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TIRES DESIGNED FOR CHAMPIONS©

1.HOOSIER  
TIRE EAST

56-H Loomis Street 
Manchester, CT 06042 
Phone: (860) 646-9646 
Email: rob@hoosiertireeast.com

2.HOOSIER TIRE  
MID-ATLANTIC

BALTIMORE 
2931 Industrial Park Drive
Finksburg, MD 21048 
Phone: (410) 833-2061 
Email: sales@hoosiermidatlantic.com  
www.hoosiermidatlantic.com 

3.HOOSIER TIRE 
MID-ATLANTIC 

PITTSBURGH 
110 South Pike Road, #207 
Sarver, PA 16055 
Phone: (724) 360-8000 
Email: sales@hoosiermidatlantic.com  
www.hoosiermidatlantic.com

4.HOOSIER TIRE 
OHIO VALLEY

1933 Staunton Turnpike
Parkersburg, WV 26104
Phone: (304) 428-5000
Email: todd@poske.com
www.poske.com 

5.HOOSIER TIRE  
MIDWEST

SPRINGFIELD 
3886 E. State Route 54 
Springfield, IL 62707 
Phone: (217) 522-1955 
Email: jessica@racetires.com 
www.racetires.com 

6.HOOSIER TIRE  
MIDWEST

INDIANAPOLIS 
4155 N. 1000 E., Ste A,  
Wally Parks Dr.  
Brownsburg, IN 46112 
Phone: (317) 858-1234 
Email: hoosiertiregirl@gmail.com  
www.racetires.com

7.HOOSIER  
TIRE MIDWEST

PLYMOUTH 
1801 Jim Neu DHrive 
Plymouth, IN 46563 
Phone: (574) 936-8344
Email: hoosiertireply@aim.com
www.racetires.com 

8.HOOSIER  
TIRE NORTH

21601 John Deere Lane
Rogers, MN 55374
Phone: (763) 428-8780
Email: htnrace@aol.com 
www.hoosiertirenorth.com

9.HOOSIER  
TIRE SOUTH

ASPHALT 
P.O. Box 537 
Welcome, NC 27374 
Phone: (336) 731-6100 
Email: hoosierasp@lexcominc.net

10.HOOSIER  
TIRE SOUTH

DIRT OVAL 
P.O. Box 1437 
Clinton, TN 37717 
Phone: (865) 457-9888 
Email: hoosierdavid@bellsouth.net

11.HOOSIER  
TIRE SOUTH

ROAD & DRAG 
P.O. Box 6080 
Maryville, TN 37802 
Phone: (865) 984-3232 
Email: road&drag@hoosiertiresouth.com

12.HOOSIER TIRE 
GREAT PLAINS

3801 W. Pawnee, Suite 200  
Wichita, KS 67213 
Phone: (316) 945-4000 
Email: sales@hoosiertiregp.com  
www.hoosiertiregp.com 

13.HOOSIER TIRE 
GREAT PLAINS

NEBRASKA
12252 N 153rd Circle  
Bennington, NE 68007
Phone: (402) 281-9700
sales@hoosiertiregp.com 
www.hoosiertiregp.com

14.HOOSIER TIRE 
SOUTHWEST

103 Gross Road, Bldg. A  
Mesquite, TX 75149 
Phone: (972) 289-RACE (7223) 
Email: tom@smileysracing.com www.
smileysracing.com

15.HOOSIER  
TIRE WEST

2608 E. California 
Fresno, CA 93721 
Phone: (559) 485-4512 
Email: racing@hoosiertirewest.com www.
hoosiertirewest.com

16.HOOSIER TIRE  
CANADA

117-119 Cushman Road 
St. Catherines, Ontario,  
Canada L2M 6S9 
Phone: (905) 685-3184 
Email: ronmckay@bic  
knellracingproducts.com  
www.hoosiertirecanada.com

17.HOOSIER TIRE  
CANADA-NY

1733 Maryland Avenue 
Niagara Falls, NY 14305 
Phone: (716) 285-7502 
Email: usasales@ 
bicknellracingproducts.com 
www.bicknellracingproducts.com

18.HOOSIER  
TIRE  

WESTERN CANADA
5601-45 ST Leduc, 
Alberta, Canada T9E 7B1 
Phone: (780) 986-7223 
Email: parts@geeandgeeracing.com
www.geeandgeeracing.com

www.hoosiertire.com
65465 SR 931, Lakeville, IN 46536 (574) 784-3152



PG 3RACING PROMOTION MONTHLY • ISSUE 54.11

LEGAL UPDATE PG 5
IRWINDALE SPEEDWAY PG 7
RPM RENO PG 14
ONE BAD APPLE PG 19
ACTIVATING SUCCESS PG 19
NEW ARPY MAP PG 25
GET IN THE KNOW PG 26
TRAXPIX PG 31
MARKETPLACE PG 35
DIRECTORY OF SERVICES PG 36

TABLE OF CONTENTS

MAILING ADDRESS:
1670 Hall Road, Elma NY 14059 - PO Box 161,  
174 E. Main Street, East Aurora, NY 14052

E-MAIL CONTACT:
jskotnicki@racingpromomonthly.com



PG 4RACING PROMOTION MONTHLY • ISSUE 54.11



PG 5RACING PROMOTION MONTHLY • ISSUE 54.11

LEGAL UPDATE STORY BY RPM WORKSHOPS

Being Prepared and Prepare your Facility for Ev-
erything... 
 
As Fall comes to an end and the weather begins taking 
a turn, it may be a good time to once again look at 
your facility and make sure everything is in proper 
order; 
 
The recent event at the NHRA Finals at Pomona, 
California, made us think. A small passenger plane 
crashed out of the sky in a camping area of the drag-
strip during their Sunday and “finals” program. Of 
course this wasn’t something anyone could predict, but 
being prepared helped the facility get through. 
 
Preparing can take away the nasty word “negligence”. 
Often times slip or fall accidents occur due to the negli-
gence of another and more often negligence is sought 
as a solution to a bad situation. With the constantly 
moving goal posts, we are pressed to be more pre-
pared than ever. 
 
If you do an internet search of “slip and fall” it is amaz-
ing the amount of legal assistance there is for plaintiffs 
in regard to trying to achieve a beneficial settlement in 
regard to. This has become an individual segment of 
legal business where attorney’s can focus on making a 
living. 
 
We have to remain prepared, unfortunately in our cir-
cumstances, many times for the worst situation possi-
ble. 
 
As facilities evolve into multi-purpose facilities due to 
current economic climate conditions, this rings true 
much more. Different traffic or pedestrian patterns forc-
es us to look at our facilities differently. 

 
There are also new regulations providing different and 
edited regulations for attendees and workers or em-
ployees. Additional cleansing and sanitizing stations, 
PPE for safety and medical workers, at every turn has 
seemingly changed. 
 
Unfortunately, if we know this and choose not to do 
anything about it, it puts us in a position where that 
nasty word “negligence” comes into play. It is our 
responsibility to make sure we do as much possible to 
prevent ourselves from being placed in a bad situation. 
 
The prevention is in the details, no matter what they 
may be, whether that’s making sure a walkway is 
cleaned and unobstructed or that you have an extra 
package of medical gloves at a cleansing station, it 
becomes our responsibility. 
 
We advise that you check with your insurance com-
pany and your local authorities in regard to policies, 
regulations and expectations. You may even find a 
conversation with either will help you to achieve a bet-
ter solution than originally anticipated. 
 
Review your policies. If you have counsel on retainer, 
check in with them, see if they know or have examples 
that can help you prepare. 
 
This will become a common them for all of us and with 
the Newsletter and the Workshops in communicating 
this message. Unfortunately, we all become compla-
cent and complacency often times leads us down 
paths that do not create positive results. 
 
Stay tuned for more details as we continue to learn...

In a recent conversa-
tion with a legal expert we 
discussed preparation and 
the response was, “you 
never know what might 
drop out of the sky...” as 
recently happened at the 
NHRA World Finals event in 
Pomona, California. We live 
in a challenging world, don’t 
stack the against you.



PG 6RACING PROMOTION MONTHLY • ISSUE 54.11

RPM RENO
IMPORTANT: IF YOU CLICK 
THE PHOTO OF THE RENO 
SIGN, YOU WILL BE DI-
RECTED TO THE OFFICIAL 
REGISTRATION PAGE FOR 
THE 52ND ANNUAL RPM 
WORKSHOPS; The link is 
as follows; (https://www.
myracepass.com/business-
es/21560/tickets/1418790)

IMPORTANT: IF YOU CLICK THE PHOTO OF THE SILVER LEGACY, YOU WILL BE DIRECTED TO THE OFFICIAL 
BOOKING PAGE FOR THE 52ND ANNUAL RPM WORKSHOPS. The link is as follows; (https://book.passkey.com/
event/50906779/owner/7272/home?utm_campaign=295560759) The 52nd Annual RPM@RENO Workshops will take 
place once again at the Silver Legacy Resort & Casino part of “The Row” in Reno, Nevada. Tuesday, December 3rd will 
see RPM & MyRacePass once again host “The Green Flag” reception at Novi in the Silver Legacy, a popular gather-
ing for industry insiders and Workshop attendees. The Workshops will take place once again in the Silver Legacy on 
Wednesday, December 4th and Thursday, December 5th.
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IRWINDALE SPEEDWAY - “ONE OF A KIND”

Irwindale Speedway - a “One of a Kind” venture that 
taught us many lessons... 
 
The news that Irwindale Speedway, also known as the 
Irwindale “Events Center” would close its doors after 25 
years of operation came out recently. The news, while 
somewhat expected, still took the industry back. 
 
It was a journey down memory lane, the place was “Hol-
lywood for short track racing”. 
 
While Southern California has been challenged to keep 
the doors open on race tracks during more recent times, 
remains a hotbed for auto-racing and all things automo-
tive of all types. 
 
California promoter, Tim Huddleston and his family kept 
Irwindale going longer than probably anyone thought it 
would, however, the speedway wouldn’t be there if it 
wasn’t for the vision of Jim Williams. 
 
Irwindale, located on a landfill for many other projects, 
was built after the demise of Riverside International, 
Ontario Motor Speedway and the famous Saugus 
Speedway amongst others, to wet the pallet of Southern 
California motorsports enthusiasts. 
 
Williams, longtime executive for Golden State Foods had 
help from West Coast short track promoter Ray Wilkings, 
former Indianapolis 500 champion Danny Sullivan and a 
few other partners built Irwindale on a piece of property 
Northeast of downtown Los Angeles off the 605 freeway, 
just South of the 210 freeway. 
 
Originally a 50-year lease was signed with “The Speed-
way Corporation” for Irwindale to sit on the property, 

however the lease proved to be financially restrictive 
with terms that did not work for “The Speedway Corpo-
ration”. 
 
The track configuration had some legendary hands in 
it’s development. Parnelli Jones, took Williams and a few 
others to Tuscon (AZ) Raceway Park to help develop 
the track, which went on to make it one of the most com-
petitive 1/2-mile short tracks in the history of the sport. 
 
Williams other partners who faded away as the Speed-
way struggled to find it’s financial legs. 
 
The man that was tabbed to lead the building of the 
facility Bob Defazio, ended up being named as the Gen-
eral Manager, a partner and ultimately the promoter for 
more than a decade after the facility was built and in 
place to operate. 
 
“When we rolled off the ground, it wasn’t very profit-
able,” Defazio explained. “It ended up just being Jim 
(Williams) and myself.” 
 
The project broke ground in January of 1998 and hosted 
it’s first event on March 20, 1999 according to Defazio’s 
recollection. 
 
Defazio, who now runs his own automotive business - 
The Auto Inn - in Southern California, thinks about his 
time and about Irwindale Speedway frequently. 
 
Irwindale provided a unique melting pot for the short 
track industry. While being an ultra-modern facility it 
provided a boost to the industry. It quickly became “the 
place” for many events, from it’s NASCAR sanctioning 
to USAC and many Western based Series along with a 
weekly racing Series program. 
 
It wasn’t always “rainbows and neon lights” however as 
the facility saw challenges in making money as well 
some difficult situations that didn’t provide a positive 
outcome for competitors on the half-mile oval. 
 
“There were good times and bad, that’s always part of 
the business,” offered Defazio in a recent conversation. 
“We went through some things and had to learn our 
way. It was challenging and not always the best situa-
tion to be in, but we all knew it was part of the sport.” 
 
Uniquely, the facility was located within the parameters 
(just 25-miles from Hollywood) that created a great op-
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IRWINDALE SPEEDWAY - “ONE OF A KIND”
portunity for the speedway to play a role in filming many 
projects. The dynamic was discovered somewhat by 
accident. 
 
“We made friends with the location scouts and those 
type of film industry folks. They would rather come here 
then go to Fontana. They kind of became a wealthy 
Uncle, who you always wanted around,” Defazio ex-
plained. “It was about nurturing and building those rela-
tionships that made us successful in that business.” 
 
A great lesson to everyone reading this about the pro-
motion of your facility and “thinking outside the box”. 
While all of us don’t have the film industry in our back-
ground there are other ways to generate revenue. 
 
When the film industry came to Irwindale, it was in the 
mileage radius from their home base where they did not 
have to provide catering and lodging, where as Fontana 
or other locations reached outside the radius and costs 
for production skyrocketed as opposed to Irwindale. 
 
“Those folks realized they could make the place look 
like anything or anywhere they wanted and it was a 
great revenue stream for us,” Defazio concluded on the 
topic. 
 
Defazio was also responsible for the track becoming 
“the house of drift”. 
 
“This group came and they were using the parking lot to 
do their thing, drifting,” Defazio began. “They’d be there 
on a Saturday early, before the stock car stuff was going 
and they were drawing a crowd in the parking lot. It was 
something to see. One Saturday, I asked them if it was 
something they thought they could do in the infield, so 
they showed me. I wanted to be able to sell tickets to it. 
We really built it up and it was a different demographic 
that came to the speedway. It was an incredible thing.” 
 
In addition to drifting the Williams and Defazio added a 
dragstrip that began competition around 2004. They 
contacted NHRA and Wally Parks visited the facility. 
Due to the facilities proximity to Pomona this all made 
sense. An 1/8-mile dragstrip was added that ran essen-
tially next to the backstretch. 
 
The dragstrip was a unique build as well, with a net to 
prevent extended runoff along with parts and pieces 
from the Long Beach Grand Prix like “k-rail” as they 
upgraded theirs. 

Defazio related, “The drag racing deal started with a 
group of loyal competitors and Mr. Parks came out. We 
only had room for an eighth mile track which Parks, at 
that time endorsed as the way of the future. We did fairly 
well and it was a Thursday night program. It was South-
ern California and hot rods.” 
 
The drag strip just made the property that became the 
Irwindale Events Center that much more universal. It 
could host anything. 
 
In 2012 things began to fall apart as renegotiating the 
lease began to be much of a burden so things began to 
fall apart, leaving Williams and Defazio no choice but to 
remove themselves from the facility. It was a major hit to 
racing in Southern California and the nation for that mat-
ter. 
  
Defazio explained more, “There isn’t a day that goes by 
that I don’t think about that place. It was our place, the 
place. We put a lot into it and I really value the relation-
ships that came from there. It is humbling to think 
about.” 
 
He continued, “Starting out as the project manager with 
no real plan of staying then coming on board when Jim 
(Williams) asked me to. It was a special job. Jim Wil-
liams is as passionate about motorsports as the track 
itself. We had an incredible time. The biggest problem 
became the existing property owner and balancing the 
lease to work for us and we just couldn’t achieve the 
new structure to make it work.” 
 
“The relationships with NASCAR and everyone else 
were fantastic. It certainly wasn’t that. There were so 
many things that were great. The Showdown, that really 
put us on the map, the non-racing events were great. 
The comradery with the other track operators, managers 
and promoters was exceptional and I still have some of 
those relationships today.” Defazio continued. “We were 
juggling dynamite every Friday and Saturday and we 
just kept going. The original budget on the facility ended 
up being double. It was a place of passion that won’t be 
repeated any time soon.” 
 
“In the end,” Defazio continued to relate. “I want to re-
late my respect for the opportunity that Jim Williams 
gave me and the relationship we built, he is very special 
man and I value our relationship very much. I feel like I 
let him, the fans and the competitors down when we put 
the locks on it. I had no idea I was going to stay there 
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after we built it, but I took a lot of pride in it and I can’t 
stress that enough to Jim and all of the people who were 
involved on every level. It was really something we 
couldn’t do anything about. I’ve never been back.” 
 
Defazio’s first hire, Manny Gonzalez remains at Irwin-
dale today setting up and tearing down events. 
 
Defazio even referenced meeting Earl Baltes at one of 
the promoters meeting and noting that “it was a great 
conversation”.

Shav Glick, the Hall of Fame journalist for the LA Times, 
who covered motorsports worldwide, wrote several arti-
cles about Williams. Here is an excerpt of a story that ran 
March 27, 2004.
 
‘When Jim Williams was a young man, he built a better 
beef patty for Golden State Foods, sold it to McDonald’s 
and when Ray Kroc took the golden arches worldwide, it 
made Williams a multimillionaire. 
 
Then Williams decided to build a better racetrack for short-
track motor racing fans, watched it grow into Irwindale 
Speedway, where, after five years, it is just beginning to 
show a profit. 
 
“Everyone has to eat, but not everyone has to like motor 
racing,” Williams, president and owner of the $12-million 
racing facility about 20 miles east of downtown Los Ange-
les, said when asked about the difference in the success 
of his two passions. 
 
The speedway opened its sixth season March 20 to a 
near-capacity crowd of about 6,000 fans for a program of 
NASCAR stock car racing.” 

Stock Car racing thrilling fans at Irwindale 
Speedway.

“We’ve turned the corner,” Williams said. “We proved to 
the city of Irwindale that we could deliver what we said we 
would, and we are building our own fan base. Our car 
count, our crowd count and our daily schedule are all 
moving ahead.” 
 
Convincing the city of Irwindale was critical after the city 
had become the butt of late-night talk-show jokes for giv-
ing Al Davis $10 million in a vain effort to land the NFL 
Raiders. 
 
“Are we satisfied? Not really,” Williams said. “I don’t think 
anyone is ever where they think they ought to be, but we 
reached our goal in one respect -- to be the finest short-
track property in the country.” 
 
NASCAR tacitly acknowledged that last year when it made 
Irwindale the site of its first national short-track champion-
ships, the NASCAR Toyota All-Star Showdown. And it rein-
forced the idea by scheduling the second one at Irwin-
dale, Nov. 11-13. 
 
“We lobbied for it,” Williams said. “We wanted to show the 
guys on the East Coast what we had out there. Now we 
get calls from all over the country, asking us about the 
track, what we race here, when we’re open, all sorts of 
things. The All-Star weekend created a high level of inter-
est and so did its telecast.” 
 
During SpeedWeeks before the Daytona 500, Brian 
France, president and chief executive of NASCAR, pre-
sented Williams and General Manager Bob DeFazio a 
plaque for holding the “most outstanding specialized 
event of the year.” 
 
Williams now 84, still residing in Southern California and 
remains an active board member of Golden State Foods 
after having retired as chairman and CEO of the company 
in 1999. He maintains a close working and personal rela-
tionship with Roger Penske. 
 
He never raced, but he has been a race fan all his life, 
dating to the days when his father and uncle took him to 
speedway motorcycle races at Lincoln Park, near the old 
Luna Park Zoo and Ostrich Farm in Lincoln Heights, and to 
midget car races at Gilmore Stadium. 
 
“My first trip to Indianapolis for the 500 was in 1957, as a 
high school graduation present, but when the school 
found out about it, I almost didn’t graduate,” he recalled. 
“The night of the senior prom was the day of the race, and 
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the principal [of L.A. Marshall High] wasn’t happy about 
me being in Indianapolis.” 
 
Williams has missed only a few 500s since, and from 1986 
to 1992 was a sponsor to one of Penske’s Indy cars, in-
cluding 1987 when Al Unser won for his fourth time. 
 
It was his relationship with Penske, which started when he 
leased trucks from one of Penske’s companies, that led to 
his role in the building of Irwindale Speedway. 
 
“I invested in Roger’s rebuilding of the track in Nazareth 
[Pa.] and then got involved when he started California 
Speedway on the old [Kaiser] steel-mill site. All the time it 
was being built, Roger would fly out once a week for a 
drive around on the property, and I would go with him. I 
found out what to look for and what to look out for when I 
started building my own racetrack.” 
 
The plans for a track in Irwindale had already been drawn 
when Williams became part of the project in 1997. Ray 
Wilkings, who had operated Saugus Speedway with his 
father for many years, had put together a group of inves-
tors planning a track on the old swap-meet site at the inter-
section of the 605 Freeway and Live Oak Avenue. 
 
“They came to me sometime in 1997, looking for an invest-
ment,” Williams said. “I soon saw that their plans were not 
what I envisioned. They had in mind a dirt track inside a 
paved oval, and I didn’t like that idea. Perris [Auto Speed-
way] had just opened, and it seemed silly to me to split the 
dirt-track crowd. 
 
Wilkings, the track’s first chief operating officer, left during 
the first season to take over a family business in Cum-
mings, Ga. Williams named DeFazio general manager and 
took over daily control of the track’s operation. 
 
The public perception of Williams as a track owner was 
that it was a hobby, that he and his wife would visit with 
friends Saturday nights at the races. 
 
“I know, I have heard that,” Williams said with a smirk, “but 
it is far from the truth. I never intended this to be anything 
but a business. I work very hard at it. We’ve turned the 
corner, like I said, but it is one thing to set out to build a 
facility and quite another thing to run it. 
 
“We are an entertainment business, and we can’t forget it. 
Our competition is the Dodgers, the Lakers and Disney-
land. The only difference is that our stars are race-car 

drivers.” 
 
Activity at Irwindale Speedway is not confined to 35 week-
ends of racing. It is busy about 300 days a year with tire 
testing, TV-commercial shoots, car-club outings, a driving 
school and other activities. On average, the track rental for 
a day is $5,000. 
 
“We’ll take anything that comes along, as long as it’s in 
good taste,” Williams said. “We are proud of our reputation 
as a clean facility, and we treat people the way we would 
like to be treated. I am never afraid to welcome anyone, no 
matter how important, to Irwindale.” 
 
One unexpected financial windfall was the eighth-mile 
drag strip in the southeast corner of the parking area. 
Street-legal racing is held Thursday nights year-round. 
 
“I had drag racing in the back of my mind, but what really 
sold me was when Wally Parks visited the track and said 
he had been an exponent of eighth-mile racing for many 
years and we had the perfect place for it,” Williams said. 
“We decided to try it, and now we have guys who used to 
street race right in front of where the track is, standing in 
line at 4 p.m. to get in and race on the track. 
 
“It has developed quite a following. The crowds keep get-
ting bigger and they really get into it, one guy yelling for 
the red Chevy and another for the blue Dodge. The side 
issue is that the racing has made us friends with local 
police, who say quite openly that our track has helped get 
a lot of kids to quit street racing and come to Irwindale.” 
 
Williams’ first career began in the Glendale area when he 
worked for Golden State Foods, then a small meat vendor 
to Southern California restaurants. Williams would call on 
restaurants -- “I remember Jimmy coming by every week,” 
recalled one longtime restaurant owner -- take orders, 
supervise production of the meat patties and then drive 
the truck to make the delivery. 
 
One of the places he stopped was an early McDonald’s, 
run by Ray Kroc. When Kroc told the young salesman he 
wanted a better patty, Williams made one that was leaner 
than usual. As McDonald’s expanded to more than 100 
restaurants in Southern California, so did GSF, making 
millions of hamburger patties. 
“Ray Kroc taught me a lesson I have never forgotten,” 
Williams said. “He was one of the few guys who would 
deliver what he said he would. I have tried to pattern my-
self after that.” 



PG 11RACING PROMOTION MONTHLY • ISSUE 54.11

IRWINDALE SPEEDWAY - “ONE OF A KIND”
 
By 1972, Williams had risen to vice president of sales of 
GSF. The company decided to serve McDonald’s exclu-
sively with a one-stop shopping environment, providing 
every product used by McDonald’s. Buns, sauce, syrup, 
tomatoes, everything including the beef, could be ordered 
from GSF. 
 
Sales reached more than $65 million by 1972 and six 
years later, when Williams became president and CEO, 
had reached $272 million. In 1980, he took the publicly 
traded company private and rapid expansion continued. 
In 1990, Golden State Foods and McDonald’s were in 
Moscow; in 1994, in Cairo, Egypt and Australia. 
 
When Williams retired in 1999, annual sales topped $1.6 
billion and GSF had more than 1,800 employees making 
and distributing more than 130 McDonald’s food products. 
 
“I didn’t plan to get out of one job and right into another 
one,” Williams said. “It just sort of worked out that way. 
Selling meat patties and racetrack tickets are more alike 
than you might think. In both instances, you have to make 
the best product, give the customer a fair deal and treat 
others like you want to be treated.” - end of excerpt of 
Shav Glick story from the LA Times. 
 
Jim Williams is a one-of-a-kind man who was extremely 
gracious to me during my time at NASCAR as was Bob 
Defazio, who remains a good friend. 
 
If you’re wondering why we’ve dedicated this much time to 
this story, it’s because there are so many repeated lessons 
to learn from all sides for our business. Jim Williams had a 
vision that he taught. He knew not to split the dirt crowd 
from Perris, he wanted to grow the sport through his pas-
sion. He brought in a relatively new person to the sport 
who was a builder by career. He gave him the reigns. 
 
Southern California racing has seen a lot of things change. 
Ascot, Riverside, Fontana, Ontario, Saugus, which will now 
be completely gone after the Santa Clarita Swap Meet 
closed for the final time on October 27, Cajon Speedway 
in El Cajon, Mesa Marin in Bakersfield. It’s an ever-chang-
ing landscape. 
It has a future with people like Tim Huddleston, Larry Col-
lins, Bill McAnally, Perris, Ventura, Brad Sweet, Dennis 
Gage, Kyle Larson, Ken Clapp, Cary Agajanian and his 
family, Jim Naylor, Tommy Hunt and many others that I 
have apologetcally missed making sure racing happens 
up and down the state of California, but it won’t be the 

same. It doesn’t have the same encyclopedia of business 
to draw from. 
 
They built their business on strong business relationships, 
a clean and up-to-date facility. There is something each of 
us can learn from in this story and it doesn’t hurt that my 
son, took his first step at the facility 21 years ago. Person-
ally, it’s not the end I expected but one that I knew was 
coming. 
 
Each time we publish the newsletter, Doug Stokes, who 
was the Irwindale Public Relations and Publicity manager 
reaches out. It always takes me back to times at Irwindale. 
 
The tire sniffing dog which Defazio and I laughed about 
during our conversation, but it did get everyone’s attention 
and was a lot fun. 
 
The first Toyota All-Star Showdown was absolutely incredi-
ble. Every part of it. A great deal of memories and the 
hope that we could have more will go away on Saturday, 
December 21, 2024 when the facility runs its final “Extrava-
ganza” under the guidance of Huddleston and his family. 
If you haven’t been there, we recommend you go. (From 
Doug Stokes former Irwindale PR guru, standing with Dale 
Waltrip at the first Showdown, quoted Waltrip as saying, 
“this is the best short track racing I have ever seen...”) 
 
Irwindale Speedway gave our business so much to learn 
in just 25-years. 
 
In the words of Stokes, “this wasn’t about mismanagement 
of a speedway, this was about the value of the property 
meaning more to the community than how many tickets or 
hamburgers you sold on a race night, or even how many 
people the tracks brought into the communities. It’s unfor-
tunately, a way of life in this part of Southern California, 
something we’ve seen many times...” 
 
I’m currently trying to figure out my travel plans... 
 
As an aside, the town of Irwindale, California hosted sever-
al speedways. A go-kart track, two dragstrips  (San Gabri-
el) and “605 Speedway”, which actually hosted Turkey 
Night, giving the city somewhat of a distinction of hosting 
racetracks that go away. These notes came to us from 
West Coast PR extraordinaire and historian, Doug Stokes.



PG 12RACING PROMOTION MONTHLY • ISSUE 54.11

IRWINDALE SPEEDWAY - “ONE OF A KIND”

Top-to-Bottom, Left-to-Right; Irwindale Speedway has always been one of the premiere tracks 
in North America since the day it opened. The “House of Drift” and driver introductions for a ma-
jor event. Although it hasn’t aged that well, some things you hang on to. Jim Williams receives his 
induction into the West Coast Stock Car Hall of Fame, where he is also a board member. Bob Defazio 
handles the media at an event. A souvenir from Irwindale that has been kept for prosperity purposes 
through the years. Lastly, Saugus Speedway, will be demolished. One of the legendary West Coast 
tracks.
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IRWINDALE SPEEDWAY - “ONE OF A KIND”

A page from the Irwindale 
Speedway program on opening 
night, relating the other tracks 
that didn’t survive in the city of 
Irwindale.

Saugus Speedway provid-
ed a variety of things the sport 
still uses to this day, including 
utilizing the facility for more than 
racing events, which, because the 
grandstands were declared not 
usable by California, it did with 
the Swap Meet, making it a viable 
property until the day it closed 
this past year.



PG 14RACING PROMOTION MONTHLY • ISSUE 54.11

RENO REGISTRATION STORY BY RPM WORKSHOPS

The 52nd Annual RPM@Reno Western Workshops will 
be held at the Silver Legacy at the Row in downtown 
Reno, Nevada on Wednesday, December 4 and Friday, 
December 5. The 52nd version of the popular sessions 
looks toward it’s second year in the remodeled “Silver 
Legacy” to give attendees and exhibitors an enhanced 
experience during an incredibly busy time of year, 
further emphasizing that there is no true “off-season” in 
the sport. 
  
There will be a brief registration hour on Tuesday, De-
cember 3rd for early attendees at Novi in the Eldorado. 
The 52nd RPM@Reno Western Workshops will have 
a stellar lineup up of speakers and presenters set for 
promoters who attend the annual workshops to gar-
ner ideas and continue developing and growing their 
businesses while having the opportunity to connect 
with a variety of colleagues, industry professionals and 
exhibitors that touch every corner of the short track 
racing industry. 
  
The speaking lineup will be headlined by several 
prominent figures in the motorsports business led by 
Jeff Hachmann. Hachmann is currently the Executive 
Director of Events for World Racing Group. His diverse 
background in the sport and attention to detail has 
established him as one of the industry leaders who 
brings a great deal of knowledge and fresh ideas to 
the sport. 
  
Hachmann is just the beginning of the dynamic lineup 
for the RPM@Reno Western Workshop schedule. New 
sessions, and traditions dot the schedule including the 
“The Jody Session”, dedicated to Jody Deery, one of 
the founders and loyal believers in the Workshops. The 
session will be dedicated to females in the sport and 
will be led by the women of the sport. Joining these 
programs will be the traditional sessions, including the 

legal update and “Pro Bono” hour will be expounded 
upon and delivered in breakout sessions as well as 
many other sessions that assist and impact the short 
track motorsports industry. 
  
Registration for the 52nd annual RPM@Reno Western 
Workshops are now open. Registration online can be 
completed here; (www.myracepass.com/business-
es/21560/tickets)) (www.promotersnewsletter.com/
downloads/get.aspx?i=997869) or the form located 
here may be filled out and returned to RPM via fax 
(716.685.0923) or e-mail: info@racingpromomonthly.
com. These documents and more information may be 
found at www.promotersnewsletter.com – the official 
“MyRacePass” website of the RPM Workshops. 
  
If you are looking to make reservations, make them 
now; the 52nd annual RPM@Reno Western Work-
shops take place, Wednesday, December 4 and 
Thursday, December 5 at the Silver Legacy at the 
Row, in Reno, Nevada. Rooms can be booked here; 
The group code is SRRPM24; https://book.passkey.
com/event/50906779/owner/7272/home?utm_cam-
paign=295560759 
  
The 52nd annual RPM@Reno Western Workshops 
stand as a “can’t miss” event for track promoters 
throughout North America. 
  
John McCoy of Knoxville, IA, who promotes the Knox-
ville (Iowa) Raceway was named the 48th annual 
Auto-Racing Promoter of the Year last February in 
Daytona, Beach, Florida. Nominations are now open 
for the 49th annual Auto-Racing Promoters of the Year. 
Nominations may be made here; 49th ARPY Nomi-
nation Ballot (google.com) https://docs.google.com/
forms/d/e/1FAIpQLSeooIekvs8EhQ2ykSAUJRSxV_dvf-
DO5LG1hJOWHj_62SPzLkQ/viewform

52ND ANNUAL RPM@RENO WESTERN WORKSHOPS  REGISTRATION AND 
NOMINATIONS CONTINUES

 
- Registration is Open with MyRacePass Ticketing Platform for 52nd annual 

RPM@RENO Western Workshops at the Silver Legacy –
 

- ARPY Nominations are Open for the 48th Annual Auto-Racing Promoter of the Year Awards –
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RPM@RENO WESTERN WORKSHOP SCHEDULE STORY BY RPM WORKSHOPS

RPM@RENO WESTERN WORKSHOP SCHEDULE; Sub-
ject to change, additional topics and Presenters 
  
TUESDAY, DECEMBER 3, 2024; 
  
6:30 p.m.  RPM@RENO Western Workshop Credentials – 
“The MyRacePass Green Flag presented Hoosier to Kick-
off the 52nd Annual RPM@RENO Western Workshops  
**NOVI *** in the Eldorado 
  
WEDNESDAY, DECEMBER 4, 2024; 
  
8:00 a.m. WORKSHOPS GUEST SERVICES DESK OPENS, 
Convention Area at the Silver Legacy advanced and late-entry 
credentials available. 
 
8:45 a.m. WORKSHOPS TRADE SHOW OPENS, products 
and services for promoters and short tracks.
 
9:45 a.m. PROMOTERS’ WELCOME, The Silver Legacy, Ken 
Ostempowski, Senior Vice President and General Manager – 
The Row
 
9:45 a.m. 51st Annual RPM@RENO Western Workshops 
Opening – WHERE IT ALL BEGINS
 
9:55 a.m. JEFF HACHMANN, an individual who has been 
“in the business” for much of his professional career. Cur-
rently the Executive Director, Events for World Racing Group, 
Hachmann has spent time with US Tobacco and Internation-
al Speedway Corporation prior to World Racing Group. He 
manages several major events as well as a vast amount of 
experience managing multiple race tracks. His expertise in 
event organization, coordination, how to create an event and 
make the most of sponsorships is of incredible value to each 
RPM attendee.
11:05 p.m. BRYAN ROBB, an industry veteran with over of 

30 years of experience including being the VP of Sales at 
Edelbrock, his voice of experience can assist you in the digital 
age of marketing and advertising.
 
12:00-1:25 p.m.  LUNCH BREAK
 
1:25 p.m.  WORKSHOP RECONVENES, announcements 
and introduction of special guests; 
              PAUL UNDERWOOD – K&K Insurance (May be   
              Steve Sinclair Speaking) 
              PAUL MENTING – Hoosier Racing Tire
 
1:45 p.m. TICKETING presented by TICKET SPICE, the 
benefits of selling tickets online and utilizing a service that 
helps you and the customer.
 
2:15 p.m.  BREAK OUT ROOM TURN OVER
 
2:30-5:00 p.m. Concurrent Sessions: Five topics, two 
rooms. 
 
THE K&K INSURANCE ROOM 
2:45-3:45 p.m. “CALIFORNIA DREAMING”; This session 
continues to be truly popular while RAISING THE BAR, A 
discussion among California Track Operators, Sanctioning 
Bodies, Suppliers about the future of California Auto Racing.
 
3:45-4:15 p.m. CONCESSIONS, PRICING, UNIQUE ITEMS 
& FOOD TRUCKS; A Group discussion on what to do at your 
Concession Stands.
 
THE HOOSIER TIRE ROOM 
2:45-3:45 p.m. “THE JODY SESSION’ – an entire session 
devoted to “Women in the Promotional Business…” named af-
ter Jody Deery, this session will become a permanent session 
at the Workshops.
 
3:30-4:15 p.m. ADVERTISING AGE – Who, what, how and 
where are you spending your valuable advertising dollars? 
What works, what doesn’t? All valid questions, creating the 
potential to look at things differently then the “same old – 
same old”.
 
4:15-5:00 SLOT TOURNAMENT PRESENTED BY CAE-
SAR’S… Closing the day with a little bit of fun
 
5:00 p.m.  CLOSING REMARKS, ADJOURNMENT  
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RPM@RENO WESTERN WORKSHOP SCHEDULE STORY BY RPM WORKSHOPS
THURSDAY, DECEMBER 5, 2024 
  
8:15 a.m.  WORKSHOPS GUEST SERVICES DESK 
OPENS, Convention Area at the Silver Legacy Advanced and 
late-entry credentials available. 
 
8:30 a.m. WORKSHOPS TRADE SHOW OPENS, Continen-
tal breakfast, products and services for promoters and short 
tracks.  
 
9:30 a.m. WELCOME & ANNOUNCEMENTS, 2024 Date 
and Introductions
 
9:45 a.m. WELCOME FROM TOM DEERY AND THE PER-
FORMANCE RACING INDUSTRY (PRI); Tom Deery is no 
stranger to the RPM Workshops nor the podium. Deery will 
begin to introduce short track racings place in the motorsports 
world as well as discuss topics he’s learned while being asso-
ciated with the PRI Trade Show in his current role, along with 
being a manager of the PRI “Road Tour”.
 
10:45 a.m. ANNUAL CASE LAW SUMMARY: Paul Tetreault, 
Agajanian, McFall, Weiss, Tetreault, & Crist, LLP review the the 
year’s case law decisions.
 
11:15 a.m. MOTORSPORTS, GENERAL LAW DISCUS-
SION; Tetreault updates attendees on the circumstances that 
surround our environment (open to written questions).
 
12:00 a.m.-1:30 p.m.  LUNCH BREAK
 
1:30 p.m.  WORKSHOP RECONVENES, followed by Con-
current Sessions: with influential topics presented in two 
rooms.
 
THE K&K INSURANCE ROOM 
1:30 – 2:30 p.m. – PRO-BONO HOUR, Tetreault takes an 
hour to discuss topics individually.
 
2:30 – 3:00 p.m. – THE ELECTRONIC WORLD VS “WHAT 
WE KNOW”; Does Social Media and all of our electronic 
promotional materials defeat the purpose for “what used to 
work”?
 
3:00-3:45 p.m. – STATE OF AFFAIRS, an open and in depth 
conversation about the future of racing and direction on the 
West Coast by state. (led by Dennis Gage).

 
3:45-4:30 p.m. – CLEARING OUT THE NOTEBOOK; Chuck 
Deery and Gregg McKarns go through their notebooks of 
ideas in a session that will leave you thinking about the new 
and tried and true.
 
THE HOOSIER TIRE ROOM 
1:30 – 2:00 p.m. – JOSH HOLT RUNS THE NUMBERS; An 
update from MyRacePass’s Josh Holt on his keynote delivery 
from 2023 that brings us up-to-date.
 
2:30 – 3:00 p.m. – “SPONSORSHIP PRESENTATION”; 
This session was a hit at last year’s RPM@Daytona so we’ve 
brought it back to RPM@Reno and the Western Workshops.
 
3:00-3:45 p.m. – DEBATING THE CRATE; What is the future 
of the crate engine and direction based on recent develop-
ments and decisions from major manufacturers.
 
3:45-4:30 p.m. – A DIFFERENT TICKETING PERSPECT-
INVE – JOHN HAAK from EventSprout.
 
5:00 p.m.  ADJOURNMENT: Enjoy, please remain safe, with 
a safe journey home and a wonderful Holiday Season!
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RPM@RENO WESTERN WORKSHOP SCHEDULE STORY BY RPM WORKSHOPS

Jeff Hachmann the Executive Event Director for World Racing Group will bring his vast 
knowledge and experience to the 52nd annual RPM@Reno Western Workshops to assist 
promoters in building and making their businesses stronger. 
 
Tom Deery has constructed a unique multi-part presentation that will begin to take an in-
depth look at the business of short track racing as it relates to the entire performance racing 
industry.
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RPM RENO

The 52nd annual RPM@Reno Western Workshops and RPM@
Daytona Workshops are ready for attendees and exhibitors to 
register and book their lodging at each event. 
  
The RPM@Reno Western Workshops will take place for the 
second consecutive year at the popular Silver Legacy, which 
is part of “The Row” in downtown Reno, NV. The Western 
edition will kickoff on Tuesday, December 3rd with “the green 
flag” presented by MyRacePass in NOVI at the Eldorado with 
an opening reception and registration time. The Workshops 
will begin on Wednesday, December 4th and conclude on 
Thursday, December 5th, with attendees and exhibitors hav-
ing plenty of time to reach their weekend destinations. 
  
The hotel registration link for the Silver Legacy is as follows; 
https://book.passkey.com/event/50906779/owner/7272/

home?utm_campaign=295560759 
  
The credential for MyRacePass can be found here; https://
www.myracepass.com/businesses/21560/tickets/1418790 
  
Credentials may be purchased offline by visiting here; https://
www.promotersnewsletter.com/reno-apply-offline/ 
  
The RPM@Daytona Workshops once again be held at The 
Shores Spa & Resort in Daytona Beach Shores, FL. 
  
There will be a brief registration on Sunday, February 9, from 
3:00 pm until 5:00 pm, at The Shores, followed by a Super 
Bowl “Watch” party in the Richard Petty ballroom beginning 
at 6:00 pm. The gathering is intended to be an informal 
“socializing” opportunity for visitors to the Workshops. The 
52nd RPM@Daytona Workshops will continue beginning on 
Monday, February 10th and run through Tuesday, February 
11th when the 48th annual Auto-Racing Promoter of the Year 
(ARPY) will be announced. 
  
The hotel registration link for the Shores Spa & Resort is as 
follows; https://be.synxis.com/?Hotel=17713&Chain=5433&ar-
rive=2025-02-09&depart=2025-02-12&adult=1&child=0&grou
p=2502RPMRAC 
  
The credential for MyRacePass can be found here; https://
www.myracepass.com/businesses/21560/tickets 
  
Credentials may be purchased offline by visiting here; https://
www.promotersnewsletter.com/daytona-apply-offline/ 
  
The Workshops will have a stellar lineup up of speakers and 
presenters set for promoters who attend the annual work-
shops to garner ideas and continue developing and growing 
their businesses while having the opportunity to connect with 
a variety of colleagues, industry professionals and exhibitors 
that touch every corner of the short track racing industry. 
  
The 52nd Annual RPM@Reno Western and RPM@Daytona 
Workshops stand as a “can’t miss” event for track promoters 
throughout North America.

RPM@RENO AND RPM@DAYTONA WORKSHOPS “SET-
TO-GO” WITH 

LOCATIONS AND REGISTRATION FOR THE 52ND ANNU-
AL RPM WORKSHOPS 

- Registration Opens with MyRacePass Ticketing Plat-
form for RPM@Reno Western Workshops at the Silver 
Legacy – part of The Row and RPM@Daytona at the 

Shores Resort & Spa –
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ONE BAD APPLE...

One Poor Employee Will Spoil the Rest of Your Team...
“One bad apple spoils the whole barrel”. Well, this might be a perfect meta-
phor for your workplace culture. Here is some news that every business and 
organization should take notice regarding their own team culture. A recent 
study and research was conducted on behavior in the work environment. 
What they found was that behavior, whether good or bad was contagious. 
 
The results found that even when other team members were exceptional-
ly talented and intelligent, one team member’s negative attitude and poor 
performance brought down the effectiveness of the entire team. In dozens of 
trials conducted over monthlong periods, groups with one underperformer 
did worse than other teams by an alarming rate of 30 to 40 percent. 
 
We have seen it everywhere. There is always that employee that “wants to run 
the business”, “can do it better than”, etc... 
 
To make matters worse, the other members started mirroring the poor team 
members. Surprising was how the others on the team would start to take on 
the poor team member’s characteristics.” When one team member was a 
“slacker”, the rest of the group lost interest in the project. If the team member 
was a “jerk”, others in the group also started being jerks by insulting one an-
other speaking abrasively. When a team member was a depressed pessimist, 
the rest of the team became lethargic and gloomy. 
 
The bottom line is every business leader and manager needs to evaluate 
their team culture and identify those poor performers as soon as possible. If 
not, those poor performers can be affecting the performance of others on the 
team. Here is what every manager needs to consider.

 
 

ONE BAD PERFORMER WILL AF-
FECT THE LEADER AND TEAM: 
 
• Will sap the leader’s time and ener-
gy so they have far less time for the 
top performers. 
• Will reduce the quality of group’s 
discussions lowering the overall 
team’s IQ 
• Will force ways for others to work 
around the poor performers thus 
reducing efficiency. 
• Will drive team members who seek 
excellence to quit or give up. 
• Will show the rest of the team that 
the leader accepts mediocrity which 
will multiply the problem.
 
If you spend most of your time trying 
to coach an employee up, trying to 
get them to ‘get it,’ you are hiring 
poorly. You get what you pay for. 
Hiring great people takes time and 
is an investment in your business or 
organization. Every employee is like 
a stock in your investment portfolio. It 
has been said that one high perform-
er delivers more than ten average 
employees in a creative environment. 
Not to mention, average employees 
bring down high performers. 
 
“It’s hard to soar like an eagle when I 
work with a bunch of turkeys.” 
 
The bottom line is that performance 
is contagious. It used to be that 
average employees would conform 
but today just one poor performer will 
contaminate the performance of the 
rest of the team. A great workplace is 
not about a lavish office, pool tables 
or free snacks. It’s about the joy of 
being surrounded by people who are 
talented and have a good work ethic. 
 
It’s part of the ever-changing land-
scape of our society and something 
that we all need to be aware of and 
take into consideration as we try to 
keep our businesses profitable.
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ACTIVATING SUCCESS

Activating Success: The Role of Activation in Sports 
Marketing
 
Sports marketing is a dynamic and challenging field that 
requires brands to strategically activate their sponsorships 
to achieve success. This is a follow up to the sponsorship 
presentation. In our ever-changing world, we struggle to 
maintain sponsorships from partners who are constantly 
seeking more “Return On Investment” (ROI). Strong acti-
vation can lead to extending a deal, whereas the lack of 
activation may lead to a partner moving on. 
 
In this article, we will explore the crucial role of activation in 
sports marketing and how it can drive promotional im-
pact and brand activation. 
 
Activation refers to the process of leveraging sports 
sponsorships through marketing strategies to create a 
meaningful connection with consumers. It allows brands to 
amplify their presence, engage with target audiences, and 
ultimately enhance their marketing efforts. 
 
Key Takeaways
 
• Activation is a vital component of sports marketing, 
allowing brands to maximize the impact of their sponsor-
ships. 
• Successful activation can be measured through media 
exposure, awareness, and purchase commitment. 
• Sports sponsorship accounts for the largest sector of 
the sponsorship industry, with billions of dollars invested 
annually. 
• Brands like Doritos and Pepsi Max have effectively 
activated their sponsorships through innovative marketing 
strategies and consumer engagement. 

• Activation in sports marketing offers numerous bene-
fits, including increased brand visibility, targeted mar-
keting, and consumer engagement.
 
The Benefits of Sports Sponsorship Activation
 
Sports sponsorship activation offers numerous advan-
tages for brands, including increased brand visibility, 
enhanced brand image, targeted marketing, and con-
sumer engagement. 
 
By taking advantage of sports events and athletes, 
brands can connect with their target audience in a 
meaningful way, creating a positive perception that 
resonates with consumers. 
 
Increased Brand Visibility
 
One of the primary benefits of sports sponsorship 
activation is the opportunity for brands to gain wide-
spread brand visibility. By associating themselves with 
popular sports events or high-profile athletes, brands 
can reach a large and diverse audience. 
 
This increased visibility allows brands to strengthen 
their presence and expand their reach, ultimately driv-
ing greater awareness and recognition. 
 
Enhanced Brand Image
 
Aligning with the positive values and emotions asso-
ciated with sports can have a profound impact on a 
brand’s image. By showcasing their support for athletic 
excellence, teamwork, and dedication, brands can 
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ACTIVATING SUCCESS
enhance their brand image and portray themselves as 
champions for these values. 
 
This association with sports can create a positive per-
ception among consumers, making them more likely to 
trust and engage with the brand. 
 
Targeted Marketing
 
Sports sponsorship activation also provides brands with 
the opportunity to target specific demographics and 
consumer segments. By carefully selecting the sports 
events or athletes to sponsor, brands can ensure that 
their message reaches the desired audience effectively. 
 
his targeted approach allows brands to tailor their mar-
keting efforts to the preferences and interests of their 
target market, increasing the likelihood of engagement 
and conversion. 
 
Consumer Engagement
 
Consumer engagement is a critical advantage of sports 
sponsorship activation. Through interactive experiences 
such as contests, fan engagement activities, and expe-
riential marketing events, brands can create emotional 
connections with sports fans. By fostering this engage-
ment, brands can establish a loyal and passionate fan 
base that becomes advocates for their brand, leading 
to increased brand loyalty and long-term customer 
relationships. 
 
Overall, sports sponsorship activation offers brands 
a unique opportunity to increase brand visibility, en-
hance brand image, target specific demographics, and 
foster consumer engagement. By leveraging the power 
of all different sports, brands can unlock the full poten-
tial of activation in sports marketing, creating lasting 
impressions and driving business success. 
 
Strategies for Effective Sports Sponsorship Activa-
tion
 
When it comes to sports sponsorship activation, hav-
ing clear objectives is crucial for success. Before imple-
menting a campaign, brands should define what they 
want to achieve and how they will measure their prog-
ress. This ensures that efforts are focused and aligned 
with the overall marketing strategy. 
 
Understanding the target audience is another essential 

aspect of sports sponsorship activation. By knowing who 
their target market is, brands can select the right sports 
events or athletes to sponsor, maximizing the impact of 
their campaigns. It allows them to tailor their messaging 
and activations to resonate with their intended audience, 
driving engagement and building a strong brand affinity. 
 
To effectively reach a wider audience, activation should be 
done across multiple channels. This includes leveraging 
social media platforms, traditional media outlets, and or-
ganizing experiential marketing events. By utilizing various 
channels, brands can ensure that their message reaches 
different segments of their target audience, increasing 
brand exposure and engagement. 
 
Lastly, measuring and evaluating the results of a sports 
sponsorship activation campaign is essential for un-
derstanding its effectiveness and optimizing strategies. 
Brands should track key performance indicators such as 
media impressions, social media engagement, website 
traffic, and even sales conversions to gauge the impact of 
their activations. This data-driven approach allows brands 
to make informed decisions, refine their tactics, and im-
prove ROI. 
 
By focusing on clear objectives, understanding the target 
audience, implementing multi-channel activation strategies, 
and conducting thorough measurement and evaluation, 
brands can maximize the impact of their sports sponsor-
ship activations and achieve their marketing goals. 
 
 
 
The digital landscape and emerging technologies are 
shaping the future of sports sponsorship activation. Brands 
are increasingly leveraging digital platforms to engage with 
fans on new and exciting levels. Virtual reality (VR), aug-
mented reality (AR), and live streaming are at the forefront 
of this transformation, offering unique opportunities for 
immersive experiences. 
 
VR and AR technologies allow brands to create interactive 
and realistic experiences that transport fans into the heart 
of the action. Whether it’s a virtual stadium tour or an AR 
game overlay, these technologies provide unprecedented 
levels of engagement and fan involvement. They also offer 
brands the chance to showcase their products or services 
in innovative ways. 
 
Live streaming has become a dominant force in the sports 
industry, especially with the recent challenges posed by 
the COVID-19 pandemic. With restrictions on in-person 
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Brand activation comes in many shapes 
and sizes from “give-away” items to robust 
“fan experiences” to something as simple as 
a billboard. Make sure during your process 
you know what is expected of you in regard to 
what your sponsors and partners are looking 
for so you may retain them year-after-year.

ACTIVATING SUCCESS
attendance, live streaming has filled the void, enabling 
fans to tune in and support their favorite teams and 
athletes from the comfort of their homes. Brands can 
tap into this trend by partnering with live streaming plat-
forms to reach a global audience and deliver targeted 
marketing messages. 
 
By incorporating VR, AR, and live streaming into their 
sports sponsorship activation strategies, brands can 
forge deeper connections with fans, maximize brand 
exposure, and create memorable experiences that ex-
tend beyond traditional advertising channels. 
 
The evaluation of tracking ads, optimizing ad invento-
ry and ad placements, also benefits the collaboration 
between digital marketing and modern sponsorship 
activations. 
 
Activation in sports marketing holds immense poten-
tial for brands, offering a range of benefits that can 
fuel their success. By activating sports sponsorships, 
brands can enjoy increased brand visibility, enhanced 
brand image, targeted marketing, and valuable con-
sumer engagement. 
 
To achieve success in sports sponsorship activation, 
brands need to follow a strategic approach. It begins 
with defining clear objectives to guide their efforts and 
align them with their overall marketing goals. Under-
standing the target audience is crucial as it allows 
brands to select the right sports events or athletes to 
sponsor, ensuring relevance and resonance with their 
desired consumer segments. 
 
An effective sports sponsorship activation strategy 
requires a multi-channel approach. Brands should 
activate their sponsorships across various platforms, in-
cluding social media, traditional media, and experiential 
marketing events. This ensures maximum reach and en-
gagement, capturing the attention of a wider audience. 
 
The future of sports sponsorship activation lies in lever-
aging digital platforms and emerging technologies. Vir-
tual reality, augmented reality, and live streaming 
present exciting opportunities for brands to create im-
mersive experiences and deepen their connections with 
fans. The COVID-19 pandemic has further accelerated 
the adoption of virtual events and online competitions, 
making it essential for brands to adapt and explore 
innovative avenues for activation in sports marketing.
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GET IN THE KNOW

The RPM Newsletter and Workshops was once 
again part of the TOPS H.Q. Workroom and 
Lounge which provides meeting space for Track 
Operators, Promoters and Sanctioning Bodies, 
along with hosting the popular “BS & Brews” 
which gives industry folks the opportunity to 
network and let their hair down in casual conver-
sation.

FOR THE FIRST TIME VISIT THE 1670 SPORTS & ENTERTAINMENT & 
RACING PROMOTION MONTHLY BOOTH AT PRI (BOOTH 6101)
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Scan and Schedule for the Promotion!

TicketSpice was started in 2008 and has worked with 60,000 organizations, processing over $1 Billion per year. Birthed 
from the ethusiast motorsports industry, we know what it feels like to be overcharged for solutions that overpromise and 
underdeliver. More at www.ticketspice.com/speedways
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Following an interesting meeting at PRI that happened 
quite by chance, we have chose to add Australia and New 
Zealand into our voting. Australia and New Zealand have 
a hotbed of racing. In addition to this we have adjusted 
the regions to include our neighbors to the North. As RPM 
continues to seek growth, we feel this is a positive move for 
the organization. 
 
Region 1; 
 
Canada - Nova Scotia, Quebec, Prince Edward Island, New 
Brunswick, Newfoundland 
 
United States – Maine, Vermont, New Hampshire, Con-
necticut, New York, 
Massachusetts, Rhode Island, Pennsylvania, New Jersey, 
Delaware, 
Maryland 
 
Region 2; 
 
United States – Virginia, Tennessee, North Carolina, South 
Carolina, 
Georgia, Florida, Alabama, Mississippi, Louisiana, Kentucky 
 
Region 3; 
 
Canada – Ontario 
 
United States – Michigan, Ohio, Indiana, Illinois, West 
Virginia 
 

Region 4; 
 
Canada – Manitoba, Saskatchewan, Nunavut 
 
United States – Wisconsin, Minnesota, North Dakota, South 
Dakota, 
Wyoming, Montana 
 
Region 5; 
 
United States – Missouri, Nebraska, Colorado, Texas, Okla-
homa, Kansas, 
Arkansas, Iowa 
 
Region 6; 
 
Canada – Alberta, British Columbia, Northwest Territories, 
Yukon 
 
United States – Idaho, Washington, Oregon, California, 
Nevada, New 
Mexico, Arizona, Utah, Alaska, Hawaii 
 
Region 7; 
 
Australia, New Zealand

John McCoy of Knoxville, IA, who 
promotes the Knoxville (Iowa) Raceway 
was named the 48th annual Auto-Rac-
ing Promoter of the Year last February 
in Daytona, Beach, Florida. Nomina-
tions are now open for the 49th annual 
Auto-Racing Promoters of the Year. 

Nominations may be made here; 49th 
ARPY Nomination Ballot (google.com) 
https://docs.google.com/forms/d/e/
1FAIpQLSeooIekvs8EhQ2ykSAU-
JRSxV_dvfDO5LG1hJOWHj_62SP-
zLkQ/viewform
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Performance Racing Industry to Launch Hall of Fame
 
PRI will launch the all-new PRI Hall of Fame, an initiative 
designed to honor, celebrate and preserve the legacies of 
difference-makers in the motorsports industry. The inau-
gural class of the PRI Hall of Fame will be revealed at the 
2024 PRI Show, December 12-14, Indianapolis, during the 
Grand Opening Breakfast on Thursday, December 12, 7:30 
a.m. EST.  
 
Chosen through a rigorous selection process with transpar-
ent criteria, the inductees will be honored for their career 
accomplishments, impact on the sport, contributions to 
innovation, sportsmanship, leadership qualities and overall 
influence within the racing community.   
 
“The PRI Hall of Fame not only aims to recognize the indi-
viduals who have made a significant impact on the industry 
but also preserve the history and heritage of racing, inspire 
future generations of industry leaders and foster a sense of 
community within the motorsports world,” said PRI Pres-
ident Michael Good. “We invite the entire racing industry 
to join us during the Grand Opening Breakfast at the PRI 
Show to celebrate the inaugural class of the PRI Hall of 

Fame and their contributions to the industry.”  
 
PRI has created criteria to determine eligibility and select 
its honorees. Inductees will be ultimately decided by a 
committee of voters established by PRI. Selected candi-
dates will have exemplified and modeled innovation and 
positive change within the industry and contributed to its 
success through individual effort and passion.   

Considerations for qualification include:  
 
• Their contributions must have extended to the national 
and/or international level.  
• The candidate is/was involved with the motorsports 
industry and/or PRI for at least 10 years (15 years or more 
preferred).  
• The candidate has made outstanding contributions 
toward enhancing the technology, professionalism, dig-
nity and/or general stature and growth of the motorsports 
industry and PRI.  
• The candidate must have conducted themselves with 
a high degree of integrity both within and outside of the 
motorsports industry.



PG 27RACING PROMOTION MONTHLY • ISSUE 54.11

A FEW THINGS

Catania Assumes Ownership of Stateline Speedway... 
 
Bill and Lisa Catania confirmed publicly that their purchase 
of the 1/3-mile dirt oval from Jim and Jean Scott and Ronda 
and Chip Turner has been completed and “right now it’s all 
about making Stateline very successful.” 
 
“This is a business that I want to have for the rest of my 
life,” said Bill Catania, a 1994 graduate of Westfield Acad-
emy & Central School. “This is a business that I want my 
kids to have in 20 or 30 years. I have no interest in building 
it to sell it.” 
 
For Bill Catania, who is the founder and chief executive 
officer of the Orlando, Florida-based OneRail — “we 
manage the complete fulfillment of product from the store 
to the home, or the warehouse to a job site or to a repair 
shop,” he said — it will be his second foray into overseeing 
Stateline operations. 
 
Reportedly, Bill Catania reached an agreement in 2014 with 
Seamens Speedway Inc. to lease the property with hopes 
to purchase the track. Upon reaching that agreement, he 
announced an 18-month renovation plan that continued 
through the 2015 racing season, but that summer Catania 
released a statement confirming an insurance coverage 
lapse led to racing cancellations. 
 
Ultimately, the Scotts and the Turners purchased Stateline 
Speedway from Jenifer Seamens. The Scotts and Turners 
were the owners until the Catanias made the purchase 
official this week. 
 
“That was probably one of the most disappointing and dev-
astating things that has ever happened to me personally 

and in my professional career to have a business fail,” Bill 
Catania said of his experience nine years ago. “I’ve never 
had a business fail.” 
 
This time will be different, the Catanias maintain. 
 
“We are 100% focused on making Stateline success-
ful,” Bill Catania said. “Once we feel we’ve fulfilled that 
mission, we may consider expansion. 
 
“Ten years older and wiser.” 
 
The track has a lengthy history. Stateline opened on July 
21, 1956 in front of 1,700 spectators to watch 22 drivers 
compete for a $1,500 purse, $300 of which went to the 
winner. Emory Mahan of Warren won the first race driving a 
1955 Chevy. In 1984, Fritz Seamens purchased the track. 
During his ownership, weekly races saw high attendance 
numbers, low prices and high payouts.

Calistoga moves to repair and reopen speedway, RV 
Park on fairgrounds property 
 
Tommy Hunt and all of his efforts have been recognized as 
there has been movement to reopen Calistoga Speedway, 
something that Hunt has been working for quite sometime. 
The process of revitalizing the dilapidated Napa County 
Fairgrounds property, now owned by the city of Calistoga, 
is speeding forward. 
 
Calistoga is on a path to repair the Calistoga Speedway, 
reopen the Fairgrounds RV Park and carry out a community 
survey on what’s needed in the ongoing effort to revitalize 
the fairgrounds property, the City Council decided Tues-
day. 
 
The city is still working to determine the future of the 70.6-
acre site it purchased from the county for $2 million earlier 
this year. 

A packed house watches the action at 
Stateline Speedway in Busti, NY, which has 
recently been sold back to previous owners, 
the Catania family. Stateline is an extraordi-
nary track located near Jamestown, NY and 
close to the Pennsylvania state line just East 
of Erie, PA.

Calistoga (CA) Speedway on the Napa 
County Fairgrounds is in one of the most 
scenic settings in all of motorsports.
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During a special meeting that lasted over four hours and 
drew more than 100 attendees, the council provided 
direction on several key topics, including gathering com-
munity input on the property’s future, establishing a rental 
fee schedule with a waiver program, reopening the Fair-
grounds RV Park, and determining the future of the Calisto-
ga Speedway racetrack. 
 
The racetrack is a historic feature of the fairgrounds that 
dates back to at least 1937, according to the staff report. 
But Wright noted that notable repairs — including to the 
track, grandstands and concessions building — are neces-
sary before initial use could happen. And those repairs are 
expected to cost over $1 million. 
 
Much of the discussion was around tying repairs to pos-
sible use of the racetrack via a race promoter making the 
needed fixes. The council favored sending staff to ne-
gotiate with HMC Promotions — which ran events at the 
speedway from 2008 to 2019 — for a contract on use of the 
speedway for sprint car racing. 
 
The actual contract would come back to the council for ap-
proval after negotiations. That would determine how many 
weekends HMC Promotions could use the track and other 
details, Wright said. 
 
Tommy Hunt — who is behind HMC Promotions — said in 
a recent letter to the city that time was of the essence so 
that the speedway can be considered a viable event for 
2025 races. 
 
“I cannot overemphasize the urgency of this appointment,” 
Hunt wrote. “If the Fairground is expected to be able to 
begin income generation to subsidize whatever debt it 
develops and potentially deliver a profit to the City imme-
diate consideration is necessary in appointing a qualified 
individual.” 
 
Things are moving in the right direction here and it is possi-
ble that another track in California, one of the more historic 
venues could reopen.

Calistoga Speedway has sat dormant 
since 2019, but through the efforts of Tom-
my Hunt and his HMC promotions company, 
there is a light be waved at the end of the 
tunnel, however, it will take a great deal of 
work to complete the efforts as seen above.



PG 29RACING PROMOTION MONTHLY • ISSUE 54.11

A FEW THINGS

NASCAR’s Les Westerfield... 
 
Les Westerfield of Owensboro, KY, was a NASCAR orig-
inal. He dates back to the orignal regional touring Series 
program, with his leadership coming int the Southeast and 
the Slim Jim All Pro Series with names like Hunter and “Un-
cle Bob” Harmon in his rolodex. 
 
He remained a part of the company until the end, making 
the “once you are a part of NASCAR, you always remain a 
part no matter where you go...”  Westerfield assisted Dale 
Earnhardt Jr., and the star-studded lineup who stepped 
into co-owning the CARS Tour in 2023, because Wester-
field recognized the value of the Late Model program in the 
Southeast. 
 
There are many people who have worked behind the 
scenes at NASCAR to help make is a success and Les 
Westerfield was one of those gentlemen. He worked tire-
lessly on the regional touring, NASCAR Weekly and many 
other NASCAR programs, more recently as the technical 
coordinator for NASCAR and as one of the K&N East Series 
race directors. 
 
All of us at the RPM Workshops & Newsletter send our 
heartful thoughts, prayers and sincerest condolences to 
the family and friends of Les Westerfield. He was a one-of-
a-kind guy, who gave his heart and soul to the sport, for all 
of the right reasons. Godspeed Les.

Les Westerfrield (left) with Cherie Put-
nam (NASCAR Canada Pinty Series director) 
recently passed away.

In the great news department, K&K In-
surance and RPM have once again renewed 
as K&K continues to believe and assist in 
fostering the continued development of the 
RPM Workshops. We are proud to maintain 
their partnership going forward and look 
ahead to our continued efforts to help the 
industry.
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It’s hard to think that we are near the end of the sea-
son, but now is the time to start planning for 2025! We 
hope you found the recent changes to the tips and 
tricks emails beneficial and  hopefully hearing from 
the different team members will help answer ques-
tions you may have and inspire you to try new features 
available through MyRacePass!  
 
QUICK NOTES FROM OUR SUPPORT TEAM! 
 
• Tradeshow season starts this week with WARPA 
2024 in Portland, Oregon. We look forward to seeing 
you out and about this winter! Be sure to stop by our 
booth at any show to learn about exciting new fea-
tures we’ll be showcasing! 
 • You can learn more here!
 
• As a reminder we are moving away from PayPal for 
registrations payments moving forward. Please make 
sure to have an ACH Form on file with us for payments 
to go directly to your bank account. 
 • Visit our help center for more information 
on Online Registration Payments.
 
• We have a Post-Season Guide on our help center to 
help you wrap up the season! 

• A lot of your profile subscriptions will renew during 
the off-season, this is a great time to get familiar with 
the billing page for your track or series.
 
Connecting with your fans and making them care 
about what is happening at your facility is one of the 
most critical parts of your business but also one of the 
hardest. A tool that we have made available to you 
which helps with this process is our Fantasy Rac-
ing Platform. Now before you write this off as being 
difficult or complicated like many other fantasy sports 
please know we designed this to be easy to use for 

both the busy promoter and your fans. 
 
• Fantasy Racing gives fans the opportunity to get 
involved with your track’s events and win prizes!
 
• The naming of these leaderboards is another avenue 
for sponsorship with a nearly 100% profit margin for 
you.
 
• Here is the link to an article detailing the process for 
setting up custom fantasy leaderboards with prizes 
and names unique to your facility: Fantasy Leader-
board Prizes – MyRacePass Support 
 
In addition to talking with new track and series pro-
moters about the advantages of MyRacePass, I work 
with current promoters and scorers to show them what 
features are currently available to them that they may 
not be using. There are a ton of extremely valuable 
tools available to you in your current plan and we want 
to make sure you know how to use them successfully.  
 
Digital Season Passes through MyRacePass is a great 
way to get a jump on some early season revenue for 
you and your facility. Plus, it’s free to use with your 
race management plan! Here’s how everything works.  
 
• Add events to your season management section 
inside of your dashboard. You don’t need to add 
every event, just a few. When you add the rest of your 
events to your schedule, you can select them to be 
added to the season pass, even if fans have already 
purchased one. 
 
• Fans will receive a single ticket with a barcode via 
email and inside their account on the MyRacePass 
app that will be used for every event. The barcode 
can only be scanned one time per event! 
 
• Since we don’t offer refunds on season passes, the 
funds are sent to you via an ACH Form every seven 
days on Monday. 
 
• You can offer a season pass for all your weekly 
points nights and for your major events! 
 
Season Passes are a perfect way to get income flow-
ing in during the off season. Plus, they make a great 
Christmas gift for race fans! Learn how to add season 
passes here: Adding Season Passes for your facility.
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The original “NASCAR” Toyota All-Star Showdown trophy plate 
from the first-ever Showdown at Irwindale Speedway.

Doug Stokes, giving our West Coast friend a “shout out” this 
month. Doug is not only a great friend but an incredible resource 
for Southern California and all things motorsports. He’s helped 
many folks with publishing their learning books and documents in 
regard to the historical data that is West Coast racing. 

Two more interesting trinkets from our research for this edition. 
A copy of “Where they Raced” by Harold L. Osmer and a Saugus 
Speedway scrapbook in addition to the opening night Irwindale 
Speedway program page.
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Above; It is the time of the year where we give “Thanks” for fantas-
tic racing and spectacular racing views as the 83rd “Turkey Night” 
happens for the Midgets and Sprint Cars at scenic Ventura (CA) 
Raceway on the shores of the Pacific Ocean.
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Above; On the East Coast racing takes place before the Thanksgiv-
ing Holiday and the Saturday after with 51st running of the Turkey 
Derby, “Racing on the Jersey shore” at Wall (NJ) Stadium just a 
couple of miles from the Atlantic Ocean.
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WEST VIRGINIA MOTOR SPEEDWAY HAS BEEN PLACED ON THE MARKET 
FOR SALE.

West Virginia Motor Speedway and it’s facilities recently received an entire renovation with all 
brand new finishings inside the buildings. West Virginia Motor Speedway is known for its beau-
tiful valley views and its unique terraced seating on the front straight hillside. More information 
can be found here; www.loopnet.com/Listing/1-Matheny-Dr-Mineral-Wells-WV/29717599/

HERMISTON RACEWAY IN OREGON IS NOW AVAILABLE FOR SALE
This 25.47 acres of industrial land offered at 2,000,000 USD in Hermiston, Oregon at 81242 N Highway 395. The sale is subject to a least that will expire 

September 30, 2024. 
 
More information can be found here; www.loopnet.com/Listing/81242-N-Highway-395-Hermiston-OR/31063623/
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2914 E. BATTLEFIED ST., SPRINGFIELD, MO 65804 
417-553-9105 Navigating each client with the precision 
and skill derived from 40 years of full-service experience. 
Taking the specifics of your identity as an idea or program 
and route your campaign in the most-effective manner 
possible driving results you can see.

MEDIA & STREAMING SERVICES 
SPEED SPORT, SPEED SPORT TV,  
TURN 3 MEDIA
WWW.SPEEDSPORT.COM 
WWW.SPEEDSPORT.TV 
142 F SOUTH CARDIGAN WAY, MOORESVILLE, N.C. 
28117 704-790-0136 Media provider, formerly National 
Speed Sport Newss owned by Chris Economaki, Speed 
Sport has become a multifaceted media company offering 
publicity platforms for all forms of motorsports in addition 
to providing a full streaming service led by Chris Graner 
and Rivet.

PERFORMANCE RACING INDUSTRY (PRI)
WWW.PERFORMANCERACING.COM 
27081 ALISO CREEK RD., STE 150 ALISO  
VIEJO, CA. 92656 949-499-5413 
Since it’s inception in 1986, Performance Racing Industry 
(PRI) has served the motorsports as key source for trends, 
merchandising, new products, business strategies and more. 
PRI is also the developer of the world’s premier auto racing 
trade show, held each December in Indianapolis, Indiana.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILLUSTRATED.COM
PO BOX 741, EPPING, NH 03042 877-972-2362 
Speedway Illustrated is a print magazine devoted to oval-
track racing in America. Produced for over 20 years by the 
most accomplished, award-winning, and longstanding 
team of journalists in motorsports, you can enjoy the best 
coverage and do-it-yourself race-winning tech to race 
safer, be faster, and spend wiser.

RACING AMERICA 
WWW.RACINGAMERICA.COM  
7188 WEDDINGTON ROAD, UNIT 144, CONCORD, NC 
28027 705-534-0161
Racing America continues to provide short track racing 
coverage throughout North America, streaming online as 
well as media coverage.

MOTORSPORTS SAFETY

INTERNATIONAL COUNCIL OF 
MOTORSPORTS SCIENCES (ICMS) 
WWW.ICMSMOTORSPORTSSAFETY.ORG 
9305 CRESTVIEW DR. DENTON, TC 76207 940-262-
3481 An organization of passionate professionals 
dedicated to advancing the scientific, medical, 
and educational aspects of the human element in 
motorsport. The mission is: through rigorous research 
and collaborative discussions, to bring forth the latest 
innovations and initiatives in motorsport safety. 
 
THE JOIE OF SEATING 
WWW.THEJOIEOFSEATING.COM 
4537 ORPHANAGE RD, CONCORD, NC 28027 704-
795-7474 In addition to producing seats of various 
safety compliances, The Joie of Seating, led by founder 
and NASCAR Champion, Randy LaJoie is the founder 
of “The Safer Racer” program, pushing safety initiatives 
throughout the entire sport.

PRINTING SPECIALISTS
PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON STREET, BUFFALO, NY 14206 
716-821-1880 Y
our one stop source for printing, graphics, design and 
promotional materials for the all of your print house needs.

RACE TIRES 
HOOSIER RACING TIRE 
WWW.HOOSIERTIRE.COM 
65465 STATE ROUTE 931, LAKEVILLE, IN 46536 
574-784-3152 Complete line of custom-manufactured 
spec racing tires for oval tracks, drag racing and road 
racing. The only company exclusively manufacturing 
racing tires.

AMERICAN RACER RACE TIRES 
WWW.AMERICANRACERONLINE.COM 
1545 WASHINGTON ST., INDIANA, PA 15701,800-

ADVOCACY 
UNITED STATES MOTORSPORTS  
ASSOCIATION 
UNITEDSTATESMOTORSPORTS.COM
E-MAIL: info@unitedstatesmotorsports.com
166 CRYSTAL CIRCLE, MOORESVILLE, NC 28117 
704-325-8003 Formed in 2015 by a coalition of industry 
businesses who recognized the need for greater organization, 
data and state/local advocacy for racing. Working every day 
all day as America’s Grassroots Racing Advocate.

ADVERTISING & DESIGN
SIMES GRAPHIC DESIGNS 
WWW.SIMESGRAPHICDESIGNS.COM 
414 MAIN ST., MANDAN, ND 58554  
888-457-4637 Simes Graphic is full-service art studio that 
services short track racing. They design and print all types 
of brochures, posters, promotional materials.

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON ST, BUFFALO, NY, 14206 
Your one stop source for printing, graphics, design & 
promotional materials for the racing industry.

APPAREL, SOUVENIRS, NOVELTIES 
RACE TRACK WHOLESALE 
WWW.RACETRACKWHOLESALE.COM 
817 DELAWARE, INDEPENDENCE, MO 64050, 
816-718-2231 FAX: 866-365-2231 
Wholesale distributor of racing souvenirs, imprinted 
promotional items, apparel, and track supplies. Serving 
short track racing since 2008.

VELOCITA USA  
WWW.VELOCITA-USA.COM 
7987 OLD US HIGHWAY 52, LEXINGTON, NC 27295 
336-764-8502 Retailer of fire suits; safety crew suits; 
officials shirts, custom awards and jackets.

AUDIO, VIDEO PRODUCTION 
MOFFETT PRODUCTIONS 
WWW.MOFFETT.COM 
509 CLARENCE STREET, TOMBALL, TX 77375, 
281-440-0044 Professional audio production. Radio 
spots, TV ads, Tracks Trax race track audio CDs. Great 
creative, fast service, reasonable prices.

BANNER PRODUCTION         
 
GCI DIGITAL IMAGING - GRAND 
FORMAT PRINTING 
WWW.GCI-DIGITAL.COM 
5031 WINTON RD. CINCINNATI, OH 45232 
513-521-7446 Professional production for the fast and 
seamless way to produce your Grand Format Printing.

CRATE RACING ENGINES         
CHEVROLET PERFORMANCE PARTS 
WWW.CHEVROLET.COM/PERFORMANCE/
CRATEENGINES
6200 GRAND POINTE DR., GRAND BLANC, MI 48349 
810-606-3655 Circle track crate engines. Engine, chassis 
and other racing/high-performance accessories available 
at your local GM dealer. For information, contact Bill 
Martens.

DECALS
RACECALS
WWW.RACECALS.COM 
E-MAIL: info@racecals.com
24215 SE GREEN VALLEY RD, AUBURN, WA 98092 
1-888-928-8322 Printing quality decals for the 
Motorsports industry, coast-to-coast and every genre of 
motorsports you’ll RaceCals work. Die Cutting; Digital 
Printing; Banners and Designing are all things you can 
count on RaceCals for.

INSURANCE, RISK MANAGEMENT 
K&K INSURANCE GROUP 
WWW.KANDKINSURANCE.COM 
1712 MAGNAVOX WAY, PO BOX 2338,  
FT. WAYNE, IN 46801-2338 800-348-1839

K&K INSURANCE GROUP CANADA 
WWW.KANDKCANADA.COM 
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#101-5800 EXPLORER DRIVE,  
MISSISSAUGA, ON, L4W 5K9, 800-753-2632 
The industry’s largest provider of racing insurance. 
More than 60 years of underwriting and risk 
management experience. Motorsport’s most 
experienced in-house claims staff. International 
service capability.

JONES BIRDSONG  
MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM 
125 W. LAKE, STE 200, WAYZATA, MN 55391,  
952-467-6111 Jones Birdsong Motorsports offers the 
widest range of products designed to protect motorsports 
associations, facilities, teams, and special events.

NAUGHTON INSURANCE, INC. 
WWW.NAUGHTONINSURANCE.COM 
1365 WAMPANOAG TRAIL, EAST PROVIDENCE, RI 
02915, 401-433-4000 Motorsports insurance programs 
for race tracks, teams, sanctioning groups, and drivers 
since 1947. Programs available in all 50 states.

SAFEHOLD 
WWW.SAFEHOLD.COM/INSURANCE-PROGRAMS/
MOTORSPORTS/ 
2050 WEST SAM HOUSTON PARKWAY SOUTH, SUITE 
1500, HOUSTON, TX 77042
Decades of risk management experience in motorsports, 
Safehold understands the industry’s unique exposures. 
Offerings of participant primary and excess medical 
coverage, as well as other benefits for drivers, crews, and 
other participants.

SPORTS INSURANCE SPECIALISTS 
WWW.SPORTSINSURANCESPECIALISTS.COM 
14033 ILLINOIS ROAD, SUITE A, FORT WAYNE, IN 
46814, 855-969-0305 Sports Insurance Specialists 
offers a complete motorsports portfolio of participant and 
spectator insurance. A proven industry leader. “Let’s kick 
some rIsk.”

LUBE, FUEL, ADDITIVES

AMP LIVE EVENTS,MONSTER TRUCK 
NITRO TOUR 
WWW.MONSTERTRUCKTOUR.COM 
429 MONROE ST., OCONTO, WI 54153 
920-819-2023 Producers and provides of Live Monster 
Truck events.

LUBE, FUEL, ADDITIVES 
SUNOCO RACE FUELS 
WWW.RACEGAS.COM 
PO BOX 1226, LINWOOD, PA 19061 800-722-3427 
The largest refiner of racing gasoline. National distribution 
of quality brands. SUNOCO, Turbo Blue, and Trick.

VP RACING FUELS 
WWW.VPRACINGFUELS.COM 
204 EAST RHAPSODY DR., SAN ANTONIO, TX 78216, 
210-635-7744 VP Racing Fuels is known as the world 
leader in racing fuel technology and the official fuel of 60 
plus series.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM 
E-MAIL: info@fuelfactoryusa
4431 WILLIAM PENN HWY., SUITE 6, 
MURRYSVILLE, PA 15668 1-412-404-3329 
Performance-driven, built for racers by racers. Focused 
on race fuel, plain and simple A desire to go fast and 
win, with the same goal for you. Fuel Factory, building a 
culture, built for speed.

MARKETING
DIGITAL THROTTLE, LLC
WWW.DIGITALTHROTTLE.COM 
E-MAIL: INFO@DIGITALTHROTTLE.COM  
774 MAYS BLVD #10-45, INCLINE VILLAGE, NV 89451 
800-314-4702 Founded in 2009, we specialize in 
managing digital advertising for clients in automotive, 
powersports & motorsports markets. Working across all 
platforms: Social, Video, Display, Search & eCommerce. 
Our “real-world” industry experience and online 
advertising expertise utilize the latest technologies to 
measure ad performance and adjust every ad campaign to 
maximize results.

VIETTI MARKETING GROUP
WWW.VIETTIMARKETING.COM 

662-2168 Race tires forged in the highlands of Western 
Pennsylvania for racing around the world.

T3 – TIRE TRACKING APPLICATION 
2180 N PAYNE RD LAKE RD, MIDDLEVILLE, MI 49333, 
269-348-1347 E-Mail: buddy@t3tireapp.com 
The “Mobile Application” that is changing the tire tracking 
and inspection game. Easy to use mobile tire scanning 
application for us at the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS 
RACECEIVER RACE COMMUNICATIONS 
WWW.RACECEIVER.COM 
872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501, 
866-301-7223 Raceceiver one-way radios and race 
communications.

WADDELL COMMUNICATIONS 
WWW.FACEBOOK.COM/WADDELL-COMMUNICATIONS 
12 NOB RD., PLAINVILLE, CT 86062, 860-573-8821 
Racing Electronics Authorized Dealer with a focus on 
successful communication plan for competitors, officials, 
track and series applications.
 
TRACK TUNE  
WWW.TRACKTUNE.LIVE 
11528 197 ST. SE SNOHOMISH, WA 98296 425-766-
3440 Providing a mobile application so fans may hear 
your announcers utilizing the application through their 
mobiile device and speaker system.

 RELIGIOUS SERVICES 
RACING WITH JESUS MINISTRIES 
WWW.RJWM.COM 
PO BOX 586, TOLLAND, CT 06084, 860-202-3598 
Established in 1980, is known as the Racer’s Church. 
Ministering to the racing community through established 
sanctioning bodies, regional touring series and local 
tracks, seeking to provide opportunities for those we reach 
to fulfill the Great Commission in their lives.

SANCTIONING GROUPS 
IMCA-INTERNATIONAL MOTOR CONTEST ASSOC. 
WWW.IMCA.COM 
1800 WEST D STREET, VINTON, IA 52349  
319-472-2201 The nation’s oldest, largest, and leading 
sanctioning body. We focus on affordable divisions to 
assist the profitability of our sanctioned facilities and 
events.

NASCAR 
WWW.NASCAR.COM 
ONE DAYTONA BLVD., DAYTONA BEACH, FL 32114,  
386-310-6272 The NASCAR Home Tracks Program offers 
sanctioning opportunities for weekly racing and touring 
series events across North America and Europe.

WISSOTA PROMOTERS ASSOCIATION 
WWW.WISSOTA.ORG 
24707 CTY. RD. 75, ST. AUGUSTA, MN 56301  
320-251-1360 A member-driven sanction in the Upper 
Midwest featuring eight divisions of race cars: Late Models, 
Modifieds, Super Stocks, Midwest Modifieds, Street Stocks, 
Mod Fours, Pure Stocks and Hornets. As a member of 
WISSOTA, you vote on policies and rules and help guide 
YOUR organization. Click on Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS 
EVENT SPROUT
WWW.EVENTSPROUT.COM 
Rana Ventures, LLC 2549 WAUKEGAN ROAD #782 
DEERFIELD, ILL 60015 713-320-0809 specializes in 
electronic ticketing of events. Easy setup along with the 
sale of automated ticketing machines.

SAFFIRE 
WWW.SAFFIRE.COM 
248 ADDIE ROY ROAD, SUITE B-106, AUSTIN, TX 78746 
provided an integrated experience between ticketing and 
websites, helping you increase your automated sales. 

TICKETSPICE
WWW.TICKETSPICE.COM 
9142 D STREET, SACRAMENTO, CA 95814 888-798-
9569 TicketSpice brings a specialized ticketing experience 
to the promoter and the customers to provide effortless 
online event management and ticket sales, marketing 
and ticketing that helps event organizers increase their 
bottomline.
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TRACKSIDE APP 
WWW.TRACKSIDEAPP.COM 
1321 DAVIS ST. SW., CANTON, OHIO 44706 330-754-
3364 Trackside has been refined to provide seamless 
event management, marketing and ticketing that makes 
events better for event organizers.

TIMING, SCORING, DISPLAYS

FLAGTRONICS 
WWW.FLAGTRONICS.COM 
8052 ELM DRIVE, STE G, MECHANICSVILLE, VA 23111 
804-8157201 providing track wide lighting, safety and 
other options to assist in race management and safety 
awareness inside and outside the vehicle.

MYLAPS SPORTS TIMING 
WWW.MYLAPS.COM 
2030 POWERS FERRY RD SE, STE.110, ATLANTA, GA 
30339 678-816-4000 MyLaps offers the best in class 
sports timing systems to measure, publish, and analyze 
race and participant results for all sports and specifically 
auto racing.

RACECEIVER RACE MANAGEMENT 
WWW.RACECEIVER.COM 
872 MAIN ST. SW, UNIT D2, GAINESVILLE, GA 30501 
866-301-7223 Raceceiver race communications. 
Raceceiver race management timing and scoring system.

WESTHOLD CORPORATION 
WWW.WESTHOLD.COM
E-MAIL: INFO@WESTHOLD.COM 
5355 E. 38TH AVE., DENVER, CO 80207 408-533-0050 
Westhold is a leading seller and manufacturer of race 
timing and scoring systems, scoreboards, message 
centers, video displays, and software.

WEATHER INSURANCE 
VORTEX INSURANCE AGENCY 
WWW.VORTEXINSURANCE.COM 
7400 W. 132 ND ST., SUITE 260, OVERLAND PARK, KS 
66213, 913-253-1210 Vortex Insurance offers weather 
insurance policies to mitigate the financial risk adverse 
weather presents in business.

WEBSITES & E-COMMERCE 
FIRETHORN MARKETING 
WWW.FIRETHORNMARKETING.COM
E-Mail: clint@firethornmarketing.com 
500 NORTH ESTRELLA PARKWAY, GOODYEAR, AX 85338  
304-481-2464 - Firethorn Marketing offers develops 
incredibly easy to manage and fully responsive websites.

MYRACEPASS 
WWW.MYRACEPASS.COM 
PO BOX 81666, LINCOLN, NE 68501 402-302-2464 
MyRacePass is a leader in the software development in 
motorsports specializing in a Race Management System, 
Website Development, Online Ticket Sales and Apparel Design.
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A SINCERE RPM “THANK YOU” GOES OUT  
TO THE FOLLOWING GROUP OF EXHIBITING  

COMPANIES WHO HELPED MAKE THE  
50TH ANNUAL RPM WORKSHOPS AT THE  

SHORES RESORT & SPA IN DAYTONA  
BEACH SHORES A TRULY SPECIAL EDITION  
OF OUR ANNUAL EAST COAST GATHERING;

HOOSIER RACING TIRE (LAKEVILLE, INDIANA);

K&K INSURANCE (FORT WAYNE, INDIANA);`

CHEVROLET PERFORMANCE PARTS (GRANDE BLANC, MICHIGAN);

TICKETSPICE (SACREMENTO, CALIFORNIA);```

MYRACEPASS (LINCOLN, NEBRASKA);

FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE, 
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)

NASCAR (DAYTONA BEACH, FLORIDA);

RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);

PIT PAY (CHARLOTTE, NORTH CAROLINA);

SIMES GRAPHIC DESIGN (MANDAN, N.D.);

RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);

SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);

JONES BIRDSONG (CHANHASSEN, MINNESOTA);

VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);

WISSOTA (ST. CLOUD, MINNESOTA);

VP RACING FUELS (SAN ANTONIO, TEXAS);

SUNOCO RACING FUELS (MARCUS HOOK, PA.);

AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA); 

EVENT SPROUT (DEERFIELD, ILLINOIS);

WESTHOLD (SANTA CLARA, CALIFORNIA);

MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN);

PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA);

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)  
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);

RACECALS (AUBURN, WASHINGOTN);

SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);

FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);

DIGITAL THROTTLE (INCLINE VILLAGE, NEVADA);

VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);

FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);

RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL 
OPPORTUNITY TO MEET WITH REPRESENTATIVES  

OF THE BUSINESS. THE FOLKS WITH THESE  
COMPANIES TOOK THE TIME TO RECOGNIZE HOW  
IMPORTANT YOU ARE BY BEING IN ATTENDANCE  
AT RPM TO CREATE NETWORKING, MEETINGS  
AND ONE-ON-ONE DISCUSSION, ALL IN THE  

BUSINESS WHEN IT COMES TO RPM AND THE  
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA 
WORKSHOPS. COMES TO RPM AND THE ANNUAL  

RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.


