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nTIRE EAST
56-H Loomis Street
Manchester, CT 06042
Phone: (860) 646-9646
Email: rob@hoosiertireeast.com

2 HOOSIER TIRE

= MID-ATLANTIC
BALTIMORE
2931 Industrial Park Drive
Finksburg, MD 21048
Phone: (410) 833-2061
Email: sales@hoosiermidatlantic.com
www.hoosiermidatlantic.com

3 HOOSIER TIRE

n MID-ATLANTIC
PITTSBURGH
110 South Pike Road, #207
Sarver, PA 16055
Phone: (724) 360-8000
Email: sales@hoosiermidatlantic.com
www.hoosiermidatlantic.com

4 HOOSIER TIRE

nOHIO VALLEY
1933 Staunton Turnpike
Parkersburg, WV 26104
Phone: (304) 428-5000
Email: todd@poske.com
www.poske.com

5 HOOSIER TIRE

sMIDWEST
SPRINGFIELD
3886 E. State Route 54
Springfield, IL 62707
Phone: (217) 522-1955
Email: jessica@racetires.com
www.racetires.com
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s MIDWEST
INDIANAPOLIS
4155 N. 1000 E., Ste A,
Wally Parks Dr.
Brownsburg, IN 46112
Phone: (317) 858-1234
Email: hoosiertiregiri@gmail.com
www.racetires.com
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n

TIRE MIDWEST
PLYMOUTH
1801 Jim Neu DHrive
Plymouth, IN 46563
Phone: (574) 936-8344
Email: hoosiertireply@aim.com
www.racetires.com

8 HOOSIER

nTIRE NORTH
21601 John Deere Lane
Rogers, MN 55374
Phone: (763) 428-8780
Email: htnrace@aol.com
www.hoosiertirenorth.com

9 HOOSIER

aTIRE SOUTH
ASPHALT
P.0O. Box 537
Welcome, NC 27374
Phone: (336) 731-6100
Email: hoosierasp@lexcominc.net
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nTIRE SOUTH
DIRT OVAL

P.0. Box 1437

Clinton, TN 37717
Phone: (865) 457-9888
Email: hoosierdavid@bellsouth.net

1 1 HOOSIER
nTIRE SOUTH

ROAD & DRAG

P.O. Box 6080

Maryville, TN 37802
Phone: (865) 984-3232
Email: road&drag@hoosiertiresouth.com

12 HOOSIER TIRE
nGREAT PLAINS
3801 W. Pawnee, Suite 200
Wichita, KS 67213

Phone: (316) 945-4000

Email: sales@hoosiertiregp.com
www.hoosiertiregp.com

1 3 HOOSIER TIRE
nGREAT PLAINS

NEBRASKA

12252 N 153rd Circle

Bennington, NE 68007

Phone: (402) 2819700

sales@hoosiertiregp.com
www.hoosiertiregp.com

www.hoosiertire.com
65465 SR 931, Lakeville, IN 46536 (574) 784-3152
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s SOUTHWEST

103 Gross Road, Bldg. A

Mesquite, TX 75149

Phone: (972) 289-RACE (7223)

Email: tom@smileysracing.com www.
smileysracing.com

1 5 HOOSIER
nTIRE WEST

2608 E. California

Fresno, CA 93721

Phone: (559) 485-4512

Email: racing@hoosiertirewest.com www.
hoosiertirewest.com

1 6 HOOSIER TIRE
nCANADA

117-119 Cushman Road

St. Catherines, Ontario,

Canada L2M 6S9

Phone: (905) 685-3184

Email: ronmckay@bic

knellracingproducts.com
www.hoosiertirecanada.com

17 HOOSIER TIRE
nCANADA-NY
1733 Maryland Avenue
Niagara Falls, NY 14305
Phone: (716) 285-7502

Email: usasales@

bicknellracingproducts.com
www.bicknellracingproducts.com

1 8 HOOSIER

nTIRE
WESTERN CANADA
5601-45 ST Leduc,
Alberta, Canada T9E 7B1
Phone: (780) 986-7223

Email: parts@geeandgeeracing.com
www.geeandgeeracing.com
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MAILING ADDRESS:
1670 Hall Road, Elma NY 14059 - PO Box 161,
174 E. Main Street, East Aurora, NY 14052

E-MAIL CONTACT:

iskotnicki@racingpromomonthly.com
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STARTS WITH K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

Racing Teams
Owners & Sponsors
Facilities & Events
Products Liability
Racing Service &
Repair Shops

* Competitive rates and coverage

* Extensive specialty insurance
and claims knowledge

® Secure market with over

* & @ @

70 years of experience

800-348-1839

www kandkinsurance.com

KsK78-

K&K Insurance Group, Inc. is a
licensed insurance producer in all

—  states (TX license #13924); operating
in CA, NY and Ml as K&K Insurance
Agency (CA license #0334819)
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A full room gathers to meet at the Michigan Speedway Promoter’s
Association (MSPA) Meeting held recently in Lansing, MI. There were 14
fracks and 21 associate members in the room for the successful meet-
ing. If you’re not working with your neighboring andy/or tracks in your
region, ask yourself “Why not?”

“The Importance of Working Together...”

One of the primary things RPM stresses, believes and prac-
tices is “Working Together”.

Recently, we were afforded the opportunity to attend the
Michigan Speedway’s Promoter’s Association (MSPA) meet-
ing in Lansing, Michigan. The MSPA has been meeting for
decades, since 1973. Other states have created similar asso-
ciations, however, it is not something that exists “nationwide”.

The concept of the MSPA is wonderful, “to promote the bet-
terment of racing in Michigan”. The meeting is broken up into
sections, with promoters given the opportunity to speak freely
about challenges they're facing and discuss them amongst
themselves to see if they can reach a solution.

Other parts of the meeting include sessions with industry
representatives and manufacturers. It's a great opportunity
for both sides to have a face-to-face meeting and address
any updates.

This particular meeting brought 14 tracks and 21 associate
members together.

Topics included; Working with Volunteer groups; Streaming;
Ages for Competition, Ordinances and Curfews, other local

Government issued property changes and more. All topics

boasted healthy conversation.

)
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The results of the conversa-
tion weren't the only thing
that this readership needs to
understand. The message
of this is that 14 tracks all
with one common goal, sat
in a room together and dis-
cussed things openly.

It is a guaranteed that not
everyone in that room saw
things through the same
lens, but the fostered and
open discussion is a key to
the state’s success with the
sport. They face many of the
same challenges that many
of us do.

The key to this is simple, the
willingness to be open and
work on things.

Whether or not you choose
to believe this, if we are all
pulling the rope in the same
direction, we are going to be much better as a business as a
whole.

Former Auto-Racing Promoter of the Year, Ron Drager, who
is the owner of Flat Rock Speedway in Michigan, along with
Toledo (Ohio) Speedway as well as leading the way for the
ARCA Menard Series, runs the association along with motor-
sports veteran Susan Lincoln and does an excellent job with
the structure and conduct of the meeting.

If anyone needs help or advice with their operation, Ron
Drager is one of the best in the business. He has seen and
experienced so much, at every level of the sport and is one
of our best assets.

When he speaks his message is thoughtful, to the point and
if he doesn’t know, he admits and tries to find you the right
answer, which is something that is also a benefit of RPM that
we've spoken about at the Workshops.

Through a co-promotion with Michigan International Speed-
way, the MSPA also creates a promotional poster that has
distribution through the tracks including at Michigan Interna-
tional Speedway during their major events.

A topic that truly interested was based around engaging
and employing a “Social Media Person” to help and hire. It
was interesting to hear and see that the region of the country
doesn’t matter and that the solution for the best quality folks
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for that position is similar nationwide.

Seek out college programs and potential internships for
“Sports Management” students looking to build their resumes
seemed to be the most common response, learning that
some individuals would do it for “college credits” was addi-
tional bonus information that can be applied everywhere.

If you live in a region where these types of meeting are not
happening and there is an opportunity, RPM, through the
“Taste of RPM” brand would be more than happy to explore
the opportunity with you to see what can be established in
your region.

If you aren’t working with neighboring tracks and the tracks in
your region, you need to ask yourself “Why Not?”, the bene-
fits certainly outweigh the risks substantially.

The MSPA is led by a board of engaged
group of Board Members. Ron Drager and
Susan Lincoln are furthest to the right in the
photograph. Susan Lincoln has been around
the sport for many years and will be your
%/EApoint of contact if you reach out to

There are few people in this business who
have spent more time or work harder than
Ron Drager at this. He is a great resource
for our business and he’s still a very hands
on promoter with his two facilities at Flat
Rock in Michigan and Toledo in Oho. He even
brought some props to help other promoters
which you can find in the TraxPix section of
the Newsletter.

In late 2024 Adam Stewart, owner of Crate Racin’ USA asked if RPM would be interested in being
a part of his sanction’s promoter’s meeting. Josh Holt of MyRacePass was the conaduit for the cre-
ation of this, which has now turned in to “Taste of RPM”, where RPM will help associations, tracks
and programs create a “no bells and whistles” session that gives promoters an opportunity to have a
brief RPM experience and encourage them to come one of the two shows in Reno or Daytona, or per-
haps even both. We will back with Stewart at his promoters meeting following the season for another
“Taste of RPM” session. Look for more information on these type of events coming in the near future.

)
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NOTICE SAVE THESE DATES
53rd Annual RPM@Reno
53rd Annual RPM@Daytona Workshops

RPM@RENO RPM@DAYTONA

WORKSHOPS WORKSHOPS

WED, DEC. 3 & MON, FEB 9 &
THURS, DEC. 4, 2025 TUES, FEB 10, 2026

RPM@RENO - SILVER LEGACY, RENO, NV
RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL

TicketSpice

for Speedways

TicketSpice brings a specialized ticketing experience to the promoter and the customers to provide effortless online event
management and ticket sales, marketing and ticketing that helps event organizers increase their bottomline.

9142 D STREET, SACRAMENTO, CA 95814 888-798-9569

MOTORSPORTS

/ BlouePrink

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.




Ticket Pricing, the Good, the Bad and Where have We
Gone Wrong...

This is a delicate topic, however, it's something that was
brought to our attention by many lately that were looking
out for the positive of our sport through a lens where they
thought a mistake was made.

It is definitely easier for everyone for RPM to put this on our
shoulders rather than identifying those who wanted to make
this a topic. It however is a great question that we have to ask
ourselves; Are we pricing ourselves out of the entertainment
level that our product is worth?

We clearly understand the challenges that we all face as
costs escalate, however, if we put such a large price tag on
entry, it is certain to not create event energy and will most
certainly limit fans attending. If we place a price tag on tan-
gibles that were once “free”, are we raising red flags to limit
attendance? Does that deter the common fan?

With the advent of streaming - which can be a great tool to
bring people to your track - it also can become a detriment,
especially in regard to ticket pricing, considering that people
in today’s financial world are certainly budgeting their excess
income for entertainment, if they have any to spend at all.

Some current and former promoters are steadfast that this
has to change. They are looking at the dynamic of a stream-
ing subscription costing less than a trip or two for a family to
the races and some of that thought makes complete sense.

The average race fan is going to being budgeted minded, no
matter the challenges. It's the world we are living in.

) SSUE 95.3

It becomes a supply and demand 101 issue. If you have an
event that sells out and is high demand that is one thing.
When your grandstands are less than one third full on what
is supposed to be one of your biggest nights of the year and
you raised your ticket price where it costs people almost
triple what it would to come to another show, you may have
made a critical error.

Promoters can't just look at ticket pricing for revenue. They've
got to look at the profit from everything they are bringing in to
pay the bills and perhaps slight increases in different places
can make up for one large increase at the front gate. A little
from several different places can add up to a lot and often
times it is the job of the promoter to pursue revenue in other
manners.

This will be a developing topic, but one that will be open
for discussion and RPM looks forward to fostering it as
delicate as it might be.

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.
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Does Your Customer Experience Cost You Real Money?

Do you know if the customer experience your business offers
is really delivering a great experience or is it detracting from
your customers and even your employees? We know that
today, customers demand to do business with the people and
businesses that offer them the best experience. With customer
expectations at record high levels and customer service at

an all time low, it's essential to know the causes and costs of

a poor customer experience and service, and how you might
need some help.

It could be trouble for you once someone has a bad customer
experience with your business. They might quietly move on

to one of your competitors, but in today’s digital times it's far
more likely that-at minimum-the vast majority will share their
disappointment with family, friends, and coworkers. An unhap-
py customer is typically willing to share their story with a wide
array of people, basically anyone who will listen. Probably
exaggerating the issue too!

And if they're frustrated enough about a poor customer ex-
perience to want to warn other customers in a way that goes
well beyond one conversation, they will often leave negative
customer feedback online such as with Google, Yelp, Next
Door and other review sites. In fact, studies show that custom-
er rage and publicly shaming businesses online is on the rise.

Whether or not your customers vent their frustrations private-
ly, or publicly—frequently, on social media—over time fewer of
them will stick around or even give your business an initial
chance. These days around half of your customers will take
their business elsewhere after just one unsatisfactory customer
experience. What about after two bad experiences, you might
ask? The number soars to 80 percent, as your revenue and

)
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reputation head toward the garbage dump.

Your People Create a Positive Experience, bringing return
Customers.

Improved Customer Experience Interactions Can Increase
Your Profits Anywhere From 25 to 95 Percent!

The best customer experience is provided by employees who
feel supported, equipped with resources, and valued by their
bosses. Surveys continue to show that just 5% higher return
rates due to improved customer experience interactions can
increase your profits anywhere from 25 to 95 percent! But

we know that without happy, inspired, engaged and trained
employees providing the kind of excellent customer experi-
ence you want in your business you just won't succeed. Your
business will continue to receive low marks on review sites
and your customers will continue sharing their thoughts about
their negative experience.

We sometimes should not put the blame solely on our em-
ployees. The best customer experience always begins with
a positive employee experience and setting your team up for
success. A healthy employee experience culture keeps your
team happy and engaged in their roles, which will help your
business grow. In fact, businesses with the highest employ-
ee engagement are 23% more profitable than those with low
employee engagement.

With all that in mind, you can't afford to turn a blind eye to
your present work environment. So let’s be crystal clear on the
symptoms of a toxic work environment. Then you can prevent
it from spreading into your business. See if any of these exist
in your work culture.

PGS
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Are You Experiencing Any of These Signs of a Poor Em-
ployee Experience In Your Company or Business?

1. Are Your Team members not communicating openly with
you or your managers and supervisors?

2. Passive, aggressive or passive- aggressive communication
is the norm.

3. Is poor performance, dishonest or unethical behaviors are
being tolerated by you or your managers?

4. Are you experiencing high employee turnover and team
member absenteeism?

5. Is morale and productivity at a low level in your business?

6. Are you or your Managers pressuring staff to work long
hours and neglect work-life balance.

7. Is there an increase in customer complaints?

8. Does gossip, cliques and negativity related drama go un-
checked in your business?

9. You have so many poor-performing turkeys on your team
that you can't attract any eagles.

10. Do you or your leaders feel like you have to babysit or
micromanage instead of inspiring and motivating your team to
do the things and job you want them to do?

While some of these may not apply because of the nature of
our business and the “part-time” positions we have created, it
still becomes paramount to offer a positive workplace.

DO YOU HAVE A PLAN TO FIX IT OR PREVENT IT FROM
HAPPENING TO YOU?

Now that you know what you don’'t want in your business or
with your team, what is your next step? Do you have a plan to
fix it? Do you even know how to fix it or where to start?

Your ultimate goal is to be successful. But let's be honest. If
you try to do all of this on your own, do you know exactly what
to do and how to do it? Will these issues continue to sit on the

burner, while you spend countless hours trying to find the time

and energy to figure it out.
Here are some questions to ask yoursel.

1. Why do you have this challenge? What is causing you to be

)
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in this predicament?
2. If you know what to do, could you do it on your own?

3. How long are you willing to sit on the fence or take the time
to go through the learning how to fix your customer or employ-
ee experience? One year, two years, three years or more?

4. How much is this costing you personally and your business
while you try to figure it out on your own, do it on your own or
try things and hope they work out.

5. How many lost opportunities of customers and finding and
keeping good employees while you wait.

6. When was the last time you invested in your business, lead-
ers and staff with valuable training?

Imagine if things could be different? What would your busi-
ness or team look like? How would you feel having a real
profitable business, no more babysitting staff and having more
time to do the things you want to do in your business and
more. Look out to find a suitable place for help and training,
don’t wait and start today. Eliminate the toxicity and build so
you may have repeat and satisfied customers. It's what drives
all of our businesses forward.

WWW.PROMOTERSNEWSLETTER.COM
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52nd annual RPM@Reno Western Workshops En-
dorsement; “l was at Reno this past week. | person-
ally want to say the best one (Workshops) of the last
8 years. It was nice to hear from people that are cur-
rently involved up to date on the changing marketing
ideas. The social media stuff was awesome. Thank
you, Roy Bain”

\
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A beautiful sunset over a fantastic crowd
at Slinger Speedway. Slinger Speedway is in
the midst of an ownership change.

SLINGER SPEEDWAY SOLD

The owners o Slinger Speedway announced recently that
the business is being sold. Todd and Elizabeth Thelen
announced the sale via a Facebook post.

“We are sharing this news here to lead and help facilitate a
smooth transition as Slinger Speedway enters its new stage
of growth,” reads the post.

The news made mainstream media, evening reaching
headlines on the Microsoft page. It caught us somewhat off
guard. The Thelen’s have given it all to Slinger. Slinger is a
beautiful short track nestled just Northwest of Milwaukee off
of Interstate 41 in Slinger Wisconsin. Wisconsin is a hot bed
of short track racing in the United States, it has everything
you can imagine and then some. Slinger holds a special
place in all of it.

The Thelen family officially purchased Slinger Speedway in
June 2021. Several partners came together to get the deal
done, including Todd Thelen, Forte Bank, the Small Busi-
ness Administration and Economic Development Washing-
ton County. The deal has been a long time coming for Todd
Thelen. Thelen started going to the racetrack as a kid in the
1970s. He dreamt of one day racing against his childhood
heroes.

“Having been involved with the business side of Sling-

er Speedway since 2005, fans since the late '70s, and a
Super Late Model racer in the late '90s to early 2000s we
knew that if we ever stepped away, it needed to be under
the right circumstances,” explained Thelen. “Most impor-
tantly, we needed to be assured that it would remain a
racetrack. That time may have arrived.”

No changes to Slinger Speedway’s current schedule pf
events are expected. The racetrack’s 78th year in business
officially kicks off on March 16.

o)
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In a matter of a couple of months, passed from one racing
family to another.

Travis and Kelsey Dassow, who made their connection

at the track as drivers more than 15 years ago, closed on
the purchase. The couple from West Bend already owned
another business, TD Graphics, and fielded race cars with
their team, Apex Motorsports.

“From the beginning, me and my wife have known each
other because of Slinger Speedway, and our kids love it.
It's something that we felt was going to be a great place to
create a great family atmosphere and a great thing for our
family to grow and turn it into something that will last for
years to come,” explained Travis Dassow, 38-years of age
in a recent interview.

Following initial conversations with Thelen, who is 60, there
was a spark, an interest and a deal was formulated.

Prior to Thelen running Slinger, Wayne Erickson promoted
the facility. As times changed, so did the operation. Erick-
son’s times were different as were the Thelen’s. Promotion,
as many tried and true methods continue to work becomes
a challenge to adapt to the times. The Thelen’s were able
to do so from the Erickson tenure.

Each individual that takes over any business, including a
race track has their own vision. Dassow has his own vision
and plans for the facility, but the first priority is that the
facility is remaining a race track. We look forward to watch-
ing the Dassow’s progress with Slinger.
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Todd and Elizabeth Thelen with their sons.
The Thelen’s have owned Slinger Speedway
since 2021 and been a part of it for many
years prior as well as “RPM Believers”. We
hope they will remain welcome guests at the
Workshops well into the future.
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Following an interesting meeting at PRI that happened
quite by chance, we have chose to add Australia and New
Zealand into our voting. Australia and New Zealand have

a hotbed of racing. In addition to this we have adjusted

the regions to include our neighbors to the North. As RPM
continues to seek growth, we feel this is a positive move for
the organization.

Region 1;

Canada - Nova Scotia, Quebec, Prince Edward Island,
New Brunswick, Newfoundland

United States — Maine, Vermont, New Hampshire, Con-
necticut, New York,

Massachusetts, Rhode Island, Pennsylvania, New Jersey,
Delaware,

Maryland

Region 2;

United States - Virginia, Tennessee, North Carolina, South
Carolina,

Georgia, Florida, Alabama, Mississippi, Louisiana, Ken-
tucky

Region 3;

Canada - Ontario

)
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United States — Michigan, Ohio, Indiana, lllinois, West
Virginia

Region 4;

Canada - Manitoba, Saskatchewan, Nunavut

United States — Wisconsin, Minnesota, North Dakota, South
Dakota,

Wyoming, Montana

Region 5;

United States — Missouri, Nebraska, Colorado, Texas, Okla-
homa, Kansas,

Arkansas, lowa

Region 6;

Canada - Alberta, British Columbia, Northwest Territories,
Yukon

United States — Idaho, Washington, Oregon, California,
Nevada, New

Mexico, Arizona, Utah, Alaska, Hawaii

Region 7;

Australia, New Zealand
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PERFORMANCE RACING INDUSTRY / THE BUSINESS OF RACING

I.LO.PS. HO:

TRACK OPERATORS, PROMOTERS & SANCTIONING BODIES HEADQUARTERS

BlosePrink

MOTORSPORTS

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.

VISIT: | CALL:

SSUE 55.3

The RPM Newsletter and Workshops was once
again part of the TOPS H.Q. Workroom and
Lounge which provides meeting space for Track
Operators, Promoters and Sanctioning Bodies,
along with hosting the popular “BS & Brews”
which gives industry folks the opportunity to
network and let their hair down in casual conver-
sation.

PG 14
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> TicketSpice

for Speedways

TicketSpice

Speedways 1, R flolel

with TicketSpice 1d i

T — Leading Speedways are switching to TicketSpice to save
Tired of outdated ticketing Murfreesboro, TN time, increase revenue, and elevate their visitor experience.
companies doing the bare
minimum and over charging?

AllSt
Race b &3 Flexible Ticketing [5] Single Page Ticketing

May 23-25
258 Reserved Seating Save with Fraud Protection

Eﬂm Book a call to Upper Deck ] i~ Mass Cancelation Refunds @ Free Marketing Website

learn more about e
Lower Deck o +» Dynamic Add-Ons & 17 Mobile Merchandise &

Tlcketsplce $125 Upgrades Concession Sales

Parking Pass

Scan and Schedule for the Promotion!

TicketSpice was started in 2008 and has worked with 60,000 organizations, processing over $1 Billion per year. Birthed
from the ethusiast motorsports industry, we know what it feels like to be overcharged for solutions that overpromise and
underdeliver. More at www.ticketspice.com/speedways

> TicketSpice

for Speedways

SSUE 55.3 PG 19
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ALTC SPORCTS DACA

WORLD RACING GROUP AND ALT SPORTS DATA
ANNOUNCE REGULATED SPORTS BETTING ON
DIRT TRACK RACING

ALT Sports Data Inc., the San Diego-based lead-

er in trading and consumer data for action, motor,
alternative, and emerging sports, and World Racing
Group announced a landmark partnership today.

This collaboration will enable regulated sports betting
on premier dirt track racing properties, including the
World of Outlaws NOS Energy Drink Sprint Car Series,
the World of Outlaws Late Model Series, the American
Sprint Car Series, and the Super DIRTcar Series.

Through this partnership, ALT Sports Data will lever-
age official data feeds to deliver pre-race and live bet-
ting products to sportsbooks worldwide. ALT Sports
Data will utilize the World of Outlaws official data to
offer up-to-the-minute odds and an array of tradition-
al wagers and prop bets, designed to enhance fan
engagement and expand the global reach of dirt track
racing.

“This partnership represents a significant step forward
in our mission to redefine fan engagement in some
of the world’s most iconic and exciting sports,” said
Todd Ballard, Co-Founder and CMO of ALT Sports
Data. “World Racing Group’s dirt track properties are
iconic within the motorsports community, and we are
excited to bring innovative betting markets to their
passionate fan base. By integrating sports betting,
we aim to create deeper connections, attract new
audiences, and drive the continued growth of these
series.”
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World Racing Group (WRG) is the preeminent sanc-
tioning body in dirt track racing, overseeing some

of the most iconic events in the sport. The World of
Outlaws NOS Energy Drink Sprint Car Series and the
World of Outlaws Late Model Series represent the pin-
nacle of grassroots racing, showcasing elite drivers
and thrilling action at tracks across North America.
The Super DIRTcar Series further solidifies WRG'’s
commitment to dirt track excellence, bringing together
the top drivers in Big Block Modified racing. Togeth-
er, these properties attract millions of fans annually,
creating an electrifying motorsports experience.

“Our goal is to continue to move the needle by pro-
viding our fans more ways to be part of our events,”
World Racing Group Chief Media & Marketing Officer
Charlie Mellilo said. “Working with ALT Sports Data,
we are providing fans another way to be involved. The
excitement at the track is incredible, and this provides
a way for fans at the track and at home to be even
more engaged. It is all about expanding our relation-
ship with the race fan, and the team at ALT Sports
Data have proven they can help us do exactly that.”

This partnership underscores the growing intersec-
tion between motorsports and sports betting, as dirt
track racing continues to captivate new audiences. By
integrating betting into the fan experience, ALT Sports
Data and World Racing Group aim to elevate the
profile of these series and foster deeper connections
between fans and the sport.

Betting will be available in jurisdictions where ap-
proved starting with the first night of World of Outlaws
NOS Energy Drink Sprint Car action at Volusia Speed-
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way Park’s Federated Auto Parts DIRTcar Nationals on
Wednesday, Feb. 5.

About ALT Sports Data

ALT Sports Data is bringing the next wave of con-
sumers to sports betting. By empowering alternative
sports leagues to participate in legal live sports bet-
ting, we enable them to activate, monetize and retain
fans, while giving the world greater access to the
sports they truly love.

Our official and exclusive league data rights power
our proprietary trading platform. Leveraging advanced
data models and market insights, we provide real-time
odds and pricing for the largest sportsbook operators
in the world.

Sports Betting is in place now for World

Further, our demand generation engine boasts ex- Racing Group. From the administrative and
clusive access to 80+ million fans and followers, management side of the fence, this adds an-
rivaling the world’s largest sports properties in reach other layer of things from many angles and
and engagement. By partnering with the leagues to will need to be monitored. There are always
access these, we efficiently drive customer demand unseen things that come with situations like
for sports book operators in a way that no other data this. Competitor and Officials come to mind

provider can. We further accelerate engagement via with additional administration.
our owned media channel,

SOUTHSIDE SPEEDWAY IN VIIRGINIA TO COME BACK TO LIFE

Friday night racing is set to return to the Richmond area and jumpstart a bold new vision for Southside Speed-
way.

At the direction of the Board of Supervisors, the Chesterfield Economic Development Authority has finalized
a 20-year ground lease-to-purchase agreement for Southside Speedway. As part of the deal, investor group
Competitive Racing Investments — led by Chesterfield native Lin O’'Neill and business leader Jeff Oakley —
has committed to revitalizing the track and restoring auto racing to the area.

“We recognize Southside Speedway’s importance to many of our residents and its uniqueness as a histor-

ic venue that has helped shape the careers of many racing greats,” said Jim Ingle, chair of the Chesterfield
County Board of Supervisors (Bermuda District). “We are doing what local government can to give Competitive
Racing Investments every opportunity to successfully reopen and operate the track.”

Oakley and O’Neill have both had long and distinguished competitive racing careers and were, for many years,
rivals on the track. Additional CRI investors include area business leaders Scott Banton and Josh Lief.

“As one of the many people who grew up on Friday nights at Southside Speedway, the track holds a special
place in my heart,” O'Neill said. “Yesterday Jeff and | were rivals, and today we are business partners who want
to see our hometown racetrack thrive for years to come.”

Oakley serves as manager and chairman of CRI, and O'Neill is president of racetrack operations for an affili-
ated operating entity. In these capacities, Oakley will oversee property development and O’Neill will serve as
track promoter and operations manager.

“It's an honor for our group to be entrusted by Chesterfield County to bring racing back,” Oakley said. “This
project is about honoring Southside Speedway’s past while securing its future. We are going to make sure
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Southside Speedway doesn’t only come back but evolves into the iconic Friday night racing venue.”

Known as “The Toughest Short Track in the South,” the 0.33-mile Southside Speedway opened along Genito
Road in 1959. Racing legends including Richard Petty, Junior Johnson, Bobby Allison, Lennie Pond, Tommy
Ellis, Ray Hendrick, Wendell Scott and current NASCAR stars including Kyle Busch, Joey Logano and Chester-
field native Denny Hamlin have thrilled race fans at Southside.

Racers last competed at Southside in 2019, the track’s 60th anniversary. The COVID-19 pandemic prompted
the cancellation of its 2020 schedule; in December of that year, the track’s former owners announced they were
closing the facility.

With motorsports at its core, CRI envisions the site as a dynamic hub for year-round entertainment, special
events, and family-friendly activities. At this time, CRI is open to additional development partnerships and spon-
sorship opportunities that align with its community mission to support the future sustainability of the track and
the 47-acre plot, located in Chesterfield County’s growing sports tourism corridor.

Before Friday night racing cranks up again, the track must undergo extensive upgrades, from the racing sur-
face to the grandstands and supporting infrastructure, to ensure a safe and enjoyable experience for competi-
tors and fans. While CRI cannot offer a definitive timeline at this time, the team is committed to working closely
with the county and other stakeholders to advance the revitalization process.

To secure control of the site, prevent it from being redeveloped with incompatible uses, and preserve the possi-
bility of a return to racing, the Chesterfield EDA acquired the property in June 2021 at the direction of the Board
of Supervisors.

Chesterfield set out to identify a private-sector entity interested in operating the speedway and investing in
needed facility enhancements. Following the issuance of a request for proposals, the Board of Supervisors
directed the EDA to begin negotiations with CRI in December 2023 on a lease-to-purchase agreement for the
site.

Southside Speedway’s revitalization aligns with Chesterfield County’s Genito/288 Plan, ensuring that the prop-
erty remains an integral part of the county’s long-term vision.

With the exceptions of the racetrack and the barrier wall around it, CRI committed to removing or rehabbing all
existing structures on the premises within 12 months of the contract’s Feb. 3 effective date.

Photos from Left-To-Right; Southside Speedway today. The new
group spearheading the Southside effort from left to right, Josh Lief,
Jeff Oakley and Lin O’Neill at Southside Speedway on March 11, 2025.
Finally, a past race at Southside with a great crowd on hand.

)
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IHRA MAKING MAJOR PURSES

The International Hot Rod Association has acquired
seven drag racing facilities including the multi-use
Kil-Kare Raceway in Xenia OH, the series recently
announced.

This move, made by IHRA owner Darryl Cuttell, re-
inforces its commitment to expanding the sport and
delivering world-class racing experiences.

The tracks acquired are; National Trail Race-

way (Ohio); Maryland International Raceway (Md.);
Milan Dragway (Mich.); Dragway 42 (Ohio); Darlington
Dragway (S.C.) and Kil-Kare Raceway (Ohio)

‘| am proud to announce that the International Hot
Rod Association is purchasing seven legendary
racing facilities as of today,” said Cuttell. “This is just
the beginning of growing IHRA into a global leader in
sports and entertainment.”

In addition to acquiring these historic venues, IHRA
is actively expanding its event portfolio and partner-
ships.

“The IHRA has also agreed in principle to purchasing,
hosting, and partnering with some of the most suc-
cessful and popular racing series in the entire world,”
Cuttell stated. “These events will combine music,
entertainment, and All-American family fun!”

To further elevate the fan experience, IHRA is also
launching IHRA TV, a groundbreaking digital platform
that will bring an extensive lineup of motorsports ac-
tion to audiences worldwide.

“The International Hot Rod Association will also launch
IHRA TV, which will not only bring more live drag
racing content to the fans but also feature a diverse
lineup of racing series on snow, water, dirt—anywhere
you find horsepower and competition,” Cuttell added.

With this major expansion, IHRA is revolutionizing
motorsports by integrating competition, entertainment
and media innovation, to create unparalleled experi-
ences for both racers and fans.

The expansive Kil-Kare Raceway complex, which was managed for
many years by the Chrysler families and had a huge tradition of stock
car racing on the oval. The facility is now owned by the IHRA.

7o RAGING PROMOTION MONTHLY © ISSUE 3%.3
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Huddleston Continues to Build with Addition of
Famoso Dragstrip

Famoso Dragstrip will transition to new leadership in
2025, as Tim Huddleston, whose Irwindale Speedway
and Dragstrip is slated for redevelopment in 2025,
will move his team to the historic quarter-mile located
just outside of Bakersfield, Calif., and take over daily
operation of the facility from longtime operator Blake
Bowser.

Bowser, whose leadership alongside his late father,
John, has propelled the track back into the nation-

al spotlight, will continue to lead the charge for the
facility’s two marquee events, the March Meet and the
California Hot Rod Reunion, two staples of the NHRA
Hot Rod Heritage Racing Series schedule. The new
roles will allow Huddleston to focus on growing Fa-
moso’s non-Heritage events, including NHRA Summit
Racing Series events and the annual Division 7 event
at the venue known as “The Patch.”

“I'm honored to continue the legacy of Famoso Drag-
strip and build on the exceptional foundation estab-
lished by Blake Bowser and his family,” said Hud-
dleston. “Blake’s dedication to drag racing and his
success with the March Meet and Hot Rod Reunion
are a testament to his passion for the sport. | look
forward to supporting his vision for these iconic events
while creating new opportunities for racers and fans at
Famoso. With its storied place in NHRA Drag Racing,
Famoso stands as a pillar of the sport’s heritage, and
we are committed to preserving that legacy while en-
suring its growth for generations to come.”

Bowser was instrumental in the creation of the Hot
Rod Heritage Series and, alongside the New family at
Firebird Raceway near Boise, Idaho, has helped es-
tablish the series as a safe place for fans of nostalgia
drag racing to see everything from classic hot rods to
front-engine Top Fuel dragsters race on tracks across
the country.

In his new role, Bowser will continue to build events
at Famoso while also helping other Heritage Series
tracks, serving as an advisor to the series as well

as a member of the rules committee. He will remain
involved with Famoso as well as a resource for Hud-
dleston and his team.

“This is a great opportunity for Famoso Dragstrip, drag
racers, drag racing fans, and the community,” Bowser
said. “Tim is going to bring many new and exciting
events to Famoso Dragstrip. This change will provide
me the chance to solely focus on the March Meet and
the Hot Rod Reunion, both of which have the financial
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support of Good Vibrations Motorsports. I'm looking
forward to building on the relationship | have with
Good Vibrations, as well as bringing in more sponsors
to help make these two great events bigger and better
than ever.”

A program of focus for Huddleston will be the NHRA
Street Legal program. Since its formation in 1951,
NHRA has worked tirelessly to combat and eliminate
the dangerous and illegal practice of street racing. To
this day, that continues to be the primary mission for
the association. In the decade Huddleston led Irwin-
dale’s dragstrip, the facility had record growth and
became the benchmark track for NHRA's Street Legal
program with its weekly Thursday Night Thunder pro-
gram.

“This is an exciting day for fans of drag racing in Cali-
fornia, as well as fans of the Hot Rod Heritage Series,”
NHRA President Glen Cromwell said. “Tim Huddleston
has been a fantastic partner of the NHRA, and his
vision for expanding Famoso’s footprint in the racing
community will go a long way towards ensuring racers
have a safe place to race well into the future. | want

to thank Blake Bowser and his family for all they have
done in the last two decades, and the NHRA looks
forward to continuing to work with Blake on both Heri-
tage Series events at Famoso as well as growing other
Heritage Series races in 2025 and beyond.”

3 DRAGPARTS.COM
] % 2

e CURERCHARGERS!2
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FUEL{INJECTION)

Above; Tim Huddleston has added the Fa-
moso Dragstrip in Bakersfield to his promo-
tional portfolio.
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RACE OF CHAMPIONS AND SUNOCO RACE FUELS REUNITE FOR
EXCLUSIVE FUELING RIGHTS
- Sunoco Race Fuels becomes Marketing Partner with all aspects of
1670 Sports & Entertainment, LLC including Racing Promotion Month-
ly (RPM) Newsletter and Workshops -

Sunoco Race Fuels and Race of Champions management are pleased to announce that Sunoco Race Fuels will
become “the Official Fuel of the Race of Champions Family of Series” as well as being a marketing partner with
the Racing Promotion Monthly (RPM) Workshops and the RPM Newsletter.

Sunoco, through its CAM2 brand, was an original fuel provider for the Race of Champions Series and “The
Greatest Tradition in Modified Racing”, “the Race of Champions”, supporting races at various locations includ-
ing Langhorne, PA; Trenton, NJ; Pocono, PA; Oswego, NY; and Lake Erie Speedway in Northeast, PA.

Sunoco and the Race of Champions Modified Series will now join in celebrating the sport with the 75th annual
Race of Champions event which will take place at Thompson (CT) Speedway Motorsports Park on Saturday,
October 11.

“We are thrilled to have Sunoco return as the official fuel provider and marketing partner of the Race of Cham-
pions,” stated Joe Skotnicki, Race of Champions. “The Sunoco brand has a long tradition with the Series, and
we are proud to reunite that tradition for the next five years. This also brings together the entire asphalt modified
racing community with one consistent fuel provider for tour type asphalt modified racing.”

Sunoco Race Fuels has long been associated with racing and high performance excellence, dating to the mid-
1960’s when Sunoco, the Roger Penske Racing Team and driver Mark Donohue forged a long and successful
alliance.

Today, Sunoco has expanded the reach of its racing fuel lines worldwide to include all types of professional
motorsports and other high performance activities where premium race fuels make a difference. With its un-
surpassed innovations, years of experience and continued research and development, it's easy to understand
why more engine builders, racers, tracks and sanctioning bodies choose Sunoco over all other racing gasoline
brands.

As the largest manufacturer of racing gasolines in the world, Sunoco has an over 40-year track record of win-
ning performances. With an expanded product line and a strong regional distribution network, Sunoco offers
drivers more choices than ever before.

“Sunoco Race Fuels is very pleased to once again be a part of the Race of Champions, “ stated Russ Bradford,
Sales Manager, Sunoco Race Fuels. “We are very impressed with what Race of Champions management is
doing with the Series and want to be an integral part of it moving forward. Having the Race of Champions back
in the fold of the Sunoco Race Fuels family just seems right and we could not be happier.”

x> RACING PROMOTION MONTHLY © 1SSUE 85.3 PG 21
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We've had several people ask how they can speed up the
front-gate line - check out this update below on our new Mo-
bile Ticketing feature to learn more and get started at your
next event!

Mobile Ticketing is here! In 4 easy steps you can help fans
get into your gate much faster on race night, even if they
didn’t purchase tickets online before race day! Fans can
buy and receive tickets on their mobile device without hav-
ing to wait in line!

1. Print the flyer for your event located in the “Tools” tab of
the new ticket management screen.

2.Post that flyer around your parking area or ticket line.
Fans will be able to scan the QR code to see available
tickets for today’s event.

3. Once fans purchase their tickets, they’ll receive them via
phone.

4. Lastly, you can scan the ticket just like you would any
other online sale.

SKIP THE LINE

PURCHASE
TICKETS NOW

SCAN FOR TODAY’S EVENT

VISA

& Pay

. AMERIL’AN!
. DISCOVER EXPRESS

G Pay

yFT
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A good way to get information out to your fans and have
them follow along more with your track or series is by telling
them to add you to their favorites list inside the MRP App.
When a fan adds a track, series, or driver to their favorites
they can get push notifications alerting them when the races
are live, fantasy picks are open, and when you post a news
article!

* By encouraging fans to do this it will drive more traffic to
your track or series, along with boost traffic to your social
media pages!

* Here is a link that shows you all about how to pick your
favorites through the MRP App:_Favoriting a track, series,
or driver on MRP

WWW.PROMOTERSNEWSLETTER.COM

Mark Your Calendars - RPM Workshop Dates for
2025 & 2026

RPM@Reno Western Workshops will take place De-
cember 2, 3 and 4, 2025 at the Silver Legacy, part of
“The Row” in Reno, Nevada.

RPM@Daytona will take place February 8, 9 and 10,

2026 and will likely take place at The Shores in Day-
tona Beach Shores, Florida, provided things do not

change.
PG 22



)

STORY BY RPM WORKSHOPS

s ') ]

|—../

INS!

Running a small business involves a plethora of responsibil-
ities, from managing operations to ensuring customer/client
satisfaction. However, one critical aspect that often gets over-
looked is understanding and managing your risks.

Along the way, you likely heard about general liability insur-
ance - a vital safeguard for any small business owner or
entrepreneur. But what exactly does this term mean, and how
does it apply to protecting your business?

What is General Liability Insurance?

General liability insurance (GL or CGL) is a standard insur-
ance policy designed to protect your business from finan-
cial loss due to claims of damage or injury caused by your
business operations, products, or services. While it may not
cover every potential risk, it serves as a foundational layer of
protection against some of the most common liabilities faced
by businesses across various industries.

What Does General Liability Typically Cover? Bodily
Injury

If a customer or third party is injured on your business
premises or due to your business operations, general liability
insurance may help cover medical expenses, legal fees, and
potential settlements or judgments.

Property Damage

In the event that your business activities result in damage to
someone else’s property, this coverage can assist with the
costs of repair or replacement. For instance, if a contractor
accidentally damages a client’s home during renovations,
general liability insurance can cover the associated costs.
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Understanding General Liability Insurance;

Personal and Advertising Injury

This includes coverage for claims of libel, slander, copyright
infringement, or unfair competition resulting from your adver-
tising or promotional activities. Don't advertise? If you have
a website, social media, or other content online, you are still
promoting your business in this sense of the word.

Legal Defense Costs

We live in a litigious society, and even if a claim against

your business is unfounded, the legal defense costs can be
substantial. General liability insurance may help with attorney
fees, court costs, and other legal expenses.

What is Typically Excluded from General Liability Insur-
ance?

While general liability insurance often provides broad protec-
tion, there are certain exclusions to be mindful of:

Professional Liability

Also known as errors and omissions (E&Q) insurance, this
type of coverage is essential for businesses that provide pro-
fessional services or advice. It protects against claims of neg-
ligence, errors, or inadequate work. For example, a graphic
designer who makes an error in a client’s project would need
E&O coverage, not general liability.

Employee Injuries

Injuries or ilinesses sustained by employees while on the job
are generally not covered under general liability insurance. In-
stead, workers’ compensation insurance is needed to address
these risks.
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Damage to Your Own Property

General liability insurance does not cover damage to your own business property. For this, you'll need commercial property
insurance, which can help repair or replace damaged assets.

Intentional Acts

Any intentional wrongdoing or illegal acts committed by you or your employees are not covered. Insurance policies are de-
signed to cover unforeseen events, not deliberate misconduct.

Cyber Liability

While there may be some coverage for cyber losses or data breaches in your GL policy — possibly with an endorsement - it
likely isn’'t broad enough coverage for your business’s protection. In addition to coverages, the limits may not be high enough
depending on your risk level.

Understanding general liability insurance is essential for any small business owner or entrepreneur aiming to protect their
investment and secure their future. While it covers a broad range of risks, it's important to recognize its limitations and consider
additional coverage where necessary.

Taking the time to assess your risk profile and tailoring your insurance coverage can make all the difference in navigating the
uncertainties of the business world. Make sure you are discussing these items with your insurance provider and the options you
have for these coverages, we know they’ll be more than happy assist.

hoosiertire.com
574-784-3152

HOOSIER

)
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Often times we look at our own equipment and wonder if it’s '

' L adequate. Here is an exam-
ple of some P/A and electrical equipment in a building used for National Hockey League
games. It quickly makes you realize the grass isn’t always greener on the other side.

AUTO CITY OUTDDOR EVE BERLIN RACEWAY
Marne, Michigan

Jh el hetoh oy . Saturday Nights
pecial Even
1% mile and % mile asphalt ovals ONAWAY, L ”."E“!” [4 7/16 miles asphalt oval
autocityspeedway.com # I(::ﬂ;;n;aﬁﬂ:gg&com
CORRIGAN OIL SPEEDWAY

mFﬂdy 77T 7 ] W’-

;},. -~ birchrunracing.com.

MT: PLEASANTS

RYSTAL MOTOR SPEEDWAY T y -

TR,

mﬁ"ﬂl' M"l':":‘!g“ THINDERBIAD
lay Nigl . QITH
/8 mile clay oval L
crystalmotorspeedway.com BERLIN; i
(989)235-5200 Ko ‘o CORRIGAN DL S
GEHAY
HARTFORD SPEEDWAY e
____Hartford, Michigan e oo
- Friday Nights S ATAMAZOD
%m mile clay oval urmrn»u 4 w S ,mm;u INTL

hartfordspeedway.net . St

| SILVER BULLETS

\TRIECITY, )
T o
s
w .

ALTD CITY EVENT, CENTER

i

Mason, Michigan

Friday Nights

4 mile asphalt oval
corriganoilspeedway.com
(517) 676-5404

FLAT ROCK SPEEDWAY

Flat Rock, Michigan
Saturday Nights

s mile asphalt oval
flatrockspeedway.com
(734) 782-2480

1-96 SPEEDWAY

| Lake Odessa, Michigan
4, Friday Nights

4/10 mile clay oval
96speedway.com
(616) 642-0555

B(269) 62T 1152

00 SPEEDWAY

g
:

alamazoo, Michigan

7 3/8 mile clay oval
~ merrittspeedwaymi.com
(231) 842-RACE

ILVER BULLET SPEEDWAY
> Qquny.a_[e;nichigan
/7 2 Saturday Nights
~ Yemile clay oval
~ silverbulletspeedway.com
(989) 678-4447

Th'e MSPA through its relationship with
Michigan International Speedway have
these posters printed and placed at
speedway’s and locations throughout the
state including on the grounds at Michigan
International Speedway. It's a great uniform
promotion for tracks throughout the state
as these tracks work together to help sus-
tain and build the sport in their home state.
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MICHIGAN INT’L SPEEDWA

Brooklyn, Michigan

0 MICHIGAN SPecia! Events Only

2.0 mile asphalt oval
mispeedway.com

ONAWAY SPEEDWAY

2, Onaway, Michigan

Saturday Nights
s mile asphalt oval

= onawayspeedway.com

(989) 619-1016

THUNDERBIRD RACEWAY
Muskegon, Michigan

Tre = Saturday Nights'

1/3 mile clay oval
thunderbirdracewaymi.com
(231) 766-3300

WHITTEMORE SPEEDWAY

. Whittemore, Michigan

Saturday Nights

s mile asphalt oval
whittemorespeedway.org
(989) 305-5683
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PLETELY AWAY.
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RELEASE AND WAIVER OF LIABILITY
ASSUMPTION OF RISK AND INDEMNITY

50 LUCKY NUMBER:
‘ ARCA) @ «,I.?.f‘w.v)») 0299

Sl ) ;

N CONSIDERATION of being permitted to compete, officiate, observe, work for, o participate in any way in m:d Eevrigs(sl 7:7 :rell'::?ﬂp:n i zou W

mitted to enter for any purpose any RESTRICTED AREA (defined as any area reqwalng special autho;uﬁ:'\lon, cre 4 'n,' el )

enter or any area to which admission by the general publicis restricted or p EACH OF TH y i

sonal representatives, heirs, and next of kin: = .
o in- 3

1, Acknowledges, agrees, and represents that he has or will immediately upon entering any of such Resmq'rso AR?A':é a::’:«i:l ::mn

Uously thereafterinspect the RESTRICTED AREAS which he enters, and he further agrees and warrants that, ifat any time,

i willleav | RO 250 CHAMPION
i i i NDUI

e Y RESTRICTED AREAS and h feels anything to be unsafe, e will immediately advise the offcals ofsuch and if necessary will leave 2023ARCA E :

the RESTRICTED AREAS and/or refuse to participate further in the EVENT(S). =

2. HEREBY RELEASES , WAIVES, DISCHARGES AND COVENANTS NOT 70 SUE the promoters, participants, racing associations, sanctioning
organizations or any subdivision thereof,track operators,track owners, offcial, car owners,

drivers, pit crews, rescue personnel, any
persons in any RESTRICTED AREA, promoters, sponsors, manufacturers, suppliers, advertisers, broadcast and production enites,
owners and lessees of premises used to conduct the EVENT(S)

), premises and event inspectors, surveyors,insurers, underwriters, consul-
tants and others who give recommendations, directions, or instructions or engage in risk evaluation or loss control activities regarding
the premises or EVENT(S) and each of them, their directors, officers, agents and emplyers, and emplgyees,hal! for tf;e b hre(;:l: = o
ferred to as “Releasees! FROM ALL LIABILITY TO THE UNDERSIGNED, his personal representatives, assigns, heirs, and ne of kin D
AND ALL LOSS OR DAMAGE, AND ANY CLAIM OR DEMANDS THEREFOR ON ACCOUNT OF INJURY TO THE PERSON OR PROPERTY OR RE- JEREMY VAyREEEleMmON
SULTING IN DEATH OF THE UNDERSIGNED ARISING OUT OF OR RELATED TO THE EVENT(S), WHETHER CCAUSED BY THE NEGLIGENCE OF 2023 ARCA FIG

THE RELEASEES OR OTHERWISE.

3, HEREBY AGREES TO INDEMNIFY AND SAVE AND HOLD HARMLESS the Releasees and each of them FROM ANY LOSS, LIABILITY,
DAMAGE, OR COST they may incur in any way competing, officiating, observing, or working for, or for any purpose participating or aris:

to the EVENT(S) whether caused by the NEGLIGENCE OF RELEASEES r ootherwise.

ing out of or related to the EVENT(S) WHETHER CAUSED BY THE NEGLIGENCE OF THE RELEASEES OR (OTHERWISE. — 2023 ARCA LATE MODEL s%%RA';/S”"ﬁléN
4, HEREBY ASSUMES FULL RESPONSIBILITY FOR ANY RISK OF BODILY INJURY, DEATH OR PROPERTY DAMAGE arising out of or related. .

5. HEREBY acknowledges that THE ACTIVITIES OF THE EVENT(S) ARE VERY DANGEROUS and involve the risk of serious injury and/or
death and and/or property damage, and that his/her heirs and next of kin have been so advised. Each of THE UNDERSIGNED, also ex-
pressly acknowledges that INJURIES RECEIVED MAY BE COMPOUNDED OR INCREASED BY NEGLIGENT RESCUE OPERATIONS OR PROCE-~
DURES OF THE RELEASEES .

6. HEREBY agrees that this Release and Waiver of Liability, A: tion of Risk and Indemnity to all acts of negli-
gence by the Releasees, INCLUDING NEGLIGENT RESCUE OPERATIONS and is intended to be as broad and inclusive as is permitted by.

the laws of the Province or State in which the Event() is/are conducted and that if any portion thereof is held invalid, it is agreed that
the balance shal, notwithstanding, continue in full legal force and effect.

| HAVE READ THIS RELEASE AND WAIVER OF LIABILITY, ASSUMPTION OF RISK FULLY L

Ty
ITSTERMS, UNDERSTAND THAT | HAVE GIVEN UP SUBSTANTIAL RIGHTS BY SIGNING IT, AND HAVE SIGNED IT FREELY AND VOLUNTARILY.
WITHOUT ANY INDUCEMENT, ASSURANCE OR GUARANTEE BEING MADE TO ME AND INTEND MY SIGNATURE TO BE A COMPLETE
AND UNCONDITIONAL RELEASE OF ALL LIABLITY TO THE GREATEST EXTENT ALLOWED BY LAW.

SECTIONS MUST BE C i AN JEZYLO
OMPLET 2023 ARCA STREET STOCgSIFMr\F/’ISn
PRINT NAME HERE

SIGN NAME HERE DUTIES

YARD SALEN

BY MARRIOTT  TaNGNGamcmrmG

>

Truck & vunty Tec
. i ——TTT—

| HAVE READ THIS RELEASE

o ; —

@ -sa— Z  coavces

. G &[] =
OVATIVE Monroe SUPERSTORE WHELEN

Mpan -2~ |[El FRAZA

| HAVE READ THIS RELEASE

| HAVE READ THIS RELEASE

| HAVE READ THIS RELEASE

| HAVE READ THIS RELEASE

Ron Drager went into his “war chest” and brought some props to the MSPA meeting that all of us should
be utilizing. From top-to-bottom; Make sure you have a checkered flag with your track or series logo on it
for a souvenir. Race Track Wholesale can be an excellent provider for these. Signs help a great deal. Make
sure these are on your fences. A poster of the release and waiver from your insurance company should be
displayed at sign in. Your insurance providers will appreciate it. Finally on the bottom is a race program

for Flat Rock, which Drager says, “they sell quite well for one dollar”, utilizing a youthful sales person and

an adult to help out just past the ticket takers at the track. Drager also noted they place updated rosters
and points copied into the programs as part of the program sale.
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An “end of Winter” visit to Port Royal recently to check out the 49th annual Auto-Racing Promoter of the
Year's operation. The Juniata County Fairgrounds are in Port Royal, Pennsylvania, which the census noted
as having a population of 815. The track definitely boasts the population on raceadays.

Lineups for 3/22/2025 at FOTT Koyal Speeaway - rurs nuyz s -
4 ik 3 o + P a
410 Sprints - Winged 34 Entries

410 Heat 1 8 Laps | Top 5 transfer to A Feature | Top 3 Tech | Line-ups . i S
Row inside Outside | Lineups for 312212025 at Port Royal Speedway Port Royal, PA
1 178 Steve Buckwalter - Royersford, PA 77 Michael Walter | Super Late Models 24 Entries A5
2 47K Kody'Lehman - Enola, PA 98 Ricky Peterson | SLMHeat1 5 Laps Al AFeaturo | Top 3Tt | [T
3 55M  Domenic Melair - 12 Blane Heimbach - Sel Row.
4 5 Tyler Ross - 3 John Jerich - Wortnington, PA 1
2
5 55W  Mike Wagner - Harisonvile, PA :
410 Heat 2 8 Laps | Top 5 transfer to A Feature | Top 3 Tech | Line-ups A = %
Bow lneide Suteide e | SLMHeat2s Laps | Al zanstr o AFeatur Top Teh [ Line ps
i 2 Gerard Mclniyre Jr - New Oxford, PA 69X Kassidy Kreitz - Sinking Spring, PA”~ ¢ o e outaids.
2 22 Doug Hammaker - Grantville, PA 27 Troy Wagaman Jr - Hanover, PA ) 1 23 Lane Snook- Miffintown, PA 06 Mike Lupfer - Shermans Dale, PA. .
% 24E Rick Eckert - York, PA 15 Scott Flickinger - Eliotisburg, PA.
3 75 Cameron Smith - Spring Grove, PA 23 Chase Dietz-York PA | a2 o SN
4 GeneKnaub-Doren o
i - = Lynton Jeffrey - Praire Ciy, 1A™ E 5 ok i i
4 T Mike Thompson - Newtown, PA 39 Lyn y . ‘[ 5 By e S %‘
e : n SLM Heat 3 6 Laps | All zansfer oA Feature | Top 3Tech | Lne-s
Ouside
h | Line-ups i
410 Heat 3 %i Laps | Top 5 transfer to f‘ Feature | Top 3 Tech | s l 3 i 3 dpiase o
Row Inside Outside } 5 45 Danny Snyder - Green! .:: 3 A ‘:N":M e
i AW Kelby Watt - Adel, 1A 69K Ryan Smith - Kunkietown, PA » 48 Colon Filwner -Alison L e
| 39 TimSmith Jr-Moveyiown. PA < pge
2 39M  Anthony Macri~ Dillsburg, PA TNY  Matt Farnham - Tonawanda, NY 3 22 sl X s Csac
| 21 jadMyers. > 154PMCST
3 35 Austin Bishop - Morgantown, PA 12D Lance Dewease - Fayetteville, PA 4 s v
Th J | F g 4 55 Logan Wagner - Harisonvile, PA 67 Justin Whittall - Vincentown, NJ
e unlata County alrgrounds Where Port 410 Heat 4 8 Laps | Top 5 transfer to A Feature | Top 3 Tech | Line-ups. g B

Royal Speedway sits are a spacious Fairgrounds  |SS_——
with many amenities and facilities. Even on a s wtioton & R
“weather ridden” Saturday, it presented itself e
well for the two division show that the speed- g

way hosted for 410 Sprint Cars and Super Late

Models. Healthy car counts for both premiere
type divisions.

During a couple of brief rain delays, vehicles
were moved to the track and paced while the
announcer did a great job directing and keeping
people updated via the clear public address
system and through their FM transmitter in case
fans returned to their vehicles in the parking lot.
It was a brisk aay with high winds.
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IN HONOR OF
KEITH KAUFFMAN
“The Winningest Sprint Car Driver”

in the history of the Port Royal Speedway
Love. Kathy - Zach - Becky - Brody - Chase - Maleah

Besides several places to hide from the brief and passing inclement weather, beneath the
massive aluminum grandstand were benches with plates recognizing individuals who have
raced, supported and attended the facility. It was a unique way to show off and honor

the history of the facility and a good place for folks to take a break and wait for racing to

resume.

There were multiple concession stands,
multiple food trucks / trailers and an ice
cream vendor, that was even busy de-

spite the weather. The concessions were
clearly marked with legible signs and ATM’s
throughout the facility.

One of the unique elements of Port Royal Speedway is that it has a fan tunnel to the infield
and an expansive area for fans to enjoy the races, children to play along with bathroom
facilities and a concession stand to take care of patrons who choose to watch from the
infigld. The views of the race track are fantastic and can even get you fairly up close and
personal as the cars go by.
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The grandstands are spacious and do not have a poor seat. There are more than comfort-
able and safe with handrails to go up and down the aisleway stairs and handicap areas.
Thanks to the hospitality of 0’Neal, we had the opportunity to watch some of the races with
the winningest driver in the history of Port Royal, Keith Kauffman, who resides within view
of the speedway. Kauffman is a board member for the Juniata Fairgrounds as well as an
inductee into the National Sprint Car Hall of Fame in Knoxville, lowa, not to mention a great
historian of the sport.

SSUE 95.3

The Port Royal victory lane area raises the
car up with a “projector” type banner that
drops down for victory lane ceremonies
and then is raised up at the conclusion of
victory lane ceremonies.

On this particular Saturday with sustained
winds averaging more than 15 mph, a
couple of brief rain delays and the typical
racing action delays, the two division show
was still checkered and completed in just
under three hours. Something everyone
should take into consideration.
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DON'T THINK, JUST DO.

)

SSUE 95.3 PG 30



WEST VIRGINIA MI]TI]Ii‘SEI]WAY HAS BEENPLAEI]NmquiE MARKET
FOR SALE.

West Virginia Motor Speedway and it's facilities recently received an entire renovation with all
brand new finishings inside the buildings. West Virginia Motor Speedway is known for its beau-
tiful valley views and its unique terraced seating on the front straight hillside. More information
can be found here; www.loopnet.com/Listing/1-Matheny-Dr-Mineral-Wells-WV/29717599/

BINGE-WORTHY

Roku snspa ~sim & GELSPEEDSPORLTV

)
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ADVERTISING & DESIGN

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON ST, BUFFALO, NY, 14206
Your one stop source for printing, graphics,
design & promotional materials for the racing
industry.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
2375 STATE ROUTE 414, WATERLOO, NY
13165

Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

APPAREL, SOUVENIRS, NOVELTIES

RACE TRACK WHOLESALE
WWW.RACETRACKWHOLESALE.COM
817 DELAWARE, INDEPENDENCE, MO
64050,

816-718-2231 FAX: 866-365-2231
Wholesale distributor of racing souvenirs,
imprinted promotional items, apparel, and
track supplies. Serving short track racing
since 2008.

AUDIO, VIDEO PRODUCTION

MOFFETT PRODUCTIONS
WWW.MOFFETT.COM

509 CLARENCE STREET, TOMBALL, TX
77375,

281-440-0044

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.

BANNER PRODUCTION

GCI DIGITAL IMAGING
WWW.GCI-DIGITAL.COM

5031 WINTON RD. CINCINNATI, OH 45232
513-521-7446 Professional production for
the fast and seamless way to produce your
Grand Format Printing.

CRATE RACING ENGINES

BLUEPRINT ENGINES
WWW_BLUEPRINTENGINES.COM

2915 MARSHALL AVENUE, KEARNEY, NE
68847

308-236-1010 BluePrint Engines the
authority in Crate Engines. Providing
horsepower for street, strip and track use.

DECALS

PRINTED IMAGE OF BUFFALO
\WWW PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON ST, BUFFALO, NY. 14206
Your one stop source for printing, graphics, design &
promotional materials for the racing industry.
IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
%%g STATE ROUTE 414, WATERLOO, NY

5
Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

INSURANCE, RISK MANAGEMENT

K&K INSURANCE GROUP
WWW.KANDKINSURANCE.COM

1712 MAGNAVOX WAY, PO BOX 2338,
FT. WAYNE, IN 46801-2338 800-348-
1839

)

K&K INSURANCE GROUP
CANADA
WWW.KANDKCANADA.COM
#101-5800 EXPLORER DRIVE,
MISSISSAUGA, ON, L4W 5K9, 800-753-
2632

The industry's largest provider of
racing insurance. More than 60 years
of underwriting and risk management
experience. Motorsport's most
experienced in-house claims staff.
International service capability.

JONES BIRDSONG

MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM

125 W. LAKE, STE 200, WAYZATA, MN
55391,

952-467-6111 Jones Birdsong Motorsports
offers the widest range of products designed
to protect motorsports associations, facilities,
teams, and special events.

NAUGHTON INSURANGE, INC.
WWW.NAUGHTONINSURANCE.COM

1365 WAMPANOAG TRAIL, EAST
PROVIDENCE, RI 02915, 401-433-4000
Motorsports insurance programs for race
tracks, teams, sanctioning groups, and
drivers since 1947. Programs available in all
50 states.

SAFEHOLD
WWW.SAFEHOLD.COM/INSURANCE-
PROGRAMS/MOTORSPORTS/

2050 WEST SAM HOUSTON PARKWAY
SOUTH, SUITE 1500, HOUSTON, TX 77042
Decades of risk management experience

in motorsports, Safehold understands the
industry’s unique exposures. Offerings

of participant primary and excess medical
coverage, as well as other benefits for drivers,
crews, and other participants.

SPORTS INSURANCE SPECIALISTS
\éV(\)lVI\XV.SPORTSINSURANCESPECIALISTS‘
14033 ILLINOIS ROAD, SUITE A, FORT
WAYNE, IN 46814, 855-969-0305 Sports
Insurance Specialists offers a complete
motorsports portfolio of participant and
spectator insurance. A proven industry leader.
“Let's kick some rlsk.”

LUBE, FUEL, ADDITIVES

SUNOCO RACE FUELS
WWW.SUNOCORACEFUELS.COM

PO BOX 1226, LINWOQD, PA 19061 800-
722-3427

The largest refiner of racing gasoline.
National distribution of quality brands.
SUNOCO, Turbo Blue, and Trick.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM

E-MAIL: info@fuelfactoryusa

4431 WILLIAM PENN HWY., SUITE 6,
MURRYSVILLE, PA 15668 1-412-404-3329
Performance-driven, built for racers by
racers. Focused on race fuel, plain and
simple A desire to go fast and win, with the
same goal for you. Fuel Factory, building a
culture, built for speed.

MARKETING

DIGITAL THROTTLE, LLC

WWW.DIGITALTHROTTLE.COM

E-MAIL: INFO@DIGITALTHROTTLE.COM
774 MAYS BLVD #10-45, INCLINE VILLAGE,
NV 89451 800-314-4702 Founded in 2009,
we specialize in managing digital advertising
for clients in automotive, powersports &
motorsports markets. Working across all
platforms: Social, Video, Display, Search

& eCommerce. Our “real-world” industry
experience and online advertising expertise
utilize the latest technologies to measure ad
performance and adjust every ad campaign to
maximize results.

MEDIA & STREAMING SERVICES

SPEED SPORT, SPEED SPORT TV,
TURN 3 MEDIA
WWW.SPEEDSPORT.COM
WWW.SPEEDSPORT.TV

142 F SOUTH CARDIGAN WAY,
MOORESVILLE, N.C. 28117 704-790-0136
Media provider, formerly National Speed
Sport Newss owned by Chris Economaki,
Speed Sport has become a multifaceted
media company offering publicity platforms
for all forms of motorsports in addition to
providing a full streaming service led by
Chris Graner and Rivet.

PPEFF{{IFORMANCE RACING INDUSTRY

WWW.PERFORMANCERACING.COM

27081 ALISO CREEK RD., STE 150 ALISO
VIEJO, CA. 92656 949-499-5413

Since it's inception in 1986, Performance
Racing Industry (PRI) has served the
motorsports as key source for trends,
merchandising, new products, business
strategies and more. PRI is also the developer of
the world's premier auto racing trade show, held
gach December in Indianapolis, Indiana.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILL USTRATED.COM

PO BOX 741, EPPING, NH 03042 877-
972-2362 Speedway lllustrated is a print
magazine devoted to oval-track racing in
America. Produced for over 20 years by

the most accomplished, award-winning,
and longstanding team of journalists in
motorsports, you can enjoy the best coverage
and do-it-yourself race-winning tech to race
safer, be faster, and spend wiser.

RACING AMERICA
WWW.RACINGAMERICA.COM

7188 WEDDINGTON ROAD, UNIT 144,
CONCORD, NC 28027 705-534-0161
Racing America continues to provide short
track racing coverage throughout North
America, streaming onling as well as media
coverage.

MOTORSPORTS SAFETY

INTERNATIONAL COUNCIL OF
MOTORSPORTS SCIENCES (ICMS)
WWW.ICMSMOTORSPORTSSAFETY.ORG
9305 CRESTVIEW DR. DENTON, TG 76207
940-262-3481 An organization of passionate
professionals dedicated to advancing the
scientific, medical, and educational aspects
of the human element in motorsport. The
mission is: through rigorous research and
collaborative discussions, to bring forth

the latest innovations and initiatives in

SSUE 95.3

motorsport safety.

THE JOIE OF SEATING
WWW,.THEJOIEQFSEATING.COM

4537 ORPHANAGE RD, CONCORD,

NC 28027 704-795-7474 In addition

to producing seats of various safety
compliances, The Joie of Seating, led

by founder and NASCAR Champion,
Randy LaJoie is the founder of “The Safer
Racer” program, pushing safety initiatives
throughout the entire sport.

PRINTING SPECIALISTS

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON STREET, BUFFALO, NY
14206

716-821-1880 Y

our one stop source for printing, graphics,
design and promotional materials for the all
of your print house needs.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
2375 STATE ROUTE 414, WATERLOO, NY
13165

Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

RACE TIRES

HOOSIER RACING TIRE
WWW.HOOSIERTIRE.COM

65465 STATE ROUTE 931, LAKEVILLE,
IN 46536

574-784-3152 Complete line of custom-
manufactured spec racing tires for oval
tracks, drag racing and road racing. The
only company exclusively manufacturing
racing tires.

AMERICAN RACER RACE TIRES
WWW.AMERICANRACERONLINE.COM

1545 WASHINGTON ST., INDIANA, PA
15701,800-662-2168 Race tires forged in the
highlands of Western Pennsylvania for racing
around the world.

T3 - TIRE TRACKING APPLICATION
2180 N PAYNE RD LAKE RD, MIDDLEVILLE,
MI 49333, 269-348-1347 E-Mail: buddy@
t3tireapp.com

The “Mobile Application” that is changing
the tire tracking and inspection game. Easy to
use mobile tire scanning application for us at
the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS

RACECEIVER RACE COMMUNICA-
TIONS

WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE,
GA 30501, 866-301-7223 Raceceiver one-
way radios and race communications.

WADDELL COMMUNICATIONS
WWW.FACEBOQOK.COM/WADDELL-
COMMUNICATIONS

12 NOB RD., PLAINVILLE, CT 86062, 860-
573-8821

Racing Electronics Authorized Dealer with
a focus on successful communication plan
for competitors, officials, track and series
applications.

MYLAPS SPORTS TIMING
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WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110,
ATLANTA, GA 30339 678-816-4000 MyLaps
offers the best in class sports timing systems
to measure, publish, and analyze race

and participant results for all sports and
specifically auto racing.

RELIGIOUS SERVICES

RACING WITH JESUS MINISTRIES
WWW.RJWM.COM

PO BOX 586, TOLLAND, CT 06084, 860-
202-3598 Established in 1980, is known as
the Racer's Church. Ministering to the racing
community through established sanctioning
bodies, regional touring series and local
tracks, seeking to provide opportunities

for those we reach to fulfill the Great
Commission in their lives.

SANCTIONING GROUPS

IMCA

IWWW.IMCA.COM

1800 WEST D STREET, VINTON, 1A 52349
319-472-2201 The nation’s oldest, largest,
and leading sanctioning body. We focus on
affordable divisions to assist the profitability
of our sanctioned facilities and events.

NASCAR

WWW.NASCAR.COM

ONE DAYTONA BLVD., DAYTONA BEACH,
FL 32114,

386-310-6272 The NASCAR Home Tracks
Program offers sanctioning opportunities
for weekly racing and touring series events
across North America and Europe.

WISSOTA PROMOTERS ASSOCI-
ATION

WWW.WISSOTA.ORG

24707 CTY.RD. 75, ST. AUGUSTA, MN
56301

320-251-1360 A member-driven sanction in
the Upper Midwest featuring eight divisions

of race cars; Late Models, Modifieds, Super
Stocks, Midwest Modifieds, Street Stocks, Mod
Fours, Pure Stocks and Horets. As a member
of WISSOTA, you vote on policies and rules
and help guide YOUR organization. Click on
Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS

EVENT SPROUT
WWW.EVENTSPROUT.COM

Rana Ventures, LLC 2549 WAUKEGAN ROAD
#782 DEERFIELD, ILL 60015 713-320-0809
specializes in electronic ticketing of events.
Easy setup along with the sale of automated
ticketing machines.

TICKETSPICE

WWW.TICKETSPICE.COM

9142 D STREET, SACRAMENTO, CA

95814 888-798-9569 TicketSpice brings

a specialized ticketing experience to the
promoter and the customers to provide
effortless online event management and ticket
sales, marketing and ticketing that helps
event organizers increase their bottomline.

TRACKSIDE APP
WWW.TRACKSIDEAPP.COM

)

1321 DAVIS ST. SW., CANTON, OHIO 44706
330-754-3364 Trackside has been refined

to provide seamless event management,
marketing and ticketing that makes events
better for event organizers.

TIMING, SCORING, DISPLAYS

FLAGTRONICS
WWW.FLAGTRONICS.COM

8052 ELM DRIVE, STE G,
MECHANICSVILLE, VA 23111 804-8157201
providing track wide lighting, safety and
other options to assist in race management
anr(]i'slafety awareness inside and outside the
vehicle.

MYLAPS SPORTS TIMING
WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110,
ATLANTA, GA 30339 678-816-4000 MyLaps
offers the best in class sports timing systems
to measure, publish, and analyze race

and participant results for all sports and
specifically auto racing.

RACECEIVER RACE MANAGEMENT
WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE,
GA 30501 866-301-7223 Raceceiver

race communications. Raceceiver race
management timing and scoring system.

WESTHOLD CORPORATION
WWW.WESTHOLD.COM
INFO@WESTHOLD.COM 5355 E. 38TH
AVE., DENVER, CQ 80207 408-533-0050
Westhold is a leading seller and manufacturer
of race timing and scoring systems,
scoreboards, message centers, video
displays, and software

WEATHER INSURANCE

VORTEX INSURANCE AGENCY
WWW.VORTEXINSURANCE.COM

7400 W. 132 ND ST., SUITE 260, OVERLAND
PARK; KS 66213, 913-253-1210 Vortex
Insurance offers weather insurance policies
to mitigate the financial risk adverse weather
presents in business.

WEBSITES & E-COMMERCE

FIRETHORN MARKETING

WWW FIRETHORNMARKETING.COM
E-Mail: clint@firethornmarketing.com

500 NORTH ESTRELLA PARKWAY,
GOODYEAR, AX 85338

304-481-2464 - Firethorn Marketing offers
develops incredibly easy to manage and fully
responsive websites.

MYRACEPASS
WWW.MYRACEPASS.COM
PO BOX 81666, LINCOLN, NE 68501
402-302-2464 MyRacePass is a leader in the
software development in motorsports specializing
in a Race Management System, Website
Bevglopment, Online Ticket Sales and Apparel
esign.
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A SINCERE RPM “THANK YOU” GOES OUT
T0 THE FOLLOWING GROUP OF EXHIBITING
COMPANIES WHO HELPED MAKE THE
90TH ANNUAL RPM WORKSHOPS AT THE
SHORES RESORT & SPA IN DAYTONA
BEACH SHORES A TRULY SPECIAL EDITION
OF OUR ANNUAL EAST COAST GATHERING;
HOOSIER RACING TIRE (LAKEVILLE, INDIANA),

K8K INSURANCE (FORT WAYNE, INDIANA):
BLUEPRINT ENGINES (KEARNEY, NEBRASKA);
TICKETSPICE (SACREMENTO, CALIFORNIA), ™
MYRACEPASS (LINCOLN, NEBRASKA)
FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE,
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)
NASCAR (DAYTONA BEACH, FLORIDA),

RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);
PIT PAY (CHARLOTTE, NORTH CAROLINA);
SIMES GRAPHIC DESIGN (MANDAN, N.D.);

RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);
SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);
JONES BIRDSONG (CHANHASSEN, MINNESOTAY;
VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);
WISSOTA (ST. CLOUD, MINNESOTAY;

VP RACING FUELS (SAN ANTONIO, TEXAS),

SUNOCO RACING FUELS (MARCUS HOOK, PA);
AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA);
EVENT SPROUT (DEERFIELD, ILLINOIS);
WESTHOLD (SANTA CLARA, CALIFORNIA);
MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN)
PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA):

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);
RACECALS (AUBURN, WASHINGOTN);
SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);
FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);
DIGITAL THROTTLE (INCLINE VILLAGE, NEVADAY);
VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);
FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);
RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL
OPPORTUNITY TO MEET WITH REPRESENTATIVES
OF THE BUSINESS. THE FOLKS WITH THESE
COMPANIES TOOK THE TIME TO RECOGNIZE HOW
IMPORTANT YOU ARE BY BEING IN ATTENDANCE
AT RPM TO CREATE NETWORKING, MEETINGS
AND ONE-ON-ONE DISCUSSION, ALL IN THE
BUSINESS WHEN IT COMES TO RPM AND THE
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA
WORKSHOPS. COMES TO RPM AND THE ANNUAL
RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.

/ BlunePrink

ENGINES

BluePrint Engines the authority in Crate Engines. Providing horsepower for street, strip and track use.

308-236-1010
2915 MARSHALL AVENUE, KEARNEY, NE 68847
WWW.BLUEPRINTENGINES.COM

S‘ {l’
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FIRETHOA

EEEEEEEEE

DEVELOPER OF CUSTOM E-MAIL MARKETING
CAMPAIGNS AND CUSTOM WEBSITE DESIGN.
E-COMMERCE SPECIALISTS.

500 N. ESTRELLA PARKWAY, GOODYEAR AZ 85338

304-481-9807
WWW.FIRETHORNMARKETING.COM

SOy

RACE FUELS
The largest refiner of racing gasoline. National distribution
of quality brands. SUNOCO, Turbo Blue, and Trick.
800-722-3421
PO BOX 1226, LINWOOD, PA 19061

WWW.SUNOCORACEFUELS.COM

moiieiit—

MOFFETT PRODUCTONS, INC.

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.
281-440-0044 « 509 CLARENCE ST.,
TOMBALL-HOUSTON, TX 77375

www.moffett.com

MyRacePass is a valuable tool for any driver, track,

association, or team owner! It brings all motor sports

media into one central location. This makes the
management of that media simple and less time
consuming for everyone involved.

www.myracepass.com

CEIVER

Raceceiver is the world’s smallest radio receiver,
used for one-way communications to drivers.
Raceceiver Race Management System by
Westhold, transponder scoring for short tracks.
872 Main Street SW Ste D2., Gainesville, GA 30501
866-301-7223

Www.raceceiver.com

sprout

Live Event Ticketing Made Simple

Specializes in electronic ticketing of events. Easy setup
along with the sale of automated ticketing machines.

713-320-0809
Rana Ventures, LLC 2549 WAUKEGAN ROAD #782 DEERFIELD, I

WWW.EVENTSPROUT.COM

SPEED SPORT TV IS THE DIGITAL MEDIA BRAND FOR
SPEED SPORT, AMERICA’S MOTORSPORTS AUTHORITY.
From demolition derbies, truck and tractor pulls, figure 8 rac-

ing, flat track, ice oval racing to Legends, stock cars, midg-

ets, sprint cars, off-road trucks and anything in between,
SPEED SPORT TV delivers just about anything motorsports
fans want to see.

SPEED SPORT TV #FEEDYOURSPEED



