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DIRT OVAL

P.0. Box 1437

Clinton, TN 37717
Phone: (865) 457-9888
Email: hoosierdavid@bellsouth.net
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ROAD & DRAG

P.O. Box 6080

Maryville, TN 37802
Phone: (865) 984-3232
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NEBRASKA

12252 N 153rd Circle

Bennington, NE 68007

Phone: (402) 2819700

sales@hoosiertiregp.com
www.hoosiertiregp.com

www.hoosiertire.com
65465 SR 931, Lakeville, IN 46536 (574) 784-3152
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103 Gross Road, Bldg. A

Mesquite, TX 75149

Phone: (972) 289-RACE (7223)

Email: tom@smileysracing.com www.
smileysracing.com
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2608 E. California

Fresno, CA 93721

Phone: (559) 485-4512

Email: racing@hoosiertirewest.com www.
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117-119 Cushman Road

St. Catherines, Ontario,

Canada L2M 6S9

Phone: (905) 685-3184

Email: ronmckay@bic

knellracingproducts.com
www.hoosiertirecanada.com
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1733 Maryland Avenue
Niagara Falls, NY 14305
Phone: (716) 285-7502

Email: usasales@

bicknellracingproducts.com
www.bicknellracingproducts.com
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MAILING ADDRESS:
1670 Hall Road, Elma NY 14059 - PO Box 161,
174 E. Main Street, East Aurora, NY 14052

E-MAIL CONTACT:

s O TARTS WITH K&K

Other insurance providers may come and go but with more than 70
years of experience in the motorsports industry, you can depend on
the staying power of K&K Insurance. As a recognized and trusted
motorsports insurance provider, you can choose K&K with confidence
for competitive coverage designed for your needs. Work with an
expert and call K&K Insurance today.

iskotnicki@racingpromomonthly.com
- — - ﬁ_—‘_‘—‘____—-___—____“

Racing Teams
Owners & Sponsors
Facilities & Events
Products Liability
Racing Service &
Repair Shops

* & @ @

K&K Insurance Group, Inc. is a
licensed insurance producer in all

—  states (TX license #13924); operating
in CA, NY and Ml as K&K Insurance
Agency (CA license #0334819)

* Competitive rates and coverage

* Extensive specialty insurance
and claims knowledge

® Secure market with over

70 years of experience

800-348-1839

www kandkinsurance.com
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Eldora Speedway General Manager, Levi Jones
will lead the RPM Workshops in both Reno and
Daytona for the 53rd annual editions, bringing his
passion for the business to his presentations.

Levi Jones: From USAC Champion to Industry Leader,
Now Keynoting the 53rd RPM Workshops

Levi Jones is a family man, a hard worker and when it comes
to racing, quite simply, a badass. No matter how you look at
it. He raced in the toughest cars as the toughest places and
won a bunch.

The former USAC star, who retired from driving in 2013, has
done just about everything a racer — and later an executive
— could dream of. Now, Jones will bring that wealth of expe-
rience to the stage as a presenter and keynote speaker at the
53rd Annual RPM Workshops, set for Reno, Nevada (De-
cember 2-4, 2025) and Daytona Beach, Florida (February
2026).

A Hall of Fame Career on the Track

Hailing from Olney, lllinois, Jones carved out one of the most
successful résumés in open-wheel short track history. In 2024,
he was inducted into the USAC Hall of Fame, recognition for a
career that included:

* Five USAC National Sprint Car Championships
* Two USAC Silver Crown Championships

His years behind the wheel cemented him as one of the
toughest competitors of his era.

Building Events, Leading Organizations

After retiring from driving, Jones seamlessly transitioned into
leadership. He became USAC National Series Director be-

o)
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fore being named Vice President of Competition for Circle
Track Divisions. During that time, he spearheaded several
new cornerstone events, most notably the BC39 at Indianap-
olis Motor Speedway, created to honor his late friend Bryan
Clauson.

Jones later moved into IndyCar as director of the NXT pro-
gram, the developmental ladder toward IndyCar. His most
recent chapter brought him back to the grassroots as General
Manager of Eldora Speedway, reuniting him with his former
car owner, Tony Stewart, at one of the country’s most iconic
dirt tracks.

Why Levi Jones Matters at RPM

When asked “Why Levi Jones?” the answer is simple: he has
seen it all.

From ticket selling to concessions, competition to promotions,
building events to running race nights — Jones has experi-
enced every side of the sport. He understands what it takes to
attract fans, support racers, and sustain a business.

“It's exciting to come to the RPM Workshops and help,” Jones
said. “I'm also looking to learn. The Workshops are an import-
ant function in our industry. They bring together people who
are dedicated to maintaining and growing what we do. The
promoters, the exhibitors, the attendees — it’s an incredible
opportunity to speak to each other and build on our business.
This is something I'm really looking forward to.”

Even Tony Stewart vouched for his former driver’s versatility
when Jones joined Eldora:

“Levi combines a racer’s perspective with excellent manageri-
al and promotional experience earned in USAC and IndyCar.”

Continuing a Tradition of Leaders

Jones joins a line of influential Eldora Speedway leaders —
including Earl and Bernice Baltes and Roger Slack — who
have also played significant roles in shaping the sport and the
RPM Workshops themselves.

Quietly, but steadily, Levi Jones has become an industry lead-
er. His story is not just about wins and championships, but
about growth, leadership, and dedication to racing at every
level.

And this December, at the 53rd Annual RPM@Reno West-
ern Workshops, he'll share those lessons with the industry.
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Levi Jones is as comfortable with his family as
he is at the Indianapolis Motor Speedway, behind the
wheel of a Sprint Car or in victory lane.
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During the running of the Kings Royal at Eldora Speedway,
Jones and Stewart were captured fixing the fence following a
pretty devastating crash. It’s that sign of “do what needs to be
done, whatever it is...” that has driven us to bring Jones into
speak and help lead RPM.

SSUE 55.8
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In late 2024 Adam Stewart, owner of Crate Racin’ USA asked if RPM would be interested in being
a part of his sanction’s promoter’s meeting. Josh Holt of MyRacePass was the conduit for the cre-
ation of this, which has now turned in to “Taste of RPM”, where RPM will help associations, tracks
and programs create a “no bells and whistles” session that gives promoters an opportunity to have a
brief RPM experience and encourage them to come one of the two shows in Reno or Daytona, or per-
haps even both. We will back with Stewart at his promoters meeting following the season for another
“Taste of RPM” session. Look for more information on these type of events coming in the near future.

-

-
]
-
-
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Click on the photo of the Silver Legacy at “The Row” in Reno, NV to be taken to the “Booking Link”
for December 2, 3 and 4, 2025 as part the 53rd annual RPM@Western Workshops or visit the link
here; 53rd RPM Promoters Workshops - Start your reservation

Group Code: SRRPM5

)
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NOTICE SAVE THESE DATES
53rd Annual RPM@Reno
53rd Annual RPM@Daytona Workshops

RPM@RENO RPM@DAYTONA

WORKSHOPS WORKSHOPS

WED, DEC. 3 & MON, FEB 9 &
THURS, DEC. 4, 2025 TUES, FEB 10, 2026

RPM@RENO - SILVER LEGACY, RENO, NV
RPM@DAYTONA- THE SHORES RESORT, DAYTONA BEACH, FL

TicketSpice

for Speedways

TicketSpice brings a specialized ticketing experience to the promoter and the customers to provide effortless online event
management and ticket sales, marketing and ticketing that helps event organizers increase their bottomline.

9142 D STREET, SACRAMENTO, CA 95814 888-798-9569

BluePrink

[ = ——— MOTORSPORTS

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.




As 2025 continues to takes shape, one truth in business

has become impossible to ignore: the marketing landscape
is evolving faster than ever before. The days when a small
business could coast on word-of-mouth or a few ads are long
gone. Today, success demands a multi-layered marketing
approach, blending traditional methods with digital-first tac-
tics — all while adapting to rising customer expectations.

In short: “good” is no longer good enough. Consumers
now compare your brand not only to competitors in your
space, but to the best experiences they’ve had anywhere.
That raises the bar for every industry.

So, how do you rise above the noise? The answer lies in
building a comprehensive strategy that connects, engages,
and delivers genuine value. Below, we'll walk through what
a marketing strategy is, how to build one, and the 10 most
effective strategies shaping 2025.

What Is a Marketing Strategy?

A marketing strategy is the master plan that directs how a
business will promote itself and connect with its audience. It
sets clear goals, tactics, and success metrics, serving as both
blueprint and compass for navigating the marketplace.

Done right, it:

* Guides how resources are spent

¢ Aligns teams around key priorities

* Keeps businesses flexible in changing conditions

* Ensures focus on long-term growth, not just short-term wins

Whether you're launching a new product, entering a new mar-

ket, or cultivating customer loyalty, your marketing strategy is
the foundation for everything else.

)

SSUE 55.8

Traditional vs. Digital: The Two Pillars of Marketing

Traditional Marketing still has its place: print ads, TV and
radio spots, billboards, and direct mail campaigns. For certain
demographics — such as older audiences or commuters —
these remain effective.

Digital Marketing has become the cornerstone. From SEO
and social media to email and content marketing, digital
strategies allow precise targeting, instant feedback, and
cost-efficient campaigns — especially when reaching young-
er, tech-savvy audiences.

The most effective brands today combine both, tailoring ef-
forts to audience behavior and market opportunities.

How to Create a Marketing Strategy

Every strong strategy is built step by step:

1. Conduct Market Research — Gather insights into customer
needs and industry trends.

2. Set Clear Goals - SMART goals with KPIs keep your
efforts measurable and focused.

3. Define Your Target Audience — Develop detailed custom-
er personas.

4. Analyze Competitors — Use SWOT to identify gaps and
opportunities.

5. Highlight Your Unique Value Proposition (UVP) - Clarify
what sets you apart.

6. Set a Budget - Balance short- and long-term ROI.

7. Craft Compelling Content & Messaging — Ensure consis-
tency across channels.

8. Launch Coordinated Campaigns — Clear timelines and
communication are critical.

9. Track & Measure Performance - Use data to adjust and
optimize.

10 Marketing Strategies Defining 2025

1. Embracing Artificial Intelligence (Al)

Al is no longer optional — it's the driver of personalization,
predictive analytics, and campaign optimization. Think: chat-
bots, dynamic content, automated emails, and smarter ad
placements.

2. Leveraging Data Analytics

Advanced analytics tools reveal customer behavior and cam-
paign ROl in real time. Businesses that adapt quickly to these
insights gain a serious edge.

PG 10
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3. Content Marketing Evolution

Content remains king, but authenticity is queen. Focus on

long-form thought leadership, interactive experiences (quiz-

zes, polls), and user-generated content. Repurpose evergreen ENGINES FOR

content for more reach. CIRCLE TRACK
COMPETITION.

4. Social Media Strategies
Short-form video (TikTok, Reels), micro-influencer collabora-

tions, and community-driven engagement dominate 2025. etk engings. T ComPebe
Authentic storytelling outshines hard selling.

5. Video Marketing

From behind-the-scenes stories to tutorials and live streams,
video remains one of the most engaging formats. Shoppable
videos are gaining traction as conversion tools.

6. Voice Search Optimization

With voice assistants everywhere, optimizing for conversation- REWARDS

al, question-based queries ensures your brand is discover- contingencyconnection.com
able in the new search landscape.

7. Sustainability and Social Responsibility

Today’s consumers want brands that share their values. Trans- Jackie Ressa from Contingency Connec-

parency, eco-friendly practices, and community initiatives tion recently reached out seeking a couple of

build trust and loyalty. participants in the Contingency Connection
program for 2025. The program can be an

8. Augmented Reality (AR) and Virtual Reality (VR) excellent asset to your racing program. If you

Immersive experiences like AR try-ons, VR events, and inter- are seeking contact information, please reach

active demos are bridging the gap between online browsing out to info@racingpromomonthly.com and

and real-world confidence. we will get you in touch with the right people.

9. Personalization and Customer Segmentation

Segment audiences with precision and deliver hyper-relevant
offers. Personalization increases conversions and keeps cus-
tomers engaged.

10. Omnichannel Marketing Integration

Consistency across touchpoints is critical. Link online and of-
fline efforts — QR codes, in-store/digital crossover promotions
— to deliver a seamless customer journey.

Final Word

The marketing game in 2025 is about more than visibility —
it's about connection and relevance. By combining Al-driven
insights, authentic content, and omnichannel consistency,
businesses can build the kind of relationships that last.

COMING SOON
VORKSHOPS

_ TONA 2023
Because at the end of the day, customers don't just want

products. They want experiences. And the brands that deliver
them will own the future.

WWW.PROMOTERSNEWSLETTER.COM
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DATA DOESN'T LIE—
RACING IS BIG BUSINESS.

NATIONAL ECONOMIC IMPACT
$69.2B 318,579/ 522.1B | $8.2B

TOTALECONOMIC TOTAL JOBS TOTALWAGES | TOTALTAXES
IMPACT & BENEFITS PAID

| PR

TRACK OPERATORS, PROMOTERS & SANCTIONING BODIES HEADQUARTERS

The RPM Newsletter and Workshops was once again part of
the TOPS H.Q. Workroom and Lounge which provides meet-
ing space for Track Operators, Promoters and Sanctioning
Bodies, along with hosting the popular “BS & Brews” which
gives industry folks the opportunity to network and let their
hair down in casual conversation.

)
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“I have learned more at the RPM Workshops and
Trade Shows then | do at any other Trade Show”,
Gregory Geibel, General Manager, Promoter, Lernerv-
ille Speedway

N
75 Promoters
gzg‘gmARTTN‘;:i ShOpS

RNERVILLE

PEEDWAY

52nd annual RPM@Reno Western Workshops En-
dorsement; “l was at Reno this past week. | person-
ally want to say the best one (Workshops) of the last
8 years. It was nice to hear from people that are cur-
rently involved up to date on the changing marketing
ideas. The social media stuff was awesome. Thank
you, Roy Bain”

hoosiertire.com

HOOSIE ,} 574-784-3152
- /i
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Following an interesting meeting at PRI that happened
quite by chance, we have chose to add Australia and New
Zealand into our voting. Australia and New Zealand have

a hotbed of racing. In addition to this we have adjusted

the regions to include our neighbors to the North. As RPM
continues to seek growth, we feel this is a positive move for
the organization.

Region 1;

Canada - Nova Scotia, Quebec, Prince Edward Island,
New Brunswick, Newfoundland

United States — Maine, Vermont, New Hampshire, Con-
necticut, New York,

Massachusetts, Rhode Island, Pennsylvania, New Jersey,
Delaware,

Maryland

Region 2;

United States - Virginia, Tennessee, North Carolina, South
Carolina,

Georgia, Florida, Alabama, Mississippi, Louisiana, Ken-
tucky

Region 3;

Canada - Ontario

)
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United States — Michigan, Ohio, Indiana, lllinois, West
Virginia

Region 4;

Canada - Manitoba, Saskatchewan, Nunavut

United States — Wisconsin, Minnesota, North Dakota, South
Dakota,

Wyoming, Montana

Region 5;

United States — Missouri, Nebraska, Colorado, Texas, Okla-
homa, Kansas,

Arkansas, lowa

Region 6;

Canada - Alberta, British Columbia, Northwest Territories,
Yukon

United States — Idaho, Washington, Oregon, California,
Nevada, New

Mexico, Arizona, Utah, Alaska, Hawaii

Region 7;

Australia, New Zealand

PG 14
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RPM believer, Ernie Saxton recently passed away. Saxton believed in our
industry and the RPM Workshops and Newsletter. He was truly an advocate
and person who helped advance our sport.

Remembering Ernie Saxton: Legendary Announc-
er, Columnist, and Advocate for Motorsports,
1941-2025

Langhorne, Pa. — (August 17, 2025) — The racing
community is mourning the loss of Ernie Saxton, one
of the most recognizable and respected voices in
short track racing, who passed away on August 17 at
the age of 84 after a brief illness.

Best known as the “Voice of Grandview Speedway”,
Saxton spent more than four decades as the track’s
announcer and public relations director, where his
booming voice and unmatched enthusiasm became a
Saturday night tradition for generations of fans.

In addition to his work behind the microphone, Saxton
was a prolific writer and columnist. His long-running
“My Two Cents Worth” column in Area Auto Racing
News tackled racing’s biggest issues with honesty,
insight, and conviction. His influence reached far
beyond the pages, as he became a trusted voice for
racers, fans, and promoters alike.

A passionate advocate for motorsports media, Saxton
was a founding member and longtime president of
the Eastern Motorsport Press Association (EMPA),
helping guide the organization into one of the most re-
spected motorsports media groups in the country. He
also operated Ernie Saxton Communications, where
he worked with racers and promoters across the na-
tion to secure sponsorships and grow their programs.

)
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Saxton’s career took him to more than 150 speedways
nationwide. He announced at marquee events, in-
cluding NASCAR and ARCA Speedweeks at Day-
tona, while also dedicating himself to regional racing
through events such as the Motorsports trade show
and the Indoor Auto Racing Series. His tireless pro-
motion of the sport made him a vital pillar of the racing
industry.

Saxton is survived by his son, Richard, daughter-in-
law, Jacki (Evans), and granddaughters Courtney and
Carleigh. He was predeceased by his wife, Marilyn, in
2022. He was also preceded in death by his parents,
Charles Saxton and Rhoda Weist; brothers Charles
and Francis; and sister, Rhoda Corradetti.

On a personal note, Saxton was known for his pro-
fessionalism and his passion for the sport. He often
reached out to colleagues to share stories, seek col-
laboration, or simply to connect about racing. Though
invited to the Daytona Workshops, he chose not to
attend—preferring to stay closer to the grassroots
level he championed for so long.

“Folks like Ernie Saxton are harder and harder to
come by. He loved the sport, it was his passion.
While racing continues to evolve, the loss of pil-
lars like Ernie reminds us how much the business
of motorsports depends on those who dedicate
their lives to it. He will be deeply missed.”

PG 19



Ricky Craven has always been a tough nosed, straight
up individual, with a passion for short track racing. Prior to

making to the NASCAR Cup Series, Craven cut his teeth in
Northern New England and made a name for himself in the
NASCAR Busch North Series.

Ricky Craven, retired NASCAR veteran and former commen-
tator purchases Speedway 95 with $5 Million Revitalization
planned for Maine Short Track

Ricky Craven, one of Maine’s most decorated race car drivers
and a two-time winner at NASCAR's top level, has reached an
agreement to purchase Speedway 95, the storied third-mile as-
phalt track in Hermon, from longtime owner Del Merritt. Craven,
59, will take over operations on January 1, 2026.

The sale marks a new chapter for the track, which sits on 32
acres adjacent to Interstate 95 and has been a cornerstone

of Maine racing since opening in 1966. Merritt, who has been
involved at the track since 1968 and sole owner for the past 15
years, said he could have sold the property for development but
chose to pass it on to Craven to preserve its racing tradition.

“I could have sold for twice the price to a developer, but it
wouldn’t have still been a race track,” Merritt said.

Craven, who grew up in nearby Newburgh, said he intends to
transform Speedway 95 into a year-round motorsports com-
plex while preserving its rich short track roots. He estimates it will
take at least $5 million and five years to fully realize his vision.

“I'm sliding all my chips into the center of the table. I'm going
all in on this,” said Craven. “The track has to be operating
the overwhelming majority of every day, each year. It will be
fun as hell. Enjoyable and also backbreaking. I've made up
my mind.”

Speedway 95 in Hermiston, Maine is set to see some chang-

es under the guidance and ownership of Ricky Craven beginning
in 2026.

)
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Among his plans:

* Construction of an indoor event facility with banquet and cater-
ing space for weddings and special events.

¢ Relocation of Ricky Craven Motorsports, his North Carolina—
based classic car dealership, to the Speedway 95 property.

e Facility improvements, including moving the main grandstands
closer to the track, adding seating capacity, and widening the
racing surface to create more competitive lanes (targeted for
2026-27).

Currently, Speedway 95 operates Wednesday and Saturday
nights from early May through mid-October. Craven said he
envisions a product that consistently fills the grandstands and
encourages car counts of 30-plus entries in each division.

“I am not the savior of Speedway 95,” Craven emphasized.
“What's going to allow Speedway 95 Motorsports Complex to
thrive is the product we produce. My involvement is causing
curiosity, but at the end of the day it comes down to how
good the product is. Period.”

For Craven, Speedway 95 carries deep personal meaning. His
earliest racing memories include watching his parents, Alan

and Nancy, compete at the track. He later raced there himself
before climbing the NASCAR ladder, ultimately securing Rookie
of the Year honors at Unity Raceway at age 15 and going on to
victories in all three national NASCAR divisions. His most famous
win came at Darlington Raceway in 2003, where he edged Kurt
Busch by .002 seconds — one of the closest finishes in NASCAR
history.

After retiring from driving in 2006, Craven spent over a decade
as a NASCAR analyst with ESPN and Fox Sports. Now, he is
returning home to Maine to invest in the future of the sport that
has defined his life.

Merritt, who kept Craven’s original offer sheet in his wallet for five
years, said the timing is now right.

“Did I need to sell it? No. Did | want to sell it? No. Is it time to
sell? Yes, | decided it was,” Merritt said. “I think you’re going
to see the place booming. | think this will probably become
the primary race track in the state of Maine because of the
things Craven’s going to do and his name.”
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TicketSpice

Speedways 1, R flolel

with TicketSpice 1d i

Tennessee Motor Speedway =

Leading Speedways are switching to TicketSpice to save

Tired of outdated ticketing MOfeesb o time, increase revenue, and elevate their visitor experience.
companies doing the bare

AllSt

minimum and over charging? Race -« &2 Flexible Ticketing [5] Single Page Ticketing
258 Reserved Seating Save with Fraud Protection
E’i':l'm Book a call to pper Dack — i= Mass Cancelation Refunds @ Free Marketing Website
; IO - o cppmeoms o

Parking Pass

Scan and Schedule for the Promotion!

TicketSpice was started in 2008 and has worked with 60,000 organizations, processing over $1 Billion per year. Birthed
from the ethusiast motorsports industry, we know what it feels like to be overcharged for solutions that overpromise and
underdeliver. More at www.ticketspice.com/speedways

> TicketSpice

for Speedways
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Forrest Lucas made many contributions to the mo-
torsports industry, including short track racing. The mark
he left on the sport are incredible. Here is photographed

with his wife at his namesake speedway in Wheatland,
Missouri, where Dan and Dee Ann Robinson earned their
Auto-Racing Promoter of the Year Award.

Forrest Lucas, Founder of Lucas Oil and Motorsports Vision-
ary, Dies at 83

The motorsports world is mourning the loss of Forrest Lucas,
founder of Lucas Oil Products and one of the industry’s greatest
supporters, who passed away on Saturday at the age of 83.

“We are deeply saddened by the passing of our founder, Forrest
Lucas,” the company said in a statement. “Forrest’s boundless
drive for Lucas Oil, his generosity and love for his family, friends,
and community defined his life. While we grieve this tremen-
dous loss, we take comfort in knowing his legacy will continue to
inspire our team and all who knew him.”

From Truck Driver to Global Brand Builder

Born in rural Indiana in 1942, Lucas began his career as a truck
driver before founding Lucas Oil Products in 1989. What started

as a small operation grew into a worldwide brand, synonymous

with performance, innovation, and reliability.

Champion of Motorsports

Under Lucas’s direction, Lucas Oil became one of the most
influential names in motorsports. The company has supported:

e The NHRA Lucas Oil Drag Racing Series

e The Lucas Oil Late Model Dirt Series

e Lucas Oil Speedway in Wheatland, Missouri
¢ Lucas Oil Indianapolis Raceway Park

Lucas Qil's presence expanded beyond racing, most famously

)
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with the naming sponsorship of Lucas Oil Stadium in India-
napolis, home of the NFL’s Indianapolis Colts.

Through these efforts, Lucas ensured that grassroots and pro-
fessional motorsports alike had the resources, sponsorship, and
exposure to grow.

A Lasting Legacy

Forrest Lucas is remembered as much for his philanthropy,
generosity, and love of community as for his business suc-
cess. His influence will continue through the leadership of his
son, Morgan Lucas, a former NHRA drag racer who now serves
as president of Lucas Oil.

Lucas’s passing leaves a void in motorsports, but his vision
and dedication to the sport will continue to shape its future for
decades to come.

For the fourth consecutive year, pre-entries for the
Speedway Motors IMCA Super Nationals fueled by Casey’s
have topped the 1,000 mark. On August 20, Sunoco IMCA
Hobby Stock driver Eric Cross of Salina, Kansas, became
the 1,000th driver to register for the 43rd annual event.

All divisions are currently pacing ahead of last year’s
totals, with 285 Sunoco IMCA Stock Cars, 237 Frigsen
Performance IMCA Modifieds, 168 Karl Chevrolet IMCA
Northern SportMods, 159 Sunoco IMCA Hobby Stocks,

78 Stealth Racing IMCA STARS Mod Lites, and 60 Mach-1
IMCA Sport Compacts already entered. The overall all-time
record of 1,036 competitors was set last year, with 1,061
pre-registered entries. The Stock Car total is already an all-
time preregistration record for the class, surpassing last
year’s mark of 281. Outside of lowa, leading states in reg-
istration are Wisconsin with 75, Minnesota and Nebraska
each with 58, Texas with 52, Kansas with 50, Arizona with
40, Missouri with 38, Colorado with 27, California with 24,
and Arkansas with 23.
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Humpy Wheeler, Legendary Charlotte Motor Speedway Presi-
dent and “P.T. Barnum of Motorsports,” Dies at 86

Howard Augustine “Humpy” Wheeler Jr., one of motorsports’
most visionary promoters and the longtime president and general
manager of Charlotte Motor Speedway, died peacefully of natu-
ral causes on Sunday surrounded by family. He was 86.

Wheeler's legacy is woven into NASCAR's rise to prominence. A
showman with a sharp business mind, he combined creativity,
risk-taking, and fan-first thinking to revolutionize the way stock
car racing was presented. For more than three decades at
Charlotte Motor Speedway, Wheeler transformed the fan experi-
ence, staged some of racing’s most memorable spectacles, and
earned the nickname the “P.T. Barnum of motorsports.”

From Belmont to the Big Stage

Born October 23, 1938 in Belmont, N.C., Wheeler's passion for
racing began early. At age 11, he hitchhiked to his first race at
Charlotte Speedway. By 13, he was already promoting local bicy-
cle races, offering prizes and fixing broken bikes in his shop.

Wheeler’s early years also included an impressive boxing career
— with a 40-2 record, a Golden Gloves championship, and am-
bitions of making the 1960 U.S. Olympic team before choosing
a different path. He was inducted into the Carolinas Boxing Hall
of Fame in 1992.
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After playing football at the University of South Carolina until
a back injury ended his career, Wheeler graduated in 1961 with
degrees in journalism and political science. His first jobs ranged
from WBTV television to Firestone Tire and Rubber before he
returned to racing.

Shaping Charlotte Motor Speedway

Wheeler’s defining career move came in 1975 when he was hired
by Bruton Smith at Charlotte Motor Speedway. Within a year,
Wheeler became track president, launching a partnership that
helped shape modern NASCAR.

He quickly made waves. In 1976, Wheeler helped orchestrate
Janet Guthrie’s groundbreaking entry into the World 600,
making her the first woman to qualify for a race at a NASCAR
superspeedway.

Perhaps Wheeler’'s most famous contribution was leading the in-
stallation of the first-ever superspeedway lighting system, de-
buting with the 1992 NASCAR All-Star Race, famously dubbed
“One Hot Night.” The success of that event ushered in the era of
night racing at major tracks across the country.

Under his watch, Charlotte Motor Speedway also pioneered
luxury suites, trackside condominiums, fine dining with a view of
the race, and even motorsports’ first naming-rights agreement,
rebranding the venue as Lowe’s Motor Speedway.
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The Showman

Wheeler’s flair for showmanship made him a fan favorite. He filled pre-race programs with boxing matches, three-ring circuses, mili-
tary re-enactments, and fire-breathing machines like Robosaurus. He once staged an elephant ride, another time stuck his head into
a tiger’'s mouth.

‘| don't know what it was, but | just saw something in racing,” Wheeler said. “There was spectacle waiting to happen. And that was
always in my head.”

Beyond the stunts, Wheeler never lost sight of the fan experience. As NASCAR Hall of Famer Richard Petty once said:

“His passion was to ensure that when each fan left the track, they felt as if they had been a part of a happening.”

Expanding Motorsports’ Reach

Wheeler also had a long-term vision for growing the sport:

¢ He helped launch U.S. Legend Cars International to make grassroots racing more accessible.

* He authored Growing Up NASCAR in 2010, sharing insights into the industry.

¢ His voice appeared in Pixar’s Cars franchise as Tex Dinoco, cementing his larger-than-life persona in pop culture.

For his achievements, Wheeler was inducted into the International Motorsports Hall of Fame (2006), the Motorsports Hall of Fame
of America (2009), and several others. In 2026, he will be honored with NASCAR’s Landmark Award for Outstanding Contribu-
tions.

Family and Legacy

Wheeler is survived by his wife of 63 years, Pat; their three children, Patti Wheeler (Leo Hindery), Tracy Hardy, and Trip Wheeler (Jac-
qui); five grandchildren and one great-grandchild; as well as sisters Angie Wheeler (Janet Jones) and Mary Plexico (Lowry).

Humpy Wheeler leaves behind a sport forever changed by his vision, his daring, and his devotion to the fan. As Bruton Smith once
said, Wheeler always believed in one simple question:

“What would ever happen if you did it right?”

And for decades at Charlotte Motor Speedway, Humpy Wheeler showed the world exactly what that looked like.
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ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.

VISIT: | CALL:
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Quick Notes from our Support team!

MRP Promoters Club Returns to the IMCA Super Nationals!
The MRP Promoters Club is back at the IMCA Speedway Mo-
tors Super Nationals Fueled by Casey’s, and we've got some
exciting new features and opportunities planned for this year.
Don'’t miss your chance to be part of it — get signed up early!

Register here: myracepass.com/promoters-club

Important Reminders for Promoters

¢ Paid Registrations & Online Tickets

Be sure you're ready to receive funds before confirming tickets
or registrations. Once a registration is confirmed, it's no longer
public for drivers to complete if it's a paid item.

* New Ticketing Feature

We've added more flexibility to online ticket management! Now,
within your ticket event screen, you'll see an “Edit Availability”
button under each ticket type. This allows you to:

e Set custom availability dates
e Control public access for each ticket type individually

This means more control, more customization, and smoother
ticketing for your events.

Managing Administrators

As we move into fall specials and year-end events, remember
you can add or remove administrators for your track account
as needed.

1. Go to your Dashboard

2. Click the Profile tab

3. Scroll to the Users section

Add/remove administrators (they’ll need a MyRacePass login)

Learn more here: Adding Administrators to My Account

We're looking forward to another great year at Super Nationals
and can’t wait to connect with everyone in the Promoters Club.
Let’s make 2025’s fall season one to remember!
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Promoters
Workshops

Mark Your Calendars - RPM Workshop Dates for
2025 & 2026

RPM@Reno Western Workshops will take place De-
cember 2, 3 and 4, 2025 at the Silver Legacy, part of
“The Row” in Reno, Nevada.

RPM@Daytona will take place February 8, 9 and 10,
2026 and will likely take place at The Shores in Day-
tona Beach Shores, Florida, provided things do not

change.

RACING "’
N

COMING SOON

VORKSHOPS

WWW.PROMOTERSNEWSLETTER.COM
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STORY BY RPM WORKSHOPS

How to Implement Effective Safety Measures in Sports
Venues - A Refresher

In today’s fast-moving sports environment, ensuring the safe-
ty of spectators, participants, and staff is more critical than
ever. From crowd management to cutting-edge security tech-
nology, a comprehensive safety plan not only protects people
but also enhances the overall fan experience.

This guide outlines key strategies every venue operator should
review and implement to keep events secure, efficient, and
enjoyable.

1. Start with Risk Assessment

Safety begins with a thorough risk assessment. Venue oper-
ators should identify potential hazards — from natural disas-
ters and structural vulnerabilities to crowd behavior patterns
and security threats. Knowing the risks allows leaders to tailor
safety measures and allocate resources effectively.

2. Collaborate with Authorities

Strong relationships with local law enforcement, emergen-
cy services, and regulators are essential. Regular com-
munication and joint planning ensure safety protocols align
with local standards and create a stronger, unified response
network.

3. Emergency Response Planning
A well-practiced emergency response plan is critical. This
includes:

¢ Clear procedures for medical emergencies, natural disas-
ters, or security incidents.

* Regular staff training and drills.

e Coordination with hospitals for seamless medical transfers.

4, Surveillance, Monitoring & Access Control
Modern venues must integrate technology to deter and detect
issues:

* High-definition surveillance for crowd monitoring and
incident response.

¢ Electronic ticketing, ID verification, and biometric sys-
tems to regulate entry and reduce unauthorized access.

* Real-time monitoring of crowd flows to prevent bottlenecks
and disturbances.

5. Communication Systems

Information is power during an emergency. Venues should
ensure:

)
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* Reliable public address (P/A) systems to reach all areas.
¢ Mobile apps and social media integration for real-time
updates to fans and staff.

e Secure internal channels for staff coordination.

6. On-Site Medical Support

Dedicated medical personnel and facilities must be avail-
able to handle health emergencies quickly. Partnerships with
local hospitals strengthen this layer of safety and reassure
fans that care is close at hand.

7. Crowd Management
Organized crowds are safe crowds. Best practices include:

¢ Clear signage and designated seating areas.
* Trained staff to direct flow and de-escalate issues.
e Technology to track and predict congestion points.

8. Infrastructure & Facility Design
Safety should be built into the venue itself:

* Well-marked evacuation routes and exits.

* Structures that meet or exceed building codes.

* Consideration of resilient materials and layouts that re-
duce risks during emergencies.

9. Technology Integration
Innovative tools can enhance venue safety:

* Facial recognition and metal detectors for screening.

¢ Al-based threat detection to spot risks before they esca-
late.

® Regular system updates to keep pace with new threats.

10. Staff Training & Safety Culture
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Staff are the front line of safety. Provide ongoing training in emergency response, customer service, and safety awareness. A
culture where employees feel responsible and empowered ensures better decision-making in critical moments.

11. Engage the Community
Strong safety networks extend beyond the venue. Involving the local community, stakeholders, and fans in planning builds
trust and creates a sense of shared responsibility.

12. Commit to Continuous Improvement
Safety isn't static. Review and update protocols regularly based on:

® | essons learned from past events.
* Feedback from staff, fans, and local partners.
* Advances in technology and changes in the threat landscape.

Final Thought
By combining risk management, collaboration, technology, and continuous improvement, sports venues can create safe,
resilient environments where the thrill of competition is matched by confidence in security.

When fans know they're safe, they can focus on what they came for — the unforgettable excitement of the game.

m =] 2 d /1]

ENGINES FOR
CIRCLE TRACK
COMPETITION.

Coming soon! Small Block Chevy compatible
circle track engines.
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Steve York Returns to His “Sport of Choice” as New ARCA Menards Series West
Director

Former ARPY (2005) from Magic Valley Speedway in Twin Falls, Idaho, Steve
York, a 73-year-old Georgia native has worn many hats over the decades —
criminology and business degrees, a 14-year stint with UPS, video rental
stores, even an embroidery shop. He’s a hockey fan. He enjoys poker.

But when it comes down to it, racing has always been York’s “sport of choice.”

Now living in Jerome, ldaho, York is back in full force, returning to motorsports
as the new ARCA Menards Serigs West director. It's a role perfectly suited for a
man whose relationships and influence have helped shape racing on the West
Coast for decades.

ARCA Menards Series president Ron Drager sees York as the right man for the
job.

“Steve brings with him an abundance of experience, and a deep passion for mo-
torsports,” Drager said. “We’re confident that under his leadership, the series
will continue to grow and thrive, delivering the best possible racing to our fans
across the region. We look forward to the energy and vision Steve will bring.”

SSUE 95.8
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Gregg McKarns shared this photo of the Grinch piloting the big
cart around Madison (WISC) International Speedway from their
Christmas in July promotion. An interesting twist on a great way to
get people out.

4
.

A NASCAR Cup Star is signing autographs in this photo. It is Ryan ‘
Preece. The line was long and Preece took his time to sign for those |
in attendance. These types of promotions with NASCAR stars do not

seem as frequent these days.

[ \WEL CONE]

A recent trip to the Langford, NY Tractor Pull event was quite an Ticketing was simple. There was however a lot of cash “out”, even
awakening. A huge crowd. A unique venue. $25 admission through  for a county fair type event in terms of thinking about security. It
the pit area. We were able to document much of it in photos. was the rare cash only event, there were no credit cards able to

X )

purchase anything on the property. There was only an ATM.
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All of the viewing areas were extremely full around the fa-
cility, with people cycling in and out. It was simple, howev-

er, very effective to not have a bad view of the competition.
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fui ks | BBQ DINNER
#1.00%.n 512 VELLOW TICKET]
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CANNOT USE FOOD TICKETS
T

F0OD PRICES
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NACHOS
FRENCH FRIES

SALTPOTATOES 3710
CORN ON THE COB

Concessions were under two tents on either side of the course including alcohol.
It was an interesting variety as can be seen by the menu. Tickets were the only
currency accepted in the tent and an ATM was nicely labeled on the property.
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In order to obtain an adult beverage ID had to A digital replay board was hung from a crane, which signified how “temporary” the
be presented and arm band was worn. This is a facility, besides the actual pulling track is. The board played replays and sponsorship

common practice at various events in the region, materials. It was wisely used and an effective display.
however the “Drinking Age Verified” was an inter-

esting and easily identifiable twist on the system
to make sure someone who isn’t of age doesn’t
get served.

The pit area was wide open, much resembling an NHRA event with a twist. Placing the flag on the crane and giving

It provided the driveway to an expansive parking area. It was unique to be an equipment company the ability to do
able to walk up to the unique machines and talk to the participants, who s0 was a great two fold effort as it worked
were happy to be earning $400-to-$500 in some classes for a runner up or out in all regards with exposure for the
third place position. Interesting for sure to promoters who pay out a great equipment company as well as a dramatic
deal more. view of the flag.
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If you try to

*Qvin, you might
lose, but if you don't try to
win, you lose for sure!

Success is not measured by what
you do compared to what
somebody else does. Success is
measured by what you do compared
to what you are capable of doing.

)
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Central Missouri Speedway For Sale

Earl and Susan Walls have owned and
operated Central Missouri Speedway (CMS)
in Warrensburg, Missouri, for 31 years. They
have recently announced this would be he
and his wife’s final year at the helm of the
track and that the facility is now for sale.

Along with the racetrack itself, which sits on
30-plus acres of land with a lake and diesel
water pump, the purchase includes the Pub
13 Bar and Restaurant ready to operate, two
concession stand buildings, the pit office
building, the technical inspection and equip-
ment storage outbuilding, and two large
grandstands.

Race-related electronics includes a 10 x 20 LED message center and virtual scoring and timing board with switch and computer, and a
Westhold timing and scoring system, which includes 130 transponders, scoring loop, and IDEC system, two loudspeaker announcer systems,
newly installed lighting, and a new technical inspection drive-on scale and scale equipment,

Motorized equipment includes a Cat grader, two water trucks, a large and small size tractor, a box blade, tiller, Sheep’s foot, two wreckers,
and a push truck, The asking price is one million dollars, which includes all of the above.

The Walls will finish the season out with their current staff and previously announced schedule, which includes racing through mid-September.
For 31 years, Earl and Susan Walls have hosted nearly 390 different drivers at the track and 78 different track champions, they have definitely
earned their retirement wheels!

Serious inquiries about the track may be addressed to the business phone line at (816) 229-1338 between 9 am and 5 pm, Monday through
Friday, or on race days (Saturdays) at Central Missouri Speedway, 5 NE, State Highway V, Warrensburg, Missouri. The sale price is one-million
dollars.

Rockingham Speedway For Sale

Rockingham Speedway, a 250+ acre motorsports and events venue
located in Richmond County, North Carolina. The Speedway currently has
permanent seating for 25,000 and can support up to 50,000 people per
day. It lies at the intersection of US-1 (a four-lane highway) and NC-177 (a
two-lane highway) and has six large entry gates. Rockingham Speedway
offers four distinct paved motorsports areas: a 1-mile track called Big
Rock, a half-mile track called Little Rock, a quarter-mile track called Little
Rock and a road course. The property has received over $12 million in
infrastructure upgrades and improvements over the past three years and
has full ABC permits site-wide. Rockingham Speedway also now qualifies
for the new and extremely rare NC Sports Wagering License.

The Rockingham Speedway Listing can be found here; www.loopnet.com/
Listing/2152-N-US-Highway-1-Rockingham-NC/35995534/
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New at RPM: Industry Job Board / Seeking Items / Services / Etc... Now Available

At the request of our friend and longtime RPM supporter Calie Sullivan of WISSOTA, we're introducing a new
feature to better serve the racing industry community.

Calie inquired about listing an available position through RPM, which prompted us to create a dedicated space
for job postings and opportunities across the motorsports industry. Whether you're hiring or seeking a position,
RPM is here to help connect the right people to the right opportunities.

If your organization has a position open—or if you're a professional in the industry looking for your next opportuni-
ty—don’t hesitate to reach out. We're happy to use this platform to help match talent with need.

To submit a listing or inquiry, please contact us directly.

Let’s keep building the sport—together.

David Hoots Offering Assistance to Race
Tracks

David Hoots of Lewisville, N.C., is offering his
expertise to help race tracks refine their operations
and procedures.

Hoots began his career as a NASCAR Winston
Racing Series official while also working as a driver
for UPS. He rose through the ranks to become the
NASCAR Winston Cup Series Race Director, a role
in which he developed a deep, detailed under-
standing of procedural standards and rulebook
governance.

Since stepping away from his role with NASCAR in
2019, Hoots is now looking to lend his knowledge
to short tracks across the country. His focus is on
helping tracks clean up and simplify their rule-
books, ensuring clarity and consistency, and edu-
cating officials and promoters on what is essential
— and what is not.

Race tracks seeking guidance on rules, proce-

dures, or event operations can contact David
Hoots directly at:_TrackPositionl LC@gmail.com

SSUE 95.8 PG 31
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ADVERTISING & DESIGN

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON ST, BUFFALO, NY, 14206
Your one stop source for printing, graphics,
design & promotional materials for the racing
industry.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
2375 STATE ROUTE 414, WATERLOO, NY
13165

Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

APPAREL, SOUVENIRS, NOVELTIES

RACE TRACK WHOLESALE
WWW.RACETRACKWHOLESALE.COM
817 DELAWARE, INDEPENDENCE, MO
64050,

816-718-2231 FAX: 866-365-2231
Wholesale distributor of racing souvenirs,
imprinted promotional items, apparel, and
track supplies. Serving short track racing
since 2008.

AUDIO, VIDEO PRODUCTION

MOFFETT PRODUCTIONS
WWW.MOFFETT.COM

509 CLARENCE STREET, TOMBALL, TX
77375,

281-440-0044

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.

BANNER PRODUCTION

GCI DIGITAL IMAGING
WWW.GCI-DIGITAL.COM

5031 WINTON RD. CINCINNATI, OH 45232
513-521-7446 Professional production for
the fast and seamless way to produce your
Grand Format Printing.

CRATE RACING ENGINES

BLUEPRINT ENGINES
WWW_BLUEPRINTENGINES.COM

2915 MARSHALL AVENUE, KEARNEY, NE
68847

308-236-1010 BluePrint Engines the
authority in Crate Engines. Providing
horsepower for street, strip and track use.

DECALS

PRINTED IMAGE OF BUFFALO
\WWW PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON ST, BUFFALO, NY. 14206
Your one stop source for printing, graphics, design &
promotional materials for the racing industry.
IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
%%g STATE ROUTE 414, WATERLOO, NY

5
Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

INSURANCE, RISK MANAGEMENT

K&K INSURANCE GROUP
WWW.KANDKINSURANCE.COM

1712 MAGNAVOX WAY, PO BOX 2338,
FT. WAYNE, IN 46801-2338 800-348-
1839

)

K&K INSURANCE GROUP
CANADA
WWW.KANDKCANADA.COM
#101-5800 EXPLORER DRIVE,
MISSISSAUGA, ON, L4W 5K9, 800-753-
2632

The industry's largest provider of
racing insurance. More than 60 years
of underwriting and risk management
experience. Motorsport's most
experienced in-house claims staff.
International service capability.

JONES BIRDSONG

MOTORSPORT INSURANCE
WWW.JONESBIRDSONG.COM

125 W. LAKE, STE 200, WAYZATA, MN
55391,

952-467-6111 Jones Birdsong Motorsports
offers the widest range of products designed
to protect motorsports associations, facilities,
teams, and special events.

NAUGHTON INSURANGE, INC.
WWW.NAUGHTONINSURANCE.COM

1365 WAMPANOAG TRAIL, EAST
PROVIDENCE, RI 02915, 401-433-4000
Motorsports insurance programs for race
tracks, teams, sanctioning groups, and
drivers since 1947. Programs available in all
50 states.

SAFEHOLD
WWW.SAFEHOLD.COM/INSURANCE-
PROGRAMS/MOTORSPORTS/

2050 WEST SAM HOUSTON PARKWAY
SOUTH, SUITE 1500, HOUSTON, TX 77042
Decades of risk management experience

in motorsports, Safehold understands the
industry’s unique exposures. Offerings

of participant primary and excess medical
coverage, as well as other benefits for drivers,
crews, and other participants.

SPORTS INSURANCE SPECIALISTS
\éV(\)lVI\XV.SPORTSINSURANCESPECIALISTS‘
14033 ILLINOIS ROAD, SUITE A, FORT
WAYNE, IN 46814, 855-969-0305 Sports
Insurance Specialists offers a complete
motorsports portfolio of participant and
spectator insurance. A proven industry leader.
“Let's kick some rlsk.”

LUBE, FUEL, ADDITIVES

SUNOCO RACE FUELS
WWW.SUNOCORACEFUELS.COM

PO BOX 1226, LINWOQD, PA 19061 800-
722-3427

The largest refiner of racing gasoline.
National distribution of quality brands.
SUNOCO, Turbo Blue, and Trick.

FUEL FACTORY USA
WWW.FUELFACTORYUSA.COM

E-MAIL: info@fuelfactoryusa

4431 WILLIAM PENN HWY., SUITE 6,
MURRYSVILLE, PA 15668 1-412-404-3329
Performance-driven, built for racers by
racers. Focused on race fuel, plain and
simple A desire to go fast and win, with the
same goal for you. Fuel Factory, building a
culture, built for speed.

MARKETING

DIGITAL THROTTLE, LLC

WWW.DIGITALTHROTTLE.COM

E-MAIL: INFO@DIGITALTHROTTLE.COM
774 MAYS BLVD #10-45, INCLINE VILLAGE,
NV 89451 800-314-4702 Founded in 2009,
we specialize in managing digital advertising
for clients in automotive, powersports &
motorsports markets. Working across all
platforms: Social, Video, Display, Search

& eCommerce. Our “real-world” industry
experience and online advertising expertise
utilize the latest technologies to measure ad
performance and adjust every ad campaign to
maximize results.

MEDIA & STREAMING SERVICES

SPEED SPORT, SPEED SPORT TV,
TURN 3 MEDIA
WWW.SPEEDSPORT.COM
WWW.SPEEDSPORT.TV

142 F SOUTH CARDIGAN WAY,
MOORESVILLE, N.C. 28117 704-790-0136
Media provider, formerly National Speed
Sport Newss owned by Chris Economaki,
Speed Sport has become a multifaceted
media company offering publicity platforms
for all forms of motorsports in addition to
providing a full streaming service led by
Chris Graner and Rivet.

PPEFF{{IFORMANCE RACING INDUSTRY

WWW.PERFORMANCERACING.COM

27081 ALISO CREEK RD., STE 150 ALISO
VIEJO, CA. 92656 949-499-5413

Since it's inception in 1986, Performance
Racing Industry (PRI) has served the
motorsports as key source for trends,
merchandising, new products, business
strategies and more. PRI is also the developer of
the world's premier auto racing trade show, held
gach December in Indianapolis, Indiana.

SPEEDWAY ILLUSTRATED
WWW.SPEEDWAYILL USTRATED.COM

PO BOX 741, EPPING, NH 03042 877-
972-2362 Speedway lllustrated is a print
magazine devoted to oval-track racing in
America. Produced for over 20 years by

the most accomplished, award-winning,
and longstanding team of journalists in
motorsports, you can enjoy the best coverage
and do-it-yourself race-winning tech to race
safer, be faster, and spend wiser.

RACING AMERICA
WWW.RACINGAMERICA.COM

7188 WEDDINGTON ROAD, UNIT 144,
CONCORD, NC 28027 705-534-0161
Racing America continues to provide short
track racing coverage throughout North
America, streaming onling as well as media
coverage.

MOTORSPORTS SAFETY

INTERNATIONAL COUNCIL OF
MOTORSPORTS SCIENCES (ICMS)
WWW.ICMSMOTORSPORTSSAFETY.ORG
9305 CRESTVIEW DR. DENTON, TG 76207
940-262-3481 An organization of passionate
professionals dedicated to advancing the
scientific, medical, and educational aspects
of the human element in motorsport. The
mission is: through rigorous research and
collaborative discussions, to bring forth

the latest innovations and initiatives in
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motorsport safety.

THE JOIE OF SEATING
WWW,.THEJOIEQFSEATING.COM

4537 ORPHANAGE RD, CONCORD,

NC 28027 704-795-7474 In addition

to producing seats of various safety
compliances, The Joie of Seating, led

by founder and NASCAR Champion,
Randy LaJoie is the founder of “The Safer
Racer” program, pushing safety initiatives
throughout the entire sport.

PRINTING SPECIALISTS

PRINTED IMAGE OF BUFFALO
WWW.PRINTEDIMAGEQFBUFFALO.COM
1906 CLINTON STREET, BUFFALO, NY
14206

716-821-1880 Y

our one stop source for printing, graphics,
design and promotional materials for the all
of your print house needs.

IMAGE X GRAPHICS
WWW.FACEBOOK.COM/IMAGEXGRAPHICS
2375 STATE ROUTE 414, WATERLOO, NY
13165

Reliable source for printing, graphics, design
and promotional materials including custom
designs and banner work.

RACE TIRES

HOOSIER RACING TIRE
WWW.HOOSIERTIRE.COM

65465 STATE ROUTE 931, LAKEVILLE,
IN 46536

574-784-3152 Complete line of custom-
manufactured spec racing tires for oval
tracks, drag racing and road racing. The
only company exclusively manufacturing
racing tires.

AMERICAN RACER RACE TIRES
WWW.AMERICANRACERONLINE.COM

1545 WASHINGTON ST., INDIANA, PA
15701,800-662-2168 Race tires forged in the
highlands of Western Pennsylvania for racing
around the world.

T3 - TIRE TRACKING APPLICATION
2180 N PAYNE RD LAKE RD, MIDDLEVILLE,
MI 49333, 269-348-1347 E-Mail: buddy@
t3tireapp.com

The “Mobile Application” that is changing
the tire tracking and inspection game. Easy to
use mobile tire scanning application for us at
the trackside tire inventory tracking.

RADIOS, COMMUNICATIONS

RACECEIVER RACE COMMUNICA-
TIONS

WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE,
GA 30501, 866-301-7223 Raceceiver one-
way radios and race communications.

WADDELL COMMUNICATIONS
WWW.FACEBOQOK.COM/WADDELL-
COMMUNICATIONS

12 NOB RD., PLAINVILLE, CT 86062, 860-
573-8821

Racing Electronics Authorized Dealer with
a focus on successful communication plan
for competitors, officials, track and series
applications.

MYLAPS SPORTS TIMING
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WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110,
ATLANTA, GA 30339 678-816-4000 MyLaps
offers the best in class sports timing systems
to measure, publish, and analyze race

and participant results for all sports and
specifically auto racing.

RELIGIOUS SERVICES

RACING WITH JESUS MINISTRIES
WWW.RJWM.COM

PO BOX 586, TOLLAND, CT 06084, 860-
202-3598 Established in 1980, is known as
the Racer's Church. Ministering to the racing
community through established sanctioning
bodies, regional touring series and local
tracks, seeking to provide opportunities

for those we reach to fulfill the Great
Commission in their lives.

SANCTIONING GROUPS

IMCA

IWWW.IMCA.COM

1800 WEST D STREET, VINTON, 1A 52349
319-472-2201 The nation’s oldest, largest,
and leading sanctioning body. We focus on
affordable divisions to assist the profitability
of our sanctioned facilities and events.

NASCAR

WWW.NASCAR.COM

ONE DAYTONA BLVD., DAYTONA BEACH,
FL 32114,

386-310-6272 The NASCAR Home Tracks
Program offers sanctioning opportunities
for weekly racing and touring series events
across North America and Europe.

WISSOTA PROMOTERS ASSOCI-
ATION

WWW.WISSOTA.ORG

24707 CTY.RD. 75, ST. AUGUSTA, MN
56301

320-251-1360 A member-driven sanction in
the Upper Midwest featuring eight divisions

of race cars; Late Models, Modifieds, Super
Stocks, Midwest Modifieds, Street Stocks, Mod
Fours, Pure Stocks and Horets. As a member
of WISSOTA, you vote on policies and rules
and help guide YOUR organization. Click on
Promoter Center at wissota.org.

TICKETS, TICKETING SYSTEMS

EVENT SPROUT
WWW.EVENTSPROUT.COM

Rana Ventures, LLC 2549 WAUKEGAN ROAD
#782 DEERFIELD, ILL 60015 713-320-0809
specializes in electronic ticketing of events.
Easy setup along with the sale of automated
ticketing machines.

TICKETSPICE

WWW.TICKETSPICE.COM

9142 D STREET, SACRAMENTO, CA

95814 888-798-9569 TicketSpice brings

a specialized ticketing experience to the
promoter and the customers to provide
effortless online event management and ticket
sales, marketing and ticketing that helps
event organizers increase their bottomline.

TRACKSIDE APP
WWW.TRACKSIDEAPP.COM

)

1321 DAVIS ST. SW., CANTON, OHIO 44706
330-754-3364 Trackside has been refined

to provide seamless event management,
marketing and ticketing that makes events
better for event organizers.

TIMING, SCORING, DISPLAYS

FLAGTRONICS
WWW.FLAGTRONICS.COM

8052 ELM DRIVE, STE G,
MECHANICSVILLE, VA 23111 804-8157201
providing track wide lighting, safety and
other options to assist in race management
anr(]i'slafety awareness inside and outside the
vehicle.

MYLAPS SPORTS TIMING
WWW.MYLAPS.COM

2030 POWERS FERRY RD SE, STE.110,
ATLANTA, GA 30339 678-816-4000 MyLaps
offers the best in class sports timing systems
to measure, publish, and analyze race

and participant results for all sports and
specifically auto racing.

RACECEIVER RACE MANAGEMENT
WWW.RACECEIVER.COM

872 MAIN ST. SW, UNIT D2, GAINESVILLE,
GA 30501 866-301-7223 Raceceiver

race communications. Raceceiver race
management timing and scoring system.

WESTHOLD CORPORATION
WWW.WESTHOLD.COM
INFO@WESTHOLD.COM 5355 E. 38TH
AVE., DENVER, CQ 80207 408-533-0050
Westhold is a leading seller and manufacturer
of race timing and scoring systems,
scoreboards, message centers, video
displays, and software

WEATHER INSURANCE

VORTEX INSURANCE AGENCY
WWW.VORTEXINSURANCE.COM

7400 W. 132 ND ST., SUITE 260, OVERLAND
PARK; KS 66213, 913-253-1210 Vortex
Insurance offers weather insurance policies
to mitigate the financial risk adverse weather
presents in business.

WEBSITES & E-COMMERCE

FIRETHORN MARKETING

WWW FIRETHORNMARKETING.COM
E-Mail: clint@firethornmarketing.com

500 NORTH ESTRELLA PARKWAY,
GOODYEAR, AX 85338

304-481-2464 - Firethorn Marketing offers
develops incredibly easy to manage and fully
responsive websites.

MYRACEPASS
WWW.MYRACEPASS.COM
PO BOX 81666, LINCOLN, NE 68501
402-302-2464 MyRacePass is a leader in the
software development in motorsports specializing
in a Race Management System, Website
Bevglopment, Online Ticket Sales and Apparel
esign.
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A SINCERE RPM “THANK YOU” GOES OUT
T0 THE FOLLOWING GROUP OF EXHIBITING
COMPANIES WHO HELPED MAKE THE
90TH ANNUAL RPM WORKSHOPS AT THE
SHORES RESORT & SPA IN DAYTONA
BEACH SHORES A TRULY SPECIAL EDITION
OF OUR ANNUAL EAST COAST GATHERING;
HOOSIER RACING TIRE (LAKEVILLE, INDIANA),

K8K INSURANCE (FORT WAYNE, INDIANA):
BLUEPRINT ENGINES (KEARNEY, NEBRASKA);
TICKETSPICE (SACREMENTO, CALIFORNIA), ™
MYRACEPASS (LINCOLN, NEBRASKA)
FIRETHORN MARKETING (GOODYEAR, ARIZONA);

SPEED SPORT / SPEED SPORT TV / TURN 3 MEDIA (MOORESVILLE,
NORTH CAROLINA);

IMCA RACING (BOONE, IOWA)
NASCAR (DAYTONA BEACH, FLORIDA),

RACE TRACK WHOLESALE (INDEPENDENCE, MISSOURI);
PIT PAY (CHARLOTTE, NORTH CAROLINA);
SIMES GRAPHIC DESIGN (MANDAN, N.D.);

RACECEIVER (GAINESVILLE, GEORGIA);

MYLAPS TIMING & SCORING (AMB) (ATLANTA, GEORGIA);
SPORTS INSURANCE SPECIALTIES (FORT WAYNE, INDIANA);
JONES BIRDSONG (CHANHASSEN, MINNESOTAY;
VORTEX INSURANCE AGENCY (OVERLAND PARK, KANSAS);
WISSOTA (ST. CLOUD, MINNESOTAY;

VP RACING FUELS (SAN ANTONIO, TEXAS),

SUNOCO RACING FUELS (MARCUS HOOK, PA);
AMERICAN RACER TIRE (INDIANA, PENNSYLVANIA);
EVENT SPROUT (DEERFIELD, ILLINOIS);
WESTHOLD (SANTA CLARA, CALIFORNIA);
MERCURY MARINE / QUIKSILVER (FOND DU LAC, WISCONSIN)
PERFORMANCE RACIN G INDUSTRY (PRI) (LONG BEACH, CALIFORNIA):

UNITED STATES MOTORSPORTS ASSOCIATION (USMA)
(MOORESVILLE, NORTH CAROLINA);

SPEEDWAY ILLUSTRATED (EPPING, NEW HAMPSHIRE);
RACECALS (AUBURN, WASHINGOTN);
SPECTRUM WEATHER INSURANCE (LIBERTY, MISSOURI);
FUEL FACTORY (MURRYSVILLE, PENNSYLVANIA);
DIGITAL THROTTLE (INCLINE VILLAGE, NEVADAY);
VIETTI MARKETING GROUP (SPRINGFIELD, MISSOURI);
FLOSPORTS / FLORACING (AUSTIN, TEXAS);

T3 TIRE TRACKING APPLICATION (MIDDLEVILLE, MICHIGAN);
RACING WITH JESUS MINISTRIES (TOLLAND, CONNECTICUT);

RPM PROVIDES A UNIQUE UP CLOSE & PERSONAL
OPPORTUNITY TO MEET WITH REPRESENTATIVES
OF THE BUSINESS. THE FOLKS WITH THESE
COMPANIES TOOK THE TIME TO RECOGNIZE HOW
IMPORTANT YOU ARE BY BEING IN ATTENDANCE
AT RPM TO CREATE NETWORKING, MEETINGS
AND ONE-ON-ONE DISCUSSION, ALL IN THE
BUSINESS WHEN IT COMES TO RPM AND THE
ANNUAL RPM@RENO WESTERN & RPM@DAYTONA
WORKSHOPS. COMES TO RPM AND THE ANNUAL
RPM@RENO WESTERN & RPM@DAYTONA WORKSHOPS.

/ BlunePrink

ENGINES

BluePrint Engines the authority in Crate Engines. Providing horsepower for street, strip and track use.

308-236-1010
2915 MARSHALL AVENUE, KEARNEY, NE 68847
WWW.BLUEPRINTENGINES.COM
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FIRETHOA
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DEVELOPER OF CUSTOM E-MAIL MARKETING
CAMPAIGNS AND CUSTOM WEBSITE DESIGN.
E-COMMERCE SPECIALISTS.

500 N. ESTRELLA PARKWAY, GOODYEAR AZ 85338

304-481-9807
WWW.FIRETHORNMARKETING.COM
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RACE FUELS
The largest refiner of racing gasoline. National distribution
of quality brands. SUNOCO, Turbo Blue, and Trick.
800-722-3421
PO BOX 1226, LINWOOD, PA 19061

WWW.SUNOCORACEFUELS.COM
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MOFFETT PRODUCTONS, INC.

Professional audio production. Radio spots,
TV ads, Tracks Trax race track audio CDs.
Great creative, fast service, reasonable prices.
281-440-0044 « 509 CLARENCE ST.,
TOMBALL-HOUSTON, TX 77375

www.moffett.com

MyRacePass is a valuable tool for any driver, track,

association, or team owner! It brings all motor sports

media into one central location. This makes the
management of that media simple and less time
consuming for everyone involved.

www.myracepass.com

CEIVER

Raceceiver is the world’s smallest radio receiver,
used for one-way communications to drivers.
Raceceiver Race Management System by
Westhold, transponder scoring for short tracks.
872 Main Street SW Ste D2., Gainesville, GA 30501
866-301-7223

Www.raceceiver.com

sprout

Live Event Ticketing Made Simple

Specializes in electronic ticketing of events. Easy setup
along with the sale of automated ticketing machines.

713-320-0809
Rana Ventures, LLC 2549 WAUKEGAN ROAD #782 DEERFIELD, I

WWW.EVENTSPROUT.COM

SPEED SPORT TV IS THE DIGITAL MEDIA BRAND FOR
SPEED SPORT, AMERICA’S MOTORSPORTS AUTHORITY.
From demolition derbies, truck and tractor pulls, figure 8 rac-

ing, flat track, ice oval racing to Legends, stock cars, midg-

ets, sprint cars, off-road trucks and anything in between,
SPEED SPORT TV delivers just about anything motorsports
fans want to see.

SPEED SPORT TV #FEEDYOURSPEED



