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P.0. Box 1437

Clinton, TN 37717
Phone: (865) 457-9888
Email: hoosierdavid@bellsouth.net
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103 Gross Road, Bldg. A

Mesquite, TX 75149

Phone: (972) 289-RACE (7223)

Email: tom@smileysracing.com www.
smileysracing.com
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Fresno, CA 93721

Phone: (559) 485-4512
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Niagara Falls, NY 14305
Phone: (716) 285-7502
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MAILING ADDRESS:
1670 Hall Road, Elma NY 14059 - PO Box 161,
174 E. Main Street, East Aurora, NY 14052

E-MAIL CONTACT:

iskotnicki@racingpromomonthly.com
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STARTS WITH K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

Racing Teams
Owners & Sponsors
Facilities & Events
Products Liability
Racing Service &
Repair Shops

* Competitive rates and coverage

* Extensive specialty insurance
and claims knowledge

® Secure market with over

70 years of experience

800-348-1839

www kandkinsurance.com

KsK78-

* & @ @

K&K Insurance Group, Inc. is a
licensed insurance producer in all

—  states (TX license #13924); operating
in CA, NY and Ml as K&K Insurance
Agency (CA license #0334819)
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= MAKING NEWS

“The Continuing Importance of Working Together...”

Each and every one of us faces countless decisions every
single day. It's overwhelming at times—trying to stay ahead,
manage responsibilities, and still give our best effort in ev-
erything we do. Despite our best intentions, things do fall
through the cracks. It's inevitable. Especially as a new sea-
son begins, that lingering question always creeps in: “What
are we forgetting?”

The answer? There's always something.

There’s always something more to do, more to fix, more to
prepare for.

That's the nature of business. And it's definitely the nature of
this business.

In racing, just like in life, the pace is relentless. The challeng-
es grow more complex by the day—not just on the track,

but in how we navigate the business side of the sport. We're
constantly adjusting to new demands: a sponsor changes
expectations at the last minute, a fan voices frustration over
a tough call, or a competitor criticizes a decision made in the
interest of fairness—often with the phrase, “After all we've
done for you over the years...”

It all circles back to something we touched on just last month:

The importance of working together.

It's easy to forget this when we're knee-deep in stress, jug-
gling deadlines, and defending ourselves from every direc-
tion. But when we lose that shared focus—when we stop
pulling in the same direction—we stall out. The frustration
builds. Momentum slips. Progress fades.

Sometimes, it feels like the negativity is everywhere—chip-
ping away at morale and productivity. And it’s not just one
side pushing against another. It's all sides struggling to find

xo AGING PROVOTION VIONTHLY « ISSUE 9.4

alignment. That makes it
even harder to move for-
ward.

We all want what's best for
the sport. We all want suc-
cess, growth, sustainability.
But that can’t happen if
we're spinning our wheels
in neutral, weighed down by
division or distrust.

That should be an indus-
try-wide message. Promot-
ers, manufacturers, competi-
tors, each of us.

The only way we build a
brighter future—for racing, for our teams, for our fans, and for
ourselves—is if we commit to collaboration, communication,
and understanding. Not just when it's easy, but especially
when it’s hard.

For the entire industry; We all face the same uphill battles.
The long nights. The tough calls. The balancing acts. But we
are not alone. Let’s lean into the power of unity. Let's share
ideas, support one another, and keep the bigger picture in
mind—because a strong industry isn’t built in isolation. It's
built through trust, respect, and effort across all corners of
the sport.

Let's stop guarding our corners and start building bridges.

Many of us had stood on the sidelines for too long, watching
this happen.

Let's work together. Let's be better together. Because none
of us can do this alone—and we were never meant to.

TEAM _ "
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In late 2024 Adam Stewart, owner of Crate Racin’ USA asked if RPM would be interested in being
a part of his sanction’s promoter’s meeting. Josh Holt of MyRacePass was the conduit for the cre-
ation of this, which has now turned in to “Taste of RPM”, where RPM will help associations, tracks
and programs create a “no bells and whistles” session that gives promoters an opportunity to have a
brief RPM experience and encourage them to come one of the two shows in Reno or Daytona, or per-
haps even both. We will back with Stewart at his promoters meeting following the season for another
“Taste of RPM” session. Look for more information on these type of events coming in the near future.
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Click on the photo of the Silver Legacy at “The Row” in Reno, NV to be taken to the “Booking Link”
for December 2, 3 and 4, 2025 as part the 53rd annual RPM@Western Workshops or visit the link
here; 53rd RPM Promoters Workshops - Start your reservation book.passkey.com/event/51004127/
gvﬁgg%/‘;gm/home 2utm_campaign=296890355 Group Code: SRRPM5 https.//book.passkey.com/qgo/

)

SSUE 95.4 PG 6



NOTICE SAVE THESE DATES
53rd Annual RPM@Reno
53rd Annual RPM@Daytona Workshops

RPM@RENO RPM@DAYTONA

WORKSHOPS WORKSHOPS

WED, DEC. 3 & MON, FEB 9 &
THURS, DEC. 4, 2025 TUES, FEB 10, 2026

RPM@RENO - SILVER LEGACY, RENO, NV
RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL

TicketSpice

for Speedways

TicketSpice brings a specialized ticketing experience to the promoter and the customers to provide effortless online event
management and ticket sales, marketing and ticketing that helps event organizers increase their bottomline.

9142 D STREET, SACRAMENTO, CA 95814 888-798-9569

BluePrink

[ = ——— MOTORSPORTS

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.
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We often speak about “online” ticket sales and many electronic
ways to communicate with your customers, however we rarely
speak of “offline” or traditional promotions. We've included the stan-
dard ideas here to help bolster ticket sales in a traditional manner,
which is still an important part of today’s promotional world.

The most effective offline promotion for ticket sales involves a mul-
tifaceted approach, combining local advertising, strategic partner-
ships, and engaging community involvement. Key strategies include
creating eye-catching posters and flyers, running contests with
ticket giveaways, and partnering with local businesses or media
outlets.

Here's a more detailed breakdown:

Local Advertising & Visibility:

¢ Posters and Flyers: Design high-quality, attention-grabbing post-
ers and flyers that clearly display event details and ticket purchase
information. Distribute them strategically in high-traffic areas like
local coffee shops, community centers, and businesses.

¢ Billboard Ads: Consider billboard advertising in areas frequented
by your target audience to increase visibility and awareness.

* Local Newspapers & Magazines: Submit press releases and
event listings to local publications to reach a wider audience and
gain local media coverage.

Strategic Partnerships & Community Engagement:

¢ Local Business Partnerships: Collaborate with local businesses

)

EVEN
PROMOTION
-

SSUE 95.4

to offer combined deals, cross-promote events, and leverage their
customer base.

* Sponsor Local Teams or Events: Show community support by
sponsoring local sports teams, community events, or charitable
initiatives.

¢ Partner with Radio Stations: Offer tickets for giveaways or
promote your event on local radio stations to reach a targeted
audience.

Engaging Promotions & Offers:

e Contests & Giveaways: Run contests with ticket giveaways to
generate excitement and engagement.

¢ Early Bird Discounts: Offer discounted tickets for early purchas-
es to encourage sales and create a sense of urgency.

¢ Social Proof: Share positive reviews, testimonials, or photos from
past events to build credibility and encourage ticket purchases.

* Referral Programs: Encourage word-of-mouth marketing by
offering incentives for referrals.

Guerilla Marketing & Unconventional Tactics:

* Pop-Up Ads: Consider using pop-up ads in unexpected places
to generate buzz and grab attention.

¢ Live Demonstrations: Offer live demonstrations or previews of
the event to build anticipation and interest.

PG 8



Empower

Peopleﬂ‘} S

LEADERSHIP

How To Create Ownership With Your Leaders and
Staff

There is no doubt that using and making excuses are the
enemy of progress. Do you or your Leaders allow excus-
es to persist within your business and maybe uninten-
tionally create a culture of blame and complacency? To
be the most effective leader, you must eliminate excuses
by fostering a culture of ownership. When leaders and
individuals take personal responsibility for their actions,
goals, and outcomes, both leaders and teams can
achieve extraordinary results.

Leadership and Personal Accountability

Personal accountability is the foundation of high-perfor-
mance leadership and teams. When leaders hold them-
selves accountable, they set a powerful example for their
teams. Ownership means taking responsibility not only for
successes but also for failures. It means acknowledging
mistakes, learning from them, and moving forward with
purpose. Here are three examples of personal account-
ability. Which one are you?

LEADER ONE - allows excuses to be used to avoid diffi-
cult conversations.

LEADER TWO - tries to eliminate excuses by imposing
rigid and aggressive structures and top-down com-
mands, which only leads to resentment and disengage-
ment.

LEADER THREE - approaches accountability by build-
ing a culture where ownership is expected and celebrat-
ed. They make it clear that while failure is acceptable,
refusing to take responsibility is not.

)
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Creating a Culture of Ownership

Clarity - Ownership starts with clarity. You and your Lead-
ers must communicate your expectations and priorities
clearly and consistently. Without clarity, your people will
make excuses based on misunderstandings or perceived
obstacles. When you set clear objectives and establish
clear goals, it removes uncertainty and confusion and
gives your team a framework for accountability.

Alignment - Alignment is the next step to ensure that
everyone on your team understands how their work
contributes to the broader mission. This alignment helps
individuals see that their accountability isn't just about
meeting personal goals; it's about advancing the entire
team'’s purpose.

Empowerment - The best leaders don't just tell their
teams what to do; they empower them to take ownership
of their tasks. This means you need to provide your staff
with the resources, support, and guidance necessary to
meet expectations while leaving room for individuals to
make decisions and learn from their experiences.

You Must Eliminate Excuses

Excuses thrive in environments where expectations are
unclear, communication is inconsistent, and ownership

is not embraced. If you are serious about eliminating ex-
cuses you must first model the behavior you want to see.
When leaders demonstrate accountability, it inspires your
team to do the same.

Removing excuses also requires immediately addressing
the underlying causes of blame, negativity, and deflec-
tion. Leaders must actively work to identify these barriers
and address them through improved communication,
feedback, and problem-solving. When you frame mis-
takes as learning opportunities rather than reasons for
punishment, you will encourage your team to take owner-
ship of their work without fear of failure.

Empower Your Team Through Ownership

True ownership isn't about rigid control; it's about em-
powerment. Do you build a culture of ownership by giving
your team the freedom to make decisions, take risks, and
learn from their experiences. Do you believe that account-
ability is not about blame; it's about growth and progress.
When you embrace this mindset, you'll create teams

that are resilient, proactive, and committed to achieving

PGS
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meaningful results. You will eliminate excuses not by
demanding compliance but by cultivating an environment
where ownership is valued and expected.

How Do You Put It Into Practice?

If you want to eliminate excuses within your team, start by
examining your own behavior. Are you modeling account-
ability, clarity, and alignment? Are you empowering your
team to take ownership of their work? The best leaders
inspire ownership through their actions and their systems.
Remember, accountability doesn’t happen by accident.
It's built intentionally through consistent communication,
clarity of purpose, and a commitment to continuous im-
provement.

Leaders who embrace ownership in themselves and their
teams will eliminate excuses and drive exceptional perfor-
mance. If you are ready to transform your team’s account-
ability, empower your staff and get out of the babysitting
business, beginning with these steps and following
through will help you get on the right path.
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Contingency Connection

EWARDS

contingencyconnection.com

Jackie Ressa from Contingency Connec-
tion recently reached out seeking a couple of
participants in the Contingency Connection
program for 2025. The program can be an
excellent asset to your racing program. If you
are seeking contact information, please reach
out to info@racingpromomonthly.com and we
will get you in touch with the right people.

TO.PS.HO=

BODIES.

The RPM Newsletter and Workshops was once again
part of the TOPS H.Q. Workroom and Lounge which pro-
vides meeting space for Track Operators, Promoters and
Sanctioning Bodies, along with hosting the popular “BS
& Brews” which gives industry folks the opportunity to
network and let their hair down in casual conversation.

PG 10
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“I have learned more at the RPM Workshops and
Trade Shows then | do at any other Trade Show”,
Gregory Geibel, General Manager, Promoter, Lernerv-
ille Speedway

\

Promoters
B0 KSNOPS
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ERNERVILLE

—

SPEEDWAY -

52nd annual RPM@Reno Western Workshops En-
dorsement; “l was at Reno this past week. | person-
ally want to say the best one (Workshops) of the last
8 years. It was nice to hear from people that are cur-
rently involved up to date on the changing marketing
ideas. The social media stuff was awesome. Thank
you, Roy Bain”

TIRES DESIGNED'
FOR CHAMPION

hoosiertire.com

HOOSIER 574-784-3152
i,
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The Little 500 at Anderson Speedway
has a new title sponsor for the 77th annual
running of the historic event.

UNIFIED GROUP SERVICES TO SERVE AS TITLE
SPONSOR FOR LITTLE 500

The historic Little 500 Sprint Car Classic at Anderson
Speedway has a new title sponsor for the 77th annual run-
ning of the 500-lap sprint car race.

Unified Group Services, a full-service third-party admin-
istrator for self-insured group health plans, has come to
terms with Anderson Speedway for a multi-year agreement
to sponsor the Little 500. The event will now be sponsored
by a Madison County based company for the first time
since 2021.

“Although this event has gained Regional, National, and
International recognition, it has always been important to
us that the event be sponsored by a local business,” said
Rick Dawson - President, Anderson Speedway. “We are
very excited to welcome Rich, and the entire Unified Group
Services team, to the Anderson Speedway family. We look
forward to putting on a fantastic 77th Annual Unified Group
Services Little 500 this May.”

Founded in 1996 in the sunroom of owner Rich Mousty,
Unified Group Services was created out of a need to pro-
vide exceptional customer service to current, and prospec-
tive clients.

)
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The company quickly outgrew the sunroom and moved to
an office located in Pendleton, Indiana. In 2004, the deci-
sion was made to move to Anderson, where the company
has stayed, and expanded over the last 20 plus years. Uni-
fied Group Services was named a Top Workplace in 2024,
and one of the Best Places to Work in Indiana in 2024 as
well.

“As we approach the 77th annual running of the Little
500, | am thrilled to announce Unified Group Services’
title sponsorship. The tradition of this race mirrors our own
commitment to excellence and endurance — qualities that
have defined both racing and our business philosophy
for decades,” said Rich Mousty — Owner, Unified Group
Services, Inc. “Beyond the excitement on the track, what
truly drives this decision is the opportunity to deepen our
connection with the incredible community that has sup-
ported this event for over seven decades. Through this
sponsorship, we aim to honor the race’s storied legacy
while helping write the next chapter of its history together
with the fans, drivers, and families who make this event so
special.”

PG 12



Following an interesting meeting at PRI that happened
quite by chance, we have chose to add Australia and New
Zealand into our voting. Australia and New Zealand have

a hotbed of racing. In addition to this we have adjusted

the regions to include our neighbors to the North. As RPM
continues to seek growth, we feel this is a positive move for
the organization.

Region 1;

Canada - Nova Scotia, Quebec, Prince Edward Island,
New Brunswick, Newfoundland

United States — Maine, Vermont, New Hampshire, Con-
necticut, New York,

Massachusetts, Rhode Island, Pennsylvania, New Jersey,
Delaware,

Maryland

Region 2;

United States - Virginia, Tennessee, North Carolina, South
Carolina,

Georgia, Florida, Alabama, Mississippi, Louisiana, Ken-
tucky

Region 3;

Canada - Ontario

)
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United States — Michigan, Ohio, Indiana, lllinois, West
Virginia

Region 4;

Canada - Manitoba, Saskatchewan, Nunavut

United States — Wisconsin, Minnesota, North Dakota, South
Dakota,

Wyoming, Montana

Region 5;

United States — Missouri, Nebraska, Colorado, Texas, Okla-
homa, Kansas,

Arkansas, lowa

Region 6;

Canada - Alberta, British Columbia, Northwest Territories,
Yukon

United States — Idaho, Washington, Oregon, California,
Nevada, New

Mexico, Arizona, Utah, Alaska, Hawaii

Region 7;

Australia, New Zealand

PG 13
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> TicketSpice

for Speedways

TicketSpice

Speedways 1, R flolel

with TicketSpice 1d i

T — Leading Speedways are switching to TicketSpice to save
Tired of outdated ticketing Murfreesboro, TN time, increase revenue, and elevate their visitor experience.
companies doing the bare
minimum and over charging?

AllSt
Race b &3 Flexible Ticketing [5] Single Page Ticketing

May 23-25
258 Reserved Seating Save with Fraud Protection

Eﬂm Book a call to Upper Deck ] i~ Mass Cancelation Refunds @ Free Marketing Website

learn more about e
Lower Deck o +» Dynamic Add-Ons & 17 Mobile Merchandise &

Tlcketsplce $125 Upgrades Concession Sales

Parking Pass

Scan and Schedule for the Promotion!

TicketSpice was started in 2008 and has worked with 60,000 organizations, processing over $1 Billion per year. Birthed
from the ethusiast motorsports industry, we know what it feels like to be overcharged for solutions that overpromise and
underdeliver. More at www.ticketspice.com/speedways

> TicketSpice

for Speedways
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A recent bill, provided it passes the gov-
ernors desk should help race tracks in lowa,
just like Boone Speedway pictured above.

ing after moving in next to a race track doesn’t make
sense. ‘I equated it to living next to a golf course,”
he said, “and getting mad that golf balls wound up in
your backyard.”

The bill passed the House on March 27 and the Sen-
ate sent it to the governor shortly after..

IOWA RACE TRACKS GET SOME HELP FROM THE
GOVERNMENT

A recent bill would give lowa race tracks some liability
protection from nuisance lawsuits.

The legislature has unanimously voted to give lowa
race tracks a legal defense against so-called “nui-
sance” lawsuits filed by new neighbors.

Senator Cherilynn Westrich of Ottumwa said the liabil-
ity protection would apply if the complaint comes from
a property owner who acquired the property after the
race track was built.

“Some lowa race tracks are facing a problem where
housing developments are being built around them
and they currently could be subject to nuisance
actions for sound, light and so forth,” she said, “even
though the track was built first and they’re in com-
pliance with standard operating procedures for the
industry.”

Representative Barb Kniff McCullah of Pella said race
tracks could not only face lawsuits over the noise, but
for dirt in the air from races held on dirt tracks. “As city
development grows out towards longstanding existing
raceways, these racing facilities should not be pun-
ished for operating their business correctly,” she said,
“meaning they are following all relevant federal, state
and local laws.”

Representative Larry McBurney of Urbandale said su-

)
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Newport Speedway in Tennessee has re-
opened to a large crowd and growing energy.

After the track originally closed it became a
scrap yard.

Newport Speedway in Tennessee Returns to Action

After almost a decade of being closed, the Newport
Speedway is back open for business.

The reopening of this track has meant so much for the
community that some people were waiting bright and
early for opening day.

“There’s one guy who got here at 9:00 this morning,
and he comes every morning, you know every time
we're open, they’ll come and check it out. Everybody’s
so excited, we're so excited to get everybody back
here,” Hannah Mills with the speedway said.

Chuck Ward said this day had been circled on his
calendar for a while. Now that it’s finally here, he said
he’s realized what it means to this town.

“We've had hundreds of people reach out to us and
thank us for bringing the track back to life, and | never
realized what a staple it was in this community or

how big of an influence it would be to this part of the
world,” Ward said.

The track was built almost 50 years ago but has not

PG 19
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seen weekly racing since 2017. Now, people who grew up watching races in Newport when they were kids
have a chance to relive some of their happiest memories.

“Very much excited. It's so exciting to have the race track back open. My dad raced here when | was little, so
just a lot of full circle moments,” Mills said.

Ward said they planned on having a race the weekend of floods brought to East Tennessee by Hurricane He-
lene. They had to postpone but made sure to find other ways to use this track as support for the community.

“We actually had a race scheduled the weekend of the disaster and the floods, and we decided to postpone
that and it actually worked out better. We had a benefit concert for the people of Cocke County,” Ward said.
“We've been overwhelmed by their support, the welcoming of us opening the race track back up, | mean,
they've just opened their arms and said, ‘hey, we're excited that you're here and we're glad that you going to
bring the race track back.”

As we move further away from the floods, Cocke County continues to improve. This race track opening is just
the latest big milestone for the area.

“All the roads are getting fixed, you know, the interstate is back open now, and that's been a big thing. When
everything was shut down, we couldn't get anywhere. We couldn’t get our cars from North Carolina over here to
race that weekend,” Ward said. “Now that everything’s opened back up, we're excited about having a big turn
out, fans and cars.”

m’ =Fosrinnk

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.
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We are nearing the end of April and racing season is upon us!
Quick Notes from our Support team!

¢ With the new season starting, now is a great time to review
who has access to your profile and do some Spring cleaning!
Login to your track or series dashboard, click on the “profile”
tab and then followed by “Users” this will allow you to review
who has access and remove them if needed.
¢ For more info, check out: Adding Another Admin
istrator to my Account

¢ Please take a moment to look at our new “Training and
Support” page by going to MRP123.com Now all of our train-
ing and support materials are in one easy to find location for
everyone!

Thank you to everyone who attended any of our spring webi-
nars again for joining. Attendance this year was outstanding,
and we really appreciate all the questions, feedback, and
viewership. It went so well, in fact, that we are going to do
these monthly.

The very first Wednesday of every month at 4pm Central time,
I'm going to go live in our facebook promoter support group
focusing on one topic and explaining that one feature in
detail. The first Wednesday in May is the 7th, and I'm going to
walk through an entire race night as though it was a passing
points show. If you're interested in seeing how passing points
differ from a more “typical” race night, be sure to tune in next
Wednesday!

Have you started using our new “MRP Audio” feature for
pushing your announcer audio through the MRP App? This
new feature allows your fans to listen to your PA announcer
through the MRP App with their own earbuds or over a Blue-
tooth speaker if they are on the All Access plan. This means
that your fans and drivers are more informed on what is hap-
pening throughout the night as well as making sure that all of
your sponsors are heard clearly.

The best part for you as a track is that this is at a minimal extra
cost to you as it's already included in your Race Management
plan. Please take a look at this article for more information on
how easy it is for fans to use MRP announcer audio and this
link shows the announcer audio setup for tracks.

)
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Promoters
Workshops

Mark Your Calendars - RPM Workshop Dates for
2025 & 2026

RPM@Reno Western Workshops will take place De-
cember 2, 3 and 4, 2025 at the Silver Legacy, part of
“The Row” in Reno, Nevada.

RPM@Daytona will take place February 8, 9 and 10,

2026 and will likely take place at The Shores in Day-
tona Beach Shores, Florida, provided things do not

change.
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laking a look at how are land is affected
by what we are doing and what the potential
made hold.

What about the Land We Race On?

This months legal topic is something we would rarely
discuss, but as topics become more challenging to cov-
er and not repeat, we thought about our properties and
how what we do on them may have an effect or take a
toll.

Land use and ownership is central to many different
industries, from farming to property development, and
construction.

No-one wants their land to become contaminated, but
sometimes accidents happen. Tanks holding oil, fuel,

or slurry may leak unexpectedly. Fly-tippers may dump
hazardous items on your land. Contractors may inadver-
tently cause pollution to watercourses or other people’s
land. Despite this, there is often a lot of confusion about
what constitutes “contaminated land”. In this guide, we
help you understand the legal definition of contaminated
land, along with common substances that can cause
problems, who is responsible for cleaning up pollutants
and who enforces remediation. We also explain what
types of insurance such as farm insurance that can pro-
vide protection if you inadvertently cause contamination
to yours, or someone else’s, land.

What is contaminated land?

In the legal sense, “contaminated land” is land contain-
ing substances that are causing — or could cause - sig-
nificant harm to people, property, or protected species.
This also includes land that is causing, or could cause,
significant pollution of surface waters (such as lakes and

)
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rivers) or groundwater. For land to be legally deemed
‘contaminated land” under Part 2A of the Enviromental
Protection Act of 1990 (and updated in the Environment
Act 2021) there needs to be a pollutant linkage. This
means the land must have all the following elements:

e Contaminant. There is a source of contamination at a
concentration that could cause harm.

« Pathway. There needs to be a pathway of exposure.
For example, this could be people eating contaminated
food, or chemicals leaking from drums and entering an
underground water supply via the sail.

* Receptor. This is what gets affected by the contam-
ination. Examples of receptors include people, rivers,
farmland, buildings, or ecological sites.

If all three of these criteria are not present, then land is
not deemed to be contaminated in the legal sense. For
example, a site may contain a dangerous level of pollut-
ants but, if it cannot be accessed by the public, then it
cannot cause people harm. In other words, the contami-
nation pathway is not present.

Are there other definitions of contaminated land?

You may also encounter non-legal phrases such “land
contamination” or “land affected by contamination”.
These generally describe land that contains contam-
inants, but not at such levels that they are a risk to
people, property, or protected species.

What substances can contaminate land?

Many different substances can contaminate land. The
following are common examples:

« Toxic heavy metals (including arsenic, cadmium, chro-
mium, lead, and mercury)

» Organic contaminants, such as ails, tars, solvents,
and phenols
+ Toxic or carcinogenic chemical substances such as
arsenic and cyanide
* Asbestos
+ Combustible materials
« Corrosive substances
+ Radioactive substances

What are the types of contaminated land?
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There are many different kinds of land that can become
contaminated. Some industries and businesses are at
higher risk of causing contamination to land, such as
chemical works, landfill sites, oil refineries, scrapyards,
and mines. However, many other types of land are at
risk of contamination, or of causing contamination to
watercourses or other people’s land. A good example is
farmland:

* Pesticides and sheep dip can leach dangerous chem-
icals into the soil.

+ Asbestos was frequently used as roofing and cladding
on older farm buildings.

* Poorly maintained oil and diesel tanks can leak hydro-
carbons, especially when they haven't been bunded
(you will need to have bunded tanks if you have environ-
mental impairment liability (EIL) insurance).

* Leaks and spills of slurry can pollute land and water-
ways.

In short, whatever kind of land you own, you need to be
aware of potential contamination risks and plan accord-

ingly.

How to check if land is contaminated?

If you believe that your land may be contaminated, then
you should seek help from a qualified environmental
consultant. You should also be sure to report to the
Environment Agency as soon as possible — any de-

lay, or perceived delay, could lead to a fine. They will
use a number of steps to assess your land. In the first
instance, they will review the land’s history and environ-
mental setting, followed by a site visit and an assess-
ment of any potential contaminant linkages that may

be present. They will then provide you with a report. If
this report identifies risks to people or the environment,
then you will need a further and more detailed assess-
ment. This may include taking soil or water samples and
analysing them to determine the location and quantities
of any contaminants. A further report will then recom-
mend any necessary remediation strategy to clean up
the land and mitigate any risks. If you are considering
purchasing a piece of land you can contact your local
council’s Pollution Control Team to see if they hold any
information on record relating to contamination of the
land in question.

How to deal with contaminated land in conjunction
with the Environment Agency?

)
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If you commission a detailed report from an environ-
mental consultant, they will recommend appropriate
ways of dealing with any contamination. This will not
necessarily mean that you have to remove all the
contaminants. The aim will be to make sure your land
does not pose a risk to health or the environment. This
could be achieved by breaking the contaminant linkage
chain. Because of this, different types of land will need
different kinds of remediation. For example, if the land
is used for growing food, the contaminants would have
to be completely removed. On the other hand, if the
land is to be used for a tarmacked car park, the clean-
up might not have to be as thorough. There are many
different methods of remediating contaminated land.
These range from excavation and removal of soil, cover
systems that contain the pollution, and various tech-
niques that solidify or stabilize contaminants or reduce
the concentration of contaminants in the land.

Can contaminated land affect nearby lakes or riv-
ers?

Yes. When it rains, contaminants can get washed into
nearby lakes, rivers, and other water sources. This can
cause harm to animals and risk contaminants being
passed through the food chain. In some cases, con-
taminants can pollute drinking water, causing a risk to
human health.

Who is responsible for contaminated land?

If land is deemed to be contaminated in the legal sense,
the Environmental Protection Act states that whoever
caused or allowed the contamination is responsible for
clearing it up. This is the ‘polluter pays’ principle. How-
ever, if the responsible party cannot be identified (for
example, if someone has anonymously fly-tipped asbes-
tos on farmland), the council investigating the issue or
Environment Agency will decide who is responsible. In
most cases, this will be the landowner or the current
occupier of the land.

Who enforces the remediation of contaminated
land?

Normally, remediation of contaminated land is enforced
by local authorities. However, certain ‘special sites’ are
regulated by the Department of Environmental Conser-
vation. Special sites include land that seriously affects
drinking water, has been used for certain industries
such as oil refining, or is owned or occupied by the gov-
ernment. You can find more details from and through
your local government agencies.
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What are the risks associated with contaminated
land?

Aside from the risks to health and environment, failing to
deal with contaminated land can be costly for landown-
ers. If you fail to comply with every aspect of a remedia-
tion notice, the enforcing authority has three options:

* Prosecuting you

« Starting civil proceedings against you

+ Undertaking the remedial work and recovering the
costs from you.

In short, failing to deal with contaminated land can be
very expensive. That's why it's important to make sure
that you have the right insurance in place. While some
insurance can in certain circumstances cover you for
pollution that's caused by a sudden, identifiable, unin-
tended, and unexpected incident, it won't cover envi-
ronmental damage that happens gradually. That's why
it's recommended to take out specific Environmental
insurance as part of your insurance policy , especially

if you operate a business that is at high risk of causing
contamination, such as a farm. This then covers you for
potentially expensive legal, clean-up, and reinstatement
costs, as well as damages, following a pollution inci-
dent. Even if you don’t own land, it is often recommend-
ed that transportation businesses and contractors have
insurance to protect them when they are operating on
other people’s land and are responsible for any contam-
ination they cause.

What environmental impacts does insurance cover?

Comprehensive insurance will cover a wide range of
environmental impacts, such as soil, air, and water
pollution, oil storage pollution, fly-tipping, noise pollu-
tion, damage to natural resources, flora and fauna, and
third-party damage. If your land is a Site of Special Sci-
entific Interest you must inform your insurer as this could
have an impact on the remediation of contamination if
an incident was to occur.

Do I need any other kinds of insurance?

While some policies will cover legal defenses (although
not fines) associated with a claim, it will not cover you if
a claim is made against you personally as a director.

Summary: understanding contaminated land
If you own land, you need to be aware of the risk of

)
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contamination. In this guide, we've covered a range of
common contaminants, as well as provided you with a
legal definition of contaminated land. If you have any
concerns that your land might be contaminated, it is
best to seek help from a qualified environmental con-
sultant. It's better to deal with contamination as soon

as you can, rather than risk enforcement action against
you. However, while public liability insurance can protect
you against sudden and unexpected environmental inci-
dents, for full peace of mind you should consider taking
out the proper insurance coverages for full protection.

u s K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

 Racing Teams

« Owners & Sponsors

* Facilities & Events

* Products Liability

« Racing Service &
Repair Shops

* Competitive rates and coverage
« Extensive specialty insurance
and claims knowledge

 Secure market with over
70 years of experience
Lflin}v]
800-348-1839
ww .kandkinsurance.com

- KeK78-
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The above photo is a “sign of the times”.
Something we should all consider and it if

you are controlling the concessions, it cer-
tainly helps the bottom line. Many national
I faciliti fl this type of
M peglglzéf acilities currently use this type o
CLEAR BAG POLICY

In order to maintain a safe and secure environment

at Knoxville Raceway, we have implemented a bag

policy that limits the size and type of bags that may
be brought into our venue.

Guests will be able to carry ONE of the following:

@® ONE BAG that is clear plastic, vinyl, or PVC and does not
exceed 14" x 19" x 6", this includes backpacks.

® One-gallon clear plastic freezer bag (Ziploc bag or similar).

® Small clutch bags, which CANNOT exceed 4.5" x 6.5", with or
without a handle or strap. Will have to open to be
inspected if not clear.

@ All bags within clear plastic bags cannot exceed 4.5" x 6.5"

% Exceptions will be made for medical, family, or child care bags.

CLEAR BAGS AVAILABLE AT
KNOXVILLERACEWAY.COM

rerofec

1/3 Ib. Burger $5.00 Chili $4.00 Nachos with Cheese $4.75
Cheeseburger $5.50 Fries $4.00 Bag of Chips $2.00
Philly $6.00 Cheese Fries $4.75 Popcorn $2.75
Sweet Sausage  $5.50 Chicken Tenders $5.50 ’
Hot Dog $3.00 | 4Pizzalogs $6.50 (.

¢ Spiedie $7.00 2 Pizza Logs $3.50 \ 4
Salt Potatoes $4.00 4 Mozzarella Sticks  $8.00 J "L‘ -

A 2 Mozzarella Sticks ~ $4.25 e
Over time and through experience we have BEVERAGES -

seen our share of “Menu” boards at con-
cession stands. We found this one simple
and effective. Easy to read and plenty of
choices laid out without much confusion
from Fonda Speedway.

D 1SSUE 55.4 PG 21

Gatorade or Propel $4.00 | Ice Cream Sandwich $2.50
| 200z Pepsi Products $3.50 Celsius or Rockstar $5.00 | Ice Cream Cup $250 @
Pure Leaf Tea $4.00 HotCoffee * $2.50 | Chocolate Chip Sandwich $5.00 ¥
Aquafina Water $2.50 Hot Chocolate $2.50 | Candy $275




g

Former ARPY Bob Sargent, took over the
promotional reigns at North Carolina’s p—
Rockingham facility (North Carolina Motor
Speedway as it was formerly known)

and brought it back to life after a 12-year
absence from it hosting competition. His
hard work paid off with a sellout crowd
for the NASCAR XFinity race on Saturday.
Congratulations go out to Bob Sargent on
this effort for sure.

)
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Good
seasons
start with
good
beginnings

“DO YOUR

JOB

BILL BELICHICK
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WEST VIRGINIA MI]TI]Ii‘SEI]WAY HAS BEENPLAEI]NmquiE MARKET
FOR SALE.

West Virginia Motor Speedway and it's facilities recently received an entire renovation with all
brand new finishings inside the buildings. West Virginia Motor Speedway is known for its beau-
tiful valley views and its unique terraced seating on the front straight hillside. More information
can be found here; www.loopnet.com/Listing/1-Matheny-Dr-Mineral-Wells-WV/29717599/

BINGE-WORTHY

Roku snspa ~sim & GELSPEEDSPORLTV

)
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ADVERTISING & DESIGN

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON ST, BUFFALO, NY, 14206
Your one stop source for printing, graphics,
design & promotional materials for the racing
industry.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
2375 STATE ROUTE 414, WATERLOO, NY
13165

Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

APPAREL, SOUVENIRS, NOVELTIES

RACE TRACK WHOLESALE
WWW.RACETRACKWHOLESALE.COM
817 DELAWARE, INDEPENDENCE, MO
64050,

816-718-2231 FAX: 866-365-2231
Wholesale distributor of racing souvenirs,
imprinted promotional items, apparel, and
track supplies. Serving short track racing
since 2008.

AUDIO, VIDEO PRODUCTION

MOFFETT PRODUCTIONS
WWW.MOFFETT.COM

509 CLARENCE STREET, TOMBALL, TX
77375,

281-440-0044

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.

BANNER PRODUCTION

GCI DIGITAL IMAGING
WWW.GCI-DIGITAL.COM

5031 WINTON RD. CINCINNATI, OH 45232
513-521-7446 Professional production for
the fast and seamless way to produce your
Grand Format Printing.

CRATE RACING ENGINES

BLUEPRINT ENGINES
WWW_BLUEPRINTENGINES.COM

2915 MARSHALL AVENUE, KEARNEY, NE
68847

308-236-1010 BluePrint Engines the
authority in Crate Engines. Providing
horsepower for street, strip and track use.

DECALS

PRINTED IMAGE OF BUFFALO
\WWW PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON ST, BUFFALO, NY. 14206
Your one stop source for printing, graphics, design &
promotional materials for the racing industry.
IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
%%g STATE ROUTE 414, WATERLOO, NY

5
Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

INSURANCE, RISK MANAGEMENT

K&K INSURANCE GROUP
WWW.KANDKINSURANCE.COM

1712 MAGNAVOX WAY, PO BOX 2338,
FT. WAYNE, IN 46801-2338 800-348-
1839

)

K&K INSURANCE GROUP
CANADA
WWW.KANDKCANADA.COM
#101-5800 EXPLORER DRIVE,
MISSISSAUGA, ON, L4W 5K9, 800-753-
2632

The industry's largest provider of
racing insurance. More than 60 years
of underwriting and risk management
experience. Motorsport's most
experienced in-house claims staff.
International service capability.

JONES BIRDSONG

MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM

125 W. LAKE, STE 200, WAYZATA, MN
55391,

952-467-6111 Jones Birdsong Motorsports
offers the widest range of products designed
to protect motorsports associations, facilities,
teams, and special events.

NAUGHTON INSURANGE, INC.
WWW.NAUGHTONINSURANCE.COM

1365 WAMPANOAG TRAIL, EAST
PROVIDENCE, RI 02915, 401-433-4000
Motorsports insurance programs for race
tracks, teams, sanctioning groups, and
drivers since 1947. Programs available in all
50 states.

SAFEHOLD
WWW.SAFEHOLD.COM/INSURANCE-
PROGRAMS/MOTORSPORTS/

2050 WEST SAM HOUSTON PARKWAY
SOUTH, SUITE 1500, HOUSTON, TX 77042
Decades of risk management experience

in motorsports, Safehold understands the
industry’s unique exposures. Offerings

of participant primary and excess medical
coverage, as well as other benefits for drivers,
crews, and other participants.

SPORTS INSURANCE SPECIALISTS
\éV(\)lVI\XV.SPORTSINSURANCESPECIALISTS‘
14033 ILLINOIS ROAD, SUITE A, FORT
WAYNE, IN 46814, 855-969-0305 Sports
Insurance Specialists offers a complete
motorsports portfolio of participant and
spectator insurance. A proven industry leader.
“Let's kick some rlsk.”

LUBE, FUEL, ADDITIVES

SUNOCO RACE FUELS
WWW.SUNOCORACEFUELS.COM

PO BOX 1226, LINWOQD, PA 19061 800-
722-3427

The largest refiner of racing gasoline.
National distribution of quality brands.
SUNOCO, Turbo Blue, and Trick.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM

E-MAIL: info@fuelfactoryusa

4431 WILLIAM PENN HWY., SUITE 6,
MURRYSVILLE, PA 15668 1-412-404-3329
Performance-driven, built for racers by
racers. Focused on race fuel, plain and
simple A desire to go fast and win, with the
same goal for you. Fuel Factory, building a
culture, built for speed.

MARKETING

DIGITAL THROTTLE, LLC

WWW.DIGITALTHROTTLE.COM

E-MAIL: INFO@DIGITALTHROTTLE.COM
774 MAYS BLVD #10-45, INCLINE VILLAGE,
NV 89451 800-314-4702 Founded in 2009,
we specialize in managing digital advertising
for clients in automotive, powersports &
motorsports markets. Working across all
platforms: Social, Video, Display, Search

& eCommerce. Our “real-world” industry
experience and online advertising expertise
utilize the latest technologies to measure ad
performance and adjust every ad campaign to
maximize results.

MEDIA & STREAMING SERVICES

SPEED SPORT, SPEED SPORT TV,
TURN 3 MEDIA
WWW.SPEEDSPORT.COM
WWW.SPEEDSPORT.TV

142 F SOUTH CARDIGAN WAY,
MOORESVILLE, N.C. 28117 704-790-0136
Media provider, formerly National Speed
Sport Newss owned by Chris Economaki,
Speed Sport has become a multifaceted
media company offering publicity platforms
for all forms of motorsports in addition to
providing a full streaming service led by
Chris Graner and Rivet.

PPEFF{{IFORMANCE RACING INDUSTRY

WWW.PERFORMANCERACING.COM

27081 ALISO CREEK RD., STE 150 ALISO
VIEJO, CA. 92656 949-499-5413

Since it's inception in 1986, Performance
Racing Industry (PRI) has served the
motorsports as key source for trends,
merchandising, new products, business
strategies and more. PRI is also the developer of
the world's premier auto racing trade show, held
gach December in Indianapolis, Indiana.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILL USTRATED.COM

PO BOX 741, EPPING, NH 03042 877-
972-2362 Speedway lllustrated is a print
magazine devoted to oval-track racing in
America. Produced for over 20 years by

the most accomplished, award-winning,
and longstanding team of journalists in
motorsports, you can enjoy the best coverage
and do-it-yourself race-winning tech to race
safer, be faster, and spend wiser.

RACING AMERICA
WWW.RACINGAMERICA.COM

7188 WEDDINGTON ROAD, UNIT 144,
CONCORD, NC 28027 705-534-0161
Racing America continues to provide short
track racing coverage throughout North
America, streaming onling as well as media
coverage.

MOTORSPORTS SAFETY

INTERNATIONAL COUNCIL OF
MOTORSPORTS SCIENCES (ICMS)
WWW.ICMSMOTORSPORTSSAFETY.ORG
9305 CRESTVIEW DR. DENTON, TG 76207
940-262-3481 An organization of passionate
professionals dedicated to advancing the
scientific, medical, and educational aspects
of the human element in motorsport. The
mission is: through rigorous research and
collaborative discussions, to bring forth

the latest innovations and initiatives in

SSUE 95.4

motorsport safety.

THE JOIE OF SEATING
WWW,.THEJOIEQFSEATING.COM

4537 ORPHANAGE RD, CONCORD,

NC 28027 704-795-7474 In addition

to producing seats of various safety
compliances, The Joie of Seating, led

by founder and NASCAR Champion,
Randy LaJoie is the founder of “The Safer
Racer” program, pushing safety initiatives
throughout the entire sport.

PRINTING SPECIALISTS

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON STREET, BUFFALO, NY
14206

716-821-1880 Y

our one stop source for printing, graphics,
design and promotional materials for the all
of your print house needs.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
2375 STATE ROUTE 414, WATERLOO, NY
13165

Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

RACE TIRES

HOOSIER RACING TIRE
WWW.HOOSIERTIRE.COM

65465 STATE ROUTE 931, LAKEVILLE,
IN 46536

574-784-3152 Complete line of custom-
manufactured spec racing tires for oval
tracks, drag racing and road racing. The
only company exclusively manufacturing
racing tires.

AMERICAN RACER RACE TIRES
WWW.AMERICANRACERONLINE.COM

1545 WASHINGTON ST., INDIANA, PA
15701,800-662-2168 Race tires forged in the
highlands of Western Pennsylvania for racing
around the world.

T3 - TIRE TRACKING APPLICATION
2180 N PAYNE RD LAKE RD, MIDDLEVILLE,
MI 49333, 269-348-1347 E-Mail: buddy@
t3tireapp.com

The “Mobile Application” that is changing
the tire tracking and inspection game. Easy to
use mobile tire scanning application for us at
the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS

RACECEIVER RACE COMMUNICA-
TIONS

WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE,
GA 30501, 866-301-7223 Raceceiver one-
way radios and race communications.

WADDELL COMMUNICATIONS
WWW.FACEBOQOK.COM/WADDELL-
COMMUNICATIONS

12 NOB RD., PLAINVILLE, CT 86062, 860-
573-8821

Racing Electronics Authorized Dealer with
a focus on successful communication plan
for competitors, officials, track and series
applications.

MYLAPS SPORTS TIMING
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WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110,
ATLANTA, GA 30339 678-816-4000 MyLaps
offers the best in class sports timing systems
to measure, publish, and analyze race

and participant results for all sports and
specifically auto racing.

RELIGIOUS SERVICES

RACING WITH JESUS MINISTRIES
WWW.RJWM.COM

PO BOX 586, TOLLAND, CT 06084, 860-
202-3598 Established in 1980, is known as
the Racer's Church. Ministering to the racing
community through established sanctioning
bodies, regional touring series and local
tracks, seeking to provide opportunities

for those we reach to fulfill the Great
Commission in their lives.

SANCTIONING GROUPS

IMCA

IWWW.IMCA.COM

1800 WEST D STREET, VINTON, 1A 52349
319-472-2201 The nation’s oldest, largest,
and leading sanctioning body. We focus on
affordable divisions to assist the profitability
of our sanctioned facilities and events.

NASCAR

WWW.NASCAR.COM

ONE DAYTONA BLVD., DAYTONA BEACH,
FL 32114,

386-310-6272 The NASCAR Home Tracks
Program offers sanctioning opportunities
for weekly racing and touring series events
across North America and Europe.

WISSOTA PROMOTERS ASSOCI-
ATION

WWW.WISSOTA.ORG

24707 CTY.RD. 75, ST. AUGUSTA, MN
56301

320-251-1360 A member-driven sanction in
the Upper Midwest featuring eight divisions

of race cars; Late Models, Modifieds, Super
Stocks, Midwest Modifieds, Street Stocks, Mod
Fours, Pure Stocks and Horets. As a member
of WISSOTA, you vote on policies and rules
and help guide YOUR organization. Click on
Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS

EVENT SPROUT
WWW.EVENTSPROUT.COM

Rana Ventures, LLC 2549 WAUKEGAN ROAD
#782 DEERFIELD, ILL 60015 713-320-0809
specializes in electronic ticketing of events.
Easy setup along with the sale of automated
ticketing machines.

TICKETSPICE

WWW.TICKETSPICE.COM

9142 D STREET, SACRAMENTO, CA

95814 888-798-9569 TicketSpice brings

a specialized ticketing experience to the
promoter and the customers to provide
effortless online event management and ticket
sales, marketing and ticketing that helps
event organizers increase their bottomline.

TRACKSIDE APP
WWW.TRACKSIDEAPP.COM

)

1321 DAVIS ST. SW., CANTON, OHIO 44706
330-754-3364 Trackside has been refined

to provide seamless event management,
marketing and ticketing that makes events
better for event organizers.

TIMING, SCORING, DISPLAYS

FLAGTRONICS
WWW.FLAGTRONICS.COM

8052 ELM DRIVE, STE G,
MECHANICSVILLE, VA 23111 804-8157201
providing track wide lighting, safety and
other options to assist in race management
anr(]i'slafety awareness inside and outside the
vehicle.

MYLAPS SPORTS TIMING
WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110,
ATLANTA, GA 30339 678-816-4000 MyLaps
offers the best in class sports timing systems
to measure, publish, and analyze race

and participant results for all sports and
specifically auto racing.

RACECEIVER RACE MANAGEMENT
WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE,
GA 30501 866-301-7223 Raceceiver

race communications. Raceceiver race
management timing and scoring system.

WESTHOLD CORPORATION
WWW.WESTHOLD.COM
INFO@WESTHOLD.COM 5355 E. 38TH
AVE., DENVER, CQ 80207 408-533-0050
Westhold is a leading seller and manufacturer
of race timing and scoring systems,
scoreboards, message centers, video
displays, and software

WEATHER INSURANCE

VORTEX INSURANCE AGENCY
WWW.VORTEXINSURANCE.COM

7400 W. 132 ND ST., SUITE 260, OVERLAND
PARK; KS 66213, 913-253-1210 Vortex
Insurance offers weather insurance policies
to mitigate the financial risk adverse weather
presents in business.

WEBSITES & E-COMMERCE

FIRETHORN MARKETING

WWW FIRETHORNMARKETING.COM
E-Mail: clint@firethornmarketing.com

500 NORTH ESTRELLA PARKWAY,
GOODYEAR, AX 85338

304-481-2464 - Firethorn Marketing offers
develops incredibly easy to manage and fully
responsive websites.

MYRACEPASS
WWW.MYRACEPASS.COM
PO BOX 81666, LINCOLN, NE 68501
402-302-2464 MyRacePass is a leader in the
software development in motorsports specializing
in a Race Management System, Website
Bevglopment, Online Ticket Sales and Apparel
esign.
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A SINCERE RPM “THANK YOU” GOES OUT
T0 THE FOLLOWING GROUP OF EXHIBITING
COMPANIES WHO HELPED MAKE THE
90TH ANNUAL RPM WORKSHOPS AT THE
SHORES RESORT & SPA IN DAYTONA
BEACH SHORES A TRULY SPECIAL EDITION
OF OUR ANNUAL EAST COAST GATHERING;
HOOSIER RACING TIRE (LAKEVILLE, INDIANA),

K8K INSURANCE (FORT WAYNE, INDIANA):
BLUEPRINT ENGINES (KEARNEY, NEBRASKA);
TICKETSPICE (SACREMENTO, CALIFORNIA), ™
MYRACEPASS (LINCOLN, NEBRASKA)
FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE,
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)
NASCAR (DAYTONA BEACH, FLORIDA),

RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);
PIT PAY (CHARLOTTE, NORTH CAROLINA);
SIMES GRAPHIC DESIGN (MANDAN, N.D.);

RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);
SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);
JONES BIRDSONG (CHANHASSEN, MINNESOTAY;
VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);
WISSOTA (ST. CLOUD, MINNESOTAY;

VP RACING FUELS (SAN ANTONIO, TEXAS),

SUNOCO RACING FUELS (MARCUS HOOK, PA);
AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA);
EVENT SPROUT (DEERFIELD, ILLINOIS);
WESTHOLD (SANTA CLARA, CALIFORNIA);
MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN)
PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA):

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);
RACECALS (AUBURN, WASHINGOTN);
SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);
FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);
DIGITAL THROTTLE (INCLINE VILLAGE, NEVADAY);
VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);
FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);
RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL
OPPORTUNITY TO MEET WITH REPRESENTATIVES
OF THE BUSINESS. THE FOLKS WITH THESE
COMPANIES TOOK THE TIME TO RECOGNIZE HOW
IMPORTANT YOU ARE BY BEING IN ATTENDANCE
AT RPM TO CREATE NETWORKING, MEETINGS
AND ONE-ON-ONE DISCUSSION, ALL IN THE
BUSINESS WHEN IT COMES TO RPM AND THE
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA
WORKSHOPS. COMES TO RPM AND THE ANNUAL
RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.

/ BlunePrink

ENGINES

BluePrint Engines the authority in Crate Engines. Providing horsepower for street, strip and track use.

308-236-1010
2915 MARSHALL AVENUE, KEARNEY, NE 68847
WWW.BLUEPRINTENGINES.COM
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FIRETHOA
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DEVELOPER OF CUSTOM E-MAIL MARKETING
CAMPAIGNS AND CUSTOM WEBSITE DESIGN.
E-COMMERCE SPECIALISTS.

500 N. ESTRELLA PARKWAY, GOODYEAR AZ 85338

304-481-9807
WWW.FIRETHORNMARKETING.COM

SOy

RACE FUELS
The largest refiner of racing gasoline. National distribution
of quality brands. SUNOCO, Turbo Blue, and Trick.
800-722-3421
PO BOX 1226, LINWOOD, PA 19061

WWW.SUNOCORACEFUELS.COM
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MOFFETT PRODUCTONS, INC.

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.
281-440-0044 « 509 CLARENCE ST.,
TOMBALL-HOUSTON, TX 77375

www.moffett.com

MyRacePass is a valuable tool for any driver, track,

association, or team owner! It brings all motor sports

media into one central location. This makes the
management of that media simple and less time
consuming for everyone involved.

www.myracepass.com

CEIVER

Raceceiver is the world’s smallest radio receiver,
used for one-way communications to drivers.
Raceceiver Race Management System by
Westhold, transponder scoring for short tracks.
872 Main Street SW Ste D2., Gainesville, GA 30501
866-301-7223

Www.raceceiver.com

sprout

Live Event Ticketing Made Simple

Specializes in electronic ticketing of events. Easy setup
along with the sale of automated ticketing machines.

713-320-0809
Rana Ventures, LLC 2549 WAUKEGAN ROAD #782 DEERFIELD, I

WWW.EVENTSPROUT.COM

SPEED SPORT TV IS THE DIGITAL MEDIA BRAND FOR
SPEED SPORT, AMERICA’S MOTORSPORTS AUTHORITY.
From demolition derbies, truck and tractor pulls, figure 8 rac-

ing, flat track, ice oval racing to Legends, stock cars, midg-

ets, sprint cars, off-road trucks and anything in between,
SPEED SPORT TV delivers just about anything motorsports
fans want to see.

SPEED SPORT TV #FEEDYOURSPEED



