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TIRES DESIGNED FOR CHAMPIONS©

1.HOOSIER  
TIRE EAST

56-H Loomis Street 
Manchester, CT 06042 
Phone: (860) 646-9646 
Email: rob@hoosiertireeast.com

2.HOOSIER TIRE  
MID-ATLANTIC

BALTIMORE 
2931 Industrial Park Drive
Finksburg, MD 21048 
Phone: (410) 833-2061 
Email: sales@hoosiermidatlantic.com  
www.hoosiermidatlantic.com 

3.HOOSIER TIRE 
MID-ATLANTIC 

PITTSBURGH 
110 South Pike Road, #207 
Sarver, PA 16055 
Phone: (724) 360-8000 
Email: sales@hoosiermidatlantic.com  
www.hoosiermidatlantic.com

4.HOOSIER TIRE 
OHIO VALLEY

1933 Staunton Turnpike
Parkersburg, WV 26104
Phone: (304) 428-5000
Email: todd@poske.com
www.poske.com 

5.HOOSIER TIRE  
MIDWEST

SPRINGFIELD 
3886 E. State Route 54 
Springfield, IL 62707 
Phone: (217) 522-1955 
Email: jessica@racetires.com 
www.racetires.com 

6.HOOSIER TIRE  
MIDWEST

INDIANAPOLIS 
4155 N. 1000 E., Ste A,  
Wally Parks Dr.  
Brownsburg, IN 46112 
Phone: (317) 858-1234 
Email: hoosiertiregirl@gmail.com  
www.racetires.com

7.HOOSIER  
TIRE MIDWEST

PLYMOUTH 
1801 Jim Neu DHrive 
Plymouth, IN 46563 
Phone: (574) 936-8344
Email: hoosiertireply@aim.com
www.racetires.com 

8.HOOSIER  
TIRE NORTH

21601 John Deere Lane
Rogers, MN 55374
Phone: (763) 428-8780
Email: htnrace@aol.com 
www.hoosiertirenorth.com

9.HOOSIER  
TIRE SOUTH

ASPHALT 
P.O. Box 537 
Welcome, NC 27374 
Phone: (336) 731-6100 
Email: hoosierasp@lexcominc.net

10.HOOSIER  
TIRE SOUTH

DIRT OVAL 
P.O. Box 1437 
Clinton, TN 37717 
Phone: (865) 457-9888 
Email: hoosierdavid@bellsouth.net

11.HOOSIER  
TIRE SOUTH

ROAD & DRAG 
P.O. Box 6080 
Maryville, TN 37802 
Phone: (865) 984-3232 
Email: road&drag@hoosiertiresouth.com

12.HOOSIER TIRE 
GREAT PLAINS

3801 W. Pawnee, Suite 200  
Wichita, KS 67213 
Phone: (316) 945-4000 
Email: sales@hoosiertiregp.com  
www.hoosiertiregp.com 

13.HOOSIER TIRE 
GREAT PLAINS

NEBRASKA
12252 N 153rd Circle  
Bennington, NE 68007
Phone: (402) 281-9700
sales@hoosiertiregp.com 
www.hoosiertiregp.com

14.HOOSIER TIRE 
SOUTHWEST

103 Gross Road, Bldg. A  
Mesquite, TX 75149 
Phone: (972) 289-RACE (7223) 
Email: tom@smileysracing.com www.
smileysracing.com

15.HOOSIER  
TIRE WEST

2608 E. California 
Fresno, CA 93721 
Phone: (559) 485-4512 
Email: racing@hoosiertirewest.com www.
hoosiertirewest.com

16.HOOSIER TIRE  
CANADA

117-119 Cushman Road 
St. Catherines, Ontario,  
Canada L2M 6S9 
Phone: (905) 685-3184 
Email: ronmckay@bic  
knellracingproducts.com  
www.hoosiertirecanada.com

17.HOOSIER TIRE  
CANADA-NY

1733 Maryland Avenue 
Niagara Falls, NY 14305 
Phone: (716) 285-7502 
Email: usasales@ 
bicknellracingproducts.com 
www.bicknellracingproducts.com

18.HOOSIER  
TIRE  

WESTERN CANADA
5601-45 ST Leduc, 
Alberta, Canada T9E 7B1 
Phone: (780) 986-7223 
Email: parts@geeandgeeracing.com
www.geeandgeeracing.com

www.hoosiertire.com
65465 SR 931, Lakeville, IN 46536 (574) 784-3152
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LEGAL UPDATE STORY BY RPM WORKSHOPS

“Common Questions and Information about Com-
mercial General Liability Insurance; 
 
Protecting your business from risk can be an intimidat-
ing process—but it doesn’t have to be. Get informed, 
and take the bite out of buying business insurance. We 
have added a session at the 52nd annual RPM@Day-
tona Workshops for you to be able to ask the important 
questions in a forum setting. We recognize insurance is a 
complicated world and we are trying to help you alleviate 
the pressure of making these decisions without being 
educated first. 
General Liability insurance: you know you need it. But 
just what *is* it? From the risks it covers to what this 
coverage will cost you, we’re here to answer all your vital 
questions so you can make the most informed decision 
about protecting your business. 
 
What is Commercial General Liability insurance, 
anyway?
 
General Liability Insurance sometimes referred to as 
Commercial General Liability insurance (CGL) or busi-
ness liability insurance, is a type of coverage that pro-
tects businesses large and small against the risk of 
unintentional accidents that happen on the job. These 
accidents fall into two main categories: bodily injury and 
property damage to a third party. Bodily injury refers to 
physical bodily harm, while property damage encom-
passes any harm to and/or loss of use of tangible prop-
erty. 
 
Does my small business really need insurance? 
 
If you’ve reviewed the examples of risks associated with 
your work and think, “that type of event seems unlike-
ly—I’ll just go without coverage,” consider this: if you 
work with clients face-to-face at your place of work, their 
place of work, or a third-party location, it is nearly inev-

itable that some kind of adverse incident will eventually 
occur. 
 
This may be something minor that you could easily pay 
for out of pocket, or a major expense that would sink a 
small business.. You have zero control over what types of 
incidents occur—but you do have the ability to purchase 
an insurance policy that protects you from the full range 
of potential risks. 
 
Just as you can’t foresee an accident, you also can’t 
predict how a client or third party will react. Unfortunate-
ly, lawsuits have become an all-too-common means of 
extracting payment in these types of scenarios. General 
Liability insurance protects you from third parties who are 
quick to sue, and the cost of insurance pales in compari-
son to the cost of defending yourself in court. 
 
Last but not least: even if you don’t find any of the above 
reasons compelling, you may be required to purchase 
coverage to comply with state or local regulations, and 
many clients or business partners may refuse to do 
business with you if you are not properly insured. Make 
sure you are familiar with the regulations where you work 
and your clients’ requirements before deciding to forego 
General Liability insurance. 
 
What kind of small business insurance do I need?
 
If you’re shopping for business insurance, General Liabil-
ity insurance should be at the top of your list. For all the 
reasons listed above, this type of coverage is an essen-
tial safeguard against a variety of accidents that could 
constitute a major expense for your business. 
 
Depending on your industry and the specific type of work 
you do, you may want to consider taking out additional 
coverage for your business. For example; Professional 
Liability Insurance can serve as a compliment to your 
General Liability Insurance. 
 
Professional Liability protects the insured against errors 
and omissions claims—i.e., if someone alleges that 
you’ve performed your job improperly or inadequately. 
Most Professional Liability policies cover economic or 
financial losses suffered by third parties, but not bodily 
injury or property damage (which are covered by Com-
mercial General Liability insurance). 
 
Is doing business without General Liability insur-
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LEGAL UPDATE STORY BY RPM WORKSHOPS

ance illegal?
 
The answer to this question depends on where your busi-
ness is located. While there are no federal laws requiring 
small businesses and independent contractors to obtain 
insurance coverage, your city or state may have specific 
laws in place that require it. 
 
While this is most common for Worker’s Compensation, 
some states do require businesses to have General 
Liability coverage in place as well. Make sure to look into 
the laws in your particular city, state, or municipality to 
ensure that your business operations are in compliance 
with local regulations. 
 
What does General Liability insurance not cover?
 
Let’s first outline what your General Liability policy will 
cover. Coverage falls into three main categories: bodily 
injury and property damage (as outlined above), personal 
and advertising injury, and medical payments. 
 
Personal injury is a category of insurable offenses that 
produce harm (including bodily injury) resulting from 
false arrest, detention, or imprisonment. Advertising injury 
includes offenses in connection with the insured’s ad-
vertising of its goods or services, such as libel, slander, 
invasion of privacy, and copyright infringement. 
 
Meanwhile, the medical payments coverage included in 
your insurance policy covers immediate medical expens-
es for bodily injury to a third party. These expenses could 
include first aid administered at the time of the accident; 
necessary medical, surgical, x-ray, and dental services; 
and necessary ambulance, hospital, or professional nurs-
ing services. 
 
Liability for these types of incidents is covered by most 
standard General Liability policies. However, there are 
certain conditions under which your coverage would not 
apply: if the incident arises from activities that are exclud-
ed under your policy, the incident arises from work that 
took place outside of the policy period, or the incident 
involved expected or intentional acts on the part of the in-
sured, these are all reasons that a claim might be denied. 
 
For the specifics of what activities are included and what 
exclusions apply to your coverage, please refer to your 
policy documents or obtain a sample policy to reference. 
 

How much insurance should a small business carry?
 
It is generally recommended that businesses take out 
anywhere from $1 million to $2 million in General Liability 
coverage. Depending on the risks facing your business 
you may opt higher or lower: for example, a contrac-
tor working on active construction sites may need more 
protection than a consultant who primarily meets with 
clients in an office setting. 
 
You should also consider the requirements set by your 
clients or investors,and check to see if your state requires 
businesses to carry a minimum amount of General Liabil-
ity insurance. 
 
How much should small business insurance cost?
 
This is an easy one—it should cost as little as possible 
while still affording you the full protection of a standard 
General Liability policy! As alluded to in the last section, 
the actual cost of your coverage will vary depending on 
a variety of factors: the liability limit you select, how high- 
or low-risk your work is considered by insurers, and the 
duration of your policy among them. 
 
What liability insurance is available for a startup?
 
If you’re worried about how your small business will cover 
the upfront costs of an expensive annual General Liability 
insurance policy, you have another option: the policies 
arranged by Thimble are designed for sole proprietors, 
independent workers and freelancers who want on-de-
mand General Liability coverage just for the work that 
they’re doing.
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MAKING NEWS - RPM DAYTONA

“Who is ready for Daytona?” 
 
Who is ready to get out of the “Winter” weather? 
 
My guess is, even our friend Tim Bryant and his group 
at Five Flags Speedway are ready to depart their loca-
tions and head to “the World’s Most Famous Beach” on 
the East Coast. 
 
As the weather continues to mystify us, we are excit-
ed to be bringing you the 52nd annual RPM@Daytona 
Workshops at The Shores Resort and Spa in Daytona 
Beach Shores, Florida, to help “Kick-Off” ‘Speedweeks’ 
activities for many folks who are seeking sunshine, edu-
cation and distraction. 
 
In addition to speakers, who have a great deal of being 
successful in this business, we’ve added topics and 
sessions that have been requested as well as given op-
portunities to others to speak and show us the benefits 
to what they have to offer. 
 
It all leads to opportunities for the attendees to improve 
on and grow their business. 
 

Jeff Hachmann led off the 52nd annual 
RPM@Reno Western Workshops with a pre-
sentation in regard to “promoting events” in 
the Silver Legacy part of “The Row” in Reno. 
His presentation was impactful, we have 
chose to publish many of his notes. Above, 
Hachmann paying attention to the details, 
even the smallest detail makes a difference.

Who is else is ready for the sound of 
waves rolling on the beach? The fresh sound 
of race engines and Florida sunshine?

Chances are if you are reading this, then “I am preach-
ing to the choir”, if not, RPM provides everyone with 
several unique opportunities. The opportunities are not 
only the education, it’s the in-person networking with 
decision makers on all sides of the spectrum. Whether 
that’s with an exhibitor or a promoter from a track and 
that is what the RPM Workshops are about. 
 
In a world filled with seemingly endless red tape, the 
RPM Workshops offer an opportunity to move past that 
quickly and put together people who are willing to go 
the extra-mile to build their motorsports promotional 
business and help others in doing so. It’s unique to 
business. 
 
As a part of Adam Stewart’s Crate Racin’ USA track 
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promoters meeting recently, I cited that many of us are 
“privateers”, however we don’t need to keep our entire 
business “private” if we seek to build our business and 
raise our industry up. It’s a commitment and a responsi-
bility we at RPM make to all of you, we know that much 
for sure. 
 
We hope you will take a look at our Schedule and Agen-
da for the 52nd annual RPM@Daytona Workshops and 
make a choice to be with us. In addition to the actual 
Workshops, we’ve added the BluePrint Engines “Big 
Game” Watch Party on Sunday, February 9. Promoter’s 
night at the races on Monday, February 11 at Volusia 
Speedway Park as part of the DIRTcar Nationals. 
 
Hoosier Racing Tire, New Smyrna Speedway, Track En-
terprises through the ASA Stars National Speedway will 
once again host Promoters Night at the race on Tues-
day, February 11 at New Smyrna Speedway as part of 
the 26th Anniversary of the Clyde Hart Memorial. 
 
Speedweeks is certain to be exciting and we’re hoping 
you will join us for the 52nd annual RPM@Daytona Work-
shops. We hope to see you there!

Jeff Streigle, the General Manager of 
Berlin Raceway, who retired from the Motor 
Racing Network after the 2024 season, will 
bring his thoughts on what can help you 
make your business a success from a fresh 
perspective. Streigle has long been involved 
in the motorsports industry.
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SCHEDULE SET FOR THE 52ND ANNUAL RPM@DAYTONA 
WORKSHOPS AT THE SHORES RESORT & SPA 

JEFF HACHMAN FROM WORLD RACING GROUP & JEFF 
STREIGLE FROM BERLIN RACEWAY LEAD SESSIONS

The schedule is set for the 52nd annual RPM@Daytona 
Workshops at the Shores Resort and Spa in Daytona 
Beach Shores, February 9, 10 and 11. 
 
The fun begins on Sunday, February 9, with “The Blue-
Print Engines Big Game Party presented by Hoosier 
Racing Tire, MyRacePass, EventSprout and Race Track 
Wholesale and runs through Monday, February 10 and 
Tuesday, February 11, 2025. The 52nd version of the 
popular sessions returns The Shores Resort in Daytona 
Beach Shores, for the third consecutive year, helping to 
kickoff “Speedweek” activities in Volusia County Florida. 
  
The speaking lineup will be headlined by several 
prominent figures in the motorsports business led by 
Jeff Hachmann. Hachmann is currently the Executive 
Director of Events for World Racing Group. His diverse 
background in the sport and attention to detail has es-
tablished him as one of the industry leaders who brings 
a great deal of knowledge and fresh ideas to the sport. 
 
Jeff Streigle, the General Manager of Berlin Raceway 
near Grand Rapids, MI, will take the stage as a second 
keynote speaker on Tuesday, February 11. 
  
Hachmann and Streigle are just the beginning of the dy-
namic lineup for the RPM@Daytoa Workshop schedule. 
New sessions, and traditions dot the schedule including 
the “The Jody Session”, dedicated to Jody Deery, one 
of the founders and loyal believers in the Workshops. 
The session will be dedicated to females in the sport 
and will be led by the women of the sport. Joining these 
programs will be the traditional sessions, including the 

legal update and “Pro Bono” hour will be expounded 
upon and delivered in breakout sessions as well as 
many other sessions that assist and impact the short 
track motorsports industry. 
  
Registration for the 52nd annual RPM@Daytona Work-
shops once again be held at The Shores Spa & Resort 
in Daytona Beach Shores, FL, and can be made on or 
offline. 
   
The hotel registration link for the Shores Spa & 
Resort is as follows; https://be.synxis.com/?Ho-
tel=17713&Chain=5433&arrive=2025-02-09&depart=20
25-02-12&adult=1&child=0&group=2502RPMRAC 
  
The credential for MyRacePass can be found here; 
https://www.myracepass.com/businesses/21560/tickets 
  
Credentials may be purchased offline by visiting here; 
https://www.promotersnewsletter.com/daytona-apply-of-
fline/ 
  
The 52nd annual RPM@Daytona Workshops stand as a 
“can’t miss” event for track promoters throughout North 
America. 
  
John McCoy of Knoxville, IA, who promotes the Knox-
ville (Iowa) Raceway was named the 48th annual Au-
to-Racing Promoter of the Year last February in Daytona, 
Beach, Florida. Nominations are now open for the 49th 
annual Auto-Racing Promoters of the Year. Voting may 
is now taking place here; 49th ARPY Nomination Ballot
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RPM DAYTONA SCHEDULE

52nd ANNUAL RPM@DAYTONA WORKSHOP SCHED-
ULE – Subject to change, additional topics and presenters 
 
SUNDAY, FEBRUARY 9, 2025; 
 
3:00 – 5:00 p.m.  RPM@DAYTONA Workshop Credentials   
**Exhibitors Area *** 
 
6:00 p.m.  – “The BluePrint Engine Big Game Par-
ty presented by Hoosier Racing Tires, MyRacePass, 
EventSprout and Race Track Wholesale” in the Richard 
Petty Room. 
  
MONDAY, FEBRUARY 10, 2025;  
 
8:00 a.m. WORKSHOPS GUEST SERVICES DESK OPENS, 
Convention Area Downstairs at the Shores Advanced and 
late-entry credentials available.  
 
8:30 a.m. WORKSHOPS TRADE SHOW OPENS, products 
and services for promoters and short tracks. 
 
9:45 a.m. PROMOTERS’ WELCOME, The Shores Resort & 
Spa 
 
9:45 a.m. 52nd Annual RPM@Daytona Workshops Open-
ing – WHERE IT ALL BEGINS 
 
9:50 a.m. JEFF HACHMANN, an individual who has been 
“in the business” for much of his professional career. 
Currently the Executive Director, Events for World Racing 
Group, Hachmann has spent time with US Tobacco and 
International Speedway Corporation prior to World Racing 
Group. He manages several major events as well as a 
vast amount of experience managing multiple race tracks. 
His expertise in event organization, coordination, how to 
create an event and make the most of sponsorships is of 
incredible value to each RPM attendee. 
 

10:40 a.m. KOLTEN GOUSE, Gouse, who served as a 
crew member in World of Outlaw Sprint Car competition 
for several years is the promoter of BAPS Motor Speedway 
(formerly Susquehanna Speedway) in York, PA. Gouse 
has guided the speedway with a unique management skill 
and has become a believer in “Working Together”. He’s 
here to discuss it and open our minds to a different way to 
operate. 
 
11:30 a.m.  JOHN HAAK, a unique opportunity to have a 
unique discussion about event perspective and how to 
look at ticketing for your events.
 
12:00-1:25 p.m.  LUNCH BREAK
 
1:25 p.m.  WORKSHOP RECONVENES, announcements 
and introduction of special guests; 
PAUL UNDERWOOD – K&K Insurance  
PAUL MENTING – Hoosier Racing Tire 
 
1:45 p.m. BLUEPRINT ENGINES, OPENING A NEW CASE 
ON THE CRATE, our new friends and supporters of the 
RPM Workshops bring us a new look into the “State of the 
Crate” as well as the world of high performance racing 
engines and the options that are available to us. 
 
2:15 p.m. – 2:45 p.m. – EXHIBITOR EXHIBITION TIME – 
Spend time with our vendors and enjoy a refreshment. 
There is a homework assignment. If you are a promoter, by 
the end of the show on Tuesday, February 11, 2025, col-
lect and turn a business card from each vendor and your 
topic discussed with each exhibitor, that will be turned in 
at the registration desk. The Promoter with the most mean-
ingful visits will win a prize announced at the final session 
of the Workshops presented by MyRacePass. 
 
2:30-5:00 p.m. Concurrent Sessions: 
  
THE K&K INSURANCE ROOM 
 
2:30-3:45 p.m. “THE JODY SESSION” led by Renee Du-
puis. Dupuis, a former racer, is an advocate of females 
in the sport and their success. She is now a promotional 
partner in the Monaco Modified Series she will lead an 
entire session devoted to “Women in the Promotional Busi-
ness…” named after Jody Deery, this session will be fea-
tured at each workshop. 
 
3:45-4:15 p.m.  AN UPDATE ON THE NUMBERS WITH 
JOSH HOLT, an update from MyRacePass’s Josh Holt on 
his keynote delivery from 2024 that brings us up-to-date. 
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THE HOOSIER TIRE ROOM 
 
2:30-3:15 p.m. MAKING CHANGE a topic that has been 
requested on multiple occasions by attendees of the RPM 
Workshops, where we have an expert on “Making Change” 
discuss what your ticketing, concessions and other areas 
should have in relation to “cash” change on premises and 
what to charge, including using credit cards, MICHELLE 
HOLMES-ANDERSON, office manager, Race of Champi-
ons 
 
3:15-4:15 p.m. TICKETS, TICKETS, TICKETS… RPM Takes 
a look at Ticketing, a ticketing session hosted by experts. 
 
2:30 p.m. **** NEW SESSION / LOCATION *** - BOARD-
ROOM – TOP FLOOR; “RACE TRACK OPERATIONS 101” 
– led by CHARLIE HANSEN, CARTERET SPEEDWAY with 
an assist from AJ MOORE FROM LAKE ERIE SPEEDWAY, 
back to the basics. 
 
3:30 p.m. **** NEW SESSION / LOCATION *** - BOARD-
ROOM – TOP FLOOR; “INSURANCE ROUNDTABLE” LED 
BY OUR FRIENDS FROM K&K INSURANCE with ALL IN-
SURNACE EXHIBITORS WELCOME FOR AN OPEN DIS-
CUSSION ON A VARIETY OF TOPICS. 
 
RETURN TO MAIN ROOM;    
 
4:15-5:00 p.m. ASK AN ARPY – Past Auto Racing Promot-
ers of the Year take to the stage to answer a multitude of 
questions. 
  
5:00 p.m.  CLOSING REMARKS, ADJOURNMENT – PRO-
MOTER’S NIGHT @ VOLUSIA SPEEWAY PARK, DIRTCAR 
NATIIONALS 
 
TUESDAY, FEBRUARY 11, 2025; 
 
8:15 a.m.  WORKSHOPS GUEST SERVICES DESK 
OPENS, Convention Area at the Eldorado Advanced and 
late-entry credentials available.  
 
8:30 a.m. WORKSHOPS TRADE SHOW OPENS, Conti-
nental breakfast, products and services for promoters and 
short tracks.   
  
9:30 a.m. WELCOME & ANNOUNCEMENTS; Sponsor 
Presentations; 
  
9:45 a.m. A FRESH AND CLEAN PERSPECTIVE, JEFF 
STREIGLE, the General Manager of Berlin Raceway and 

former Motor Racing Network (MRN Radio) personality 
takes a fresh look at what we are doing with short track 
racing. Streigle has vaulted Berlin to be in the top tier of 
short tracks in the nation and he has his own approach, 
which he’s willing to share, on how he and his “team” get 
it done. 
 
10:30 a.m. BRYAN ROBB, an industry veteran with over of 
30 years of experience including being the VP of Sales at 
Edelbrock, his voice of experience can assist you in the 
digital age of marketing and advertising. 
 
11:00 a.m. TICKETING presented by TICKET SPICE, the 
benefits of selling tickets online and utilizing a service that 
helps you and the customer. 
 
11:30 a.m. ANNUAL CASE LAW SUMMARY: Paul Te-
treault, Agajanian, McFall, Weiss, Tetreault, & Crist, LLP 
review the the year’s case law decisions. 
 
12:00 a.m.-1:30 p.m.  LUNCH BREAK 
  
1:30 p.m.  WORKSHOP RECONVENES, followed by Con-
current Sessions: with influential topics presented in two 
rooms.  
 
THE K&K INSURANCE ROOM 
 
1:30 – 2:30 p.m. – MOTORSPORTS, GENERAL LAW DIS-
CUSSION; Tetreault updates attendees on the circum-
stances that surround our environment (open to written 
questions). 
 
2:30 – 3:30 p.m. – PRO-BONO HOUR, Tetreault takes an 
hour to discuss topics individually. 
 
3:30 – 4:00 p.m. – IDENTIFYING AND FOSTERING ME-
DIA THE RIGHT WAY, Kolten Gouse from BAPS Motor 
Speedway, brings up an experience and topic he recently 
discussed at the Eastern Motorsports Press Association 
(EMPA) conference. 
 
THE HOOSIER TIRE ROOM
 
1:30 – 2:00 p.m. – THE ART OF DEMOLITION NIGHTS AT 
YOUR TRACK with AJ Moore from Lake Erie Speedway, 
one of the homes of Crash-A-Rama and Matt Rowe 
 
2:00-2:30 p.m. – MAKING YOUR FACILITY MULTI-USE, 
an open panel discussion that will assist in creating ideas 
to make your facility look at different and non-traditional 
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events to utilize the property and keep it earning. 
 
2:30 – 3:00 p.m. – THE EVOLVING ADVANCES IN EVENT 
MANAGEMENT EQUIPMENT, join experts from around the 
industry who are on the leading of technologically advanc-
ing our events and making them “state of the art”. 
 
3:00-3:45 p.m. – SOCIAL MEDIA AND AI EVOLUTION, the 
ever evolving world of Social Media and AI, changes daily. 
We have an expert willing to walk you through a topline 
discussion of these advancing topics. 
 
1:45 p.m. **** NEW SESSION / LOCATION *** - BOARD-
ROOM – TOP FLOOR; “PRO – CARSON GRAMM via 
ZOOM continues his look into SPONSORSHIP and the 
WORK and PRESENTATIONS behind being SUCCESS-
FUL, an A-Z to in Sponsorship from start-to-finish, what to 
sell, how to approach and a how your presentation should 
look. 
 
3:15 p.m. **** NEW SESSION / LOCATION *** - BOARD-
ROOM – TOP FLOOR; “WEATHER INSURANCE” WHETH-
ER OR NOT YOU NEED IT, YOU CAN DISCUSS IT WITH 
ANDREW KLAUS FROM VORTEX WEATHER INSURANCE. 
 
RETURN TO THE MAIN ROOM 
 
4:00 - 5:00 p.m. – MYRACEPASS PRESENTS “THE VIC-
TORY LAP”; John McCoy, the 48th annual ARPY has the 
microphone, 5 minutes with Josh Holt, meet the RPM 
“Event of the Year” winner and the introduction of the 49th 
Auto-Racing Promoter of the Year 
  
5:00 p.m.  ADJOURNMENT: Enjoy, please remain safe, 
with a safe journey home or continuing enjoying the ex-
citing racing action throughout Volusia County and all of 
Florida. – HOOSIER TIRE NIGHT @ NEW SMYRNA SPEED-
WAY FOR THE PROMOTERS  
 
*** Please note that this a preliminary schedule that is a 
tentative draft, with subjects and topics that may change. 
***

Make your plans to watch the Big Game 
on Sunday, February 9th with your friends 
from the RPM@Workshops at the Shores 
Resort & Spa in Daytona Beach, Shores, FL 
in the Richard Petty Room. 
 
“Make it a Tradition” and you can’t miss the 
52nd Annual RPM@Daytona Workshops



PG 13RACING PROMOTION MONTHLY • ISSUE 55.1

Please note the Midwest is Best Party is has relocated to the Hard Deck located 
at 2900 Bellevue Ave, Daytona Beach. The Midwest is Best Party is always a “Can’t 
Miss” in during Speedweeks.
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RPM DAYTONA

Join the EXCITEMENT of the DIRTcar Nationals on Monday, February 
10 at Volusia Speedway Park as part of the Promoter’s Night. Creden-
tials will be available at the registration desk.

Hoosier Racing Tire is bringing back the Promoter’s Night at New Smyrna Speed-
way, Tuesday, February 11, as part of the ASA STARS National Tour “26th Anniversa-
ry” Clyde Hart Memorial. Credentials will be available at the registration desk.
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HUMAN CONNECTIONS

Human Connections Make a Differ-
ence
 
How often do you come across a 
situation as a customer where you 
wonder if the employee dealing with 
your situation even cares about you 
or your needs? Have you ever called 
your insurance company about an 
accident you just had and the agent 
is more interested in getting all the 
details to complete the report rather 
than whether you are emotionally or 
physically okay? 
 
How about when you are calling re-
garding a complaint and the customer 
service rep is very task-focused and 
asks questions on a script without 
any emotion and seemingly without 
empathy? In healthcare, have you ever 
experienced medical professionals 
who were just wonderful, but others 
who were task-focused only and not 
very compassionate? Do you get frus-
trated with automation questions and 
responses on the phone rather than 
speaking to a live person? Have you 
had these similar experiences? 
 
Sometimes we become so focused 
on the task we have to accomplish 

and the result we want, that we forget 
to make a human connection with our 
customer (co-worker, team member, 
etc.) first. This is an important skill to 
have in almost any business or profes-
sion. 
 
Here are a few examples where many 
have helped business staff be more 
empathetic: 
 
• In senior living, assisting someone 
with their personal care first before 
completing the task. 
• At a bank, when someone is getting 
emotional about their money versus 
following banking policies. 
• On a call with someone who must fill 
out difficult paperwork and help them 
through it. 
• In any situation, when someone initi-
ates conversation or mentions they’re 
having a bad day. 
• In healthcare, when a patient is in 
pain or scared.
 
Can you think of others? Surely you 
can. So, what does it mean to build a 
human connection? 
 
First, it means to actually CARE about 
the other human being. The goal is to 

try and be 100% present, observe and 
acknowledge what’s presently going 
on with them. Are they scared? Frus-
trated? Emotional? Even happy? 
 
Make a comment about what’s going 
on before jumping into the task. For in-
stance, the insurance agent could say, 
“How awful to be in a car accident. 
That must have been so scary. How 
are you feeling? Are you okay?” 
 
In healthcare, the clerk at the patient 
registration desk could simply say, “I 
understand this is such a hard time for 
you. We’re going to take good care of 
you here. The first step is to fill out this 
paperwork, and then we’ll be happy to 
answer your questions and make you 
as comfortable as possible.” 
 
Even if it’s not an emotional situation, 
you can build rapport by being pres-
ent, smiling, and asking the customer 
about something that is not busi-
ness-related. For instance, “So good 
to see you! How are you enjoying this 
crisp fall weather?” “Have any plans 
for the weekend?” It shows that you 
care about them as people, and you’re 
not only focused on the transaction. 
 
This doesn’t mean spending a lot of 
time chatting with the customer for so 
long that you’re not delivering what 
they came for. It means, however, to 
show that you care first, and then get 
down to business. 
 
What do you think? In what ways do 
you think it’s important to make a 
human connection first and then focus 
on the task? Making a more emotion-
al connection of empathy with your 
customers before performing the task 
in hand will truly make the customer 
experience a more “human” experi-
ence.
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GET IN THE KNOW

52nd annual RPM@Reno Western Workshops En-
dorsement; “I was at Reno this past week. I person-
ally want to say the best one (Workshops) of the last 
8 years. It was nice to hear from people that are cur-
rently involved up to date on the changing marketing 
ideas. The social media stuff was awesome. Thank 
you, Roy Bain”
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ARPY VOTING - COMING TO A CLOSE

Daytona Beach, Florida (December 21, 2024) – The nomi-
nation ballot has been set for the 49th Annual Auto Racing 
Promoter of the Year, regional Auto Racing Promoter’s of the 
Year and the RPM Outstanding Event of the Year has been 
set and is released below. 
  
Voting begins today and will run through midnight on Thurs-
day, February 1st, 2025 to determine all award winners. 
  
Region 1 Nominees: Paul Cole, Land of Legends Race-
way, NY; Brett Deyo, Fonda and Utica Rome Speedway, NY; 
Kolten Gouse, BAPS Motor Speedway, PA;; Steve O’Neal, 
Port Royal Speedway, PA; CV Elms & April May Preston, 
Bear Ridge Speedway, VT; The Arute Family, Stafford Motor 
Speedway, CT.; Tom Mayberry, Oxford Plains Speedway, 
ME; Cris Michaud, Thunder Road, VT; Dominic Lussier, Au-
todrome Granby, QC, CA. 
  
Region 2 Nominees: Tim Bryant, Five Flags Speedway, FL; 
Scott Tripp, Lakeview Speedway, SC; Garrett Mitchell, Free-
dom Factory, FL; Wendall Durrance, All-Tech Raceway, FL; 
William Scoggin, Clarksville Speedway, TN.; Ricky Brooks, 
Cordele Motor Speedway, GA; Kelley Carlton, Screven Motor 
Speedway, GA. 
  
Region 3 Nominees: Randy Maggio, Painesville Speedway/
Lorain County Speedway, OH; Kim and Randy Smart, Mid-
vale Speedway, OH.; Brian Rieck, Coles County Speedway, 
IL; Matt Curl, Fairbury Speedway, IL; Rich and Shelly Farmer, 
Fremont Speedway, OH; Glenn Styres; Ohseken Speedway, 
ON, CA. 
  

NOMINATIONS SET, VOTING OPENS FOR 
REGIONAL ARPY AWARDS, THE RPM OUTSTAND-
ING EVENT OF THE YEAR AND THE 49TH ANNUAL 

AUTO-RACING PROMOTER OF THE YEAR 
 

- Nominee List Included along with Link for Voting -

Region 4 Nominees: Todd Thelen, Slinger Super Speedway, 
WI; Wayne Brevik, Marshfield Motor Speedway, WI; Terry 
Tucker, Jefferson Speedway, WI; Steve Sinclair, IRA Sprint 
Car Series, WI; Cole Queensland & Queensland Family, Deer 
Creek Speedway, MN; Doug Johnson, Huset’s Speedway, 
SD; Bob Timms, Mississippi Thunder Speedway, WI; Cody 
and Shannon Smiley, Golden Sands Speedway, WI; Jerry 
Auby, Dells Raceway Park, WI. 
  
Region 5 Nominees: Brad Stevens, & Jessi Mynatt, 34 
Raceway, IA; John McCoy, Knoxville Raceway, IA; Scotty Al-
len, Dallas County Speedway, MO; John Allen, 81 Speedway, 
KS; Danny Lorton, Lucas Oil Speedway, MO.; Ricky Kay, Ma-
quoketa Speedway, IA; Jim Nordhougen, Colorado National 
Speedway,CO; Mike Johnson, I-35 Speedway, MO. 
  
Region 6 Nominees: Scott & Kim Russell, Placerville Speed-
way, CA; Dennis Gage, Marysville Raceway, CA; Brad Whit-
field, Cocopah Speedway, AZ; Tim Huddleston, Irwindale 
Speedway, CA.; Jeremy Anders, Wenatchee Valley Super 
Oval, WA; Michelle Lackey Maynor, Alaska Raceway Park, 
AK; Matt Alexander, Stateline Speedway, ID; Tony Noceti, 
Stockton Dirt Track, CA; Loretta Thiering, Edmonton Interna-
tional Speedway, AB, CA. 
  
Region 7 Nominees: Gavin Migro, Perth Motorplex, WA, 
AUS; Michael Perry, Premiere Speedway, SA, AUS; Gary 
Willington, Sydney Speedway, NSW, AUS. 
  
Outstanding Event Nominees: The Marvin Smith Memorial, 
Cottage Grove Speedway, OR; Buckeye Figure 8 Nationals, 
Painesville Speedway, OH; Fall Classic, 141 Speedway, WI; 
Sean Lias, Penn Can Speedway, PA; Trophy Cup, Tulare 
Thunderbowl, CA; IMCA.TV Winternationals, AZ; The Duct 
Tape Nationals, Wyoming County International Speedway, 
NY; IMCA Super Nationals, Boone, IA. 
 
The link for balloting is as follows: https://forms.gle/fqZdb-
6gXsdvvcJvo6 (All regions must be voted for. Ballots may be 
rejected). 
 
John McCoy, who promoted Knoxville, (IA) Speedway was 
introduced as the 48th Auto-Racing Promoter of the Year 
in February of 2024 at the 51st Annual RPM@Daytona Work-
shops presented at the Shores Resort & Spa in Daytona 
Beach Shores, Florida, representing Region Five, the Mid-
west region of RPM balloting.
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GET IN THE KNOW

The RPM Newsletter and Workshops was once 
again part of the TOPS H.Q. Workroom and 
Lounge which provides meeting space for Track 
Operators, Promoters and Sanctioning Bodies, 
along with hosting the popular “BS & Brews” 
which gives industry folks the opportunity to 
network and let their hair down in casual conver-
sation.
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GET IN THE KNOW

Scan and Schedule for the Promotion!

TicketSpice was started in 2008 and has worked with 60,000 organizations, processing over $1 Billion per year. Birthed 
from the ethusiast motorsports industry, we know what it feels like to be overcharged for solutions that overpromise and 
underdeliver. More at www.ticketspice.com/speedways
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TAKE NOTE - ARPY REGIONS CHANGING FOR 2024

Following an interesting meeting at PRI that happened 
quite by chance, we have chose to add Australia and New 
Zealand into our voting. Australia and New Zealand have 
a hotbed of racing. In addition to this we have adjusted 
the regions to include our neighbors to the North. As RPM 
continues to seek growth, we feel this is a positive move for 
the organization. 
 
Region 1; 
 
Canada - Nova Scotia, Quebec, Prince Edward Island, New 
Brunswick, Newfoundland 
 
United States – Maine, Vermont, New Hampshire, Con-
necticut, New York, 
Massachusetts, Rhode Island, Pennsylvania, New Jersey, 
Delaware, 
Maryland 
 
Region 2; 
 
United States – Virginia, Tennessee, North Carolina, South 
Carolina, 
Georgia, Florida, Alabama, Mississippi, Louisiana, Kentucky 
 
Region 3; 
 
Canada – Ontario 
 

United States – Michigan, Ohio, Indiana, Illinois, West 
Virginia 
 
Region 4; 
 
Canada – Manitoba, Saskatchewan, Nunavut 
 
United States – Wisconsin, Minnesota, North Dakota, South 
Dakota, 
Wyoming, Montana 
 
Region 5; 
 
United States – Missouri, Nebraska, Colorado, Texas, Okla-
homa, Kansas, 
Arkansas, Iowa 
 
Region 6; 
 
Canada – Alberta, British Columbia, Northwest Territories, 
Yukon 
 
United States – Idaho, Washington, Oregon, California, 
Nevada, New 
Mexico, Arizona, Utah, Alaska, Hawaii 
 
Region 7; 
 
Australia, New Zealand
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A FEW THINGS

BLUEPRINT ENGINES AND RPM NEWSLETTER 
AND WORKSHOPS JOIN FOR THREE YEARS 
BEGINNING WITH 52ND ANNUAL RPM@DAYTONA 
WORKSHOPS 
 
BluePrint Engines based in Kearney, NE, and RPM 
Workshop management have agreed to a three-year 
partnership supporting the RPM Newsletter and 
RPM@Daytona and RPM@Reno Western Workshops. 
The agreement will span the 52nd, 53rd and 54th 
RPM programs. 
 
BluePrint Engines, founded by Norris Marshall, over 
40-years ago as a small garage that took care of local 
drag racers, circle track racers and street rodders 
with engine needs. BluePrint’s reputation along with 
the company have grown by strictly following one 
mission; Affordable, reliable horsepower that you can 
drive every day. Impeccable horsepower that you can 
feel the moment you step on the throttle and the kind 
of horsepower that makes you eager to get outside 
and run your engine. This mission grew us into an 
OEM level manufacturer of new crate engines. Blue-
Print provides horsepower for all needs and budgets, 
the perfect culmination of engineering and experi-
ence, making BluePrint an Authority on Crate Engines. 
 
“Blueprint Engines is proud to be partnering with the 
RPM workshops. Like Hot Rods and Classic Muscle 
cars, racing is an integral part of America.  As Blue-
Print continues to grow, we have developed a line 
of engines used for grassroots Motorsports named 
BluePrint Motorsports.  We felt strongly that develop-
ing a relationship with Track Owners and Sanctioning 
Bodies along with racers directly.  We are here to 
learn and serve the grassroots circle track market.”

TICKETSPICE JOINS THE RPM NEWSLETTER 
AND WORKSHOPS  FOR THE 52ND ANNUAL RPM 
WORKSHOPS BEGINNING THE 52ND ANNUAL 
RPM@DAYTONA WORKSHOPS 
 
TicketSpice based in Sacramento, CA, and RPM 
Workshop management have agreed to a an exten-
sion of their current agreement supporting the RPM 
Newsletter and RPM@Daytona and RPM@Reno West-
ern Workshops through the 2025 season. TicketSpice 
has been a partner of the RPM Workshops for the past 
two full years and will be making sure everyone is hy-
drated with complimentary drink stations during their 
time at the Workshops. 
 
TicketSpice is a powerful and affordable event tick-
eting software for managing events, providing event 
organizers, promoters and attendees an excellent 
event experience. 
 
“The RPM Workshops provide an incredible platform 
for TicketSpice to connect directly with key deci-
sion-makers and showcase our expertise to an en-
gaged audience eager to leverage our cutting-edge 
solutions,” stated, Shadi Hayek vice president Tick-
etSpice .
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A FEW THINGS

EVENTSPROUT AND RPM NEWSLETTER AND 
WORKSHOPS JOIN FOR THREE YEARS BE-
GINNING WITH 52ND ANNUAL RPM@DAYTONA 
WORKSHOPS 
 
EventSprout and RPM Workshop management have 
agreed to a three-year partnership supporting the 
RPM Newsletter and RPM@Daytona and RPM@Reno 
Western Workshops. The agreement will span the 
52nd, 53rd and 54th RPM programs. 
 
EventSprout is an online and in person ticket provid-
ed, making registration, ticket sale and ticket scanning 
easy for your customers, leaving event promoters free 
to focus on hosting an amazing event. EventSprout 
offers self-service and full-service partnerships to 
provide any event promoter with the perfect level of 
assistance for their program. 
 
“The RPM Workshops provide the motorsports indus-
try with a great opportunity to network with decision 
makers at all levels,” stated John Haak, EventSprout. 
“We are excited to be a part of the Workshops, not 
only from a partnership role, but from a contribution 
role as well. This success and sustainability of the 
short track industry is important to all of us.”

RACETRACK WHOLESALE TO SUPPORT REGION-
AL, NATIONAL AUTO-RACING PROMOTER OF THE 
YEAR AS WELL AS THE NATIONAL SHORT TRACK 
EVENT OF THE YEAR 
 
RaceTrack Wholesale, owners, Dennis and Kim Paul, 
long time supporters of the RPM Workshops have 
stepped forward to support the Regional and National 
Auto Racing Promoter of the Year Award winnerrs and 
the National Short Track Event of the Year as part of 
the 52nd Annual RPM@Daytona Workshops. 
 
Each regional recipient will receive an award certif-

Thank you to Adam Stewart and his group at Crate 
Racin’ USA for the opportunity to be a part of their 
track promoter meeting and give RPM the opportunity 
to introduce new tracks and new promoters to what 
RPM has to offer. 
 
Unfortunately, due to Mother Nature, we know what 
you’re thinking, it was in January, we were not able 
to attend in person due to a winter storm that moved 
through the Southeast. 
 
We, through some technological help, were able to 
put a Google Meet together and have the opportunity 
to chat with some of Stewart’s tracks. 
 
It was a unique opportunity, with some lessons 
learned and hopefully further outreach for RPM and 
how valuable it can be for any short track promoter. 
We hope to make next year’s edition of “Taste of RPM” 
an “in-person” adventure.

In the great news department, K&K Insurance and 
RPM have once again renewed as K&K continues to 
believe and assist in fostering the continued develop-
ment of the RPM Workshops. We are proud to main-
tain their partnership going forward and look ahead to 
our continued efforts to help the industry.

icate valued at $50. The National Event of the Year 
will receive an award certificate for $200 and the 49th 
annual Auto Racing Promoter of the Year will receive a 
certificate for $300. 
 
“The RPM Workshops are a great networking outlet 
for our business,” stated Dennis Paul from RaceTrack 
Wholesale. “We look forward to Reno and Daytona 
each year and this is great way to honor the recipients 
of the prestigious awards.”
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A FEW THINGS

MYRACEPASS PRESENTS “THE VICTORY LAP” 
TO CONCLUDE THE 52nd ANNUAL RPM@DAYTO-
NA WORKSHOPS 
 
You will not want to miss the final session of the 52nd 
Annual RPM@Daytona Workshops on Tuesday, Feb-
ruary 11 at the Shores Resort & Spa in Daytona Beach 
Shores, where the 49th annual Auto-Racing Promoter 
of the Year (ARPY) as well as the RPM National Short 
Track Event of the Year and the Jody Deery Award. All 
major awards in the short track promotion industry. 
 
QUICK NOTES FROM OUR SUPPORT TEAM! 
 
• If you haven’t started preparing for the season now 
is the time! Get ahold of us for Season Passes, Driver 
Registration, putting your schedule in MRP, or any-
thing else you have questions on!

• As a reminder we are moving away from PayPal for 
registration payments moving forward. Please make 
sure to have an ACH Form on file with us for payments 
to go directly to your bank account. Visit our help 
center for more information on Online Registration 
Payments.
 
As we do every year, we will be doing a series of 
webinars again in the spring of 2025. I want to get the 
dates out there for everyone to be able to make plans 
to be there. 
 
• For tracks and series starting before April 1st, we 
will do a week of “early bird” webinars on both Google 
Meet & Facebook Live in our promoter support group. 
This will take place the week of January 27-31. We will 
talk Season Management, Race Management, Tickets, 
Websites, and hopefully also answer any questions 
you have. 
 
• For WISSOTA sanctioned tracks, we will have a 
private Google Meet just as we did last year. Plan for 
March 17-21. 
 
• Our regular webinars open to all tracks & series 
will happen March 24-28. These will happen both on 
Google Meet and via Facebook Live in the promoter 

support group. 
 
• We will have a special set of webinars also for drag 
racing tracks & promoters February 24-28. These will 
happen both on Google Meet and via Facebook Live 
in the promoter support group. 
 
Have you started using our new “MRP Audio” feature 
for pushing your announcer audio through the MRP 
App? This new feature allows your fans to listen to 
your PA announcer through the MRP App with their 
own earbuds or over a Bluetooth speaker if they are 
on the All Access plan. This means that your fans 
and drivers are more informed on what is happening 
throughout the night as well as making sure that all of 
your sponsors are heard clearly. 
 
The best part for you as a track is that this is at a min-
imal extra cost to you as it’s already included in your 
Race Management plan. Please take a look at this 
article for more information on how easy it is for fans to 
use MRP announcer audio  and this link shows the an-
nouncer audio setup for tracks. 

Mark Your Calendars - RPM Workshop Dates for 
2025 
 
The RPM Workshops dates for next year following 
RPM@Daytona in 2024 will be as follows: 
 
RPM Western Workshops will take place on December 
3, 4 and 5, 2024. 
 
RPM@Daytona will take place February 9, 10 and 11, 
2025 and will likely take place at The Shores in Day-
tona Beach Shores, Florida, provided things do not 
change. 
 
RPM@Reno Western Workshops will take place De-
cember 2, 3 and 4, 2025 at the Silver Legacy, part of 
“The Row” in Reno, Nevada.
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TRAXPIX

Five Flags Speedway in Pensacola, Florida, 
fell victim to the recent snow storm that 
moved across the southern states, includ-
ing Northern Florida. It was worth docu-
menting.

Several things Floridians are not used to. 
Freezing temperatures, snow as precipita-
tion. Snow that sticks and having to clean 
off vehicles as represented here at Five 
Flags. Weatherwise, things continue to 
surprise all of us.
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TRAXPIX

Tearing up the track for another year at 
the Tulsa Expo Center signifies that the 
beginning of the “outdoor” race season is 
just around the corner. Of course the Chili 
Bowl and the Tulsa Shootout were both 
enormously succesful events.

We want to extend our heartfelt thoughts and prayers to those affected by the wildfires in 
Southern California as RPM has long been a part of the West Coast, with many friends and 
long-standing Southern California relationships. #LAStrong

Jeff Streigle is the General Manager of Ber-
lin Raceway, he will be one of two key-note, 
speakers at the 52nd annual RPM@Daytona 
Workshops. Here is Berlin operating with a 
packed grandstand as part of one of their 
event nights.
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TRAXPIX
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RPM MARKETPLACE

WEST VIRGINIA MOTOR SPEEDWAY HAS BEEN PLACED ON THE MARKET 
FOR SALE.

West Virginia Motor Speedway and it’s facilities recently received an entire renovation with all 
brand new finishings inside the buildings. West Virginia Motor Speedway is known for its beau-
tiful valley views and its unique terraced seating on the front straight hillside. More information 
can be found here; www.loopnet.com/Listing/1-Matheny-Dr-Mineral-Wells-WV/29717599/

HERMISTON RACEWAY IN OREGON IS NOW AVAILABLE FOR SALE
This 25.47 acres of industrial land offered at 2,000,000 USD in Hermiston, Oregon at 81242 N Highway 395. The sale is subject to a least that will expire 

September 30, 2024. 
 
More information can be found here; www.loopnet.com/Listing/81242-N-Highway-395-Hermiston-OR/31063623/
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ADVERTISING & DESIGN
PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON ST, BUFFALO, NY, 14206 
Your one stop source for printing, graphics, 
design & promotional materials for the racing 
industry.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS 
2375 STATE ROUTE 414, WATERLOO, NY 
13165 
Reliable source for printing, graphics, design 
and promotional materials including custom 
designs and banner work.

APPAREL, SOUVENIRS, NOVELTIES 
RACE TRACK WHOLESALE 
WWW.RACETRACKWHOLESALE.COM 
817 DELAWARE, INDEPENDENCE, MO 
64050, 
816-718-2231 FAX: 866-365-2231 
Wholesale distributor of racing souvenirs, 
imprinted promotional items, apparel, and 
track supplies. Serving short track racing 
since 2008.

AUDIO, VIDEO PRODUCTION 
MOFFETT PRODUCTIONS 
WWW.MOFFETT.COM 
509 CLARENCE STREET, TOMBALL, TX 
77375, 
281-440-0044 
Professional audio production. Radio spots, 
TV ads, Tracks Trax race track audio CDs. 
Great creative, fast service, reasonable prices.

BANNER PRODUCTION         
GCI DIGITAL IMAGING
WWW.GCI-DIGITAL.COM
5031 WINTON RD. CINCINNATI, OH 45232
513-521-7446 Professional production for 
the fast and seamless way to produce your 
Grand Format Printing.

CRATE RACING ENGINES         
BLUEPRINT ENGINES
WWW.BLUEPRINTENGINES.COM 
2915 MARSHALL AVENUE, KEARNEY, NE 
68847
308-236-1010 BluePrint Engines the 
authority in Crate Engines. Providing 
horsepower for street, strip and track use.

DECALS
PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON ST, BUFFALO, NY, 14206 
Your one stop source for printing, graphics, design & 
promotional materials for the racing industry.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS 
2375 STATE ROUTE 414, WATERLOO, NY 
13165 
Reliable source for printing, graphics, design 
and promotional materials including custom 
designs and banner work.

INSURANCE, RISK MANAGEMENT 
K&K INSURANCE GROUP 
WWW.KANDKINSURANCE.COM 
1712 MAGNAVOX WAY, PO BOX 2338,  
FT. WAYNE, IN 46801-2338 800-348-
1839

K&K INSURANCE GROUP 
CANADA 
WWW.KANDKCANADA.COM 
#101-5800 EXPLORER DRIVE,  
MISSISSAUGA, ON, L4W 5K9, 800-753-
2632 
The industry’s largest provider of 
racing insurance. More than 60 years 
of underwriting and risk management 
experience. Motorsport’s most 
experienced in-house claims staff. 
International service capability.

JONES BIRDSONG  
MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM 
125 W. LAKE, STE 200, WAYZATA, MN 
55391,  
952-467-6111 Jones Birdsong Motorsports 
offers the widest range of products designed 
to protect motorsports associations, facilities, 
teams, and special events.

NAUGHTON INSURANCE, INC. 
WWW.NAUGHTONINSURANCE.COM 
1365 WAMPANOAG TRAIL, EAST 
PROVIDENCE, RI 02915, 401-433-4000 
Motorsports insurance programs for race 
tracks, teams, sanctioning groups, and 
drivers since 1947. Programs available in all 
50 states.

SAFEHOLD 
WWW.SAFEHOLD.COM/INSURANCE-
PROGRAMS/MOTORSPORTS/ 
2050 WEST SAM HOUSTON PARKWAY 
SOUTH, SUITE 1500, HOUSTON, TX 77042
Decades of risk management experience 
in motorsports, Safehold understands the 
industry’s unique exposures. Offerings 
of participant primary and excess medical 
coverage, as well as other benefits for drivers, 
crews, and other participants.

SPORTS INSURANCE SPECIALISTS 
WWW.SPORTSINSURANCESPECIALISTS.
COM 
14033 ILLINOIS ROAD, SUITE A, FORT 
WAYNE, IN 46814, 855-969-0305 Sports 
Insurance Specialists offers a complete 
motorsports portfolio of participant and 
spectator insurance. A proven industry leader. 
“Let’s kick some rIsk.”

LUBE, FUEL, ADDITIVES 
SUNOCO RACE FUELS 
WWW.RACEGAS.COM 
PO BOX 1226, LINWOOD, PA 19061 800-
722-3427 
The largest refiner of racing gasoline. 
National distribution of quality brands. 
SUNOCO, Turbo Blue, and Trick.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM 
E-MAIL: info@fuelfactoryusa
4431 WILLIAM PENN HWY., SUITE 6, 
MURRYSVILLE, PA 15668 1-412-404-3329 
Performance-driven, built for racers by 
racers. Focused on race fuel, plain and 
simple A desire to go fast and win, with the 
same goal for you. Fuel Factory, building a 
culture, built for speed.

MARKETING
DIGITAL THROTTLE, LLC

WWW.DIGITALTHROTTLE.COM 
E-MAIL: INFO@DIGITALTHROTTLE.COM  
774 MAYS BLVD #10-45, INCLINE VILLAGE, 
NV 89451 800-314-4702 Founded in 2009, 
we specialize in managing digital advertising 
for clients in automotive, powersports & 
motorsports markets. Working across all 
platforms: Social, Video, Display, Search 
& eCommerce. Our “real-world” industry 
experience and online advertising expertise 
utilize the latest technologies to measure ad 
performance and adjust every ad campaign to 
maximize results.

MEDIA & STREAMING SERVICES 
SPEED SPORT, SPEED SPORT TV,  
TURN 3 MEDIA
WWW.SPEEDSPORT.COM 
WWW.SPEEDSPORT.TV 
142 F SOUTH CARDIGAN WAY, 
MOORESVILLE, N.C. 28117 704-790-0136 
Media provider, formerly National Speed 
Sport Newss owned by Chris Economaki, 
Speed Sport has become a multifaceted 
media company offering publicity platforms 
for all forms of motorsports in addition to 
providing a full streaming service led by 
Chris Graner and Rivet.

PERFORMANCE RACING INDUSTRY 
(PRI)
WWW.PERFORMANCERACING.COM 
27081 ALISO CREEK RD., STE 150 ALISO  
VIEJO, CA. 92656 949-499-5413 
Since it’s inception in 1986, Performance 
Racing Industry (PRI) has served the 
motorsports as key source for trends, 
merchandising, new products, business 
strategies and more. PRI is also the developer of 
the world’s premier auto racing trade show, held 
each December in Indianapolis, Indiana.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILLUSTRATED.COM
PO BOX 741, EPPING, NH 03042 877-
972-2362 Speedway Illustrated is a print 
magazine devoted to oval-track racing in 
America. Produced for over 20 years by 
the most accomplished, award-winning, 
and longstanding team of journalists in 
motorsports, you can enjoy the best coverage 
and do-it-yourself race-winning tech to race 
safer, be faster, and spend wiser.

RACING AMERICA 
WWW.RACINGAMERICA.COM  
7188 WEDDINGTON ROAD, UNIT 144, 
CONCORD, NC 28027 705-534-0161
Racing America continues to provide short 
track racing coverage throughout North 
America, streaming online as well as media 
coverage.

MOTORSPORTS SAFETY

INTERNATIONAL COUNCIL OF 
MOTORSPORTS SCIENCES (ICMS) 
WWW.ICMSMOTORSPORTSSAFETY.ORG 
9305 CRESTVIEW DR. DENTON, TC 76207 
940-262-3481 An organization of passionate 
professionals dedicated to advancing the 
scientific, medical, and educational aspects 
of the human element in motorsport. The 
mission is: through rigorous research and 
collaborative discussions, to bring forth 
the latest innovations and initiatives in 

motorsport safety.
 

THE JOIE OF SEATING 
WWW.THEJOIEOFSEATING.COM 
4537 ORPHANAGE RD, CONCORD, 
NC 28027 704-795-7474 In addition 
to producing seats of various safety 
compliances, The Joie of Seating, led 
by founder and NASCAR Champion, 
Randy LaJoie is the founder of “The Safer 
Racer” program, pushing safety initiatives 
throughout the entire sport.

PRINTING SPECIALISTS
PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEOFBUFFALO.COM 
1906 CLINTON STREET, BUFFALO, NY 
14206 
716-821-1880 Y
our one stop source for printing, graphics, 
design and promotional materials for the all 
of your print house needs.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS 
2375 STATE ROUTE 414, WATERLOO, NY 
13165 
Reliable source for printing, graphics, design 
and promotional materials including custom 
designs and banner work.

RACE TIRES 
HOOSIER RACING TIRE 
WWW.HOOSIERTIRE.COM 
65465 STATE ROUTE 931, LAKEVILLE, 
IN 46536 
574-784-3152 Complete line of custom-
manufactured spec racing tires for oval 
tracks, drag racing and road racing. The 
only company exclusively manufacturing 
racing tires.

AMERICAN RACER RACE TIRES 
WWW.AMERICANRACERONLINE.COM 
1545 WASHINGTON ST., INDIANA, PA 
15701,800-662-2168 Race tires forged in the 
highlands of Western Pennsylvania for racing 
around the world.

T3 – TIRE TRACKING APPLICATION 
2180 N PAYNE RD LAKE RD, MIDDLEVILLE, 
MI 49333, 269-348-1347 E-Mail: buddy@
t3tireapp.com 
The “Mobile Application” that is changing 
the tire tracking and inspection game. Easy to 
use mobile tire scanning application for us at 
the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS 
RACECEIVER RACE COMMUNICA-
TIONS 
WWW.RACECEIVER.COM 
872 MAIN ST. SW, UNIT D2, GAINESVILLE, 
GA 30501, 866-301-7223 Raceceiver one-
way radios and race communications.

WADDELL COMMUNICATIONS 
WWW.FACEBOOK.COM/WADDELL-
COMMUNICATIONS 
12 NOB RD., PLAINVILLE, CT 86062, 860-
573-8821 
Racing Electronics Authorized Dealer with 
a focus on successful communication plan 
for competitors, officials, track and series 
applications.

MYLAPS SPORTS TIMING 
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WWW.MYLAPS.COM 
2030 POWERS FERRY RD SE, STE.110, 
ATLANTA, GA 30339 678-816-4000 MyLaps 
offers the best in class sports timing systems 
to measure, publish, and analyze race 
and participant results for all sports and 
specifically auto racing.

 RELIGIOUS SERVICES 
RACING WITH JESUS MINISTRIES 
WWW.RJWM.COM 
PO BOX 586, TOLLAND, CT 06084, 860-
202-3598 Established in 1980, is known as 
the Racer’s Church. Ministering to the racing 
community through established sanctioning 
bodies, regional touring series and local 
tracks, seeking to provide opportunities 
for those we reach to fulfill the Great 
Commission in their lives.

SANCTIONING GROUPS 
IMCA
zWWW.IMCA.COM 
1800 WEST D STREET, VINTON, IA 52349  
319-472-2201 The nation’s oldest, largest, 
and leading sanctioning body. We focus on 
affordable divisions to assist the profitability 
of our sanctioned facilities and events.

NASCAR 
WWW.NASCAR.COM 
ONE DAYTONA BLVD., DAYTONA BEACH, 
FL 32114,  
386-310-6272 The NASCAR Home Tracks 
Program offers sanctioning opportunities 
for weekly racing and touring series events 
across North America and Europe.

WISSOTA PROMOTERS ASSOCI-
ATION 
WWW.WISSOTA.ORG 
24707 CTY. RD. 75, ST. AUGUSTA, MN 
56301  
320-251-1360 A member-driven sanction in 
the Upper Midwest featuring eight divisions 
of race cars: Late Models, Modifieds, Super 
Stocks, Midwest Modifieds, Street Stocks, Mod 
Fours, Pure Stocks and Hornets. As a member 
of WISSOTA, you vote on policies and rules 
and help guide YOUR organization. Click on 
Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS 
EVENT SPROUT
WWW.EVENTSPROUT.COM 
Rana Ventures, LLC 2549 WAUKEGAN ROAD 
#782 DEERFIELD, ILL 60015 713-320-0809 
specializes in electronic ticketing of events. 
Easy setup along with the sale of automated 
ticketing machines. 

TICKETSPICE
WWW.TICKETSPICE.COM 
9142 D STREET, SACRAMENTO, CA 
95814 888-798-9569 TicketSpice brings 
a specialized ticketing experience to the 
promoter and the customers to provide 
effortless online event management and ticket 
sales, marketing and ticketing that helps 
event organizers increase their bottomline.

TRACKSIDE APP 
WWW.TRACKSIDEAPP.COM 

1321 DAVIS ST. SW., CANTON, OHIO 44706 
330-754-3364 Trackside has been refined 
to provide seamless event management, 
marketing and ticketing that makes events 
better for event organizers.

TIMING, SCORING, DISPLAYS
FLAGTRONICS
WWW.FLAGTRONICS.COM
8052 ELM DRIVE, STE G, 
MECHANICSVILLE, VA 23111 804-8157201 
providing track wide lighting, safety and 
other options to assist in race management 
and safety awareness inside and outside the 
vehicle.

MYLAPS SPORTS TIMING 
WWW.MYLAPS.COM 
2030 POWERS FERRY RD SE, STE.110, 
ATLANTA, GA 30339 678-816-4000 MyLaps 
offers the best in class sports timing systems 
to measure, publish, and analyze race 
and participant results for all sports and 
specifically auto racing.

RACECEIVER RACE MANAGEMENT 
WWW.RACECEIVER.COM
872 MAIN ST. SW, UNIT D2, GAINESVILLE, 
GA 30501 866-301-7223 Raceceiver 
race communications. Raceceiver race 
management timing and scoring system.

WESTHOLD CORPORATION         
WWW.WESTHOLD.COM 
INFO@WESTHOLD.COM 5355 E. 38TH 
AVE., DENVER, CO 80207 408-533-0050 
Westhold is a leading seller and manufacturer 
of race timing and scoring systems, 
scoreboards, message centers, video 
displays, and software

WEATHER INSURANCE 
VORTEX INSURANCE AGENCY 
WWW.VORTEXINSURANCE.COM 
7400 W. 132 ND ST., SUITE 260, OVERLAND 
PARK, KS 66213, 913-253-1210 Vortex 
Insurance offers weather insurance policies 
to mitigate the financial risk adverse weather 
presents in business.

WEBSITES & E-COMMERCE 
FIRETHORN MARKETING 
WWW.FIRETHORNMARKETING.COM
E-Mail: clint@firethornmarketing.com 
500 NORTH ESTRELLA PARKWAY, 
GOODYEAR, AX 85338  
304-481-2464 - Firethorn Marketing offers 
develops incredibly easy to manage and fully 
responsive websites.

MYRACEPASS 
WWW.MYRACEPASS.COM 
PO BOX 81666, LINCOLN, NE 68501 
402-302-2464 MyRacePass is a leader in the 
software development in motorsports specializing 
in a Race Management System, Website 
Development, Online Ticket Sales and Apparel 
Design.
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A SINCERE RPM “THANK YOU” GOES OUT  
TO THE FOLLOWING GROUP OF EXHIBITING  

COMPANIES WHO HELPED MAKE THE  
50TH ANNUAL RPM WORKSHOPS AT THE  

SHORES RESORT & SPA IN DAYTONA  
BEACH SHORES A TRULY SPECIAL EDITION  
OF OUR ANNUAL EAST COAST GATHERING;

HOOSIER RACING TIRE (LAKEVILLE, INDIANA);

K&K INSURANCE (FORT WAYNE, INDIANA);`

CHEVROLET PERFORMANCE PARTS (GRANDE BLANC, MICHIGAN);

TICKETSPICE (SACREMENTO, CALIFORNIA);```

MYRACEPASS (LINCOLN, NEBRASKA);

FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE, 
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)

NASCAR (DAYTONA BEACH, FLORIDA);

RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);

PIT PAY (CHARLOTTE, NORTH CAROLINA);

SIMES GRAPHIC DESIGN (MANDAN, N.D.);

RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);

SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);

JONES BIRDSONG (CHANHASSEN, MINNESOTA);

VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);

WISSOTA (ST. CLOUD, MINNESOTA);

VP RACING FUELS (SAN ANTONIO, TEXAS);

SUNOCO RACING FUELS (MARCUS HOOK, PA.);

AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA); 

EVENT SPROUT (DEERFIELD, ILLINOIS);

WESTHOLD (SANTA CLARA, CALIFORNIA);

MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN);

PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA);

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)  
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);

RACECALS (AUBURN, WASHINGOTN);

SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);

FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);

DIGITAL THROTTLE (INCLINE VILLAGE, NEVADA);

VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);

FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);

RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL 
OPPORTUNITY TO MEET WITH REPRESENTATIVES  

OF THE BUSINESS. THE FOLKS WITH THESE  
COMPANIES TOOK THE TIME TO RECOGNIZE HOW  
IMPORTANT YOU ARE BY BEING IN ATTENDANCE  
AT RPM TO CREATE NETWORKING, MEETINGS  
AND ONE-ON-ONE DISCUSSION, ALL IN THE  

BUSINESS WHEN IT COMES TO RPM AND THE  
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA 
WORKSHOPS. COMES TO RPM AND THE ANNUAL  

RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.


