest rate; un-
der a 1970s era law known as the Home Mortgage Disclosure
Act. The data collected under HMDA has long been used by
regulators and the public to look for potential signs of banks
discriminating against borrowers, also known as redlining.

But small business advocacy organizations say these require-
ments will slow down the loan process and could make it even
more difficult for small businesses to get loans, not easier.

The regulations will “bury small businesses and financial in-
stitutions with costly and time-consuming paperwork, expose
small-business borrowers and lenders to increased litigation
and privacy risks, drive more small banks out of business, and
limit competition in the financial lending space”.

Due to ongoing litigation, the CFPB has stayed deadlines for
compliance with the small business lending rule for the mo-
ment. Still, it's something to keep an eye on in 2024.

National Labor Relations Board joint-employer rule
In October, the National Labor Relations Board issued a

revised joint employer rule, expanding the definition of a “joint
employer.” This means that two companies that are both

PG 8



K@ STORY BY RPM WORKSHOPS

responsible for some decisions about employees-such as a franchiser and franchisee, although the rule goes beyond franchis-
es-can both be held liable for unfair labor practices. The rule only applies to labor relations. It applies to every business that falls
under the National Labor Relations Act, which is most private-sector businesses.

Unions and workers’ groups say the new rule will benefit and help protect workers. But small business advocacy groups say it's
unfairly burdensome to small businesses.

The rule was scheduled to go into effect on Dec. 26, but pending Congressional and legal challenges, the National Labor Rela-
tions Board extended the effective date of the new joint-employer rule to Feb. 26, 2024.

Wages and overtime

More than 20 states will have minimum wage increases in 2024. For example, Nebraska’s minimum wage will rise by $1.50 to
$12 on Jan. 1, and Florida’s will go up by $1 to $13 on Sept. 30.

Also worth keeping on the radar: The Department of Labor in August announced a proposed rule that would let 3.6 million more
workers qualify for overtime. The proposed regulation would require employers to pay overtime to salaried workers who are in
executive, administrative and professional roles but make less than $1,059 a week, or $55,068 a year for full-time employees.
That salary threshold is up from $35,568.

It is expected when the final rule is out it will face legal challenges, because raising the threshold would have a big impact on so
many businesses. The comment period closed on Nov. 7 so the Labor Department could issue the final rule any time in 2024.

WHERE IT ALL BEGINS

FEB. 11™ - FEB. 13™, 2024
W) THE SHORES

RESORT & SPA
AWASHICRSISE DAY TONA, FL

Contact RPM: info@racingpromomonthly.com
www.promotersnewsletter.com
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NOTICE SAVE THESE DATES
51st Annual RPM@Daytona
& 52nd Annual RPM@Reno Workshops

RPM@DAYTONA RPM@RENOQ

WORKSHOPS WORKSHOPS

MON, FEB 12 & WED, DEC. 4 &
TUES, FEB 13, 2024 THURS, DEC. 5, 2024

RPM@RENO - SILVER LEGACY, RENO, NV
RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL

TicketSpice

for Speedways

TicketSpice brings a specialized ticketing experience to the promoter and the customers to provide effortless online event
9142 D STREET, SACRAMENTO, CA 95814 888-798-9569

management and ticket sales, marketing and ticketing that helps event organizers increase their bottomline.

amm O TARTS WITH K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

* Racing Teams * Competitive rates and coverage

* Owners & Sponsars » Extensive specialty insurance
* Facilities & Events
* Products Liability
* Racing Service &
Repair Shops

and claims knowledge
® Secure market with over

70 years of experience

_flindv’

800-348-1839

www.kandkinsur;

i I L
g = - ance.com
Ifl.
K&K Insurance Group, Inc. is a th
licensed insurance producer in all &
- =" states (TX license #13924); operating " I
’ et g

-~ CA, NYand Ml as K&K Insurance

Agency (CA license #0334819)
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In the December 2023 edition of Speedway lllustrated, Karl
Fredrickson, the editor of the last printed and distributed
edition of magazine in regard to our sport, ran a column
called “I've Learnt”, the lessons of the column that will
follow, have been embellished in regard to tracks where
applicable and have become a cross between a “Christmas
Wish” and “New Year’s Resolution” list;

The greatest gift a child driver can have is parents devoted
to their safety. Nothing else is close. Promoters can certain-
ly help in this regard.

If your kid drives for someone, stay the hell out of the pits.
And if you can’t do that, shut the hell up. Let the owner pay,
the crew set-up and the race be run.

Most talented kids lost rides due to overbearing parents.
And the kid wears that scarlet letter. Creating and having a
designated “parents only” section at the track has been
more than a thought for some of our own events. We’ve
implemented it for spotters in one division and have had to
discipline spotters, who are parents even when standing
next to them managing the event. It seems ridiculous, but it
happens and it helps to stop the creation of truly bad
habits.

) SSUE 53.12

This hand written document was floating
around the TOPS HQ room at the PRI show.
We should all take note. Karl Fredrickson’s

December column in Speedway lllustrated

also has the makings of a “Christmas Wish”
and “New Year’s Resolution” list for Promot-
ers and their participants. It's a worthy read.

For the first three years of racing, a detailed retelling of
every lap is the most important thing in the world. For the
next 40 years, there is nothing less important. Promoters
should do the same thing. Relive, analyze, rebuild, repair,
retry, many times it is the only way to get it right.

Open trailers are cool. Everything else is just shiny. Create
a bonus plan for participants in your pit area with open
trailers. Race cars still draw a great deal of visual attention
and they can’t be seen in a box heading to your facility.

It is easier to fund your race car earning pay checks than
finding a sponsor. Fact. If you do find a sponsor, treat them
right, make them part of your “track family” and make sure
they want to be part of your program. This works on all
sides of our sport.

Pitside meltdowns are the calling card of the overextended.
Race within your means. As a promoter it is more than okay
to talk to participants about this. It is also okay to create
ways to protect racers from doing this.

Veteran racers will bump, bang and push you around a bit.
Stand up for yourself. This goes in the promotional world
as well.

If it comes to the pits, whether a squabble or a donnybrook,
so be it. Winning the fight does not determine whose
on-track actions were wrong or right. It’s about whether
you’re willing to stand up for yourself. And no one needs a
jack handle or worse - a race car - to do that.

Value tradition. The sport did not start the day you discov-
ered it. Get over yourself.

Having a different skin color or gender doesn’t give you the
right to claim critics are bigots when you screw-up. You
want to be treated the same as everyone else? Here’s your
chance.

Racing draws from all walks of life. Embrace that. Don’t pity
the poor nor praise the rich.

o GONTINUED
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Show the same respect to officials at your weekly track as
the ones who work on a tour.

Say thank you to those working at your local speedway.
Seriously. Say It. Out-loud.

Wrecker drivers know you’re disappointed. Surprise them
with gratitude and see how much care they have for what’s
left of your race car.

No matter how unsatisfying the season, never skip the
banquet. That’s a slap in the face to your track and it’s
champions. Your absence is a tantrum, and that goes
double for former champions. Imagine being at the head
table basking in an empty room’s silence.

Shut up while someone is at the podium.

Promoters - remember to shut up someone who’s been at
the podium too long.

Eight minutes is too long.

Hoodies and united work boots are great if you are audi-
tioning for the community theater’s rendition of The Break-
fast Club, not the banquet.

| have purchased suits at thrift stores when money was
tight. It is okay to let participants know this is okay.

| figure anyone who can’t be bothered to dress appropriate-
ly for the banquet brushes their teeth once a week. Really.
That’s what I think when | see them.

Always give a kid who ran into you a second chance. Most
people deserve a second chance in life at anything, rarely
do they deserve a third. A leopards spots rarely change, but
there is that rare time, just don’t be surprised if you get
burned a third time. It happens to the best of us, just
remember to never return to that well.

Be a multi-track racer and/or fan. There’s nothing greater
than having your entire world revolve around one speed-
way, but there’s nothing more limiting to your perspective
than never visiting any other.

How you won will always be greater than how often you
won.

When you’re 90, it will eat you up inside that winning on a
bump-and-run was empty and a chorus of boos was full.

If your suggestion for setup or strategy is not chosen, don’t
pout, moan, whine, or hope for failure. If it works, you were
wrong. If it doesn’t, have the quiet confidence of being right

) SSUE 53.12

and ready the next time.

Better to have three true fans than gripe about the track to
3,003 of them on Facebook.

Enough with the “12-year-old Timmy donates all his
winnings to charity press releases. Unless Timmy is
schlepping to work after school, paying all of the race car’s
bills, and then giving away whatever he wins, it’s a ruse.
And no one is falling for it. The art of true publicity is dying
and we desperately need to find it again for the sanctity
and preservation of the sport.

If a fellow racer, fan, or track official positively affected
your life, write him/her a thank you note. You’ll have a
friend for life. Handwritten is best, but e-mail is better than
nothing. Text doesn’t count. It’s kfredrickson@speedwayil-
lustrated.com.

Never be ashamed of being a low-dollar racer, but don’t
complain about the cost to run the A-division. Step up or
step down. This can be seen on the promotional side of the
business as well. People go back and forth too much about
what they don’t have rather than working with what they
have and making the best of it.

Never be ashamed of being rich, but don’t discount the
advantages it provides. And run in the A-division.

A driver who belts the “f-word” into a microphone has no
respect for the audience, the sport, or himself. For them
dignity is foreign and the foul word is the punch-line. They
empty grandstands quicker than a stink bomb. Instead say,
“I’'m a simple-minded moron who has trouble using big
people words.” As a promoter it is a good idea to remind
your participants this and if they don’t listen, collect for the
season ending point fund awarded at the banquet.

Most morons grow out of doing moronic things and are
ashamed later in life. Skip the pain.

The underfunded back marker who doesn’t miss a race in
four years is working harder than most just to be at the
track. And has my utmost respect.

You’ll never regret having said no to illegal components
and chemicals. And from an officiating perspective, thank
you for saying no, racing needed it’s own “just say no”
campaign several decades ago, because the lying about “I
didn’t know” and “you didn’t say” and “I bought this from
another guy and he raced with it”, gets so old, so quickly.
It’s part of what makes the promoters and inspectors so
cynical.

o GONTINUED

PG 12



)

You can inflict pain to your track (or series) with social
media. Don’t post if you are just home from a rough outing.
Cool off. Contemplate. Consider if you'll be pleased with
what you did in five hours, five days, five weeks, and five
years. What feels good today may be a source of embar-
rassment for the rest of your life. In addition, as crowds
decrease, think about when you post, “what family wants to
come out and watch us do our thing?”

A driver who makes fun of another team’s financial resourc-
es is going to get humiliated.

The size of your win column is inconsequential to anyone
who truly cares about you as a racer. The size of your heart
is all that matters.

Any track that doesn’t have rosters for the fans isn’t doing
its job.

Race for the love of the sport and only love of the sport.
You’re not going to make the pros.

There are fewer than 200 professional stock car drivers.
Most have financial and family connections. Enjoy every lap

instead of thinking you gotta get somewhere.

The whole point of oval racing is to be the first one who
ends up back where you all started.

Pressure increases with division.

If you’re lucky enough to have a good-size team, treat the
most modest member with the same respect as your
championship-winning crew chief. The same goes for a
promoter with a concession worker, to parker, to the race
director and chief steward. Everyone is valuable.

A good crew chief will lead his team to a championship. A
great one makes every member an appreciated part of the
team.

You alone are responsible for your safety. Be smart.

Fire doesn’t know where cars start or end.

You can get burned by someone else’s incompetence. Take
care of yourself and those racing with you.

Getting beat by driver skill should hurt like hell. Cheating to
win should hurt even more.

It’s better to race with the potential of not qualifying than
where fourth is a lap down.

The most enthusiastic victory lane celebrations are built on

)
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overcoming challenges. The team can’t hide it. We get to
see it.

Always let others - the newest member of the team, a kid
from the grandstands, a crew member’s wife - hold the
checkered flag and the trophy for victory lane photos. Your
suit indicates your role. Share the spotlight.

Lastly, promoters, officials, track employees, never have a
victory lane. Their victory lane is the night there isn’t
someone screaming in the tech barn or posting bad things
on social media. It happens rarely, even less than some
people want to think. We all know this, we bought in for our
love of the sport and the challenge that goes with our
chosen path. Enjoy the little victories, the big ones, but
never get too high or too low, the roller coaster will throw
you off and we need all of the riders this thing can handle.

Karl Fredrickson is a friend of RPM and
one of the hard-working “good guys” in the
business. He’s even a winner at the Super
Nationals in Boone, lowa in the SportMod

division, but that’s a story I love to hear Karl
tell. He is always a helpful resource and we
thank him for allowing to borrow and “em-
bellish” his column a bit.

<'TicketSpice
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Leadership Secrets

We all know that “Leadership” is a difficult job, especially this
time of the year with the Holidays and the “off-season”. We are
expected to do the impossible, giving people exactly what they
want.

However, what we don't realize is the challenge of actually run-
ning a business. There are workers to hire and lead, processes
to manage, inventory to buy, sponsorships to obtain, standards
to maintain, new technologies to adopt, skills to develop, prob-
lems to solve and a to do list to manage on time.

You are probably wondering how “Leadership” manages to bring
everyone and everything together to complete the mission each
year. Take notes and | hope you enjoy it.

LESSON ONE: Build a Wonderful Place to Work - What
Does Your Operation Look Like?

+ Make sure everyone knows your mission

+ Spend time with individual employees discussing how their
specific jobs contribute to the mission

+ Talk about your mission to remind your staff everyday or at
staff meetings

* Make sure your decisions made for your business or organiza-

tions are a core component to support your mission.

Focus On Your People As Well As Your Purpose and Mis-
sion

+ Be accessible to employees.

+ Be considerate of staff member needs.

+ Provide employees with training and resources required for
success.

+ Listen to your staff.

* Help people develop and grow.
+ Fairly distribute the workload.

LESSON TWO; Choose Your People Wisely

+ Hire tough so you can manage easy.
- Staffing has to be the single most important responsibility.
* Put them in the right roles.

LESSON THREE: Make a List, Check it Twice - Measure
Twice, Cut Once

+ Plan your days wisely with goal setting.

+ Work you plan and make adjustments if necessary.

* Make the most of what you have: Time, Money, Materials and
Equipment, Employee Talent and Expertise.

Your people are depending on you just like we all depend on
the “Leadership” to come through each and every year. Begin
running your business or organization with more structure and
guidance and things will become better, more efficient. Lead-
ership is never easy, but strong leadership is a requirement for

success.

WHERE IT ALL BEGINS
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48TH AUTO RACING PROMOTER OF THE YEAR

The nomination ballot for the 48th Annual
Auto Racing Promoter of the Year has been
released.

Lyle DeVore, who promoters Albany-Sarato-
ga Speedway in Malta, N.Y., was introduced
as the 47th Auto-Racing Promoter of the
PERFORMANCE RACING INDUSTRY / THE BUSINESS OF RACING Year last February at the 50th Annual RPM@
- Daytona Workshops presented at the Shores
in Daytona Beach Shores, Florida.

The 48th Auto-Racing Promoter of the Year
Award will be presented at the 51st Annual
RPM@Daytona Workshops at the Shores
in Daytona Beach Shores, Florida, February
11-13, 2024.

Industry representatives wishing to nominate
promoters may do so at the link included
within the release. All six regions (Eastern,
South Eastern, Central, Northern, Great
Plains, West) are eligible and once again

will have representatives that will be recog-
nized at the 51st Annual RPM Workshops in
Daytona Beach Shores, Florida at the Shores,
February 11, 12 and 13, 2024.

.O.P.S. HO:

TRACK OPERATORS, PROMOTERS & SANCTIONING BODIES HEADQUARTERS

The link for balloting is as follows:

(a gmail
account is required to participate and nomi-
nate).

The RPM Newsletter and Workshops was once again part Nominations will close at midnight, Friday,

of the TOPS H.Q. Workroom and Lounge which provides December 31, 2023, with voting for the

meeting space for Track Operators, Promoters ang Sanc- 48th Annual /" uto- R’a cing Promoter of the

tioning Bodies, along with hosting the popular “BS &

Brews” which gives industry folks the opportunity to net- 58%? 402777 (,{767 illilcgo%?//%zg,;gﬂea%eﬁn:i[ y

work and let their hair down in casual conversation. b b b . .5
nounced. All polling will be tracked digitally

Scan the QR code to be tak-
en to the Nomination Form
for the regional and national
Auto Racing Promoter of
the Year Awards.

SSUE 53.12 PG 19
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WHERE IT ALL BEGINS
AW FEB. 11™ - FEB. 13™, 2024

Promoters THE SHORES
MELSIPNE RESORT & SPA pavtona FL

What will the 51st Annual RPM@Daytona Workshops look like?

The 51st Annual RPM@Daytona Workshops, full schedule will be released shortly, however, individuals can plan on a full slate of
sessions that help move their sport forward.

Topics will include;

- Streaming, how to make the right deal for you.

- Sponsorship Proposals

- Expanding the Technical Inspection process.

- “Ask an ARPY”

- Fan Engagement and what it can give your business.

- Paul Tetreault from Agajanian, McFall, Weiss, Tetreault & Crist, LLP, Legal Sessions

- Sean Foster’s enthusiastic brand of looking ahead at short track racing.

- Renee Dupuis looking at things from the Women'’s perspective in the sport leading the Jody Deery Session.
- And a few more surprises along the way.

A photo of the popular “Ask an ARPY” session at the 50th Annual RPM@Daytona Workshops last
year at “The Shores”.

)
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. @ Ti C k e tS p i ce Scan and Schedule for the Promotion!

for Speedways TicketSpice was started in 2008 and has
worked with over 60,000 organizations,
processing over $1 Billion per year. Birthed
from the enthusiast motorsports industry, we
know what it feels like to be overcharged for
We are thrilled to announce an opportunity for Speedways solutions thatloverprqm/se and underdeliver.
available this December and January! More at ticketspice.com/speedways

TicketSpice for Speedways has an Offer for Tracks
Associated with RPM

All you need to do:

Scan the QR code & schedule a meeting with TicketSpice
Evalute if you want to use their ticketing services
TicketSpice implements a world class ticketing and website
solution

Scan and Schedule for the Promotion!

WHERE IT ALL BEGINS

FEB. 11™ - FEB. 13™, 2024

\ THE SHORES

RESORT & SPA
ARSI DAY TONA, FL

Contact RPM: info@racingpromomonthly.com
www.promotersnewsletter.com

The ' oie ,
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Speedway lllustrated Ken Schrader Real Racer of the
Year Award

For the past several years, Karl Fredrickson and Ken
Schrader have partnered to present the Speedway lllus-
trated Ken Schrader Real Racer of the Year Award to a
worthy individual. As many of you know, Schrader provides
the definition of “Real Racer” to the rest of us. The award is
presented each year at the PRI Trade Show in Indianapolis,
which is fitting.

This year’s recipient defined “Real Racer”, with an added
“you can do anything that you put your mind to”. We are
adding this piece here for a multitude of reasons, but this
one is special.

Joe Renfro came into the world on July 23, 2006. He was
born without arms, and with one leg that’s significantly
shorter than the other. Seventeen years later, he shrugs off
the impact of the birth defects. “I've always known that I'm
different,” he said. “I just try to be normal.” For the Renf-

ro family of Cheyenne, Wyoming, “normal” means going
racing— not as a spectator, but as a competitor. In that
sense, Joe Renfro is as normal as anybody. The difference
between him and everyone else is that he uses his feet to
turn the key in the ignition, steer, press the gas and brake
pedals, unbuckle his safety harness, and to drop the win-
dow net and clamber out of the car. Joe’s racing is part of a
family affair. Jim Renfro, an oilfield worker, has three sons
and two stepsons—Jimmy (“J.D.”), Johnny and Joe Renfro,
and Jonus and Josiah Aragon. All six work out of a shop
behind their home and race at dirt tracks in Wyoming and
Colorado. Josiah races a 1993 Toyota Celica GT that fits in
IMCA'’s sport compact division. Jim and the other boys run
in the Warrior class that is the creation of BST Promotions’
Joe Bellm.

Joe was satisfied to cheer his brothers on—to a point. “And
then | was like, ‘I don’t want to watch anymore, | want to do
it,” he said. To that end, Jim took a four-cylinder Ford Tem-
po one of his sons had raced and modified it for Joe, who
steers with his sock-clad right foot and toes. “Joe doesn’t
have a knee in his left leg. The bone goes from his ankle

to his hip,” Jim said. “What | did was build extensions from
the gas and brake pedals with steel rods and plates, and

he operates those with his left leg. We mounted the seat

to where he can start the car and reach the gear shifter.

He can unlatch his belts. I've got the window net installed
where it folds up instead of down, so he can just reach over,
click it, and he’s able to push his way up out of the car by
himself if he had to. The only other thing he needs help with
is getting in the car and getting strapped in.” Joe’s first race
was in 2022 at Intermountain Speedway, a paved track in
Cheyenne. Jim said track management had no issue with
Joe racing once he showed them he could exit the car on
his own. “| was nervous,” Joe said of his debut. “| had wait-

)
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Joe Renfro and Ken Schrader at the
Speedway lllustrated Ken Schrader “Real

Racer” of the Year Award presentation at the
PRI Show in Indianapolis this past December.

ed for a year to do it, so | was excited and nervous at the
same time. That night, they did a trophy dash, a heat race
and the main event in a beginner class.” “It's been ‘race on’
ever since,” Jim said. Now, however, their endeavors are
limited to dirt, which is just fine with Joe: “I love the dirt,” he
said. "It's so much fun, and a lot more challenging than the
asphalt.”

At the end of the 2022 season, Joe posed a question to
Jim: “Dad, do you think | can get into something a little

bit faster next year?” The answer was yes. Jim bought a
stock 1994 Ford Mustang equipped with a fuel-injected V6
and an automatic transmission, and he again made the
needed pedal modifications. There was a learning curve,
of course, with the higher-horsepower car, but Joe made
steady progress. On Aug. 12, Joe, J.D., and Jonus hit the
road for the three-hour drive to El Paso County Raceway in
Calhan, Colorado. They and Nash Conner made up a four
car Warrior field, and in the late going, Conner slowed to a
stop with carburetor issues. The feature restarted with one
lap to go, and when the front row of J.D. and Jonus drifted
high and low entering the corner ... “I thought, ‘I've gotta go,
I've gotta get it,” Joe said of his first chance to notch a win.
“Then it was, ‘Oh, I've got a shot right here,” and | took it.”
And with it, the checkered flag. The gift of brotherly good-
will was endorsed by Conner, who is the same age as Joe.
“They are an awesome family and | respect them so much,
and how much inspiration for kids and this generation they

@ CONTINUED
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have,” Conner said. “It is really cool to see Joe go out there
and drive with his foot like he’s done it a million times.” The
three cars stopped on the frontstretch the next time around
and “the crowd was cheering so loud | couldn’t hear my
own car,” Joe said. Jonus and J.D. got him out of the car,
perched him on the roof of his No. 11J Mustang, and posed
for a family photo in victory lane with their podium sweep.
“They told me how proud they were of me,” Joe said. “By
the time we got home, | was exhausted, | was sore.”

Jim was unable to attend the race because of work, but

he got plenty of text messages informing him of Joe’s win,
and he saw the trophy when he walked into the kitchen
Sunday morning. Later that day, Joe bid an end-of-summer
goodbye to his stepmother, Kristyne, and his dad, loaded
up his 2014 Jeep Patriot, and began a four-hour drive west
to Rock Springs, Wyoming. That’s where Joe lives during
the school year with his mother, Katherine Jetmore. He is

a senior at nearby Green River High School and a member
of the Wolves swimming team. Colleen Seiloff, his swim
coach and math teacher at Green River, knows him very
well. “ held him as a baby,” she said, adding words such

as “nice,” “intelligent,” “handsome” and “leader” to describe
him. “He doesn't let things hold him back, he just gets out
there and does it. He does everything with his feet—writes,
draws, uses his phone,” Seiloff said. “He’s an inspiration not
only for other students in our school, but to the other (swim)
teams around the state. It’s pretty amazing. He’s a good
student, good person, has a good heart, and he’s a jokester.
He’s just a very positive influence.”

Obstacles, he said, are merely challenges to be overcome.
For instance, to walk with legs of uneven lengths, he has

to contort himself into a stance where “I'm pretty much in a
squatting position with my right leg.” However, that constant
overcompensation created a curvature of his spine, and

as recently as three years ago he underwent corrective
surgery at Shriners Children’s Philadelphia. Doctors insert-
ed eight screws in his back and attached something akin

to large rubber bands that help maintain spinal alignment.
Early versions of prosthetics for his left leg weren't to his
liking “a lot heavier and a lot clunkier,” he said but his cur-
rent one that’s made of lightweight carbon fiber “helps me
walk pretty much normal.” Joe wants to do “normal” things
after he graduates from Green River High, such as pursuing
a college degree. He'd like to follow in Seiloff’s footsteps
and teach high school math. And he hopes his future also
includes racing at a higher level. “I'm hoping to go, like, all
the way,” he said. “I wanna race a sport mod, a late model.”

Joe Renfro should be an inspiration to us all that if we put
our mind to it, we can do anything.

)
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Mark Your Calendars - RPM Workshop Dates for 2024
and 2025

The RPM Workshops dates for next year following RPM@
Daytona in 2024 will be as follows:

RPM Western Workshops will take place on December 3, 4
and 5, 2024.

RPM@Daytona will take place February 9, 10 and 11, 2025
and will likely take place at The Shores in Daytona Beach
Shores, Florida, provided things do not change.

\ \
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In the world of promotion this is something that is news to
us so we thought we should share that weather and lunar
events are affecting event promotion;

Vermont Motorsports Expo Changes Weekends to
March 29-30

Solar eclipse tourism influx forces date change for rac-
ing season preview

The inaugural Vermont Motorsports Expo has a new date.
The reason for the change? The Moon.

In what may be one of the oddest schedule shifts in racing
history, the Expo has been pushed ahead one weekend
earlier to Friday, March 29 and Saturday, March 30. The
Expo will still be held at the B.O.R. Arena in Barre, Vermont
and has been adjusted a two-day format to accommodate
the Easter holiday on Sunday, March 31.

The original date of April 5-7 has been scrapped due to
incoming tourism and skyrocketing hotel prices tied to a
once-in-a-lifetime total solar eclipse, which will take place
on Monday, April 8. The eclipse’s predicted path of totality
puts Vermont in the prime viewing zone, and the influx of an
estimated quarter-million astronomical onlookers has most
hotels in the region already booked for that weekend and
remaining vacancies currently going for as much as $800
per night.

“l never imagined that a racing event would be mooned-
out, but here we are,” Vermont Motorsports Expo promoter
Justin St. Louis said. “l didn’t consider the eclipse when

the Expo was put together, but when we realized what was
happening with hotel prices, we immediately hit the pause
button. There was no way | could ask racing fans, teams,
and vendors to spend thousands of dollars on hotels for this
show.”

Suddenly, a perfect storm of scheduling developed, as or-

ganizers looked for another open date between hockey sea-

son at the B.O.R. Arena, Easter Sunday, the eclipse, and
the beginning of racing season including the American-Ca-
nadian Tour/Pro All Stars Series event at New Hampshire
Motor Speedway on Saturday, April 13.

)
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“There has been such great enthusiasm for the Vermont
Motorsports Expo since we announced it, and Jeff Bergeron
and his staff at the B.O.R. Arena and the City of Barre
worked hard to adjust their ice-out and cleanup schedule to
make sure the Expo happens,” St. Louis said. “That’s one
of the reasons we’re holding the event in a racing town like
Barre — the people in the area truly care about this show.”

The B.O.R. Arena has more than 17,000 square feet of
indoor display space available for the Vermont Motorsports
Expo. Commitments have already been received from
speedways, vendors, and racing teams from several disci-
plines representing Vermont, New Hampshire, New York,
Maine, and Quebec.

Race nights with full moons are often filled
unexpected events, however, we have not
seen the lunar cycle move an indoor event
until this episode in Vermont.
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The popular action of the Slot Tournament presented by Caesar’s Entertainment and MyRa-
cePass. The opening reception at NOVI, where folks can pickup their credentials and enjoy

time networking. The RPM logo projected on to the ceiling of the dome in the Silver Legacy
was a very nice touch.

)
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Dennis Gage keeps things moving for us
during the Workshops in Reno and we
couldn’t through the event without his
sincere and thoughtful contributions as well
as his voice at the podium.
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Bob Strauss, Tammy Vietti, Kendra Jacobs, Paul Tetreault and Chris Graner were all featured presenters at RPM@Reno.
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Top-to-Bottom; “To the Victor Goes the Spoils” as ARPY 43, Gregg
McKarns was declared the winner of the Slot Tournament. Sean
Foster of Connecticut has become a valuable contributor to the
Workshops and finally a portrait of RPM friend, Balton Aulls of
MyLaps, which call “the modern working man...”

SSUE 53.12 PG 23
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REGENTLY TNT SPEEDWAY LOCATED IN NORTHERN WISCONSIN LISTED

“Itis with great sadness that we share this link and announce the track is for sale or lease. Current cir-
cumstances, prior commitments and work loads do not allow us to dedicate the time and effort into bringing
our dreams for TNT Speedway to fruition,” this was posted and taken from the tracks Facebook page.

The track was previously sold in 2021 via auction. Zabel-Ackerman in Fond du Lac, Wisconsin is
handling the listing. Various record may be found on the facility.

zacommercial.com/Search.html#/property/63062206e207a5000751b2e7/63062503ba895e000718b

-

WEST VIRGINIA MOTOR SPEEDWAY HAS BEEN
PLAGED ON THE MARKET FOR SALE.

West Virginia Motor Speedway and it's facilities recently re-
ceived an entire renovation with all brand new finishings inside the
buildings. West Virginia Motor Speedway is known for its beautiful
valley views and its unique terraced seating on the front straight
hillside. More information can be found here; www.loopnet.com/
Listing/1-Matheny-Dr-Mineral-Wells-WV/29717599/

HISTORIC FRIENDSHIP MOTOR
SPEEDWAY IS NOW AVAILABLE

This 40.84+/- Acre property features a 3/8
Mile Oval Dirt over Asphalt Track, Multiple
Concession Stands, 9 Vender Booths, Restroom
Facilities that have all been recently updated in
2021. In addition to recent updates, the owners
have installed new Whelen Track Safety Lights,
New Scoreboard, New Westhold Timing & Scoring
Loop System, Updated Concession Stand Equip-
ment, New 8'X12’ Platform Scales. The grandstand
has seating for 4000 people, 97 Trackside Tailgat-
ing Spots. Additional fill dirt is being delivered,
compacted and seeded by January 1, 2023.

More information can be found here;
www.loopnet.com/Listing/11420-NC-268-Elkin-
NC/27089397/

STATELINE SPEEDWAY
I BUSTI, NY FOR SALE

77 acre property, with a ranch home, in
addition to the stock car track is a gokart track.
The facility, in the Southern Tier of New York is

very near the Pennsylvania border, with pride and
upkeep being a focus on the facility, this track is
ready for the right owners.

GREENVILLE-PICKENS SPEEDWAY IN
SOUTH CARDLINA IS LISTED FOR SALE

The historic Greenville-Pickens Speedway in
Easley, just west of Greenville, was recently listed
on a real estate website.

According to the listing from RealtyLink, a
real estate development company, ground lease
or “puilt to suit” opportunities are available for
the 305-acre property at 3800 Calhoun Memorial
Highway.

Starting as a dirt track in 1940, the Green-

ville-Pickens Speedway hosted the first-ever,
start-to-finish live-televised NASCAR race in 1971
after being paved in 1970.

The race track also holds events like the
Upstate Holiday Lights Show and the Upper SC
State fair.

- BATI
N < -

BINGE-WORTHY

Rosu amapon fire

SSUE 53.12

droed i

GELSPEEDSPORLTV
PG 24



MACON SPEEDWAY IN MAB[IN, ILLINOIS FOR SALE

The famed bullring dirt track is up for sale in lllinois, Macon Speedway is a 1/5-mile bullring dirt track. The facility is located in Macon, Illinois and hosts races from
all the major touring series. The track was born in 1946. It was built by Wayne Webb on the site of a brick factory.

In late 2022, the Kearns family took over ownership of the facility. Since then, they have brought improvements to the facility, some of those are still underway. The
track recently hosted their season-ending event. Now, the track is on the market. They have stated that if the track is not sold during this off-season, then they'll
continue to manage it through 2024 and beyond. The right buyer is required to lift the property.

Chris Kearns explains that health in the family is the reason the track is listed for sale; “It is with heavy heart and unforeseen circumstances in my family’s health that
I must announce the decision to put Macon Speedway up for sale,” Chris Kearns opened.

“Owning Macon Speedway has been a long time dream of mine, and turning it into an exceptional facility that would make not only my family but the also the entire
Macon community proud. The plan was for my wife and | to do this venture together as a promoting team.”

“Unfortunately, her medical issues are not going to allow that to happen and, | honestly can't and don't want to pursue this journgy without her. In the brief time we've
been here, | am very proud of the improvements that have been made.”

“I want to emphasize that if Macon Speedway does not sell in the off season to the right person, my son Blade and | have every intention and are committed to
running the Speedway in 2024 & beyond, and further enhancing its facilities.”

“Despite being in the middle of the new bathroom project, | have already been making plans for our off season improvements, which include enhancements to the
concession stand and fencing. If the speedway sold tomorrow, | still have every intention to host the 2023 banquet and honor the racers who have supported Macon
Speedway throughout the 2023 season.”

“| want to extend my sincerest apologies if this news disappoints anyone (might make some happy lol); it certainly was not my intention. | sure didn’t work this hard,
invest this much money and have my son quit his job & move to a new state with the intent of owning Macon Speedway for 1 year. Blade has turned into a great
track prep guy and an asset to Macon Speedway.”

“This is a very, very difficult decision for me, | think everyone knows that | bought Macon Speedway because | love this track. In the year | have been here, | have
learned things that have made me love it more.”

“I' knew this race track was special and unique, | honestly didn't realize that it's actually one of the most unique tracks in the country. We have hosted amazing races in
Micro Sprints, Super Late Models, Non Wing Sprint Cars, Wing Sprint Cars, and Midgets this year. 'm not sure if there’s another track in the country that offers that
much versatility.”

“The unwavering support from the Macon community has also weighed heavily on my decision. | am always bragging and take pride in the support | receive from
the City of Macon, the local fans & racers who have donated their time, as well as the generosity of the locals that have handmade me gifts, and dropped off produce
from their garden, efc. It's a great feeling that | cannot fully express!

He concluded, “I appreciate your understanding and support going forward.”

Bob Sargent, Ken Schrader, Kenny Wallace and Tony Stewart formerly owned the track.
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ADVOCACY

UNITED STATES MOTORSPORTS
ASSOCIATION
UNITEDSTATESMOTORSPORTS.COM

E-MAIL: info@unitedstatesmotorsports.com

166 CRYSTAL CIRCLE, MOORESVILLE, NC 28117
704-325-8003 Formed in 2015 by a coalition of industry
businesses who recognized the need for greater organization,
(ata and state/local advocacy for racing. Working every day
all day as America’s Grassroots Racing Advocate.

ADVERTISING & DESIGN

SIMES GRAPHIC DESIGNS
WWW.SIMESGRAPHICDESIGNS.COM

414 MAIN ST, MANDAN, ND 58554

888-457-4637 Simes Graphic is full-service art studio that
services short track racing. They design and print all types
of brochures, posters, promotional materials.

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM

1906 CLINTON ST, BUFFALO, NY, 14206

Your one stop source for printing, graphics, design &
promotional materials for the racing industry.

APPAREL, SOUVENIRS, NOVELTIES

RACE TRACK WHOLESALE
WWW.RACETRACKWHOLESALE.COM

817 DELAWARE, INDEPENDENCE, MO 64050,
816-718-2231 FAX: 866-365-2231

Wholesale distributor of racing souvenirs, imprinted
promotional items, apparel, and track supplies. Serving
short track racing since 2008.

AUDIO, VIDEO PRODUCTION

MOFFETT PRODUCTIONS
WWW.MOFFETT.COM

509 CLARENCE STREET, TOMBALL, TX 77375,
281-440-0044 Professional audio production. Radio
spots, TV ads, Tracks Trax race track audio CDs. Great
creative, fast service, reasonable prices.

CRATE RACING ENGINES

GHEVROLET PERFORMANCE PARTS
WWW.CHEVROLET.COM/PERFORMANCE/
CRATEENGINES
6200 GRAND POINTE DR., GRAND BLANC, MI 48349
810-606-3655 Circle track crate engines. Engine, chassis
and other racing/high-performance accessories available
?\}I your local GM dealer. For information, contact Bill
artens.

DECALS

RACECALS

WWW.RACECALS.COM

E-MAIL: info@racecals.com

24215 SE GREEN VALLEY RD, AUBURN, WA 98092
1-888-928-8322 Printing quality decals for the
Motorsports industry, coast-to-coast and every genre of
motorsports you'll RaceCals work. Die Cutting; Digital
Printing; Banners and Designing are all things you can
count on RaceCals for.

INSURANCE, RISK MANAGEMENT

K&K INSURANCE GROUP
WWW KANDKINSURANCE,COM

1712 MAGNAVOX WAY. PO BOX 2338,

FT. WAYNE, IN 468012338 800-348-1839

K&K INSURANCE GROUP CANADA
WWW.KANDKCANADA.COM

#101-5800 EXPLORER DRIVE,

MISSISSAUGA, ON, L4W 5K9, 800-753-2632

The industry’s largest provider of racing insurance.
More than 60 years of underwriting and risk
management experience. Motorsport's most
experienced in-house claims staff. International
service capability.

JONES BIRDSONG

MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM

125 W. LAKE, STE 200, WAYZATA, MN 55391,
952-467-6111 Jones Birdsong Motorsports offers the
widest range of products designed to protect motorsports
associations, facilities, teams, and special events.

)

NAUGHTON INSURANCE, INC.
WWW.NAUGHTONINSURANCE.COM

1365 WAMPANOAG TRAIL, EAST PROVIDENCE, RI
02915, 401-433-4000 Motorsports insurance programs
for race tracks, teams, sanctioning groups, and drivers
since 1947. Programs available in all 50 states.

SPORTS INSURANCE SPECIALISTS
WWW.SPORTSINSURANCESPECIALISTS.COM

14033 ILLINOIS ROAD, SUITE A, FORT WAYNE, IN
46814, 855-969-0305 Sports Insurance Specialists
offers a complete motorsports portfolio of participant and
spectatlork insurance. A proven industry leader. “Let’s kick
some rlsk.”

LUBE, FUEL, ADDITIVES

LUCAS OIL PRODUCTS
WWW.LUCASQIL.COM

302 N. SHERIDAN ST., CORONA, CA 92880, 800-342-
2512 Nationally known manufacturer and marketer of
|ubricants and additives for fleets and automaobiles,
owner Lucas Oil (MO) Speedway, sponsor of drag racing,
pulling, motocross, off-road racing, ASCS, MLRA Series,
the Lucas Oil Late Model Dirt Series.

MERCURY MARINE / QUICKSILVER
WWW.QUICKSILVER-PRODUCTS.COM

W 6250 PIONEER RD., FOND DU LAG, WISC. 54936,
920-924-0833 One of the most recognized names in

the production of marine engines, equipment, oils and
lubricants has adapted their lubricants for successful
solutions in multiple applications including motorsports.

SUNOCO RACE FUELS

WWW.RACEGAS.COM

PO BOX 1226, LINWOQD, PA 19061 800-722-3427

The largest refiner of racing gasoline. National distribution
of quality brands. SUNOCO, Turbo Blue, and Trick.

VP RACING FUELS
WWW.VPRACINGFUELS.COM

204 EAST RHAPSODY DR., SAN ANTONIO, TX 78216,
210-635-7744 VIP Racing Fuels is known as the world
leader in racing fuel technology and the official fuel of 60
plus series.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM

E-MAIL. info@fuelfactoryusa

4431 WILLIAM PENN HWY., SUITE 6,

MURRYSVILLE, PA 15668 1-412-404-3329
Performance-driven, built for racers by racers. Focused
on race fuel, plain and simple A desire to go fast and
win, with the same goal for you. Fuel Factory, building a
culture, built for speed.

MARKETING

DIGITAL THROTTLE, LLC
WWW.DIGITALTHROTTLE.COM

E-MAIL; INFO@DIGITALTHROTTLE.COM

774 MAYS BLVD #10-45, INCLINE VILLAGE, NV 89451
800-314-4702 Founded in 2009, we specialize in
managing digital advertising for clients in automotive,
powersports & motorsports markets. Working across all
platforms: Social, Video, Display, Search & eCommerce.
QOur “real-world” industry experience and online
advertising expertise utilize the latest technologies to
measure ad performance and adjust every ad campaign to
maximize results.

VIETTI MARKETING GROUP
WWW.VIETTIMARKETING.COM

2914 E. BATTLEFIED ST., SPRINGFIELD, MO 65804
417-553-9105 Navigating each client with the precision
and skill derived from 40 years of full-service experience.
Taking the specifics of your identity as an idea or program
and route your campaign in the most-gffective manner
possible driving results you can see.

MEDIA & STREAMING SERVICES

SPEED SPORT, SPEED SPORT TV,
TURN 3 MEDIA

WWW.SPEEDSPORT.COM

WWW.SPEEDSPORT.TV

142 F SOUTH CARDIGAN WAY, MOORESVILLE, N.C.
28117 704-790-0136 Media provider, formerly National
Speed Sport Newss owned by Chris Economaki, Speed
Sport has become a multifaceted media company offering
publicity platforms for all forms of motorsports in addition
to grgviding a full streaming service led by Chris Graner
and Rivet.

PERFORMANCE RACING INDUSTRY (PRI)
WWW.PERFORMANCERACING.COM

27081 ALISO CREEK RD., STE 150 ALISO

VIEJO, CA. 92656 949-499-5413

Since it's inception in 1986, Performance Racing Industry
(PRI) has served the motorsports as key source for trends,
merchandising, new products, business strategies and more.
PRI is also the developer of the world's premier auto racing
trade show, held each December in Indianapolis, Indiana.

FLOSPORTS / FLORACING
WWW.FLOSPORTS.TV

WWW.FLORACING.COM

979 SPRINGDALE RD., STE 120 AUSTIN, TX 78702 512-
355-7936 A venture-backed subscription video streaming
service dedicated to sports, offering live and on-demand
access to hundreds of thousands of competition events
across 25+ vertical sports categories in the US and
abroad, including a diverse menu in all forms of racing as
part of www.floracing.com.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILLUSTRATED.COM

PO BOX 741, EPPING, NH 03042 877-972-2362
Speedway Illustrated is a print magazine devoted to oval-
track racing in America. Produced for over 20 years by the
most accomplished, award-winning, and longstanding
team of journalists in motorsports, you can enjoy the best
coverage and do-it-yourself race-winning tech to race
safer, be faster, and spend wiser.

PRINTING SPECIALISTS

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM

1906 CLINTON STREET, BUFFALO, NY 14206
716-821-1880 Y

our one stop source for printing, graphics, design and
promotional materials for the all of your print house needs.

RACE TIRES

HOOSIER RACING TIRE
WWW.HOOQSIERTIRE.COM

65465 STATE ROUTE 931, LAKEVILLE, IN 46536
574-784-3152 Complete line of custom-manufactured
spec racing tires for oval tracks, drag racing and road
racing. The only company exclusively manufacturing
racing tires.

AMERICAN RAGER RACE TIRES
WWW.AMERICANRACERONLINE.COM

1545 WASHINGTON ST., INDIANA, PA 15701,800-
662-2168 Race tires forged in the highlands of Western
Pennsylvania for racing around the world.

T3 - TIRE TRACKING APPLICATION
2180 N PAYNE RD LAKE RD, MIDDLEVILLE, M 49333,
269-348-1347 E-Mail: buddy@t3tireapp.com

The “Mobile Application” that is changing the tire tracking
and inspection game. Easy to use mobile tire scanning
application for us at the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS

RACECEIVER RACE COMMUNICATIONS
WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501,
866-301-7223 Raceceiver one-way radios and race
communications.

WADDELL COMMUNICATIONS
WWW.FACEBOOK.COM/WADDELL-COMMUNICATIONS
12 NOB RD., PLAINVILLE, CT 86062, 860-573-8821
Racing Electronics Authorized Dealer with a focus on
successful communication plan for competitors, officials,
track and series applications.

RELIGIOUS SERVICES

RACING WITH JESUS MINISTRIES
WWWRJWM.COM

PO BOX 586, TOLLAND, CT 06084, 860-202-3598
Established in 1980, is known as the Racer's Church.
Ministering to the racing community through established
sanctioning bodies, regional touring series and local
tracks, seeking to provide opportunities for those we reach
to fulfill the Great Commission in their lives.

SANCTIONING GROUPS

IMCA-INTERNATIONAL MOTOR CONTEST ASSOC.
WWWIMCA.COM

1800 WEST D STREET, VINTON, 1A 52349
319-472-2201 The nation's oldest, largest, and leading
sanctioning body. We focus on affordable divisions to
assist the profitability of our sanctioned facilities and
events.
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NASCAR

WWWNASCAR.COM

ONE DAYTONA BLVD., DAYTONA BEACH, FL 32114,
386-310-6272 The NASCAR Home Tracks Program offers
sanctioning opportunities for weekly racing and touring
series events across North America and Europe.

WISSOTA PROMOTERS ASSOCIATION
WWW.WISSQTA.ORG

24707 CTY. RD. 75, ST. AUGUSTA, MN 56301
320-251-1360 A member-driven sanction in the Upper
Midwest featuring eight divisions of race cars: Late Models,
Modifieds, Super Stocks, Midwest Modifieds, Street Stocks,
Mod Fours, Pure Stocks and Hornets. As a member of
WISSQTA, you vote on policies and rules and help guide
YOUR organization. Click on Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS

EVENT SPROUT

WWW.EVENTSPROUT.COM

Rana Ventures, LLC 2549 WAUKEGAN ROAD #782
DEERFIELD, ILL 60015 713-320-0809 specializes in
electronic ticketing of events. Easy setup along with the
sale of automated ticketing machines.

PIT PAY APP

WWW.PITPAY.COM

PIT PAY APP, 7168 WEDDINGTON RD., SUITE 148,
CONCORD, N.C. 28027 Pit Pay™ is the only Mobile
Pit Pass app for the motorsports industry. Pit Pay, is
committed to providing you with a simple, hassle-free
experience in the app and at the track.

TICKETSPICGE

WWW.TICKETSPICE.COM

9142 D STREET, SACRAMENTO, CA 95814 888-798-
9569 TicketSpice brings a specialized ticketing experience
to the promoter and the customers to provide effortless
online event management and ticket sales, marketing

and ticketing that helps event organizers increase their
bottomline.

TIMING, SCORING, DISPLAYS

MYLAPS SPORTS TIMING
WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110, ATLANTA, GA
30339 678-816-4000 MyLaps offers the best in class
sports timing systems to measure, publish, and analyze
race and participant results for all sports and specifically
auto racing.

RACECEIVER RAGE MANAGEMENT
WWWRACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501
866-301-7223 Raceceiver race communications.
Raceceiver race management timing and scoring system.

WESTHOLD CORPORATION
WWW.WESTHOLD.COM

E-MAIL: INFO@WESTHOLD.COM.
5355 E. 38TH AVE., DENVER, C0 80207 408-533-0050
Westhold is a leading seller and manufacturer of race
timing and scoring systems, scoreboards, message
centers, video displays, and software.

THER INSURANCE

SPECTRUM WEATHER

AND SPECIALTY INSURANCE
WWW.SPECTRUMWEATHERINSURANCE.COM

PO BOX 484, LIBERTY, MO 64069 816-810-2346
Spectrum’s expertise has propelled us to become the
largest provider of weather and event cancellation
insurance in the USA.

VORTEX INSURANCE AGENCY
\WWW.VORTEXINSURANGCE.COM

7400 W. 132 ND ST., SUITE 260, OVERLAND PARK, KS
66213, 913-253-1210 Vortex Insurance offers weather

insurance policies to mitigate the financial risk adverse
weather presents in business.

EBSITES & E-COMMERCE

FIRETHORN MARKETING
WWW FIRETHORNMARKETING.COM

E-Mail: clint@firethornmarketing.com

500 NORTH ESTRELLA PARKWAY, GOODYEAR, AX 85338
304-481-2464 - Firethorn Marketing offers develops
incredibly easy to manage and fully responsive websites.

MYRACEPASS

WWW.MYRACEPASS.COM

PO BOX 81666, LINCOLN, NE 68501 402-302-2464
MyRacePass is a leader in the software development in
motorsports specializing in a Race Management System,
Website Development, Online Ticket Sales and Apparel Design.
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A SINCERE RPM “THANK YOU” GOES OUT
T0 THE FOLLOWING GROUP OF EXHIBITING
COMPANIES WHO HELPED MAKE THE
90TH ANNUAL RPM WORKSHOPS AT THE
SHORES RESORT & SPA IN DAYTONA
BEACH SHORES A TRULY SPECIAL EDITION
OF OUR ANNUAL EAST COAST GATHERING;
HOOSIER RACING TIRE (LAKEVILLE, INDIANA);

K&K INSURANCE (FORT WAYNE, INDIANA);
CHEVROLET PERFORMANCE PARTS (GRANDE BLANC, MICHIGAN);
TICKETSPICE (SACREMENTO, CALIFORNIA);™
MYRACEPASS (LINCOLN, NEBRASKA);
FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE,
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)
NASCAR (DAYTONA BEACH, FLORIDA),
RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI)
PIT PAY (CHARLOTTE, NORTH CAROLINA);

SIMES GRAPHIC DESIGN (MANDAN, N.D.);
RACECEIVER (GAINESVILLE, GEORGIA);
MYLAPSTIMING & SCORING (AMB) (ATLANTA, GEORGIA);
SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANAY);
JONES BIRDSONG (CHANHASSEN, MINNESOTAY;
VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);
WISSOTA (ST. CLOUD, MINNESOTAY;

VP RACING FUELS (SAN ANTONIO, TEXAS);

SUNOCO RACING FUELS (MARCUS HOOK, PA);
AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA);
EVENT SPROUT (DEERFIELD, ILLINOIS);
WESTHOLD (SANTA CLARA, CALIFORNIA);
MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN)
PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA):

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);
RACECALS (AUBURN, WASHINGOTN):
SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);
FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);
DIGITAL THROTTLE (INCLINE VILLAGE, NEVADAY);
VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);
FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);
RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL
OPPORTUNITY TO MEET WITH REPRESENTATIVES
OF THE BUSINESS. THE FOLKS WITH THESE
COMPANIES TOOK THE TIME TO RECOGNIZE HOW
IMPORTANT YOU ARE BY BEING IN ATTENDANCE
AT RPM TO CREATE NETWORKING, MEETINGS
AND ONE-ON-ONE DISCUSSION, ALL IN THE
BUSINESS WHEN IT COMES TO RPM AND THE
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA
WORKSHOPS. COMES TO RPM AND THE ANNUAL
RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.

» 5
e
CHEVROLET
CIRCLE TRACK CRATE ENGINES.
ENGINE, CHASSIS AND OTHER RACING/HIGH

PERFORMANCE ACCESSORIESAVAILABLE AT
YOUR LOCAL GM DEALER.

For more information, contact
Bill Martens: bill. nartens@gm.com

6200 Grand Pointe Drive, Grand Blanc, M| 48349
800-GM USE US (468-7387)

www.chevroletperformance.com/circletrack/

PERFORMANCE

MyRacePass is a valuable tool for any driver, track,
association, or team owner! It brings all motor sports
media into one central location. This makes the
management of that media simple and less time
consuming for everyone involved.

WWW.myracepass.com

M "RACING.
IMCA-INTERNATIONAL MOTOR CONTEST ASSOCIATION

the nations oldest, largets, and leading sanction body.
We focus on affordable divisions to assist the
profitabliliy of our sanctioned facilities and events

1800 West D Street, Vinton, |A 52349 « 319-472-2201

www.imca.com

VP RACING FUELS IS KNOWN AS THE WORLD
LEADER IN RACING FUEL TECHNOLOGY AND THE
OFFICIAL FUEL OF 60 PLUS SERIES.

204 EAST RHAPSODY DR., SAN ANTONIO, TX 78216,
210-635-7744 VP

WWW.VPRACINGFUELS.COM

moiieit—

MOFFETT PRODUCTONS, INC.

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.
281-440-0044 « 509 CLARENCE ST.,
TOMBALL-HOUSTON, TX 77375

www.moffett.com

Wy

FRrETHOAU

MARKETI

ETHO
=

DEVELOPER OF GUSTOM E-MAIL MARKETING
CAMPAIGNS AND CUSTOM WEBSITE DESIGN.
E-COMMERCE SPECIALISTS.

500 N. ESTRELLA PARKWAY, GOODYEAR AZ 85338
304-481-9807
WWW.FIRETHORNMARKETING.COM

CEIVER

Raceceiver is the world’s smallest radio receiver,
used for one-way communications to drivers.
Raceceiver Race Management System by
Westhold, transponder scoring for short tracks.

872 Main Street SW Ste D2., Gainesville, GA 30501
866-301-7223
www.raceceiver.com

SUl) SIMES CiRAPRIC DESIENS

For over 25 years, Simes Graphic Designs has been
working with the short track racing community creating
the most innovative designs for all types of marketing
materials used in industry.
“Excellences is hard-work driven
by passion for what you do.”

WE HAVE A PASSION FOR GRAPHIC DESIGN AND
MOTORSPORTS... THAT MAKES WHO WE ARE!

WWW.SIMESGRAPHICDESIGNS.COM

Nationally-known manufacturer and marketer of lubricants
and additives for fleets and automobiles. Owner of
Lucas Oil I-10 and Lucas 0il (M) Speedways, and the
Lucas Oil Late Model Dirt Series.

302 North Sheridan Street Corona, CA 92880 8

800-342-2512

SPEED

SPORT

SPEED SPORT TV IS THE DIGITAL MEDIA BRAND FOR
SPEED SPORT, AMERICA’S MOTORSPORTS AUTHORITY.
From demolition derbies, truck and tractor pulls, figure 8 rac-

ing, flat track, ice oval racing to Legends, stock cars, midg-

ets, sprint cars, off-road trucks and anything in between,
SPEED SPORT TV delivers just about anything motorsports
fans want to see.

SPEED SPORT TV #FEEDYOURSPEED



